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SECTION I:  
Introduction to Faculty / Domain of Management Studies 

 
1. Introduction:  

 

The Management education system in India has witnessed rapid progress in recent years to become one of largest in the world. Considering the 

wide diversities in the system there is need to enhance its quality, standard and relevance so that the Management graduates passing out from the 

system can meet the global challenges of 21st century ahead of them.   

 

Management studies not only facilitate improvement of leadership qualities but also enable students to develop skills that help them to turn out as 

excellent future managers.  With specialization in different areas, Management courses prepare students to face the constantly advancing 

corporate world and impart effective people-management skills. Management studies should emphasis not just in creating good managers but also 

on improving and enhancing existing skills while passing on managerial competence to students 

 

A well designed management training course suitably develops a talented workforce that can be expected to be efficient future leaders and 

successful managers who are able to tackle complex situations and relationships with clients in any organization. 

A Business management degree must ensure to imbibe the following skills into future Business /management professionals:   

i. Management capabilities: This deals with learning managerial methods to motivate other employees for better productivity. 

ii.  Presentation skills:  Pertains to improving public speaking abilities and other interpersonal skills. 

iii.  Time Management : It deals with an art of planning and controlling your time to effectively accomplish your goals 

iv. Team Building Capabilities: Learning new techniques to build a strong and successful team that works together towards 

achieving challenging goals. 

v. Problem Solving Skills: This deals with learning how to handle difficult situations by implementing strategies to manage 

employee performance problems. 

vi. Strategic Planning & Management: activities that are used to set priorities, focus energy and resources, strengthen operations, 

ensure that employees and other stakeholders are working toward common goals, establish agreement around intended outcomes/results, 

and assess and adjust the organization's direction in response to a changing environment. 

 

The industry /profession needs are continuously changing while the global environment of education around the world is witnessing huge 

changes.  
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1.1 Faculty of Management Studies (FMS) / Domain of Business Administration/Commerce/ Management/ Finance. 
 

The Faculty of Management Studies (FMS) has been established with an objective to educate, equip and empower the aspiring business 

leaders with relevant managerial skills, fostering values, creating social responsibility and global competence to meet the requirements of the 

changing and challenging business world.  

 

The Faculty of Management Studies (FMS) ensures to provide ample opportunities to its studentsô to excel in their careers and strives to 

fulfill its mission  

 

ñTo provide education at all levels in management discipline of modern times and in the futuristic and emerging frontier areas of 

management knowledge, learning and research and to develop the overall personality of management students by making them not 

only excellent management professionals but also good individuals, with understanding and regards for human values, pride in their 

heritage and culture, a sense of right and wrong and yearning for perfection and imbibe attributes of courage of conviction and 

action.ò 

 

1.2 Institutions / Programmes 

 

 FMS has following institutions/Programme in various campuses of the University: 

 

# Institution  

Campus - Noida 

1 Amity Business School (ABS) 

2 Amity International Business School (AIBS) 

3 Amity School of Business (ASB) 

4 Amity School of Insurance, Banking & Actuarial Science (ASIBAS) 

5 Amity Institute of Competitive Intelligence & Strategic Management (AICISM) 
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6 RICS School of Built Environment (RICSSBE) 

7 Amity College of Commerce & Finance (ACCF) 

Lucknow 

1 Amity Business School Lucknow (ABSL) 

Greater Noida 

1 Amity Business School Greater Noida (ABS- AUGN) 

Dubai 

1 Management Department 

 

Post Graduate Programmes Offered 

 

S.No Programme Groups/ Programmes Noida 
Greater 

Noida 
Lucknow AUD 

1 Two Years Masters Programmes in Management 

1.1 Masters of Business Administration (MBA) ABS 
ABS - 

AUGN 
ABSL MD 

1.2 MBA-Human Resource ABS  ABSL  

1.3 MBA-Marketing & Sales ABS  ABSL  

1.4 MBA-Entrepreneurship ABS  ABSL MD 

1.5 MBA-Retail Management ABS   MD 

1.6 MBA- Transport & Logistics ABS   MD 

1.7 MBA ï Rural Management ABS    
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1.8 MBA ï NGO Management ABS    

1.9 MBA-International Business AIBS  ABSL  

1.10 MBA 3 Continent AIBS 
ABS - 

AUGN 
ABSL MD 

1.11 MBA - International Business (Evening) AIBS    

1.12 MBA - Insurance & Banking ASIBAS   MD 

1.13 MBA ï Insurance & Financial Planning ASIBAS    

1.14 MSc. ï Actuarial Science ASIBAS    

1.15 
MBA (Competitive Intelligence & Strategic 

Management) 
AICISM    

2 Two Years Masters Programmes in Commerce 

2.1 Masters of Commerce ACCF  ABSL  

2.2 Masters of Commerce (FM) ACCF    

 

Under Graduate Programmes Offered 

 

S.No Programme Groups/ Programmes Noida 
Greater 

Noida 
Lucknow AUD 

1 Three Years Bachelors Programmes in Management 

1.1 BBA ASB ABS-AUGN ABSL MD 

1.2 BBA (F&A)  ASB - - - 

1.3 BBA (FBM) 
ASB 

- - - 
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1.4 BBA (M&S) 
ASB 

- - - 

1.5 BBA (IB) AIBS - - - 

1.6 BBA 3 Continent AIBS ABS-AUGN ABSL MD 

1.7 BBA (BD) AICISM - - - 

1.8 B.A. (Honors) Insurance and Banking ASIBAS - - - 

1.9 B.Sc (Actuarial Science) ASIBAS - - - 

2 Three Years Bachelors Programmes in Commerce 

2.1 B.Com (Honors) ACCF - ABSL MD 

2.2 B.Com (F& IA) ACCF - - - 
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SECTION I I:  

 

In troduction of Outcome Assessment Plan 

 
2. Outcomes Assessment 

 

Outcomes assessment is a systematic, evaluative process that is implemented to secure learning experiences that are congruent with original goals 

and objectives; thereby providing a basis for the effectiveness and continuous quality improvement of the academic unit. 

 

1) The annual outcome assessment process is more qualitative and focuses on improving teaching by analyzing student learning 

outcomes.   

2) The programme review process is more quantitativ e and focuses on the programme/discipline as a whole, how effective it is, and that 

our students are learning.  

 

3) To achieve the above, some aspect of each programmes goals and objectives needs to be assessed on an annual basis.   

4) All programme and general education goals shall be evaluated annually 

 

The outcome assessment plan includes: 

 

1. Mission - The Mission is defined for the domain which flows down to the Institution level      and finally to the programme level. The 

mission at the institution and programme level is aligned with the domain mission 

 

2. Broad Based Goals: - The broad based are defined under the following categories: 

 

2.1 Educational Goals: The Educational Goals are defined at Domain, Institution and Programme level. The Educational Goals at the 

institution and programme level are aligned with the domain mission. 

 

2.2 Operational Goals: The Operational Goals are defined at Domain, Institution and Programme level. The Operational Goals at the 

institution and programme level are aligned with the domain mission. 

 

3. Outcomes: The Outcomes are defined under the following categories:   

 

3.1 Operational Outcomes: The operational outcomes are defined for the domain and assessed at the domain level 
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3.2 Educational Goals - The Learning outcomes are defined for each programme and each learning outcome is assessed to identify that the 

established learning objectives are achieved. 

 

 

4. Mapping of PEOs and PLOs ï The relationship of PEOs and PLOs are clearly indicated through the mapping of learning outcomes 

with the established Objective. Each outcome addresses some objective and achievement of outcome indicates the attainment of 

Objective 

 

 

5. Assessment of Learning and Operational Outcomes ï Each learning outcome is assessed by at least one direct and one indirect 

method. Similarly Operational outcomes are also assessed using the operational assessment tools. It also ensures that outcomes 

achieved are consistent with the mission. The results of the annual assessments and other data are used to determine the effectiveness of 

the programme during the programme review process. 

 

6. Programme Review: Through the review of our programmes we seek to demonstrate that:   
 

¶ Students are learning the knowledge, skills, and habits necessary to  achieve the programme/discipline goals and objectives 

 

¶ The programme/discipline goals are derived from and support the college mission 

 

¶ The curriculum  is coherent, current and consistent 

 

¶ The instruction  is effective in enabling student 

 

¶ The resources are adequate for the production of student learning.  

 

¶ The academic support services are adequate to facilitate student learning.   
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SECTION I II:  

 

DOMAIN  MISSION AND BROAD -BASED GOALS /OBJECTIVES 

 

3. DOMAIN MISSION AND BROAD -BASED GOALS /OBJECTIVES 

 

3.1 Mission Statement 

 

Mission of Faculty of Management Studies 

To provide education at all levels in management discipline of modern times and in the futuristic and emerging frontier 

areas of management knowledge, learning and research and to develop the overall personality of management students by 

making them not only excellent management professionals but also good individuals, with understanding and regards for 

human values, pride in their heritage and culture, a sense of right and wrong and yearning for perfection and imbibe 

attributes of courage of conviction and action. 

3.2 Broad-Based Goals / Objectives at Domain / Faculty Level 

Educational Goals 

 ¶ Students will demonstrate experiential knowledge of the application of management principles in a professional work 

setting 

 ¶ Students will integrate theory and practice, as well as expertise across functional areas in making effective decisions by 

understanding the relationship of business to global environment 

 ¶ Students will develop and sustain effective individual and organizational performance by leveraging Research skills, 

Information and Technological competencies in the given management framework 

 ¶ Students will identify when and how to use assertiveness and influential skills 

 ¶ Students will demonstrate effective communication skills that support and enhance managerial effectiveness 

 ¶ Students will develop positive perspectives and skills that create productive managerial leaders and business networks 

 ¶ Students will act ethically and responsibly 

   ¶ Students will critically evaluate and reflect learning and development throughout their career 
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3.3 Broad-Based Operational Goals (Resources Required) At Faculty / Domain Level 

 

Operational Goals 

 
¶ FMS intends to provide educational excellence in Teaching/Academic Delivery and research 

 
¶ FMS will facilitate an academically conducive environment for holistic development of students 

 

 
¶ FMS will facilitate cultivation of core values of the university and ethical conduct amongst students, faculty and staff 

 

 
¶ FMS will encourage cultural diversity and a sense of social and environmental responsibility 

 

 
¶ FMS will provide ample opportunities for international exposure to faculty and students 

 

 
¶ FMS will be involved in continual improvement of processes and systems and aim to attain national and international 

accreditations and university rankings 

 ¶ FMS will build a strong industry interaction by way of alumni networks and empanelment of expertise from industry 

 
¶ FMS will facilitate employment opportunities and also support students to start their own ventures 

 

 ¶ FMS will facilitate good governance in discharge of responsibilities and execution of policies and programs 

 
¶ FMS will facilitate environment for innovation and research excellence for the intellectual growth of faculty 
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SECTION IV : 

 

INSTITUTION MISSION AND BROAD-BASED GOALS /OBJECTIVES 

4. INSTITUTION MISSION AND BROAD -BASED GOALS /OBJECTIVES 
 

4.1 Name of the Institution: Amity Business School 

4.1.1 Mission Statement 

Mission of Institution 

  To provide education at all levels in management discipline of modern times and in the futuristic and emerging 

frontier areas of management knowledge, learning and research and to develop the overall personality of 

management students by making them not only excellent management professionals but also good individuals, with 

understanding and regards for human values, pride in their heritage and culture, a sense of right and wrong and 

yearning for perfection and imbibe attributes of courage of conviction and action. 

4.1.2 Broad-Based Goals / Objectives at Institution Level 

Educational Goals 

1 Students will demonstrate an ability to apply general management know-how in complex business situations 

2 Students will be demonstrate ability to create new knowledge and understanding through the process of research and 

inquiry 

3 Students will be able to identify, collect , analyse, evaluate and synthesise information from a wide variety of sources 

in a planned and timely manner to solve management problems and realize opportunities in the organizational 

environment 

4 Students will learn to appreciate ethical responsibilities towards colleagues, research subjects, the wider community, 

and the environment 

5 Students are culturally aware and capable of respecting diversity in their work environment 

6 Students will be able to present information precisely and effectively communicate information demonstrating their 

verbal and non verbal skills 

7 Students will be assertive and articulate, be able to negotiate responsibly and persuade others effectively. 
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8 Students demonstrate Commitment to continuous learning and the capacity to maintain intellectual curiosity 

throughout life 

9 

4.1.3 Broad-Based Operational Goals (Resources Required) At Institution level 

Operational Goals 

1 Amity Business School intends to provide educational excellence in Teaching/Academic Delivery and research  

2 
Amity Business School will facilitate an academically conducive environment for holistic development of 

students  

3 
Amity Business School will facilitate environment for innovation and research excellence for the intellectual 

growth of faculty 

4 
Amity Business School will facilitate cultivation of core values of the university and ethical conduct amongst 

students, faculty and staff 

5 Amity Business School will encourage cultural diversity and a sense of social and environmental responsibility 

6 Amity Business School will provide ample opportunities for international exposure to faculty and students 

7 
Amity Business School will be involved in continual improvement of processes and systems and aim to attain 

national and international accreditations and university rankings 

8 
Amity Business School will build a strong industry interaction by way of alumni networks and empanelment of 

expertise from industry 

9 
Amity Business School will facilitate employment opportunities and also support students to start their own 

ventures 

10 

Amity Business School will facilitate good governance in discharge of responsibilities and execution of policies 

and programs 
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4.2Name of the Institution: Amity International Busi ness School 

4.2.1 Mission Statement 

Mission of Institution 

To develop all round personality of students by making them not just excellent professionals but also good individuals 
with understanding and regard for human values, pride in their heritage and culture, a sense of right and wrong, and 
yearning for perfection. 
 
Amity International Business School endeavors to be an institute committed towards innovation, knowledge sharing, 
openness and entrepreneurial skills for developing global managers. AIBS shall continue to hold passion for knowledge, 
teamwork and a caring attitude. 

4.2.2 Broad-Based Goals / Objectives at Institution Level 

Educational Goals 

   1. Students will have experiential knowledge of the application of international management principles in a 

professional work setting. 

2.  Students will know to integrate theory and practice, as well as expertise across functional areas in making 

effective decisions by understanding the relationship of business to global environment 

3.  Students will know how to develop and sustain good individual and organizational performance by 

leveraging Research skills, Information and Technological competencies in any management framework 

4. Students will strategically think when and how to use assertiveness and influential skills 

5. Students will be able to demonstrate effective communication skills that support and enhance managerial 

effectiveness 

6. Students will have the positive perspectives and skills that create productive managerial leaders and business 

networks 

7.  Students will be able to review and critique organizational efforts to act ethically and responsibly 

8. Students will be prepared for continued learning throughout their career 
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4.2.3 Broad-Based Operational Goals (Resources Required) At Institution level 

Operational Goals 

1. AIBS will facilitate an academically conducive environment for holistic development of students. 

2. 
AIBS will facilitate environment for innovation and research excellence for the intellectual growth of 

faculty. 

3. 
AIBS will facilitate cultivation of core values of the university and ethical conduct amongst students, faculty 

and staff 

4. AIBS will encourage cultural diversity and a sense of social and environmental responsibility. 

5. AIBS will provide ample opportunities for international exposure to faculty and students 

6. 
AIBS will build a strong industry interaction by way of alumni networks and empanelment of expertise from 

industry. 

7.  AIBS will facilitate employment opportunities and also support students to start their own ventures 

8. 
AIBS will facilitate good governance in discharge of responsibilities and execution of policies and 

programs. 

9. AIBS intends to provide educational excellence in Teaching/Academic Delivery and research. 
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4.3Name of the Institution: Amity School of Business 

 

4.3.1 Mission Statement 

 

Mission of Institution 

We at Amity School of Business are committed to enhance and develop the potential of our students holistically turning them 

into leaders with a blend of intellectual strength and personal values.  We sensitize students training and developing their mental 

faculties to promote innovative thinking, entrepreneurial spirit and the flair for problem solving. 

 

4.3.2Broad-Based Goals / Objectives at Institution Level 

 

Educational Goals 

1. Students will exhibit practical knowledge of the management concepts and principles in the work scenario. 

2.  Students will amalgamate learning from theory and experience, and make use of skills developed across functional areas 

in making effective decisions for business in a dynamic scenario. 

3. Students will progress and sustain effective individual and organizational performance by leveraging research and IT skills 

in a given context. 

4. Students will recognize and understand the use of assertiveness and influential skills. 

5. Students will exhibit effectual communication skills that augment efficacy of managers. 

6. Students will develop positive outlook and ability that create industrious managerial leaders and business networks. 

7. Students will become ethically responsible managers that positively impact businesses and society. 
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4.3.3 Broad-Based Operational Goals (Resources Required) At Institution level 

 

Operational Goals 

1. Amity School of Business intends to achieve distinction in academic delivery and teaching processes. 

2. 

 

Amity School of Business will facilitate an atmosphere that promotes overall development of students. 

3. Amity School of Business will encourage intellectual growth of faculty through innovation and research. 

4. 
Amity School of Business will aid in nurturing of core values of university and ethical conduct amongst its students, faculty 

and staff. 

5. Amity School of Business will foster cultural empathy and a sense of social and environmental responsibility. 

6. Amity School of Business will offer abundant opportunities for international exposure to its faculty and students. 

7. 
Amity School of Business will endeavor towards persistent enhancement of processes and systems and aim to attain national 

and international accreditations and university rankings. 

8. 
Amity School of Business will strengthen its bond with the industry through collaborative interactions with alumni networks 

and industry experts. 

9. 
Amity School of Business will facilitate students in pursuing their further studies in management or obtain employment as 

per their merit or create their own business ventures. 

10. 
Amity School of Business will facilitate good governance in discharge of responsibilities and execution of policies and 

programs. 

 

 

 

 

 
] 
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4.4 Name of the Institution: Amity School of Insurance, Banking and Actuarial Science 

 

4.4.1 Mission Statement 

Mission of Institution 

To provide education in BFSI Sector & Actuarial Science develop all-round personality of students and endeavor to 
not only develop them as excellent professionals but also good human beings. 

4.4.2 Broad-Based Goals / Objectives at Institution Level 

Educational Goals 

   1.  To equip the students with strategic leadership skills qualities like communication skills , decision making , 

positive attitude , problem solving and result oriented approach 

2.  To train the students with in depth knowledge on principles , practices and concepts of BFSI and Actuarial 

Science. 

3.  To enhance the competency skills of the students with real life case studies and examples from the industry to 

make them corporate fit ready by industry based curriculum 
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4.4.3 Broad-Based Operational Goals (Resources Required) At Institution level 

Operational Goals 

1. Provide the best post graduate and undergraduate educational experience at ASIBAS in BFSI and Actuarial Science 

2. 
Provide superior education, scholarship and artistic endeavors and place our students among the nationôs tier-one 

corporate as well as abroad. 

3. 

Become a premier leader institute among universities in student support, employee relations, operational effectiveness 

and service to constituencies To give our students a green light to their own success, we must provide them with a 

level of support and service that helps them move forward. And we must run our operations with the efficiency and 

effectiveness of a great company with a fulfilling workplace culture. Strengthen service standards and improve 

operational processes Continue as a leader in environmentally sustainable practices 

4. 

Establish ASIBAS as a nationally recognized, engaged institute of banking , insurance and finance by building and 

expanding mutually beneficial partnerships and resources To better serve students and communities, ASIBAS will: a. 

Expand our efforts to reach out and help b. Deepen pride in the ASIBAS because of our efforts to light the way toward 

greatness c. Ensure that every AMITY UNIVERSITY , ASIBAS degree continues to grow in value 
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4.5 Name of the Institution : Amity I nstitute of Competitive Intelligence and Strategic Management 

 

4.5.1 Mission Statement 

 

Mission of Institution 

  To develop an understanding of the importance of Competitive Intelligence for Strategic Management in a dynamic 

business environment. Concurrently, nurture value-based and socially responsible business professionals 

 

4.5.2 Broad-Based Goals / Objectives at Institution Level 

 

Educational Goals 

1 Students will demonstrate experiential knowledge of the application of management principles in a professional 

work setting. 

2 Students will integrate theory and practice, as well as expertise across functional areas in making effective 

decisions by understanding the relationship of business to global environment. 

3 Students will develop and sustain effective individual and organizational performance by leveraging Research 

skills, Information and Technological competencies in the given management framework. 

4 Students will identify when and how to use assertiveness and influential skills. 

5 Students will demonstrate effective communication skills that support and enhance managerial effectiveness. 

6 Students will develop positive perspectives and skills that create productive managerial leaders and business 

networks. 

7 Students will act ethically and responsibly. 

8 Students will critically evaluate and reflect learning and development throughhout their career. 
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4.5.3 Broad-Based Operational Goals (Resources Required) At Institution level 

 

Operational Goals 

1 AICISM intends to provide educational excellence in Teaching/Academic Delivery and research. 

2 AICISM will facilitate an academically conducive environment for holistic development of students. 

3 AICISM will facilitate environment for innovation and research excellence for the intellectual growth of faculty. 

4 
AICISM will facilitate cultivation of core values of the university and ethical conduct amongst students, faculty and 

staff.  

5 AICISM will encourage cultural diversity and a sense of social and environmental responsibility.  

6 AICISM will provide ample opportunities for international exposure to faculty and students.  

7 
AICISM will be involved in continual improvement of processes and systems andaim to attain national and 

international accreditations and university rankings. 

8 
AICISM will build a strong industry interaction by way of alumni networks and empanelment of expertise from 

industry.  

9 AICISM will facilitate employment opportunities and also support students to start their own ventures. 

10 AICISM will facilitate good governance in discharge of responsibilities and execution of policies and programs. 

 

 

 

 

 

 

 
 
 
 



30 
Outcome Assessment Plan ï 2018-19                                                                                               Faculty of Management Studies AUUP 
 

4.6 Name of the Institution: Amity College of Commerce & Finance 

4.6.1 Mission Statement 

Mission of Institution 

To develop all round personality of Commerce & Finance students by making them not just excellent professionals but 
also good individuals with understanding of commerce & finance and inculcating human values and yearning for 
perfection in globalized business world. 

 

4.6.2 Broad-Based Goals / Objectives at Institution Level 

 

Educational Goals 

   1. Students will demonstrate experiential knowledge of the application of accounting, financial management, 

taxation, auditing in their professional work setting. 

2.  Students will integrate theory and practice, as well as expertise across functional areas in making effective 

decisions by understanding the concepts, theories, techniques, regulations & advancements in the field of 

accounting & finance. 

3.  Students will comprehend the basic concept of mathematical, statistical and research tools to solve business 

problems using computerized accounting system and data analysis. 

4. Students will identify the industry perspective of accounting and financial management - when and how to use 

assertiveness and influential skills 

5. Students will apply networking and effective communication skills in competitive businesses to negotiate 

financial, accounting and management deals. 

6. Students will develop positive perspectives and skills to inculcate creativity and life-long learning to strategize 

and plan for business development 

7.  Students will act ethically in business activities 

8. Student will apply decision making techniques in general business practices involving accounting and financial 

management 
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4.6.3 Broad-Based Operational Goals (Resources Required) At Institution level 

Operational Goals 

1. ACCF intends to provide educational excellence in Teaching/Academic Delivery and research 

2. ACCF will facilitate an academically conducive environment for holistic development of students 

3. ACCF will facilitate environment for innovation and research excellence for the intellectual growth of faculty 

4. 
ACCF will facilitate cultivation of core values of the university and ethical conduct amongst students, faculty 

and staff 

5. ACCF will encourage cultural diversity and a sense of social and environmental responsibility 

6. ACCF will provide ample opportunities for international exposure to faculty and students 

7.  
ACCF will be involved in continual improvement of processes and systems and aim to attain national and 

international accreditations and university rankings 

8. 
ACCF will provide conducive learning environment preparing the student for higher learning in national & 

international universities. We will also provide employment opportunities to the Post Graduate students 

9. ACCF will facilitate good governance in discharge of responsibilities and execution of policies and programs 
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Section V: 

 

Programme Mission, PEOôs, PLOôs and Assessment Plan for each Programme 
  

5.1 Programme Title: MBA                                

Level ï PG  

Duration of the program (in yrs): 2     No. of Semesters:  4 

                

5.1.1 Programme Mission: 

To develop the overall personality of Masters in Business Administration students by making them not only excellent management professionals 

with specializations in areas of Finance, Operations, Information Technology, Marketing, International Business, Human Resource, Retail 

Management and Entrepreneurship but also good individuals, with understanding and regards for human values, pride in their heritage and 

culture, a sense of right and wrong and yearning for perfection and imbibe attributes of courage of conviction and action. 

               

5.1.2 Programme Educational Objectives/Goals:  
1. Students of the Management Programme will have theoretical knowledge and demonstrate application of management principles in a 

professional work setting 

2. Students of the Management Programme will think independently, analytically through the process of research and inquiry while making 

effective decisions in global environment 

3. The Programme Cultivates in the students the values and attitudes that make them agents of social change 

4. Students of the programme will strategically think when and how to use assertiveness and influential skills 

5. Students will be able to demonstrate communication skills that support and enhance managerial effectiveness 

6. Students will have the positive perspectives and skills that create productive managerial leaders and business networks 

7. Students of the Management Programme will be able to review and critique organizational efforts to act ethically and responsibly 

8. Students of the Management Programme will be prepared for continued learning throughout their career and represent themselves in various 

professional bodies 

            

5.1.3 Programme Operational Objectives 

1. The MBA programme will facilitate environment for innovation and research excellence for the intellectual growth of students  
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2. The MBA programme provides an academic environment for holistic development of students  

3. The Programme aims to facilitate opportunities for innovation and environment of research excellence providing intellectual growth of MBA 

students  

4. The programme will encourage cultural diversity and a sense of social, ethical and environmental responsibility among students  

5. The Management programme will provide ample opportunities for international exposure to students  

6. The Management programme will provide opportunities for students to continuously interact with area expert members of faculty, industry and 

alumni to improve and demonstrate their skills and competencies  

7. The Management programme will facilitate employment opportunities and also support students to start their own ventures 

8. The MBA students will be prepared to be independent learners who take responsibility for their own learning; set appropriate goals for ongoing 

intellectual and professional development  

9. The programme aims to help students understand and practice the highest standards of ethical behaviour associated with their management 

profession  

10. The Management programme will aim to attain national and international accreditations and university rankings to provide best in class 

academic environment     

5.1.4 Programme Learning Outcomes (PLOs):  

1. To define, summarize concepts in Management and apply it in multi-disciplinary context, able to describe and critically analyse management 

problems in volatile business environment 

2. Ability to acquire and evaluate new knowledge through Business research methods, Ability to identify, define, investigate, and solve critical 

business issues, analyze data/information and interpret results for driving optimum solutions. 

3. Able to identify potential sources of Business environment information using technologies, Synthesize and define an idea from multiple 

information sources . 

4. Able to pay attention to details, challenging conventional ways of thinking, Applying a range of strategies to problem solving 

5. Communicate proficiently, in oral, written, presentation, information searching and listening skills in the management profession 

6. To demonstrate excellent interpersonal, mentoring and decision-making skills, including an awareness of personal strengths and limitations. 

Promote self-awareness, empathy, cultural awareness and mutual respect while working in teams. 

7. Able to Understand global issues from different perspectives, Recognize the opportunities that the wider world offers, Learning from and 

respecting different cultures, Apply different forms of communication in different cultural settings. 
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8. Understand and practice the highest standards of ethical behaviour associated with their management profession 

9. Able to find opportunities to improve the business value chain as an intrapreneur. Develop business acumen and display basic business skills. 

10. Able to critically evaluate and reflect upon their personal development during the work experience and future learning needs to support their 

career aspirations in future 

11. Ability to apply decision making methodologies to evaluate solutions for efficiency, effectiveness and sustainability 

12. Demonstrate and possess the skills to influence, negotiate and lead business deals. 

 

5.1.5 Programme Operational Outcomes 

 

 Intended Operational Outcomes for MBA Programme 

1 The Faculty of MBA programme will use appropriate methodology and pedagogical tools for teaching, learning and development 

2 
The curriculum of MBA programme will be contemporary and relevant to meet industry requirements and benchmarked on global 

standards by incorporating feedback from all the stakeholders. 

3 The student of MBA programme will graduate in timely manner.  

4 The student of MBA programme will be provided with Academic facilities, Technological Resources for teaching and learning. 

5 The student of MBA programme will earn achievements in inter-university Extra Curricular activities. 

6 
Faculty of MBA programme will be engaged in scholarly and professional activities in order to enhance their competencies and to 

contribute to the existing Body of Knowledge.   

7 
The MBA programme will integrate ethics and values in teaching, theory and practice, develop and retain excellent students, faculty and 

staff.   

8 MBA Programme will facilitate cultivation of cross cultural humanitarian values. 
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9 
The Faculty and Students of MBA Programme will facilitate joint research collaborations; invite international delegates and speakers for 

seminars and conferences and various other opportunities for global exposure. 

10 
Faculty of MBA Programme will be continuously engaged in developing/ reviewing processes, policies and systems to achieve 

prestigious accreditations from various national, international bodies and ranking bodies. 

11 Students of MBA Programme shall develop and maintain strong relationship with corporate. 

12 The students of MBA Programme shall maintain lifelong alumni network and keep the curriculum responsive to industry needs. 

13 The faculty of MBA Programme will support all the students for quality placements or join family business or start their own venture. 

 

5.1.6 PEO ï PLOs Mapping: 

 

Mapping of Intended Programme Learning Outcomes to Broad-Based Programme Educational Objectives (PEOs) 

 

The broad-based student learning goals identified in Section I above encompass the intended student learning outcomes as articulated in this 

section, and are general composites or summaries of these outcomes. These relationships are summarized in the outcomes-to-goals mapping 

below (Note: ã in a given cell of the table indicates the intended learning outcome in that row is associated with the learning goal in that 

column.): 

 

                                PEOs 

PLOs 
PEO 1 

 
PEO 2 

 
PEO 3 

 
PEO 4 

 
PEO 5 PEO 6 PEO 7 PEO 8 

Programme Learning Outcome 1 ã        

Programme Learning Outcome 2  ã ã      

Programme Learning Outcome 3   ã      

Programme Learning Outcome 4    ã     

Programme Learning Outcome 5     ã    
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Programme Learning Outcome 6      ã   

Programme Learning Outcome 7     ã    

Programme Learning Outcome 8       ã  

Programme Learning Outcome 9       ã  

Programme Learning Outcome 10        ã 

Programme Learning Outcome 11 ã ã       

Programme Learning Outcome 12    ã     

 

5.1.7 Programme Educational Outcome Assessment Plan:  

 

S.No PLO Direct Direct 

Assessment 

Target Indirect  Indirect 

Assessment 

Target 

1 To define, summarize concepts in 

Management and apply it in multi-

disciplinary context, able to 

describe and critically analyse 

management problems in volatile 

business environment 

*Comprehensive 

Exam/Viva on 

annual basis 

PG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale in 

the Student Exit 

Survey. 

2 Ability to acquire and evaluate 

new knowledge through Business 

research methods, Ability to 

identify, define, investigate, and 

solve critical business issues, 

analyze data/information and 

interpret results for driving 

optimum solutions. 

 

Term Paper, 

Seminar, Internship, 

Dissertation 

(Rubrics)  

PG/PLO2/D/Di

ssertation  

100% students 

will undertake 

and complete 

the dissertation 

Feedback of 

Industry 

Internship 

Guide 

  The Industry 

Internship Guide 

rates the students 

between 4-5 range 

on the Likert Scale 

in the feedback. 
Comprehensive 

Exam 

PG/PLO/D/ CE 

Framework 
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3 Able to identify potential sources 

of Business environment 

information using technologies, 

Synthesize and define an idea 

from multiple information 

sources. 

*Comprehensive 

Exam 

PG/PLO/D/ CE 

Framework 

100% students 

shall able to 

leverage IT 

inorder to 

complete their 

Assignements 

and Projects 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale in 

the Student Exit 

Survey. 

4 Able to pay attention to details, 

challenging conventional ways of 

thinking, Applying a range of 

strategies to problem solving 

*Business 

Simulation (Rubrics)  

PG/PLO4/D/Si

mulation 

80% students 

shall able to 

demonstrate 

Problem Solving 

and Decision 

Making Skill 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale in 

the Student Exit 

Survey. 

*Comprehensive 

Exam 

PG/PLO/D/CE 

Framework 

5 Communicate proficiently, in oral, 

written, presentation, information 

searching and listening skills in 

the management profession 

*Business 

Communication 

Course Result 

analysis of all 

semesters                                

  80% students 

should secure a 

grade of 6 and 

above on a 10-

point scale in 

the presentation 

component of 

Business 

communication 

course. 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale in 

the Student Exit 

Survey. 

*Rubrics       PG/PLO5/D/ 

BC 

*Comprehensive 

Exam 

PG/PLO/D /CE 

Framework 

6 To demonstrate excellent 

interpersonal, mentoring and 

decision-making skills, including 

an awareness of personal strengths 

and limitations. Promote self-

awareness, empathy, cultural 

awareness and mutual respect 

while working in teams. 

*  Behavioural 

Science Course  

Result analysis of all 

semesters, Journal of 

Success                                             

  80% students 

should secure a 

grade of 6 and 

above on a 10-

point scale in 

the Journal for 

Success 

component of 

Behavioural 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale in 

the Student Exit 

Survey. 

 * Rubrics                            PG/PLO6/D/B

S 
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 * Comprehensive 

Exam 

PG/PLO/D/ CE 

Framework 

Science course. 

7 Able to Understand global issues 

from different perspectives, 

Recognize the opportunities that 

the wider world offers, Learning 

from and respecting different 

cultures, Apply different forms of 

communication in different 

cultural settings. 

 

*Foreign Business 

Language Result 

Analysis of all 

semesters                            

  100% students' 

participation in 

case studies 

pertaining to 

global issues. 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students shall 

able to 

demonstrate 

Global Outlook 

Prespective. 

 * Rubrics                            PG/PLO7/D/F

BL 

* Comprehensive 

Exam 

PG/PLO/D/ CE 

Framework 

8 Understand and practice the 

highest standards of ethical 

behaviour associated with their 

management profession 

 

*Plagiarism 

Checking of 

Dissertation                

   100% Students 

are checked for 

plagiarism in 

NTCC report 

submissions and 

are allowed to 

appear for viva-

voce upon 

obtaining 

plagiarism % 

below 15%. 

Feedback of 

Industry 

Internship 

Guide 

  The Industry 

Internship Guide 

rates the students 

between 4-5 range 

on the Likert Scale 

in the feedback. 

* Comprehensive 

Exam 

PG/PLO/D/CE 

Framework 

Indiscipline 

Cases 

  The University 

will adhere to zero 

tolerance towards 

use of unfair 

means 

9 Able to find opportunities to 

improve the business value chain 

as an intrapreneur. Develop 

business acumen and display basic 

business skills. 

 

*Scoring Rubrics     PG/PLO9/D/E

MP 

100% students 

submit a 

Business plan 

and 50% 

students should 

secure a grade 

of 6 and above 

on a 10-point 

scale. 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale in 

the Student Exit 

Survey. 

*Comprehensive 

Exam 

PG/PLO/D/CE 

Framework 

Alumni 

Survey 

PG/PLO/ID/

Alumni 

Survey 

80% alumni 

response range 

between 4-5 on 

the Likert Scale in 

the Alumni 

Survey. 
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10 Able to critically evaluate and 

reflect upon their personal 

development during the work 

experience and future learning 

needs to support their career 

aspirations in future 

*Quiz (Rubrics)   Mentors will 

assess the 

Learning curve 

of 100% 

students. 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale in 

the Alumni 

Survey. 
*Comprehensive 

Exam 

PG/PLO/D/CE 

Framework 

11 

Ability to apply decision making 

methodologies to evaluate 

solutions for efficiency, 

effectiveness and sustainability 

*Comprehensive 

Exam 

PG/PLO/D/CE 

Framework 
Mentors will 

assess the 

Learning curve 

of 100% 

students. 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale in 

the Alumni 

Survey. 

12 

Demonstrate and possess the skills 

to influence, negotiate and lead 

business deals. 

 

*Comprehensive 

Exam 

PG/PLO/D/CE 

Framework 
Mentors will 

assess the 

Learning curve 

of 100% 

students. 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale in 

the Alumni 

Survey. 
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5.2 Programme Title: MBA (H uman Resource)                              

Level ï: PG 

Duration of the program (in yrs): 2 Years   No. of Semesters: 4 

5.2.1 Programme Mission: 

To develop the overall personality of Masters in Business Administration students by making them not only excellent management professionals 

in the area of Human Resource but also good individuals, with understanding and regards for human values, pride in their heritage and culture, a 

sense of right and wrong and yearning for perfection and imbibe attributes of courage of conviction and action. 

5.2.2 Programme Educational Objectives/Goals:  

1. Students will have an excellent Human Resource Management knowledge with an exclusively business vocabulary, research and 

analytical skills 

2. Students will know to develop overall leadership and team building skills to become a more effective change agent and achieve desired 

business outcomes 

3. Students will critically understand and evaluate the current issues with research skills , ICT trends, and limitations of human resource 

management 

4. Students will know to communicate effectively and realise the importance of information packaging in presentation skills to manage 

relationships with various stakeholders 

5. Students will learn to analyse the challenges in recruitment, training employees for skills, examine the components of pay models, 

analyse the variety of employment benefits, the legalities associated with each, and their impact on the employee recruiting, retention, 

and satisfaction 

6. Students will be able to evaluate the challenges of global workforce to include expatriate employees, culture, training, and development 

7. Students will understand the role of ethical values and practices within a business organization 

8. Students will be prepared for continued learning throughout their career 

5.2.3 Programme Operational Objectives 

1. The MBA (HR) programme will facilitate environment for innovation and research excellence for the intellectual growth of students  

2. The MBA (HR) programme provides an academic environment for holistic development of students  

3. The Programme aims to facilitate opportunities for innovation and environment of research excellence providing intellectual growth of MBA 

(HR) students  
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4. The MBA (HR) programme will encourage cultural diversity and a sense of social, ethical and environmental responsibility among students

  

5. The MBA (HR) programme will provide ample opportunities for international exposure to students  

6. The MBA (HR) programme will provide opportunities for students to continuously interact with area expert members of faculty, industry and 

alumni to improve and demonstrate their skills and competencies  

7. The MBA (HR) programme will facilitate employment opportunities and also support students to start their own ventures  

8. The MBA (HR) students will be prepared to be independent learners who take responsibility for their own learning; set appropriate goals for 

ongoing intellectual and professional development  

9. The MBA (HR) programme aims to help students understand and practise the highest standards of ethical behaviour associated with their 

management profession  

10. The MBA (HR) programme will aim to attain national and international accreditations and university rankings to provide best in class 

academic environment 

 

5.2.4 Programme Learning Outcomes (PLOs):  

1. To be intellectually curious, open to new ideas in the area of HRM and able to sustain intellectual interest. To understand the linkage of 

HR Strategy, HR activities, programs and policies. 

2. Able to acquire and evaluate knowledge in HR Discipline through independent research. Able to identify the cause-effect variables in 

defining work related behaviours. Able to interpret findings and provide solutions to increase employee performance and productivity. 

3. Recognize pertinent Human Capital and business information needs, use appropriate technologies and methodologies to locate access and 

use information. 

4. Respond effectively to unfamiliar problems in unfamiliar Business contexts 

5. Possess a high standard of oral, visual and written communication skills, demonstrate skills in drafting letters/ emails, be polite and 

sensible in listening to others. 

6. Demonstrate confidence in work, imitativeness , be reliable, enthusiastic, pro-active and a team player 

7. Able to work effectively in diverse communities. Evaluate Cultural diversity to benefit business growth. Formulate multiple HR 

strategies for diverse employee groups. 
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8. To Strive for justice, equality, honesty, and integrity in all personal and professional pursuits. Able to understand how businesses and 

professionals work, and conduct in a manner that is socially responsible and respectful. 

9. Ability to innovate, plan and organize HR Practices that contributes to productive outcomes. Demonstrate self-management skills that 

contribute to employee satisfaction and growth. 

10. To be independent learners who take responsibility for their own learning; set appropriate goals for ongoing intellectual and professional 

development, and evaluate their own performance effectively 

11. Being initiative and acting resilient in meeting challenging business discussions, able to encourage participatory decision making. 

12. Explain and argue clearly and concisely in the business negotiations, Demonstrate skills to influence employees. 

 

 

5.2.5 Programme Operational Outcomes  

 Intended Operational Outcomes for MBA - Human Resource Programme 

1 
The Faculty of MBA Human Resource programme will use appropriate methodology and pedagogical tools for teaching, learning and 

development 

2 
The curriculum of MBA Human Resource programme will be contemporary and relevant to meet industry requirements and 

benchmarked on global standards by incorporating feedback from all the stakeholders. 

3 The student of MBA Human Resource programme will graduate in timely manner.  

4 
The student of MBA Human Resource programme will be provided with Academic facilities, Technological Resources for teaching 

and learning. 

5 The student of MBA Human Resource programme will earn achievements in inter-university Extra Curricular activities. 

6 
Faculty of MBA Human Resource programme will be engaged in scholarly and professional activities in order to enhance their 

competencies and to contribute to the existing Body of Knowledge.   
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7 
The MBA Human Resource programme will integrate ethics and values in teaching, theory and practice, develop and retain excellent 

students, faculty and staff.   

8 MBA Human Resource Programme will facilitate cultivation of cross cultural humanitarian values. 

9 
The Faculty and Students of MBA Human Resource Programme will facilitate joint research collaborations; invite international 

delegates and speakers for seminars and conferences and various other opportunities for global exposure. 

10 
Faculty of MBA Human Resource Programme will be continuously engaged in developing/ reviewing processes, policies and systems 

to achieve prestigious accreditations from various national, international bodies and ranking bodies. 

11 Students of MBA Human Resource Programme shall develop and maintain strong relationship with corporate. 

12 
The students of MBA Human Resource Programme shall maintain lifelong alumni network and keep the curriculum responsive to 

industry needs. 

13 
The faculty of MBA Human Resource Programme will support all the students for quality placements or join family business or start 

their own venture. 

 

 

5.2.6 PEO ï PLOs Mapping: 

 

Mapping of Intended Programme Learning Outcomes to Broad-Based Programme Educational Objectives (PEOs) 

 

The broad-based student learning goals identified in Section I above encompass the intended student learning outcomes as articulated in this 

section, and are general composites or summaries of these outcomes. These relationships are summarized in the outcomes-to-goals mapping 

below (Note: ã in a given cell of the table indicates the intended learning outcome in that row is associated with the learning goal in that 

column.):  

 

 

                                  PEOs 

PLOs 

PEO 

1 

 

PEO 

2 
 

PEO 

3 
 

PEO

4 

PEO

5 

PEO

6 

PEO

7 
PEO 

8 
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Programme Learning Outcome 1 ã        

Programme Learning Outcome 2 ã  ã  ã    

Programme Learning Outcome 3 ã  ã  ã    

Programme Learning Outcome4  ã      ã 

Programme Learning Outcome 5    ã     

Programme Learning Outcome 6  ã  ã    ã 

Programme Learning Outcome 7      ã   

Programme Learning Outcome 8       ã  

Programme Learning Outcome 9 ã ã   ã    

Programme Learning Outcome10        ã 

Programme Learning Outcome 11  ã  ã     

Programme Learning Outcome 12  ã  ã     

 

5.2.7 Programme Educational Outcome Assessment Plan:  
 
 
S.No PLO Direct Annexure for 

Direct 

Assessment 

Target Indirect  Annexure 

for Indirect 

Assessment 

Target 

1 To be intellectually curious, 

open to new ideas in the area 

of HRM and able to sustain 

intellectual interest. To 

understand the linkage of HR 

Strategy, HR activities, 

programs and policies. 

*Comprehensive 

Exam/Viva on 

annual basis 

PG/PLO/D/ CE 

Framework 

80% students shall 

pass the exam. 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit 

Survey. 
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2 Able to acquire and evaluate 

knowledge in HR Discipline 

through independent research. 

Able to identify the cause-

effect variables in defining 

work related behaviours. Able 

to interpret findings and 

provide solutions to increase 

employee performance and 

productivity. 

Term Paper, 

Seminar, 

Internship, 

Dissertation 

(Rubrics)  

PG/PLO2/D/ 

Dissertation  

100% students 

will undertake and 

complete the 

dissertation 

Feedback of 

Industry 

Internship 

Guide 

  The Industry 

Internship Guide 

rates the students 

between 4-5 range 

on the Likert Scale 

in the feedback. 
Comprehensive 

Exam 

PG/PLO/D/ CE 

Framework 

3 Recognize pertinent Human 

Capital and business 

information needs, use 

appropriate technologies and 

methodologies to locate 

access and use information. 

 

*Comprehensive 

Exam 

PG/PLO/D/ CE 

Framework 

100% students 

shall able to 

leverage IT 

inorder to 

complete their 

Assignments and 

Projects 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit 

Survey. 

4 Respond effectively to 

unfamiliar problems in 

unfamiliar Business contexts.  

*Business 

Simulation 

(Rubrics)  

PG/PLO4/D/Si

mulation 

80% students shall 

able to 

demonstrate 

Problem Solving 

and Decision 

Making Skill 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit 

Survey. 

*Comprehensive 

Exam 

PG/PLO/D/CE 

Framework 

5 Possess a high standard of 

oral, visual and written 

communication skills, 

demonstrate skills in drafting 

letters/ emails, be polite and 

sensible in listening to others. 

 

*Business 

Communication 

Course Result 

analysis of all 

semesters                                

  80% students 

should secure a 

grade of 6 and 

above on a 10-

point scale in the 

presentation 

component of 

Business 

communication 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit 

Survey. 

*Rubrics       PG/PLO5/D/ 

BC 
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*Comprehensive 

Exam 

PG/PLO/D/ CE 

Framework 

course. 

6 Demonstrate confidence in 

work, imitativeness , be 

reliable, enthusiastic, pro-

active and a team player 

 

*  Behavioural 

Science Course  

Result analysis of 

all semesters, 

Journal of Success                                             

  80% students 

should secure a 

grade of 6 and 

above on a 10-

point scale in the 

Journal for 

Success 

component of 

Behavioural 

Science course. 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit 

Survey. 

 * Rubrics                            PG/PLO6/D/B

S 

 * Comprehensive 

Exam 

PG/PLO/D/CE 

Framework 

7 Able to work effectively in 

diverse communities. 

Evaluate Cultural diversity to 

benefit business growth. 

Formulate multiple HR 

strategies for diverse 

employee groups. 

 

*Foreign Business 

Language Result 

Analysis of all 

semesters                            

  100% students' 

participation in 

case studies 

pertaining to 

global issues. 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students shall 

able to demonstrate 

Global Outlook 

Prespective. 

 * Rubrics                            PG/PLO7/D/F

BL 

* Comprehensive 

Exam 

PG/PLO/D/CE 

Framework 

8 To Strive for justice, equality, 

honesty, and integrity in all 

personal and professional 

pursuits. Able to understand 

how businesses and 

professionals work, and 

conduct in a manner that is 

socially responsible and 

respectful. 

*Plagiarism 

Checking of 

Dissertation                

   100% Students 

are checked for 

plagiarism in 

NTCC report 

submissions and 

are allowed to 

appear for viva-

voce upon 

obtaining 

plagiarism % 

below 15%. 

Feedback of 

Industry 

Internship 

Guide 

  The Industry 

Internship Guide 

rates the students 

between 4-5 range 

on the Likert Scale 

in the feedback. 

* Comprehensive 

Exam 

PG/PLO/D/CE 

Framework 

Indiscipline 

Cases 

  The University will 

adhere to zero 

tolerance towards 

use of unfair means 
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9 Ability to innovate, plan and 

organize HR Practices that 

contributes to productive 

outcomes. Demonstrate self 

management skills that 

contribute to employee 

satisfaction and growth. 

*Scoring Rubrics     PG/PLO9/D/E

MP 

100% students 

submit a Business 

plan and 50% 

students should 

secure a grade of 6 

and above on a 10-

point scale. 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit 

Survey. 

*Comprehensive 

Exam 

PG/PLO/D/ CE 

Framework 

Alumni 

Survey 

PG/PLO/ID/

Alumni 

Survey 

80% alumni 

response range 

between 4-5 on the 

Likert Scale in the 

Alumni Survey. 

10 To be independent learners 

who take responsibility for 

their own learning; set 

appropriate goals for ongoing 

intellectual and professional 

development, and evaluate 

their own performance 

effectively 

 

*Quiz (Rubrics)   Mentors will 

assess the 

Learning curve of 

100% students. 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Alumni Survey. 
*Comprehensive 

Exam 

PG/PLO/D/CE 

Framework 

11 

Being initiative and acting 

resilient in meeting 

challenging business 

discussions, able to encourage 

participatory decision making. 

*Comprehensive 

Exam 

PG/PLO/D/CE 

Framework 
Mentors will 

assess the 

Learning curve of 

100% students. 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Alumni Survey. 

12 

Explain and argue clearly and 

concisely in the business 

negotiations, Demonstrate 

skills to influence employees. 

*Comprehensive 

Exam 

PG/PLO/D/CE 

Framework 
Mentors will 

assess the 

Learning curve of 

100% students. 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Alumni Survey. 
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5.3 Programme Title: MBA (Marketing and Sales)                               

Level ï PG  

Duration of the program (in yrs): 2    No. of Semesters:  4 

5.3.1Programme Mission: 

To develop the overall personality of Masters in Business Administration students by making them not only excellent management 

professionals in the area of Marketing & sales but also good individuals, with understanding and regards for human values, pride in their 

heritage and culture, a sense of right and wrong and yearning for perfection and imbibe attributes of courage of conviction and action. 

 

5.3.2 Programme Educational Objectives/Goals:  

1.  Students of MBA (Marketing and Sales) programme will gain the ability to influence customer through understanding, predicting 

and shaping the customersô preferences and behaviour with their Marketing knowledge and Market research skills  

2.  Students will learn to review traditional marketing topics, such as customer behaviour, segmentation, pricing, partnerships, branding 

and negotiation, but transposes them to the competitive B2B environment  

3.  Students will gain a balanced overview of the rapidly changing advertising landscape  

4.  Students will learn to communicate effectively, logically, clearly, and persuasively in spoken, written, and visual form  

5.  Students will recognise the importance of team working skills, relationship management, networking and leadership skills needed by 

successful marketing managers in a competitive global, multicultural environment  

6.  Students shall learn to research and analyse the competitive environment of an industry, recommend the best combination of basic 4 

pôs marketing for strategic positioning of products and services within the industry and develop associated strategic plans such as 

logistics & supply chain management  

7.  Students will be prepared for continued learning throughout their career  

8.  Students will understand the role of ethical values and practices within a business organization 

5.3.3 Programme Operational Objectives 

1. The MBA (Marketing and Sales) programme will facilitate environment for innovation and market research excellence for the intellectual 

growth of students 

2. The MBA (Marketing and Sales) programme provides an academic environment for holistic development of students  
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3. The Programme aims to facilitate opportunities for innovation and environment of market research excellence providing intellectual 

growth of MBA (Marketing and Sales) students  

4. The MBA (Marketing and Sales) programme will encourage cultural diversity and a sense of social, ethical and environmental 

responsibility among students  

5. The MBA (Marketing and Sales) programme will provide ample opportunities for international exposure to students  

6. The MBA (Marketing and Sales) programme will provide opportunities for students to continuously interact with area expert members of 

faculty, industry and alumni to improve and demonstrate their skills and competencies  

7. The MBA (Marketing and Sales) programme will facilitate employment opportunities and also support students to start their own ventures 

8. The MBA (Marketing and Sales) students will be prepared to be independent learners who take responsibility for their own learning; set 

appropriate goals for ongoing intellectual and professional development  

9. The MBA (Marketing and Sales) programme aims to help students understand and practise the highest standards of ethical behaviour 

associated with their management profession  

10. The MBA (Marketing and Sales) programme will aim to attain national and international accreditations and university rankings to 

provide best in class academic environment 

5.3.4 Programme Learning Outcomes (PLOs):  

1. Able to demonstrate marketing & selling skills. To acquire sound knowledge of Marketing strategies and consumer behaviour, apply 

conceptual knowledge in finding practical solutions for competing and increasing market sales 

2. Effectively conduct primary research to evaluate a potential market opportunity and articulate marketing and branding strategies. Ability 

to collect, analyze and interpret marketing data and information for driving optimum solutions related to consumer trends, advertising etc. 

3.Ability to retrieve important demographic/psychographic information from web, to use information in critical and creative thinking, 

Proficiency in the appropriate use of contemporary technologies. 

4. Ability to apply existing skills and knowledge to identify and formulate new problems; Ability to develop inventive and creative solutions 

useful for marketing, branding and advertising, demonstrating flexibility and resourcefulness; Ability to identify and take serendipitous 

advantage of market opportunities. 

5. Communicate proficiently, in oral, written, presentation, information searching and listening skills to increase the brand value in the 

market. Be assertive and articulate, be able to negotiate responsibly and persuade customers effectively. 
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6. Ability to maintain assertiveness, Capacity to interact and collaborate with customers and marketing teams effectively, and demonstrate 

business development skills in culturally diverse contexts. 

7. Understand different cultures and sustainability while developing marketing / branding strategies. Embrace business opportunities offered 

across globe and accept different ways of working. 

8. To understand how their actions can enhance the wellbeing of theirs and will be equipped to make a valuable contribution to society by 

practicing code of ethics 

9. To be motivated to draw upon existing knowledge, generating new ideas and create competitiveness to business through better marketing 

strategies. To identify professional employment opportunities 

10. Act with integrity, set themselves high standards and have skills that are essential to their future lives 

11. Ability to apply decision making methodologies, Display Commitment to professional development and a willingness to listen and 

respond to constructive feedback for enhancing participatory decision making among marketing teams. 

12. Ability to build customer relationships, networks and trust with potential and actual co-workers and stakeholders. 

 
5.3.5 Programme Operational Outcomes  

 

 Intended Operational Outcomes for MBA ï Marketing & Sales Programme 

1 
The Faculty of MBA- Marketing & Sales programme will use appropriate methodology and pedagogical tools for teaching, learning and 

development 

2 
The curriculum of MBA- Marketing & Sales programme will be contemporary and relevant to meet industry requirements and benchmarked on 

global standards by incorporating feedback from all the stakeholders. 

3 The student of MBA - Marketing & Sales programme will graduate in timely manner.  

4 
The student of MBA - Marketing & Sales programme will be provided with Academic facilities, Technological Resources for teaching and 

learning. 

5 The student of MBA- Marketing & Sales programme will earn achievements in inter-university Extra Curricular activities. 

6 
Faculty of MBA - Marketing & Sales programme will be engaged in scholarly and professional activities in order to enhance their competencies 

and to contribute to the existing Body of Knowledge.   
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7 
The MBA- Marketing & Sales programme will integrate ethics and values in teaching, theory and practice, develop and retain excellent students, 

faculty and staff.   

8 MBA - Marketing & Sales Programme will facilitate cultivation of cross cultural humanitarian values. 

9 
The Faculty and Students of MBA- Marketing & Sales Programme will facilitate joint research collaborations; invite international delegates and 

speakers for seminars and conferences and various other opportunities for global exposure. 

10 
Faculty of MBA- Marketing & Sales Programme will be continuously engaged in developing/ reviewing processes, policies and systems to 

achieve prestigious accreditations from various national, international bodies and ranking bodies. 

11 Students of MBA- Marketing & Sales Programme shall develop and maintain strong relationship with corporate. 

12 
The students of MBA- Marketing & Sales Programme shall maintain lifelong alumni network and keep the curriculum responsive to industry 

needs. 

13 
The faculty of MBA - Marketing & Sales Programme will support all the students for quality placements or join family business or start their own 

venture. 

 

5.3.6 PEO ï PLOs Mapping: 

 

Mapping of Intended Programme Learning Outcomes to Broad-Based Programme Educational Objectives (PEOs) 

 

The broad-based student learning goals identified in Section I above encompass the intended student learning outcomes as articulated in this 

section, and are general composites or summaries of these outcomes. These relationships are summarized in the outcomes-to-goals mapping 

below (Note: ã in a given cell of the table indicates the intended learning outcome in that row is associated with the learning goal in 

that column.): 

 

                                PEOs 

PLOs 

 

PEO 1 

 

 

PEO 2 

 

 

PEO 3 

 

 

PEO 4 

 
PEO 5 PEO 6 PEO 7 PEO 8 

Programme Learning Outcome 1 ã ã ã      

Programme Learning Outcome 2 ã  ã   ã   
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Programme Learning Outcome 3 ã        

Programme Learning Outcome 4 ã ã ã   ã   

Programme Learning Outcome 5    ã ã    

Programme Learning Outcome 6    ã ã    

Programme Learning Outcome 7  ã   ã ã   

Programme Learning Outcome 8        ã 

Programme Learning Outcome 9      ã   

Programme Learning Outcome 10       ã ã 

Programme Learning Outcome 11     ã    

Programme Learning Outcome 12 ã   ã     

 

5.3.7 Programme Educational Outcome Assessment Plan  
 
 
S.No PLO Direct Annexu

re for 

Direct 

Assessm

ent 

Target Indirect  Annexure 

for 

Ind irect 

Assessmen

t 

Target 

1 Able to demonstrate marketing & selling 

skills. To acquire sound knowledge of 

Marketing strategies and consumer 

behaviour, apply conceptual knowledge in 

finding practical solutions for competing 

and increasing market sales 

 

*Comprehensi

ve Exam/Viva 

on annual basis 

PG/PLO

/D/ CE 

Framew

ork 

80% students 

shall pass the 

exam. 

Student 

Exit 

Survey 

PG/PLO/I

D/Exit 

Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 
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2 Effectively conduct primary research to 

evaluate a potential market opportunity and 

articulate marketing and branding 

strategies. Ability to collect, analyze and 

interpret marketing data and information 

for driving optimum solutions related to 

consumer trends, advertising etc. 

Term Paper, 

Seminar, 

Internship, 

Dissertation 

(Rubrics)  

PG/PLO

2/D/Diss

ertation  

100% students 

will undertake 

and complete 

the dissertation 

Feedback 

of Industry 

Internship 

Guide 

  The Industry 

Internship Guide 

rates the students 

between 4-5 

range on the 

Likert Scale in 

the feedback. 
Comprehensiv

e Exam 

PG/PLO

/D/CE 

Framew

ork 

3 Ability to retrieve important 

demographic/psychographic information 

from web, to use information in critical and 

creative thinking, Proficiency in the 

appropriate use of contemporary 

technologies. 

 

*Comprehensi

ve Exam 

PG/PLO

/D/CE 

Framew

ork 

100% students 

shall able to 

leverage IT 

inorder to 

complete their 

Assignements 

and Projects 

Student 

Exit 

Survey 

PG/PLO/I

D/Exit 

Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 

4 Ability to apply existing skills and 

knowledge to identify and formulate new 

problems; Ability to develop inventive and 

creative solutions useful for marketing, 

branding and advertising, demonstrating 

flexibility and resourcefulness; Ability to 

identify and take serendipitous advantage 

of market opportunities. 

 

*Business 

Simulation 

(Rubrics)  

PG/PLO

4/D/Sim

ulation 

80% students 

shall able to 

demonstrate 

Problem 

Solving and 

Decision 

Making Skill 

Student 

Exit 

Survey 

PG/PLO/I

D/Exit 

Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 

*Comprehensi

ve Exam 

PG/PLO

/D/CE 

Framew

ork 

5 Communicate proficiently, in oral, written, 

presentation, information searching and 

listening skills to increase the brand value 

in the market. Be assertive and articulate, 

be able to negotiate responsibly and 

persuade customers effectively. 

 

*Business 

Communicatio

n Course 

Result analysis 

of all semesters                                

  80% students 

should secure a 

grade of 6 and 

above on a 10-

point scale in 

the 

presentation 

component of 

Business 

communication 

Student 

Exit 

Survey 

PG/PLO/I

D/Exit 

Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 
*Rubrics       PG/PLO

5/D/ BC 

*Comprehensi

ve Exam 

PG/PLO

/D/ CE 



Outcomes Assessment Plan 54 
 

Framew

ork 

course. 

6 Ability to maintain assertiveness, Capacity 

to interact and collaborate with customers 

and marketing teams effectively, and 

demonstrate business development skills in 

culturally diverse contexts. 

*  Behavioural 

Science Course  

Result analysis 

of all 

semesters, 

Journal of 

Success                                             

  80% students 

should secure a 

grade of 6 and 

above on a 10-

point scale in 

the Journal for 

Success 

component of 

Behavioural 

Science course. 

Student 

Exit 

Survey 

PG/PLO/I

D/Exit 

Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 

 * Rubrics                            PG/PLO

6/D/BS 

 * 

Comprehensiv

e Exam 

PG/PLO

/D/ CE 

Framew

ork 

7 Understand different cultures and 

sustainability while developing marketing / 

branding strategies. Embrace business 

opportunities offered across globe and 

accept different ways of working. 

 

*Foreign 

Business 

Language 

Result 

Analysis of all 

semesters                            

  100% students' 

participation in 

case studies 

pertaining to 

global issues. 

Student 

Exit 

Survey 

PG/PLO/I

D/Exit 

Survey 

80% students 

shall able to 

demonstrate 

Global Outlook 

Prespective. 

 * Rubrics                            PG/PLO

7/D/FB

L 

* 

Comprehensiv

e Exam 

PG/PLO

/D/ CE 

Framew

ork 

8 To understand how their actions can 

enhance the wellbeing of theirs and will be 

equipped to make a valuable contribution 

to society by practicing code of ethics 

*Plagiarism 

Checking of 

Dissertation                

   100% 

Students are 

checked for 

plagiarism in 

NTCC report 

submissions 

Feedback 

of Industry 

Internship 

Guide 

  The Industry 

Internship Guide 

rates the students 

between 4-5 

range on the 

Likert Scale in 
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and are 

allowed to 

appear for 

viva-voce upon 

obtaining 

plagiarism % 

below 15%. 

the feedback. 

* 

Comprehensiv

e Exam 

PG/PLO

/D/ CE 

Framew

ork 

Indiscipline 

Cases 

  The University 

will adhere to 

zero tolerance 

towards use of 

unfair means 

9 To be motivated to draw upon existing 

knowledge, generating new ideas and 

create competitiveness to business through 

better marketing strategies. To identify 

professional employment opportunities 

*Scoring 

Rubrics     

PG/PLO

9/D/EM

P 

100% students 

submit a 

Business plan 

and 50% 

students should 

secure a grade 

of 6 and above 

on a 10-point 

scale. 

Student 

Exit 

Survey 

PG/PLO/I

D/Exit 

Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 

*Comprehensi

ve Exam 

PG/PLO

/D/CE 

Framew

ork 

Alumni 

Survey 

PG/PLO/I

D/Alumni 

Survey 

80% alumni 

response range 

between 4-5 on 

the Likert Scale 

in the Alumni 

Survey. 

10 Act with integrity, set themselves high 

standards and have skills that are essential 

to their future lives 

 

*Quiz 

(Rubrics) 

  Mentors will 

assess the 

Learning curve 

of 100% 

students. 

Student 

Exit 

Survey 

PG/PLO/I

D/Exit 

Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale 

in the Alumni 

Survey. 

*Comprehensi

ve Exam 

PG/PLO

/D/CE 

Framew

ork 

11 

Ability to apply decision making 

methodologies, Display Commitment to 

professional development and a 

willingness to listen and respond to 

constructive feedback for enhancing 

participatory decision making among 

*Comprehensi

ve Exam  

PG/PLO

/D/CE 

Framew

ork 

Mentors will 

assess the 

Learning curve 

of 100% 

students. 

Student 

Exit 

Survey 

PG/PLO/I

D/Exit 

Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale 

in the Alumni 

Survey. 
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marketing teams. 

 

12 

Ability to build customer relationships, 

networks and trust with potential and 

actual co-workers and stakeholders. 

*Comprehensi

ve Exam  

PG/PLO

/D/CE 

Framew

ork 

Mentors will 

assess the 

Learning curve 

of 100% 

students. 

Student 

Exit 

Survey 

PG/PLO/I

D/Exit 

Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale 

in the Alumni 

Survey. 
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5.4 Programme Title: MBA (Entrepreneurship)                              

Level ï: PG 

Duration of the program (in yrs): 2 Years       No. of Semesters: 4 

5.4.1Programme Mission: 

To develop the overall personality of Masters in Business Administration students by making them not only excellent management 

professionals in the area of Entrepreneurship but also good individuals, with understanding and regards for human values, pride in their 

heritage and culture, a sense of right and wrong and yearning for perfection and imbibe attributes of courage of conviction and action. The 

programme also aims to articulate an entrepreneurial mindset among students who can identify entrepreneurial opportunities of untapped 

markets and become job creators and establish enterprises for fulfilling the aspirations of job seekers. 

 

5.4.2 Programme Educational Objectives/Goals 

1. Students will know to create, identify, assess, shape, and act on entrepreneurial opportunities through the invention, development and 

exploitation of entirely new ideas, products and services in a variety of contexts and organizations 

 2. Students will have the research ability to identify entrepreneurial opportunities present in untapped markets and underserved markets, and 

those that can be created by applying existing technologies to new fields and new markets  

3. Students will have functional knowledge and multiple functional skills and perspectives to analyse the business challenges and 

opportunities  

4. Students will demonstrate an understanding of the characteristics of effective leadership  

5. Students will know to communicate logically, clearly, and persuasively in spoken, written, and visual form. They will understand the 

importance of good communication in the world of business and apply accepted norms and forms in business writing 

 6. Students will be able to identify and strategically analyse complex business problems both in local and global environment 

 7. Students will be prepared to recognize and respond to ethical questions encountered in creating responsible businesses 

5.4.3 Programme Operational Objective 

1. The MBA (Entrepreneurship) programme will facilitate environment for innovation and research excellence for the intellectual growth of 

students  
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2. The MBA (Entrepreneurship) programme provides an academic environment for holistic development of students  

3. The Programme aims to facilitate opportunities for innovation and environment of research excellence providing intellectual growth of 

MBA (Entrepreneurship) students  

4. The MBA (Entrepreneurship) programme will encourage cultural diversity and a sense of social, ethical and environmental responsibility 

among students  

5. The MBA (Entrepreneurship) programme will provide ample opportunities for international exposure to students  

6. The MBA (Entrepreneurship) programme will provide opportunities for students to continuously interact with area expert members of 

faculty, industry and alumni to improve and demonstrate their skills and competencies  

7. The MBA (Entrepreneurship) programme will facilitate employment opportunities and also support students to start their own ventures 

8. The MBA (Entrepreneurship) students will be prepared to be independent learners who take responsibility for their own learning; set 

appropriate goals for ongoing intellectual and professional development  

9. The MBA (Entrepreneurship) programme aims to help students understand and practise the highest standards of ethical behaviour 

associated with their management profession  

10. The MBA (Entrepreneurship) programme will aim to attain national and international accreditations and university rankings to provide 

best in class academic environment 

 

5.4.4 Programme Learning Outcomes (PLOs):  

 

1. Able to demonstrate enterprising skills identify and discuss the impact of entrepreneurial business context in economy and society. 

Analyze and appraise business plan and its implementation. 

2. Effectively conduct primary research to evaluate a potential market for an entrepreneurial opportunity and articulate business 

propositions 

3. Ability to retrieve important information from web, to use information in critical and creative thinking for avoiding business threats, 

Proficiency in the appropriate use of contemporary technologies. 
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4. Able to identify opportunities from any business context/ problems, develop new ideas and create innovative solutions , critically 

evaluate situations and generate propositions 

5. Capable to effectively communicate orally and written. Ability to present information in a highly coherent manner across different 

contexts to attract VC-Angel investors 

6. Ability to maintain level-headedness in behavior in contrast to arrogance, despite achievement of high performance & Success. 

Capacity to interact and collaborate with others effectively, including in teams, in organizations, and in culturally diverse contexts. 

7. Understand different cultures and sustainability. Embrace business opportunities offered across globe and accept different ways of 

working. 

8. To understand how their actions can enhance the wellbeing of theirs and will be equipped to make a valuable contribution to society 

by practicing code of ethics in building enterprises. 

9. To be able to identify business opportunities and create employment. Promote change and innovation, Initiate innovative solutions. 

Optimize available resources in a constraint environment. 

10. Able to apply the innovative and creative skills to shape their future. Act with integrity, set themselves high standards and have skills 

that are essential to their future lives 

11. Generate and critically analyze a novel idea through a reasoned decision-making process, Present a critical analysis of the benefits 

and risks of developing an idea or a project 

12. To demonstrate the ability to build relationships, networks and trust with potential and actual co-workers and stakeholders. 

 

 
5.4.5 Programme Operational Outcomes  

 

 Intended Operational Outcomes for MBA - Entrepreneurship Programme 
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1 
The Faculty of MBA - Entrepreneurship programme will use appropriate methodology and pedagogical tools for teaching, learning 

and development 

2 
The curriculum of MBA - Entrepreneurship programme will be contemporary and relevant to meet industry requirements and 

benchmarked on global standards by incorporating feedback from all the stakeholders. 

3 The student of MBA- Entrepreneurship programme will graduate in timely manner.  

4 
The student of MBA - Entrepreneurship programme will be provided with Academic facilities, Technological Resources for teaching 

and learning. 

5 The student of MBA- Entrepreneurship programme will earn achievements in inter-university Extra Curricular activities. 

6 
Faculty of MBA - Entrepreneurship programme will be engaged in scholarly and professional activities in order to enhance their 

competencies and to contribute to the existing Body of Knowledge.   

7 
The MBA- Entrepreneurship programme will integrate ethics and values in teaching, theory and practice, develop and retain 

excellent students, faculty and staff.   

8 MBA - Entrepreneurship Programme will facilitate cultivation of cross cultural humanitarian values. 

9 
The Faculty and Students of MBA - Entrepreneurship Programme will facilitate joint research collaborations; invite international 

delegates and speakers for seminars and conferences and various other opportunities for global exposure. 

10 
Faculty of MBA - Entrepreneurship Programme will be continuously engaged in developing/ reviewing processes, policies and 

systems to achieve prestigious accreditations from various national, international bodies and ranking bodies. 

11 Students of MBA- Entrepreneurship Programme shall develop and maintain strong relationship with corporate. 

12 
The students of MBA- Entrepreneurship Programme shall maintain lifelong alumni network and keep the curriculum responsive to 

industry needs. 

13 
The faculty of MBA - Entrepreneurship Programme will support all the students for quality placements or join family business or 

start their own venture. 
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5.4.6 PEO ï PLOs Mapping: 

 

 

Mapping of Intended Programme Learning Outcomes to Broad-Based Programme Educational Objectives (PEOs) 

 

The broad-based student learning goals identified in Section I above encompass the intended student learning outcomes as articulated in this 

section, and are general composites or summaries of these outcomes. These relationships are summarized in the outcomes-to-goals mapping 

below (Note: ã in a given cell of the table indicates the intended learning outcome in that row is associated with the learning goal in 

that column.): 

 

 

                                  PEOs 

PLOs 

PEO 

1 
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2 
 

PEO 

3 
 

PEO

4 

PEO

5 

PEO

6 
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7 

Programme Learning Outcome 1 ã       

Programme Learning Outcome 2 ã ã      

Programme Learning Outcome 3  ã ã     

Programme Learning Outcome4 ã ã ã     
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Programme Learning Outcome 9 ã ã ã     

Programme Learning Outcome10 ã ã ã    ã 

Programme Learning Outcome 11   ã   ã  

Programme Learning Outcome 12    ã ã   
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5.4.7 Programme Educational Outcome Assessment Plan:  

 
 
S.N

o 

PLO Direct Annexure for 

Direct 

Assessment 

Target Ind irect Annexure for 

Indirect 

Assessment 

Target 

1 Able to demonstrate 

enterprising skills identify 

and discuss the impact of 

entrepreneurial business 

context in economy and 

society. Analyze and appraise 

business plan and its 

implementation. 

 

*Comprehen

sive 

Exam/Viva 

on annual 

basis 

PG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit Survey. 

2 Effectively conduct primary 

research to evaluate a 

potential market for an 

entrepreneurial opportunity 

and articulate business 

propositions. 

 

Term Paper, 

Seminar, 

Internship, 

Dissertation 

(Rubrics)  

PG/PLO2/D/D

issertation  

100% 

students will 

undertake and 

complete the 

dissertation 

Feedback of 

Industry 

Internship 

Guide 

  The Industry 

Internship Guide 

rates the students 

between 4-5 range on 

the Likert Scale in the 

feedback. Comprehens

ive Exam 

PG/PLO/D/CE 

Framework 

3 Ability to retrieve important 

information from web, to use 

information in critical and 

creative thinking for avoiding 

business threats, Proficiency 

in the appropriate use of 

contemporary technologies. 

 

*Comprehen

sive Exam 

PG/PLO/D/CE 

Framework 

100% 

students shall 

able to 

leverage IT 

inorder to 

complete their 

Assignements 

and Projects 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit Survey. 
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4 Able to identify opportunities 

from any business context/ 

problems, develop new ideas 

and create innovative 

solutions, critically evaluate 

situations and generate 

propositions.  

*Business 

Simulation 

(Rubrics)  

PG/PLO4/D/Si

mulation 

80% students 

shall able to 

demonstrate 

Problem 

Solving and 

Decision 

Making Skill 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit Survey. 

*Comprehen

sive Exam 

PG/PLO/D/CE 

Framework 

5 Capable to effectively 

communicate orally and 

written. Ability to present 

information in a highly 

coherent manner across 

different contexts to attract 

VC-Angel investors. 

 

*Business 

Communicat

ion Course 

Result 

analysis of 

all semesters                                

  80% students 

should secure 

a grade of 6 

and above on 

a 10-point 

scale in the 

presentation 

component of 

Business 

communicatio

n course. 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit Survey. 

*Rubrics       PG/PLO5/D/ 

BC 

*Comprehen

sive Exam 

PG/PLO/D/CE 

Framework 

6 Ability to maintain level-

headedness in behavior in 

contrast to arrogance, despite 

achievement of high 

performance & Success. 

Capacity to interact and 

collaborate with others 

effectively, including in 

teams, in organizations, and 

in culturally diverse contexts. 

 

*  

Behavioural 

Science 

Course  

Result 

analysis of 

all 

semesters, 

Journal of 

Success                                             

  80% students 

should secure 

a grade of 6 

and above on 

a 10-point 

scale in the 

Journal for 

Success 

component of 

Behavioural 

Science 

course. 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit Survey. 

 * Rubrics                            PG/PLO6/D/B

S 

 * 

Comprehens

ive Exam 

PG/PLO/D/CE 

Framework 
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7 Understand different cultures 

and sustainability. Embrace 

business opportunities 

offered across globe and 

accept different ways of 

working. 

 

*Foreign 

Business 

Language 

Result 

Analysis of 

all semesters                            

  100% 

students' 

participation 

in case studies 

pertaining to 

global issues. 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students shall 

able to demonstrate 

Global Outlook 

Prespective. 

 * Rubrics                            PG/PLO7/D/F

BL 

* 

Comprehens

ive Exam 

PG/PLO/D/CE 

Framework 

8 To understand how their 

actions can enhance the 

wellbeing of theirs and will 

be equipped to make a 

valuable contribution to 

society by practicing code of 

ethics in building enterprises 

*Plagiarism 

Checking of 

Dissertation                

   100% 

Students are 

checked for 

plagiarism in 

NTCC report 

submissions 

and are 

allowed to 

appear for 

viva-voce 

upon 

obtaining 

plagiarism % 

below 15%. 

Feedback of 

Industry 

Internship 

Guide 

  The Industry 

Internship Guide 

rates the students 

between 4-5 range on 

the Likert Scale in the 

feedback. 

*  

Comprehens

ive Exam 

PG/PLO/D/CE 

Framework 

Indiscipline 

Cases 

  The University will 

adhere to zero 

tolerance towards use 

of unfair means 

9 To be able to identify 

business opportunities and 

create employment. Promote 

change and innovation, 

Initiate innovative solutions. 

Optimize available resources 

in a constraint environment 

*Scoring 

Rubrics     

PG/PLO9/D/E

MP 

100% 

students 

submit a 

Business plan 

and 50% 

students 

should secure 

a grade of 6 

and above on 

a 10-point 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit Survey. 

*Comprehen

sive Exam 

PG/PLO/D/CE 

Framework 

Alumni 

Survey 

PG/PLO/ID/Al

umni Survey 

80% alumni response 

range between 4-5 on 

the Likert Scale in the 

Alumni Survey. 
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scale. 

10 Able to apply the innovative 

and creative skills to shape 

their future. Act with 

integrity, set themselves high 

standards and have skills that 

are essential to their future 

lives 

 

*Quiz 

(Rubrics) 

  Mentors will 

assess the 

Learning 

curve of 

100% 

students. 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Alumni Survey. 

*Comprehen

sive Exam 

PG/PLO/D/CE 

Framework 

11 

Generate and critically 

analyze a novel idea through 

a reasoned decision-making 

process, Present a critical 

analysis of the benefits and 

risks of developing an idea or 

a project 

*Comprehen

sive Exam 

PG/PLO/D/CE 

Framework 
Mentors will 

assess the 

Learning 

curve of 

100% 

students. 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Alumni Survey. 

12 

To demonstrate the ability to 

build relationships, networks 

and trust with potential and 

actual co-workers and 

stakeholders. 

 

*Comprehen

sive Exam 

PG/PLO/D/CE 

Framework Mentors will 

assess the 

Learning 

curve of 

100% 

students. 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Alumni Survey. 
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5.5 Programme Title: MBA (Retail Management)                               

Level ï PG  

Duration of the program (in yrs): 2    No. of Semesters:  4 

 

5.5.1 Programme Mission: 

To develop the overall personality of Masters in Business Administration students by making them not only excellent management 

professionals in the area of Retail Management but also good individuals, with understanding and regards for human values, pride in their 

heritage and culture, a sense of right and wrong and yearning for perfection and imbibe attributes of courage of conviction and action. The 

programme aims to create talent to meet the current and future needs of the retail industry with hands on experience in retailing. 

 

5.5.2 Programme Educational Objectives/Goals:  
1. Students will learn the fundamentals of retail business and develop management skills to work in managerial positions in the retail 

industry  

2. Students will learn scientific approach with insight into practical implementations by applying their functional, technical and ICT 

capabilities  

3. Students will learn to understand and appreciate the inter-relationships between the diverse and complex tasks of retail store operations  

4. Students will learn to communicate proficiently, in oral, written, presentation, information searching and listening skills in the 

management profession  

5. Students will be able to work effectively in diverse communities.  

6. Students while decision making will evaluate Cultural diversity to benefit Retail business growth  

7. Students will gain confidence and trust to practice ethical behaviour in their profession  

8. Students will seek learning opportunities all through their professional career 

 

5.5.3 Programme Operational Objectives 
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1. The MBA (Retail Management) programme will facilitate environment for innovation and research excellence for the intellectual growth 

of students  

2. The MBA (Retail Management) programme provides an academic environment for holistic development of students  

3. The Programme aims to facilitate opportunities for innovation and environment of research excellence providing intellectual growth of 

MBA (Retail Management) students  

4. The MBA (Retail Management) programme will encourage cultural diversity and a sense of social, ethical and environmental 

responsibility among students  

5. The MBA (Retail Management) programme will provide ample opportunities for international exposure to students  

6. The MBA (Retail Management) programme will provide opportunities for students to continuously interact with area expert members of 

faculty, industry and alumni to improve and demonstrate their skills and competencies  

7. The MBA (Retail Management) programme will facilitate employment opportunities and also support students to start their own ventures 

8. The MBA (Retail Management) students will be prepared to be independent learners who take responsibility for their own learning; set 

appropriate goals for ongoing intellectual and professional development  

9. The MBA (Retail Management) programme aims to help students understand and practice the highest standards of ethical behaviour 

associated with their management profession  

10. The MBA (Retail Management) programme will aim to attain national and international accreditations and university rankings to 

provide best in class academic environment  

 

5.5.4 Programme Learning Outcomes (PLOs):  

1. To be Competent in applying the knowledge in Retail Management and skills to manage retail stores and operations in the 

international environment 

2. Ability to engage effectively in the market research enquiry and discourses, to formulate research questions and critically analyse the 

date to provide interpretations 

3. Recognize pertinent market, customer and business information needs, use appropriate technologies and methodologies to locate 

access and use information. 
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4. Respond effectively to unfamiliar problems in unfamiliar Business contexts. Ability to develop inventive and creative solutions 

useful for marketing, branding and advertising, merchandising, store operations etc. 

5. Capacity to communicate effectively with others using ICTs, multimedia, visual, musical and other forms appropriate to persuade the 

customers B2C/B2B 

6. Able to work in Collaborative teams, Capable of initiating as well as embracing change, To stay calm in crisis situations, To motivate 

others 

7. Able to work effectively in diverse communities. Evaluate Cultural diversity to benefit Retail business growth. Appreciate local, 

national and global issues and the social and philosophical contexts relating to marketing, retail selling and retail operations. 

8. A clear understanding and demonstration of ethical, legal, social and civic responsibility as a retail manager and member of the 

discipline. 

9. Ability to innovate, plan and organize retail management activities that contributes to productive outcomes. Demonstrate people 

management skills in coordinating with retail outlet management. 

10. To display spirit of curiosity and a desire to learn, and seeking out learning opportunities 

11. Utilise real world problems to build marketing knowledge, develop structural knowledge of problems appropriate to interdisciplinary 

inquiry for better retail management & operations 

12. Ability to build customer relationships, networks, franchises and trust with potential and actual co-workers and stakeholders. 

 

 
5.5.5Programme Operational Outcomes  

 

 Intended Operational Outcomes for MBA ï Retail Management Programme 

1 
The Faculty of MBA ï Retail Management programme will use appropriate methodology and pedagogical tools for teaching, 

learning and development 

2 
The curriculum of MBAï Retail Management programme will be contemporary and relevant to meet industry requirements and 

benchmarked on global standards by incorporating feedback from all the stakeholders. 

3 The student of MBA ï Retail Management programme will graduate in timely manner.  

4 
The student of MBAï Retail Management programme will be provided with Academic facilities, Technological Resources for 

teaching and learning. 
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5 The student of MBA ï Retail Management programme will earn achievements in inter-university Extra Curricular activities. 

6 
Faculty of MBAï Retail Management programme will be engaged in scholarly and professional activities in order to enhance their 

competencies and to contribute to the existing Body of Knowledge.   

7 
The MBAï Retail Management programme will integrate ethics and values in teaching, theory and practice, develop and retain 

excellent students, faculty and staff.   

8 MBAï Retail Management Programme will facilitate cultivation of cross cultural humanitarian values. 

9 
The Faculty and Students of MBA ï Retail Management Programme will facilitate joint research collaborations; invite 

international delegates and speakers for seminars and conferences and various other opportunities for global exposure. 

10 
Faculty of MBAï Retail Management Programme will be continuously engaged in developing/ reviewing processes, policies and 

systems to achieve prestigious accreditations from various national, international bodies and ranking bodies. 

11 Students of MBAï Retail Management Programme shall develop and maintain strong relationship with corporate. 

12 
The students of MBA ï Retail Management Programme shall maintain lifelong alumni network and keep the curriculum 

responsive to industry needs. 

13 
The faculty of MBA ï Retail Management Programme will support all the students for quality placements or join family business 

or start their own venture. 

 

5.5.6 PEO ï PLOs Mapping: 

Mapping of Intended Programme Learning Outcomes to Broad-Based Programme Educational Objectives (PEOs) 

 

The broad-based student learning goals identified in Section I above encompass the intended student learning outcomes as articulated in this 

section, and are general composites or summaries of these outcomes. These relationships are summarized in the outcomes-to-goals mapping 

below (Note: ã in a given cell of the table indicates the intended learning outcome in that row is associated with the learning goal in 

that column.): 
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5.5.7 Programme Educational Outcome Assessment Plan:  
 
 

S.N

o 

PLO Direct Annexure for 

Direct 

Assessment 

Target Indirect  Annexure for 

Indirect 

Assessment 

Target 
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1 To be Competent in 

applying the knowledge 

in Retail Management 

and skills to manage 

retail stores and 

operations in the 

international 

environment 

 

*Comprehensive 

Exam/Viva on 

annual basis 

PG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit Survey. 

2 Ability to engage 

effectively in the market 

research enquiry and 

discourses, to formulate 

research questions and 

critically analyse the 

date to provide 

interpretations 

 

Term Paper, 

Seminar, 

Internship, 

Dissertation 

(Rubrics)  

PG/PLO2/D/D

issertation  

100% 

students will 

undertake 

and complete 

the 

dissertation 

Feedback of 

Industry 

Internship 

Guide 

  The Industry 

Internship Guide 

rates the students 

between 4-5 range on 

the Likert Scale in the 

feedback. Comprehensive 

Exam 

PG/PLO/D/CE 

Framework 

3 Recognize pertinent 

market, customer and 

business information 

needs, use appropriate 

technologies and 

methodologies to locate 

access and use 

information. 

 

*Comprehensive 

Exam 

PG/PLO/D/CE 

Framework 

100% 

students shall 

able to 

leverage IT 

inorder to 

complete 

their 

Assignement

s and 

Projects 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit Survey. 

4 Respond effectively to 

unfamiliar problems in 

unfamiliar Business 

contexts. Ability to 

develop inventive and 

*Business 

Simulation 

(Rubrics)  

PG/PLO4/D/Si

mulation 

80% students 

shall able to 

demonstrate 

Problem 

Solving and 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit Survey. 
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creative solutions useful 

for marketing, branding 

and advertising, 

merchandising, store 

operations etc. Utilise 

real world problems to 

build marketing 

knowledge, develop 

structural knowledge of 

problems appropriate to 

interdisciplinary inquiry 

for better retail 

management & 

operations 

*Comprehensive 

Exam 

PG/PLO/D/CE 

Framework 

Decision 

Making Skill 

5 Capacity to 

communicate effectively 

with others using ICTs, 

multimedia, visual, 

musical and other forms 

appropriate to persuade 

the customers B2C/B2B. 

 

*Business 

Communication 

Course Result 

analysis of all 

semesters                                

  80% students 

should secure 

a grade of 6 

and above on 

a 10-point 

scale in the 

presentation 

component 

of Business 

communicati

on course. 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit Survey. 

*Rubrics       PG/PLO5/D/ 

BC 

*Comprehensive 

Exam 

PG/PLO/D/CE 

Framework 

6 Able to work in 

Collaborative teams, 

Capable of initiating as 

well as embracing 

change, To stay calm in 

crisis situations, To 

motivate others 

 

*  Behavioural 

Science Course  

Result analysis 

of all semesters, 

Journal of 

Success                                             

  80% students 

should secure 

a grade of 6 

and above on 

a 10-point 

scale in the 

Journal for 

Success 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit Survey. 

 * Rubrics                            PG/PLO6/D/B

S 
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 * 

Comprehensive 

Exam 

PG/PLO/D/CE 

Framework 

component 

of 

Behavioural 

Science 

course. 

7 Able to work effectively 

in diverse communities. 

Evaluate Cultural 

diversity to benefit 

Retail business growth. 

Appreciate local, 

national and global 

issues and the social and 

philosophical contexts 

relating to marketing, 

retail selling and retail 

operations. 

 

*Foreign 

Business 

Language Result 

Analysis of all 

semesters                            

  100% 

students' 

participation 

in case 

studies 

pertaining to 

global issues. 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students shall 

able to demonstrate 

Global Outlook 

Prespective. 

 * Rubrics                            PG/PLO7/D/F

BL 

* Comprehensive 

Exam 

PG/PLO/D/CE 

Framework 

8 A clear understanding 

and demonstration of 

ethical, legal, social and 

civic responsibility as a 

retail manager and 

member of the discipline 

*Plagiarism 

Checking of 

Dissertation                

   100% 

Students are 

checked for 

plagiarism in 

NTCC report 

submissions 

and are 

allowed to 

appear for 

viva-voce 

upon 

obtaining 

plagiarism % 

below 15%. 

Feedback of 

Industry 

Internship 

Guide 

  The Industry 

Internship Guide 

rates the students 

between 4-5 range on 

the Likert Scale in the 

feedback. 

* Comprehensive 

Exam 

PG/PLO/D/ 

CE 

Framework 

Indiscipline 

Cases 

  The University will 

adhere to zero 

tolerance towards use 

of unfair means 
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9 Ability to innovate, plan 

and organize retail 

management activities 

that contributes to 

productive outcomes. 

Demonstrate people 

management skills in 

coordinating with retail 

outlet management. 

*Scoring Rubrics     PG/PLO9/D/E

MP 

100% 

students 

submit a 

Business 

plan and 

50% students 

should secure 

a grade of 6 

and above on 

a 10-point 

scale. 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit Survey. 

*Comprehensive 

Exam 

PG/PLO/D/ 

CE 

Framework 

Alumni 

Survey 

PG/PLO/ID/Al

umni Survey 

80% alumni response 

range between 4-5 on 

the Likert Scale in the 

Alumni Survey. 

10 To display spirit of 

curiosity and a desire to 

learn, and seeking out 

learning opportunities. 

*Quiz (Rubrics)   Mentors will 

asses the 

Learning 

curve of 

100% 

students. 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Alumni Survey. *Comprehensive 

Exam 

PG/PLO/D/CE 

Framework 

11 

Utilise real world 

problems to build 

marketing knowledge, 

develop structural 

knowledge of problems 

appropriate to 

interdisciplinary inquiry 

for better retail 

management & 

operations 

 

*Comprehensive 

Exam 

 

 

PG/PLO/D/CE 

Framework 
Mentors will 

asses the 

Learning 

curve of 

100% 

students. 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Alumni Survey. 

12 

Ability to build customer 

relationships, networks, 

franchises and trust with 

potential and actual co-

*Comprehensive 

Exam 

PG/PLO/D/CE 

Framework 

Mentors will 

asses the 

Learning 

curve of 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 
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workers and 

stakeholders. 

 

100% 

students. 

Alumni Survey. 

 
 
 
 
 
 
 
5.6 Programme Title: MBA ( Finance)                               

Level ï PG  

Duration of the program (in yrs): 2         No. of Semesters:  4 

5.6.1 Programme Mission:     

To develop the overall personality of Masters in Business Administration students by making them not only excellent Financial 

professionals with specializations in areas of Taxation, Banking, International Finance, Wealth Management, General Financial Rules, 

Investment Banking, Financial Consulting, Financial Analytics, Financial Markets but also good individuals, with understanding and regards 

for human values, pride in their heritage and culture, a sense of right and wrong and yearning for perfection and imbibe attributes of courage 

of conviction and action.      

5.6.2 Programme Educational Objectives/Goals:  
 1 Students will have Financial knowledge of the application of management principles in a professional work setting   

 2 Students will know to integrate theory and practice, as well as expertise across functional areas in making effective financial decisions by        

understanding the relationship of business to global environment       

 3 Students will know how to develop and sustain good individual and organizational performance by leveraging Financial Research skills, 

Information and Technological competencies in any management framework through financial modeling      

 4 Students will strategically think when and how to use assertiveness and influential skills       

5 Students will be able to demonstrate effective communication skills that support and enhance managerial effectiveness   

6 Students will have the positive perspectives and skills that create productive managerial leaders and business financial models.   

 7 Students will be able to review and critique organizational efforts to act ethically and responsibly      

8 Students will be prepared for continued learning throughout their career in the field of Finance and Taxation aspects.   

    

5.6.3 Programme Operational Objectives 



Outcomes Assessment Plan 76 
 

1. The MBA(Finance) programme will facilitate environment for innovation and research excellence for the intellectual growth of students 
2.  The MBA (Finance) programme provides an academic environment for holistic development of students  
3.  The Programme aims to facilitate opportunities for innovation and environment of research excellence providing intellectual growth of MBA 

students 
4.  The programme will encourage cultural diversity and a sense of social, ethical and environmental responsibility among students  
5.  The Management programme will provide ample opportunities for international exposure to students  
6.  The Management programme will provide opportunities for students to continuously interact with area expert members of faculty, industry 

and alumni to improve and demonstrate their skills and competencies  
7.  The Management programme will facilitate employment opportunities and also support students to start their own ventures 
8. The MBA (Finance) students will be prepared to be independent learners who take responsibility for their own learning; set appropriate goals 

for ongoing intellectual and professional development 
9. The programme aims to help students understand and practice the highest standards of ethical behaviour associated with their management 

profession  
10. The Management programme will aim to attain national and international accreditation and university rankings to provide best in class 

academic environment. 

 

5.6.4 Programme Learning Outcomes:  

1To apply management concepts in a multi-disciplinary context and critically analyze financial management problems in volatile business environment. 

2.To incorporate value added research in the current investment theory, practice, empirical data, corporate trends and real-time market intelligence to 

generate high quality investment ideas. 

3.To apply strategies for financial decision making by challenging conventional ways of thinking and paying attention to details. 

4.To proficiently communicate, search information and display extraordinary listening skills in the corporate world. 

5.To adopt innovative ideas to deal with financing needs and challenges at various stages in the lifecycle of an organization or an individual. 

6.To allocate financial resources prudently that contributes to strategic business plan of the organization. 

7.To understand and practice the highest standards of ethical behavior associated with the finance profession. 

8.To be able to acquire and evaluate new knowledge through financial research methods, interpret results for achieving optimum end results. 

9.To evaluate performance of investment decisions and effectiveness of asset allocation strategies for portfolios consisting of debt and equity securities, 

derivatives, real estate and other alternative investments. 

10.To be able to apply FinTech in big data analytics for strategic financial decision making to achieve long term sustainability. 

 

 
5.6.5 Programme Operational Outcomes 
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 Intended Operational Outcomes for MBA Finance Programme 

1 
The Faculty of MBA Finance  programme will use appropriate methodology and pedagogical tools for teaching, learning and 

development 

2 
The curriculum of MBA Finance programme will be contemporary and relevant to meet industry requirements and benchmarked on 

global standards by incorporating feedback from all the stakeholders. 

3 The student of MBA Finance programme will graduate in timely manner.  

4 The student of MBA Finance programme will be provided with Academic facilities, Technological Resources for teaching and learning. 

5 The student of MBA Finance programme will earn achievements in inter-university Extra Curricular activities. 

6 
Faculty of MBA Finance programme will be engaged in scholarly and professional activities in order to enhance their competencies and 

to contribute to the existing Body of Knowledge.   

7 
The MBA Finance programme will integrate ethics and values in teaching, theory and practice, develop and retain excellent students, 

faculty and staff.   

8 MBA Finance Programme will facilitate cultivation of cross cultural humanitarian values. 

9 
The Faculty and Students of MBA Finance Programme will facilitate joint research collaborations; invite international delegates and 

speakers for seminars and conferences and various other opportunities for global exposure. 

10 
Faculty of MBA Finance Programme will be continuously engaged in developing/ reviewing processes, policies and systems to achieve 

prestigious accreditations from various national, international bodies and ranking bodies. 

11 Students of MBA Finance Programme shall develop and maintain strong relationship with corporate. 

12 The students of MBA Finance Programme shall maintain lifelong alumni network and keep the curriculum responsive to industry needs. 
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13 
The faculty of MBA Finance  Programme will support all the students for quality placements or join family business or start their own 

venture. 

 

5.6.6 PEO ï PLOs Mapping: 

 

Mapping of Intended Programme Learning Outcomes to Broad-Based Programme Educational Objectives (PEOs) 

 

The broad-based student learning goals identified in Section I above encompass the intended student learning outcomes as articulated in this 

section, and are general composites or summaries of these outcomes. These relationships are summarized in the outcomes-to-goals mapping 

below (Note: ã in a given cell of the table indicates the intended learning outcome in that row is associated with the learning goal in 

that column.): 

 

                                PEOs 

PLOs 
PEO 1 

 
PEO 2 

 
PEO 3 

 
PEO 4 

 
PEO 5 PEO 6 PEO 7 PEO 8 

Programme Learning Outcome 1 ã        

Programme Learning Outcome 2  ã ã      

Programme Learning Outcome 3   ã      

Programme Learning Outcome 4    ã     

Programme Learning Outcome 5     ã    

Programme Learning Outcome 6      ã   

Programme Learning Outcome 7     ã    

Programme Learning Outcome 8       ã  

Programme Learning Outcome 9       ã  

Programme Learning Outcome 10        ã 

Programme Learning Outcome 11 ã ã       

Programme Learning Outcome 12    ã     
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5.6.7 Programme Educational Outcome Assessment Plan:  

 

S.No PLO Direct Direct 

Assessment 

Target Indirect  Indirect 

Assessment 

Target 

1 To define, summarize concepts in 

Management and apply it in multi-

disciplinary context, able to 

describe and critically analyse 

management problems in volatile 

business environment 

*Comprehensive 

Exam/Viva on 

annual basis 

PG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale in 

the Student Exit 

Survey. 

2 Ability to acquire and evaluate 

new knowledge through Business 

research methods, Ability to 

identify, define, investigate, and 

solve critical business issues, 

analyze data/information and 

interpret results for driving 

optimum solutions. 

 

Term Paper, 

Seminar, Internship, 

Dissertation 

(Rubrics)  

PG/PLO2/D/Di

ssertation  

100% students 

will undertake 

and complete 

the dissertation 

Feedback of 

Industry 

Internship 

Guide 

  The Industry 

Internship Guide 

rates the students 

between 4-5 range 

on the Likert Scale 

in the feedback. 
Comprehensive 

Exam 

PG/PLO/D/ CE 

Framework 

3 Able to identify potential sources 

of Business environment 

information using technologies, 

Synthesize and define an idea 

from multiple information 

sources. 

*Comprehensive 

Exam 

PG/PLO/D/ CE 

Framework 

100% students 

shall able to 

leverage IT 

inorder to 

complete their 

Assignements 

and Projects 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale in 

the Student Exit 

Survey. 

4 Able to pay attention to details, 

challenging conventional ways of 

thinking, Applying a range of 

strategies to problem solving 

*Business 

Simulation (Rubrics)  

PG/PLO4/D/Si

mulation 

80% students 

shall able to 

demonstrate 

Problem Solving 

and Decision 

Making Skill 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale in 

the Student Exit 

Survey. 
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*Comprehensive 

Exam 

PG/PLO/D/CE 

Framework 

5 Communicate proficiently, in oral, 

written, presentation, information 

searching and listening skills in 

the management profession 

*Business 

Communication 

Course Result 

analysis of all 

semesters                                

  80% students 

should secure a 

grade of 6 and 

above on a 10-

point scale in 

the presentation 

component of 

Business 

communication 

course. 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale in 

the Student Exit 

Survey. 

*Rubrics       PG/PLO5/D/ 

BC 

*Comprehensive 

Exam 

PG/PLO/D /CE 

Framework 

6 To demonstrate excellent 

interpersonal, mentoring and 

decision-making skills, including 

an awareness of personal strengths 

and limitations. Promote self-

awareness, empathy, cultural 

awareness and mutual respect 

while working in teams. 

*  Behavioural 

Science Course  

Result analysis of all 

semesters, Journal of 

Success                                             

  80% students 

should secure a 

grade of 6 and 

above on a 10-

point scale in 

the Journal for 

Success 

component of 

Behavioural 

Science course. 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale in 

the Student Exit 

Survey. 

 * Rubrics                            PG/PLO6/D/B

S 

 * Comprehensive 

Exam 

PG/PLO/D/ CE 

Framework 

7 Able to Understand global issues 

from different perspectives, 

Recognize the opportunities that 

the wider world offers, Learning 

from and respecting different 

cultures, Apply different forms of 

communication in different 

cultural settings. 

 

*Foreign Business 

Language Result 

Analysis of all 

semesters                            

  100% students' 

participation in 

case studies 

pertaining to 

global issues. 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students shall 

able to 

demonstrate 

Global Outlook 

Prespective. 

 * Rubrics                            PG/PLO7/D/F

BL 

* Comprehensive 

Exam 

PG/PLO/D/ CE 

Framework 
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8 Understand and practice the 

highest standards of ethical 

behaviour associated with their 

management profession 

 

*Plagiarism 

Checking of 

Dissertation                

   100% Students 

are checked for 

plagiarism in 

NTCC report 

submissions and 

are allowed to 

appear for viva-

voce upon 

obtaining 

plagiarism % 

below 15%. 

Feedback of 

Industry 

Internship 

Guide 

  The Industry 

Internship Guide 

rates the students 

between 4-5 range 

on the Likert Scale 

in the feedback. 

* Comprehensive 

Exam 

PG/PLO/D/CE 

Framework 

Indiscipline 

Cases 

  The University 

will adhere to zero 

tolerance towards 

use of unfair 

means 

9 Able to find opportunities to 

improve the business value chain 

as an intrapreneur. Develop 

business acumen and display basic 

business skills. 

 

*Scoring Rubrics     PG/PLO9/D/E

MP 

100% students 

submit a 

Business plan 

and 50% 

students should 

secure a grade 

of 6 and above 

on a 10-point 

scale. 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale in 

the Student Exit 

Survey. 

*Comprehensive 

Exam 

PG/PLO/D/CE 

Framework 

Alumni 

Survey 

PG/PLO/ID/

Alumni 

Survey 

80% alumni 

response range 

between 4-5 on 

the Likert Scale in 

the Alumni 

Survey. 

10 Able to critically evaluate and 

reflect upon their personal 

development during the work 

experience and future learning 

needs to support their career 

aspirations in future 

*Quiz (Rubrics)   Mentors will 

assess the 

Learning curve 

of 100% 

students. 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale in 

the Alumni 

Survey. 
*Comprehensive 

Exam 

PG/PLO/D/CE 

Framework 

11 

Ability to apply decision making 

methodologies to evaluate 

solutions for efficiency, 

effectiveness and sustainability 

*Comprehensive 

Exam 

PG/PLO/D/CE 

Framework 
Mentors will 

assess the 

Learning curve 

of 100% 

students. 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale in 

the Alumni 

Survey. 
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12 

Demonstrate and possess the skills 

to influence, negotiate and lead 

business deals. 

 

*Comprehensive 

Exam 

PG/PLO/D/CE 

Framework 
Mentors will 

assess the 

Learning curve 

of 100% 

students. 

Student Exit 

Survey 

PG/PLO/ID/

Exit Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale in 

the Alumni 

Survey. 
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5.7 Programme Title: MBA (Rural Management)                              

Level ï UG/PG : PG 

Duration of the program (in yrs): 2 Years   No. of Semeters: 4 

5.8.1 Programme Mission: 

To develop the overall personality of Masters in Business Administration students by making them not only excellent management 

professionals in the area of Rural Management but also good individuals, with understanding and regards for human values, pride in their 

heritage and culture, a sense of right and wrong and yearning for perfection and imbibe attributes of courage of conviction and action. The 

objective of the programme is to develop among students a strong conceptual and analytical framework on rural management issues. The 

programme aims to create professional rural managers having appropriate skills and competencies for delivering socio-economic sustainable 

projects for inclusive growth of rural areas. 

5.8.2 Programme Educational Objectives/Goals:  
 

1. Students will learn the concepts and techniques of modern management and their application in rural management  

2. Students will develop skills in diagnosing and solving management problems in rural management  

3. Students will gain research and analytical skills for developing framework on rural management issues  

4. Students will learn consultancy skills in rural management  

5. Students will know to communicate orally and written to the rural community in outreach activities  

6. Students will develop appropriate attitudes, leadership skills, networking skills, participatory decision making styles and technical/ IT 

know how required for a professional rural manager  

7. Students will learn to be an interface between the corporate sector and social development  

8. Students will gain confidence to present issues related non-practice ethics, injustice, inequality, dishonesty, and lack integrity that thwart 

the development of rural community 

5.7.3 Programme Operational Objectives 

1. The MBA (Rural Management) Programme will facilitate environment for innovation and research excellence for the intellectual growth 

of students 
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2. The MBA (Rural Management) Programme provides an academic environment for holistic development of students 

3. The Programme aims to facilitate opportunities for innovation and environment of research excellence providing intellectual growth of 

MBA (Rural Management) students 

4. The MBA (Rural Management) Programme will encourage cultural diversity and a sense of social, ethical and environmental 

responsibility among students 

5. The MBA (Rural Management) Programme will provide ample opportunities for international exposure to students 

6. The MBA (Rural Management) Programme will provide opportunities for students to continuously interact with area expert members of 

faculty, industry and alumni to improve and demonstrate their skills and competencies 

7. The MBA (Rural Management) Programme will facilitate employment opportunities and also support students to start their own ventures 

8. The MBA (Rural Management) students will be prepared to be independent learners who take responsibility for their own learning; set 

appropriate goals for ongoing intellectual and professional development 

9. The MBA (Rural Management) Programme aims to help students understand and practice the highest standards of ethical behaviour 

associated with their management profession 

10. The MBA (Rural Management) Programme will aim to attain national and international accreditations and university rankings to provide 

best in class academic environment 

5.7.4 Programme Learning Outcomes (PLOs):  

1. To demonstrate conceptual knowledge in dealing with issues related to rural development interventions. To develop awareness related to 

schemes, programmes and government initiatives in improving the quality of rural life. To understand the linkage of welfare strategy and 

implementation. 

2. Ability to use knowledge and skills to devise solutions to unfamiliar socio economic problems, ability to analyze and critically evaluate 

arguments related to poverty, social security and imbalances in social development. Ability to synthesize and organize information related 

rural problems and capacity to interpret findings for rural development and empowerment. 

3. Ability to retrieve important information from web related to assistance from various agencies and developmental programmes, 

Proficiency in the appropriate use of contemporary technologies. 
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4. Able to identify opportunities from rural areas in business context, develop new ideas and create innovative solutions , critically evaluate 

situations and generate propositions like better enforcement of land reforms, credit access, marketing of rural products etc. 

5. Capable to effectively communicate orally and written to the rural community in outreach activities. Ability to present information in a 

highly coherent manner across different contexts to attract developmental projects related to sanitation, health, water supply, watershed 

management. 

6. Demonstrate confidence in work, initativeness, be reliable, enthusiastic, pro-active and a team player to engage in community 

development 

7. To be aware of ethical, social and cultural issues within a global context and their importance in exercising professional skills and 

responsibilities in developing the rural communities. 

8. To understand how their ethical actions can enhance the wellbeing of theirs and will be equipped to make a valuable contribution to 

society. To Strive for justice, equality, honesty, and integrity in all personal and professional pursuits. 

9. To be able to identify opportunities to create social enterprise in rural areas financially valuable and create employment opportunities for 

self & others 

10. To be independent learners who take responsibility for their own learning and have skills that are essential to their future lives 

11. Generate and critically analyze a novel idea through a reasoned decision-making process, Present a critical analysis of the benefits and 

risks of developing an idea or a project 

12. To demonstrate the ability to build relationships with rural communities/ networks and trust with field workers and stakeholders. 

 
5.7.5Programme Operational Outcomes  

  

 Intended Operational Outcomes for MBA ï Rural Management Programme 

1 
The Faculty of MBAï Rural Management programme will use appropriate methodology and pedagogical tools for teaching, 

learning and development 
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2 
The curriculum of MBA ï Rural Management programme will be contemporary and relevant to meet industry requirements 

and benchmarked on global standards by incorporating feedback from all the stakeholders. 

3 The student of MBAï Rural Management programme will graduate in timely manner.  

4 
The student of MBA ï Rural Management programme will be provided with Academic facilities, Technological Resources for 

teaching and learning. 

5 The student of MBAï Rural Management programme will earn achievements in inter-university Extra Curricular activities. 

6 
Faculty of MBAï Rural Management programme will be engaged in scholarly and professional activities in order to enhance 

their competencies and to contribute to the existing Body of Knowledge.   

7 
The MBA ï Rural Management programme will integrate ethics and values in teaching, theory and practice, develop and retain 

excellent students, faculty and staff.   

8 MBA ï Rural Management Programme will facilitate cultivation of cross cultural humanitarian values. 

9 
The Faculty and Students of MBAï Rural Management Programme will facilitate joint research collaborations; invite 

international delegates and speakers for seminars and conferences and various other opportunities for global exposure. 

10 
Faculty of MBAï Rural Management Programme will be continuously engaged in developing/ reviewing processes, policies 

and systems to achieve prestigious accreditations from various national, international bodies and ranking bodies. 

11 Students of MBA ï Rural Management Programme shall develop and maintain strong relationship with corporate. 

12 
The students of MBAï Rural Management Programme shall maintain lifelong alumni network and keep the curriculum 

responsive to industry needs. 

13 
The faculty of MBA ï Rural Management Programme will support all the students for quality placements or join family 

business or start their own venture. 
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5.7.6 PEO ï PLOs Mapping: 

 

Mapping of Intended Programme Learning Outcomes to Broad-Based Programme Educational Objectives (PEOs) 

 

The broad-based student learning goals identified in Section I above encompass the intended student learning outcomes as articulated in this 

section, and are general composites or summaries of these outcomes. These relationships are summarized in the outcomes-to-goals mapping 

below (Note: ã in a given cell of the table indicates the intended learning outcome in that row is associated with the learning goal in 

that column.): 

 

                                  PEOs 

PLOs 

PEO 

1 

 

PEO 

2 
 

PEO 

3 
 

PEO

4 

PEO

5 

PEO

6 

PEO

7 
PEO 

8 
 

Programme Learning Outcome 1 ã        

Programme Learning Outcome 2  ã       

Programme Learning Outcome 3   ã      

Programme Learning Outcome 4   ã ã     

Programme Learning Outcome 5    ã ã    

Programme Learning Outcome 6     ã ã   

Programme Learning Outcome 7        ã 

Programme Learning Outcome 8        ã 

Programme Learning Outcome 9 ã  ã ã   ã  

Programme Learning Outcome10  ã    ã   

Programme Learning Outcome 11    ã ã ã   

Programme Learning Outcome 12     ã  ã  
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5.7.7 Programme Educational Outcome Assessment Plan:  
 
S.N

o 

PLO Direct Annexure for 

Direct 

Assessment 

Target Indirect  Annexure for 

Indirect 

Assessment 

Target 

1 To demonstrate conceptual 

knowledge in dealing with 

issues related to rural 

development interventions. 

To develop awareness 

related to schemes, 

programmes and 

government initiatives in 

improving the quality of 

rural life. To understand the 

linkage of welfare strategy 

and implementation. 

 

*Comprehensiv

e Exam/Viva on 

annual basis 

PG/PLO/D/C

E Framework 

80% students 

shall pass the 

exam. 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students 

response 

range 

between 4-5 

on the Likert 

Scale in the 

Student Exit 

Survey. 

2 Ability to use knowledge 

and skills to devise solutions 

to unfamiliar socio 

economic problems, ability 

to analyze and critically 

evaluate arguments related 

to poverty, social security 

and imbalances in social 

development. Ability to 

synthesize and organize 

information related rural 

Term Paper, 

Seminar, 

Internship, 

Dissertation 

(Rubrics)  

PG/PLO2/D/

Dissertation  

100% 

students will 

undertake 

and complete 

the 

dissertation 

Feedback of 

Industry 

Internship 

Guide 

  The Industry 

Internship 

Guide rates 

the students 

between 4-5 

range on the 

Likert Scale 

in the 

feedback. 

Comprehensive 

Exam 

PG/PLO/D/C

E Framework 
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problems and capacity to 

interpret findings for rural 

development and 

empowerment. 

 

3 Ability to retrieve important 

information from web 

related to assistance from 

various agencies and 

developmental programmes, 

Proficiency in the 

appropriate use of 

contemporary technologies. 

 

*Comprehensiv

e Exam 

PG/PLO/D/C

E Framework 

100% 

students shall 

able to 

leverage IT 

inorder to 

complete 

their 

Assignement

s and 

Projects 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students 

response 

range 

between 4-5 

on the Likert 

Scale in the 

Student Exit 

Survey. 

4 Able to identify 

opportunities from rural 

areas in business context, 

develop new ideas and 

create innovative solutions , 

critically evaluate situations 

and generate propositions 

like better enforcement of 

land reforms, credit access, 

marketing of rural products 

*Business 

Simulation 

(Rubrics)  

PG/PLO4/D/S

imulation 

80% students 

shall able to 

demonstrate 

Problem 

Solving and 

Decision 

Making Skill 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students 

response 

range 

between 4-5 

on the Likert 

Scale in the 

Student Exit 

Survey. 

*Comprehensiv

e Exam 

PG/PLO/D/C

E Framework 



Outcomes Assessment Plan 90 
 

etc. 

 

5 Capable to effectively 

communicate orally and 

written to the rural 

community in outreach 

activities. Ability to present 

information in a highly 

coherent manner across 

different contexts to attract 

developmental projects 

related to sanitation, health, 

water supply, watershed 

management. 

 

*Business 

Communication 

Course Result 

analysis of all 

semesters                                

  80% students 

should secure 

a grade of 6 

and above on 

a 10-point 

scale in the 

presentation 

component 

of Business 

communicati

on course. 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students 

response 

range 

between 4-5 

on the Likert 

Scale in the 

Student Exit 

Survey. *Rubrics       PG/PLO5/D/ 

BC 

*Comprehensiv

e Exam 

PG/PLO/D/C

E Framework 

6 Demonstrate confidence in 

work, initativeness , be 

reliable, enthusiastic, pro-

active and a team player to 

engage in community 

development.  

*  Behavioural 

Science Course  

Result analysis 

of all semesters, 

Journal of 

Success                                             

  80% students 

should secure 

a grade of 6 

and above on 

a 10-point 

scale in the 

Journal for 

Success 

component 

of 

Behavioural 

Science 

course. 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students 

response 

range 

between 4-5 

on the Likert 

Scale in the 

Student Exit 

Survey.  * Rubrics                            PG/PLO6/D/

BS 

 * 

Comprehensive 

Exam 

PG/PLO/D/C

E Framework 
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7 To be aware of ethical, 

social and cultural issues 

within a global context and 

their importance in 

exercising professional skills 

and responsibilities in 

developing the rural 

communities. 

 

*Foreign 

Business 

Language 

Result Analysis 

of all semesters                            

  100% 

students' 

participation 

in case 

studies 

pertaining to 

global issues. 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students 

shall able to 

demonstrate 

Global 

Outlook 

Prespective. 
 * Rubrics                            PG/PLO7/D/F

BL 

* 

Comprehensive 

Exam 

PG/PLO/D/C

E Framework 

8 To understand how their 

ethical actions can enhance 

the wellbeing of theirs and 

will be equipped to make a 

valuable contribution to 

society. To Strive for justice, 

equality, honesty, and 

integrity in all personal and 

professional pursuits. 

 

*Plagiarism 

Checking of 

Dissertation                

   100% 

Students are 

checked for 

plagiarism in 

NTCC report 

submissions 

and are 

allowed to 

appear for 

viva-voce 

upon 

obtaining 

plagiarism % 

below 15%. 

Feedback of 

Industry 

Internship 

Guide 

  The Industry 

Internship 

Guide rates 

the students 

between 4-5 

range on the 

Likert Scale 

in the 

feedback. 

* 

Comprehensive 

Exam 

PG/PLO/D/C

E Framework 

Indiscipline 

Cases 

  The 

University 

will adhere 

to zero 

tolerance 

towards use 

of unfair 

means 

9 To be able to identify 

opportunities to create social 

enterprise in rural areas 

financially valuable and 

create employment 

opportunities for self & 

others 

*Scoring 

Rubrics     

PG/PLO9/D/E

MP 

100% 

students 

submit a 

Business 

plan and 

50% students 

should secure 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students 

response 

range 

between 4-5 

on the Likert 

Scale in the 

Student Exit 
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 a grade of 6 

and above on 

a 10-point 

scale. 

Survey. 

*Comprehensiv

e Exam 

PG/PLO/D/C

E Framework 

Alumni 

Survey 

PG/PLO/ID/Al

umni Survey 

80% alumni 

response 

range 

between 4-5 

on the Likert 

Scale in the 

Alumni 

Survey. 

10 To be independent learners 

who take responsibility for 

their own learning and have 

skills that are essential to 

their future lives 

 

*Quiz (Rubrics)   Mentors will 

asses the 

Learning 

curve of 

100% 

students. 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students 

response 

range 

between 4-5 

on the Likert 

Scale in the 

Alumni 

Survey. 

*Comprehensiv

e Exam 

PG/PLO/D/C

E Framework 

11 

Generate and critically 

analyze a novel idea through 

a reasoned decision-making 

process, Present a critical 

analysis of the benefits and 

risks of developing an idea 

or a project 

*Comprehensiv

e Exam 

PG/PLO/D/C

E Framework 

Mentors will 

asses the 

Learning 

curve of 

100% 

students. 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students 

response 

range 

between 4-5 

on the Likert 

Scale in the 

Alumni 

Survey. 
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12 

To demonstrate the ability to 

build relationships with rural 

communities/ networks and 

trust with field workers and 

stakeholders. 

 

*Comprehensiv

e Exam 

PG/PLO/D/C

E Framework 

Mentors will 

asses the 

Learning 

curve of 

100% 

students. 

Student Exit 

Survey 

PG/PLO/ID/Ex

it Survey 

80% students 

response 

range 

between 4-5 

on the Likert 

Scale in the 

Alumni 

Survey. 
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5.8ï BBA-(In ternational Business) 

Level ï UG  

Duration of the program (in yrs): 3     No. of Semesters:  6 

 

5.8.1 Mission Statement 

 

Programme Mission  

To impart education in the area of international Business and to develop all round Personality of students by making them 

not just excellent professionals but also good individuals with understanding and regard for Human values, pride in their 

heritage and culture, a sense of right and wrong, and a yearning for perfection. 

 

 

5.8.2 Programme Educational Objectives (PEOs) 

Educational Goals 

 1. To impart education in the area of International Business 

 2. To develop all round personality of students by making them not just excellent professionals but also good individuals with 

understanding and regard for human values, pride in their heritage and culture, a sense of right and wrong, and a yearning 

for perfection. 

 3. To make students exhibit effectual communication skills that augment efficacy of managers. 

 4. To positive outlook amongst students and ability that create industrious managerial leaders and business networks 

 

5.8.3 Programme Operational Objectives 

Operational Goals 

 1. This program will facilitate an academically conducive environment for holistic development of students 
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  2. This program intends to provide educational excellence in academic delivery 

  3. This Programme will encourage intellectual growth of faculty through innovation and research. 

 
4. This Programme will aid in nurturing of core values of university and ethical conduct amongst its 

students, faculty and staff. 

 5. This Programme will foster cultural empathy and a sense of social and environmental responsibility. 

 6. This Programme will offer abundant opportunities for international exposure to its faculty and students. 

 
7. This Programme will endeavor towards persistent enhancement of processes and systems and aim to attain 

national and international accreditations and university rankings. 

 
8. This Programme will strengthen its bond with the industry through collaborative interactions with alumni 

networks and industry experts. 

 
9. This Programme will facilitate students in pursuing their further studies in management or obtain 

employment as per their merit or create their own business ventures. 

 
10. This Programme will facilitate good governance in discharge of responsibilities and execution of policies 

and programs. 

 

 

5.8.4 Programme Learning Outcomes 

1. Student shall be able to classify International Business in its interdisciplinary context. 

2. Student shall be able to create and practise thinking independently, analytically and creatively 

3. Student shall be able to use appropriate tools and methodologies to classify and process 

information 

4. Student shall be able to select and apply strategies to solve problems 

5. Student shall be able to demonstrate and develop communicate skills, in oral, written, presentation. 

6. Student shall be able to define and practice Leadership skills and  demonstrate excellent 

interpersonal skills,. 

7. Student shall be able to Identify and illustrate global business opportunities offered across the 

globe.  

8.  Student shall be able to define and  practice the highest standards of ethical behaviour as a global 
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manager. 

9. Student shall be able to outline ,plan and evaluate International Business Practices that contributes 

to productive outcomes. 

10. Student shall be able to comply the spirit of curiosity and a desire to learn, and seeking out learning 

opportunities in the global environment 

 

 

5.8.5 Programme Operational Outcomes 

 

Operational Outcomes 

1. The Faculty of BBA-IB programme will use appropriate methodology and pedagogical tools for teaching, learning and 

development. 

2. The  BBA-IB programme Programme will facilitate an atmosphere that promotes overall development of students. 

3. The BBA-IB programme Programme will encourage intellectual growth of faculty through innovation and research. 

4. The BBA-IB programme Programme will aid in nurturing of core values of university and ethical conduct amongst its 

students, faculty and staff. 

5.  The BBA-IB programme will integrate ethics and values in teaching, theory and practice, develop and retain excellent 

students, faculty and staff 

6. BBA-IB programme will facilitate cultivation of cross cultural humanitarian values. 

7 BBA-IB programme will be continuously engaged in developing/ reviewing processes, policies and systems to achieve 

prestigious accreditations from various national, international bodies and ranking bodies. 

8 BBA-IB programme  will be continuously engaged in developing/ reviewing processes, policies and systems to achieve 

prestigious accreditations from various national, international bodies and ranking bodies. 

9 BBA-IB programme will support all the students for quality placements or join family business or start their own venture. 

10 BBA-IB programme will facilitate good governance in discharge of responsibilities and execution of policies and 

programs. 
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5.8.6  PEO-PLO Mapping 
 

Mapping of Intended Programme Learning Outcomes to Broad-Based Programme Educational Objectives (PEOs) 

 

The broad-based student learning goals identified in Section I above encompass the intended student learning outcomes as articulated in this 

section, and are general composites or summaries of these outcomes. These relationships are summarized in the outcomes-to-goals mapping 

below (Note: ã in a given cell of the table indicates the intended learning outcome in that row is associated with the learning goal in 

that column.): 

 

Linkage of PEO & PLOs: 

 

                                  PEOs 

PLOs PEO 1 

 
PEO 2 

 

PEO 3 
 

PEO 4 

 

PEO 5 

 

Programme Learning Outcome 1 ã 
       ã 

Programme Learning Outcome 2 ã ã ã 
   ã 

Programme Learning Outcome 3   
ã ã 

    

Programme Learning Outcome4 ã ã 
  

ã 
  

Programme Learning Outcome 5 
      

ã ã 

Programme Learning Outcome 6 
      

ã 
  

Programme Learning Outcome 7 
  

ã 
    ã 

Programme Learning Outcome 8 
 ã    ã  ã   

Programme Learning Outcome 9 
  

ã 
  

ã 
  

Programme Learning Outcome10 ã 
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5.8.7 Programme Educational Outcome Assessment Plan 

 

 

# PEOôs PLOôs Direct 
Tool No for Direct 

Assessment 

Target 

Performance 
Indirect  

Tool_No for Indirect 

Assessment 

Target 

Performance 

1 

 Students 

will exhibit 

practical 

knowledge 

of the 

management 

concepts and 

principles in 

the work 

scenario. 

Demonstrate 

a strong base 

of general 

management 

and build 

strong pillars 

over it in a 

particular 

area of 

specializatio

n 

(Marketing, 

Finance, 

I.T., H.R.M, 

and 

Entrepreneur

ship). 

Develop an 

ability to 

integrate 

knowledge 

of one area 

into other 

and 

understand 

management 

as a 

comprehensi

ve concept. 

*Comprehe

nsive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 

2 

Students will 

progress and 

sustain 

effective 

Develop an 

eye to look 

out for 

changes, 

Dissertatio

n (Rubrics) 

UG/PLO2/D/Dissertat

ion  

100% students 

will undertake 

and complete 

the dissertation 

Feedback of 

Industry 

Internship 

Guide 

  

80 % Industry 

Internship Guide 

rates the students 

between 4-5 
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individual 

and 

organization

al 

performance 

by 

leveraging 

research and 

IT skills in a 

given 

context. 

opportunities 

and threats 

in the 

business 

environment. 

Demonstrate 

ability to use 

various tools 

and 

techniques 

of research 

methodology 

to convert 

threats into 

opportunities 

and 

weaknesses 

into 

strengths. 

range on the 

Likert Scale in 

the feedback. 

3 

Students will 

progress and 

sustain 

effective 

individual 

and 

organization

al 

performance 

by 

leveraging 

research and 

IT skills in a 

given 

context. 

Critically 

analyze, 

evaluate and 

synthesize 

data into 

information 

relevant to 

taking 

business 

decisions 

through use 

of relevant 

IT tools. 

*Comprehe

nsive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 

4 

Students will 

recognize 

and 

understand 

Develop 

skill and 

expertise in 

problem 

*Comprehe

nsive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on 

the Likert Scale 
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the use of 

assertiveness 

and 

influential 

skills. 

solving. 

Gain 

experience 

in dealing 

with diverse 

business 

situations 

and decision 

making. 

in the Student 

Exit Survey. 

5 

Students will 

exhibit 

effectual 

communicati

on skills that 

augment 

efficacy of 

managers. 

Learn about 

business 

etiquettes. 

Develop 

high degree 

of verbal non 

ï verbal and 

written 

communicati

on. 

Understand 

cross-

cultural 

difference in 

communicati

on. 

*Business 

Communic

ation 

Course 

Result 

analysis of 

all 

semesters                                

  

80% students 

should secure a 

grade of 6 and 

above on a 10-

point scale in the 

Business 

communication 

course. 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 

   *Rubrics                              UG/PLO5/D/ BC 

Utilizing a five 

(5)-point scale 

rubric with the 

Intended Student 

Learning 

Outcomes, at 

least 80% of 

randomly 

sampled from 

the BC course 

will achieve 

proficient or 
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distinguished 

(score 2 and 

above). 

   
*Comprehe

nsive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

   

6 

 Students 

will develop 

positive 

outlook and 

ability that 

create 

industrious 

managerial 

leaders and 

business 

networks. 

Develop 

highest order 

of behavioral 

and 

interpersonal 

skills. 

Demonstrate 

initiative and 

lead by 

example. 

Practice 

effectively 

both as an 

individual 

and as a 

team 

member. 

*  

Behavioura

l Science 

Course  

Result 

analysis of 

all 

semesters                                     

  

80% students 

should secure a 

grade of 6 and 

above on a 10-

point scale in the 

BS Result. 

Student Exit 

Survey 
   

80% studentsô 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 

   *Rubrics                              UG/PLO6/D/BS 

Utilizing a five 

(5)-point scale 

rubric with the 

Intended Student 

Learning 

Outcomes, at 

least 80% of 

randomly 

sampled from 

the BS course 

will achieve 

proficient or 

distinguished 

(score 2 and 
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above). 

   
*Comprehe

nsive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

   

7 

Students will 

amalgamate 

learning 

from theory 

and 

experience, 

and make 

use of skills 

developed 

across 

functional 

areas in 

making 

effective 

decisions for 

business in a 

dynamic 

scenario. 

Recognize 

and identify 

diversity in 

cultures. 

Show 

sensitivity to 

various 

cultural and 

environment

al issues and 

demonstrate 

traits of 

global 

business 

practitioner. 

*Foreign 

Business 

Language 

Result 

Analysis of 

all 

semesters                            

  

80% students 

should secure a 

grade of 6 and 

above on a 10-

point scale in the 

FBL Result. 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 

   *Rubrics                              UG/PLO7/D/FBL 

Utili zing a five 

(5)-point scale 

rubric with the 

Intended Student 

Learning 

Outcomes, at 

least 80% of 

randomly 

sampled from 

the FBLcourse 

will achieve 

proficient or 

distinguished 

(score 2 and 
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above). 

   
*Comprehe

nsive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

   

8 

Students will 

become 

ethically 

responsible 

managers 

that 

positively 

impact 

businesses 

and society. 

Apply 

ethical 

business 

practices to 

show case 

highest level 

of 

commitment 

to 

professional 

code of 

conduct in 

the arena of 

business 

management

. 

*Dissertati

on 

(Plagiarism 

Checking )                

  

100% students 

will undertake 

and complete 

the dissertation 

with in al least 

85% original 

content 

Feedback of 

Industry 

Internship 

Guide 

  

80 % Industry 

Internship Guide 

rates the students 

between 4-5 

range on the 

Likert Scale in 

the feedback. 

   

* 

Comprehen

sive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Indiscipline 

Cases 
  

The University 

will adhere to 

zero tolerance 

towards use of 

unfair means. 

9 

Students will 

recognize 

and 

understand 

the use of 

assertiveness 

and 

influential 

skills. 

Acquire all 

the 

necessary 

skill set to be 

a manager. 

Practice 

creativity. 

Analyse 

risks and 

explore 

opportunities 

*Employea

ability & 

Entreprene

urship ( 

Rubrics) 

UG/PLO9/D/EMP 

Utilizing a five 

(5)-point scale 

rubric with the 

Intended Student 

Learning 

Outcomes, at 

least 80% of 

randomly 

sampled 

students will 

achieve 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 
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to create new 

business 

propositions. 

Develop idea 

generation 

skills, risk 

taking ability 

and ability to 

convert ideas 

into business 

ventures. 

proficient or 

distinguished 

(score 3 and 

above). 

   

* 

Comprehen

sive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Alumni 

Survey 

UG/PLO/ID/Alumni 

Survey 

80% alumni 

response range 

between 4-5 on 

the Likert Scale 

in the Alumni 

Survey. 

10 

Students will 

critically 

appraise and 

reflect 

learning and 

development 

throughout 

their career. 

Student will 

develop 

interest and 

competency 

for 

knowledge 

acquisition 

through use 

of sources 

like 

Newsspapers 

/ Business 

Magazines / 

Library 

databases/ 

Internet  for 

life-long 

learning. 

*Quiz 

(Rubrics) 
  

Utilizing a five 

(5)-point scale 

rubric with the 

Intended Student 

Learning 

Outcomes, at 

least 80% of 

randomly 

sampled 

students  will 

achieve 

proficient or 

distinguished 

(score 3 and 

above). 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 

   
* 

Comprehen

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 
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sive Exam exam. 

 

 

 

 

5.9 BBA ï 3 Continent 

Level ï UG  

Duration of the program (in yrs): 3     No. of Semesters:  6 

 

5.9.1 Mission Statement 

 

Programme Mission  

To impart education in the area of international Business with the exposure to students in three different continents and to 

develop all round personality of students by making them not just excellent professionals but also good individuals with 

understanding and regard for human values, pride in their heritage and culture, a sense of right and wrong, and a yearning 

for perfection. 

 

 

5.9.2 Programme Educational Objectives (PEOs) 

Educational Goals 

 1. 3 Continent BBA programme is designed to give students a clear understanding of management concepts and an understanding 

of doing business internationally. 

 2. The programme provides a multi-dimensional focus of study and the student, at a young age, is able to comprehend nuances of 

business. 

 3. This programme also lays a knowledgeable foundation for students who may want to pursue higher education in India or 

internationally. 

 4. The programme will help students to develop all round personality of students by making them not just excellent professionals 

but also good individuals with understanding and regard for human values, pride in their heritage and culture, a sense of right 
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and wrong, and a yearning for perfection. 

 5. The programme will help students recognize and understand the use of assertiveness and influential skills. 

 

 

 

5.9.3Programme Operational Objectives 

1. This 3 Continent  Programme intends to achieve distinction in academic delivery and teaching processes. 

2. This  Programme will facilitate an atmosphere that promotes overall development of students. 

3. This Programme will encourage intellectual growth of faculty through innovation and research. 

4. This Programme will aid in nurturing of core values of university and ethical conduct amongst its students, 

faculty and staff. 

5. This Programme will foster cultural empathy and a sense of social and environmental responsibility. 

6. This Programme will offer abundant opportunities for international exposure to its faculty and students. 

7. This Programme will endeavor towards persistent enhancement of processes and systems and aim to attain 

national and international accreditations and university rankings. 

8. This Programme will strengthen its bond with the industry through collaborative interactions with alumni 

networks and industry experts. 

9. This Programme will facilitate students in pursuing their further studies in management or obtain employment 

as per their merit or create their own business ventures. 

10. This Programme will facilitate good governance in discharge of responsibilities and execution of policies and 

programs. 

 

5.9.4 Programme Learning Outcomes 

1. Student shall be able to describe International Business in its interdisciplinary context . 

2. Student shall be able to develop and practise thinking independently, analytically and creatively. 
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3. Student shall be able to use appropriate tools and methodologies to locate, assess and process information 

4. Student shall be able to apply skills to effectively recognize and resolve issues 

5. Student shall be able to demonstrate and develop communicate skills, in oral, written, presentation 

6. Student shall be able to define and practice Leadership skills and  demonstrate excellent interpersonal 

skills,. 

7. Student shall be able to identify and illustrate global business opportunities offered across the globe. 

8.  Student shall be able to develop and practice the highest standards of ethical behaviour as a global 

manager or an entrepreneur.  

9. Student shall be able to identify and interpret International Business Practices that contributes to 

productive outcomes. 

10. Student shall be able to analyse the global environment and take decisions accordingly. 

 

5.9.5 Programme Operational Outcomes 

 

Operational Outcomes 

1. The Faculty of 3 Continent programme will use appropriate methodology and pedagogical tools for teaching, learning and 

development. 

2. The curriculum will be contemporary and relevant to meet industry requirements and benchmarked on global standards by 

incorporating feedback from all the stakeholders. 

3. The student of 3 Continent programme will earn achievements in inter-university Extra Curricular activities. 

4. The 3 Continent programme will integrate ethics and values in teaching, theory and practice, develop and retain excellent 

students, faculty and staff. 

5.  3 Continent programme will facilitate cultivation of cross cultural humanitarian values. 

6. 3 Continent programme shall develop and maintain strong relationship with corporate. 

7 Shall maintain lifelong alumni network and keep the curriculum responsive to industry needs. 

8 Shall give exposure to students to understand global business nuances while studying in India, UK and US under 3 

Continent programme 

9 3 Continent programme will support all the students for quality placements or join family business or start their own 
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venture. 

10 3 Continent programme  will facilitate good governance in discharge of responsibilities and execution of policies and 

programs. 

11 The Faculty of 3 Continent programme will use appropriate methodology and pedagogical tools for teaching, learning and 

development. 

12 The curriculum will be contemporary and relevant to meet industry requirements and benchmarked on global standards by 

incorporating feedback from all the stakeholders. 

 

5.9.6 PEO ï PLOs Mapping: 

 

Mapping of Intended Programme Learning Outcomes to Broad-Based Programme Educational Objectives (PEOs) 

 

The broad-based student learning goals identified in Section I above encompass the intended student learning outcomes as articulated in this 

section, and are general composites or summaries of these outcomes. These relationships are summarized in the outcomes-to-goals mapping 

below (Note: ã in a given cell of the table indicates the intended learning outcome in that row is associated with the learning goal in 

that column.): 

 

Linkage of PEO & PLOs: 

 

                                  PEOs 

PLOs PEO 1 

 
PEO 2 

 

PEO 3 
 

PEO 4 

 

PEO 5 

 

Programme Learning Outcome 1 ã 
       ã 

Programme Learning Outcome 2 ã ã ã 
   ã 

Programme Learning Outcome 3   
ã ã 

    

Programme Learning Outcome4 ã ã 
  

ã 
  

Programme Learning Outcome 5 
      

ã ã 

Programme Learning Outcome 6 
      

ã 
  

Programme Learning Outcome 7 
  

ã 
    ã 
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Programme Learning Outcome 8 
 ã    ã  ã   

Programme Learning Outcome 9 
  

ã 
  

ã 
  

Programme Learning Outcome10 ã 
        

 

 

 

5.9.7 Programme Educational Outcome Assessment Plan:  

 

# PLOôs Direct 

Tool No for 

Direct 

Assessment 

Target 

Performance 
Indirect  

Tool_No for 

Indirect 

Assessment 

Target 

Performance 

1 

Student shall be able to 

describe International 

Business in its 

interdisciplinary 

context . 

*Comprehensi

ve Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Student Exit 

Survey 

UG/PLO/ID/Exit 

Survey 

80% studentsô 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit 

Survey. 

2 

Student shall be able to 

develop and practise 

thinking 

independently, 

analytically and 

creatively. 

Dissertation 

(Rubrics) 

UG/PLO2/D/Di

ssertation  

100% students 

will undertake 

and complete the 

dissertation 

Feedback of 

Industry 

Internship 

Guide 

  

80 % Industry 

Internship Guide 

rates the students 

between 4-5 range 

on the Likert Scale 

in the feedback. 

3 

Student shall be able to 

use appropriate tools 

and methodologies to 

locate, assess and 

process information 

*Comprehensi

ve Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Student Exit 

Survey 

UG/PLO/ID/Exit 

Survey 

80% studentsô 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit 

Survey. 

4 

Student shall be able to 

apply skills to 

effectively recognize 

*Comprehensi

ve Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Student Exit 

Survey 

UG/PLO/ID/Exit 

Survey 

80% studentsô 

response range 

between 4-5 on the 
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and resolve issues Likert Scale in the 

Student Exit 

Survey. 

5 

Student shall be able to 

demonstrate and 

develop communicate 

skills, in oral, written, 

presentation 

*Business 

Communicati

on Course 

Result 

analysis of all 

semesters                                

  

80% students 

should secure a 

grade of 6 and 

above on a 10-

point scale in the 

Business 

communication 

course. 

Student Exit 

Survey 

UG/PLO/ID/Exit 

Survey 

80% studentsô 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit 

Survey. 

 *Rubrics                              
UG/PLO5/D/ 

BC 

Utilizing a five 

(5)-point scale 

rubric with the 

Intended Student 

Learning 

Outcomes, at 

least 80% of 

randomly 

sampled from 

the BC course 

will achieve 

proficient or 

distinguished 

(score 2 and 

above). 

   

  
*Comprehensi

ve Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

   

6 

Student shall be able to 

define and practice 

Leadership skills and  

demonstrate excellent 

interpersonal skills,. 

*  

Behavioural 

Science 

Course  

Result 

  

80% students 

should secure a 

grade of 6 and 

above on a 10-

point scale in the 

Student Exit 

Survey 
   

80% studentsô 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit 



Outcomes Assessment Plan 
11
1 

 

analysis of all 

semesters                                     

BS Result. Survey. 

 *Rubrics                              
UG/PLO6/D/B

S 

Utilizing a five 

(5)-point scale 

rubric with the 

Intended Student 

Learning 

Outcomes, at 

least 80% of 

randomly 

sampled from 

the BS course 

will achieve 

proficient or 

distinguished 

(score 2 and 

above). 

   

  
*Comprehensi

ve Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

   

7 

Student shall be able to 

identify and illustrate 

global business 

opportunities offered 

across the globe. 

*Foreign 

Business 

Language 

Result 

Analysis of all 

semesters                            

  

80% students 

should secure a 

grade of 6 and 

above on a 10-

point scale in the 

FBL Result. 

Student Exit 

Survey 

UG/PLO/ID/Exit 

Survey 

80% studentsô 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit 

Survey. 

 *Rubrics                              
UG/PLO7/D/F

BL 

Utilizing a five 

(5)-point scale 

rubric with the 

Intended Student 

Learning 

Outcomes, at 

least 80% of 

randomly 
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sampled from 

the FBLcourse 

will achieve 

proficient or 

distinguished 

(score 2 and 

above). 

 
*Comprehensi

ve Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

   

8 

Student shall be able to 

develop and practice 

the highest standards 

of ethical behaviour as 

a global manager or an 

entrepreneur. 

*Dissertation 

(Plagiarism 

Checking )                

  

100% students 

will undertake 

and complete the 

dissertation with 

in al least 85% 

original content 

Feedback of 

Industry 

Internship 

Guide 

  

80 % Industry 

Internship Guide 

rates the students 

between 4-5 range 

on the Likert Scale 

in the feedback. 

 

* 

Comprehensiv

e Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Indiscipline 

Cases 
  

The University will 

adhere to zero 

tolerance towards 

use of unfair 

means. 

9 

Student shall be able to 

identify and interpret 

International Business 

Practices that 

contributes to 

productive outcomes. 

*Employeaabi

lity & 

Entrepreneurs

hip ( Rubrics) 

UG/PLO9/D/E

MP 

Utilizing a five 

(5)-point scale 

rubric with the 

Intended Student 

Learning 

Outcomes, at 

least 80% of 

randomly 

sampled students 

will achieve 

proficient or 

distinguished 

(score 3 and 

Student Exit 

Survey 

UG/PLO/ID/Exit 

Survey 

80% studentsô 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit 

Survey. 
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above). 

 

* 

Comprehensiv

e Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Alumni 

Survey 

UG/PLO/ID/Alumni 

Survey 

80% alumni 

response range 

between 4-5 on the 

Likert Scale in the 

Alumni Survey. 

10 Student shall be able to 

analyse the global 

environment and take 

decisions accordingly. 

*Quiz 

(Rubrics) 
  

Utilizing a five 

(5)-point scale 

rubric with the 

Intended Student 

Learning 

Outcomes, at 

least 80% of 

randomly 

sampled students  

will achieve 

proficient or 

distinguished 

(score 3 and 

above). 

Student Exit 

Survey 

UG/PLO/ID/Exit 

Survey 

80% studentsô 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit 

Survey. 

 

* 

Comprehensiv

e Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 
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5.10 MBA -IB / MBA ïIB Evening 

Level ï PG  

Duration of the program (in yrs): 2     No. of Semesters:  4 

5.10.1 Mission Statement 

 

Programme Mission  

To impart education in the area of international business, to develop all round personality of students by 

making them not just excellent professionals but also good individuals with understanding and regard for 

human values, and a yearning for perfection. This programme provides an opportunity for students to gain 

invaluable exposure, experience and practical knowledge. 



Outcomes Assessment Plan 
11
5 

 

 

 

5.10.2 Programme Educational Objectives (PEOs) 

Educational Goals 

 1. The objective of the MBA- IB programme is to educate and prepare a diverse groups of students with 

the knowledge, analytical ability, and management perspectives and skills needed to provide leadership 

to organizations competing in a world increasingly characterized by diversity in the workforce, rapid 

technological change, and a fiercely competitive global marketplace 

 2. The programme is designed to help the students develop their decision making skills, problem 

identification & problem solving skills and integrative and critical thinking. The course selection 

offered to the students over four semesters helps them to create a better understanding of the working 

of business with effective use of simulations and case studies. 

 3. The programme is designed to help students identify, define and investigate information and ideas 

related to issues and opportunities in International Business Environment 

 4. MBA- IB is designed to prepare students for careers in management and leadership . Students acquire a 

comprehensive foundation in the fundamentals of business, the global environment in which they will 

function, and the analytical tools for intelligent decision-making. 

 

5.10.3 Programme Operational Objectives 

Operational Goals 

 

1.This programme will facilitate environment for innovation and research excellence for the intellectual growth of 

students 
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  2. This programme provides an academic environment for holistic development of students 

  

3. This Programme aims to facilitate opportunities for innovation and environment of research excellence 

providing intellectual growth of MBA-IB students 

 

4. This programme will encourage cultural diversity and a sense of social, ethical and environmental 

responsibility among students 

 5. This programme will provide ample opportunities for international exposure to students 

 

6. This programme will provide opportunities for students to continuously interact with area expert members of 

faculty, industry and alumni to improve and demonstrate their skills and competencies 

 7. This programme will facilitate employment opportunities and also support students to start their own ventures 

 

8. The MBA-IB students will be prepared to be independent learners who take responsibility for their own 

learning; set appropriate goals for ongoing intellectual and professional development 

 

9. This programme aims to help students understand and practice the highest standards of ethical behaviour 

associated with their management profession 

 

10. This programme will aim to attain national and international accreditations and university rankings to provide 

best in class academic environment 

 

5.10.4 Programme Learning Outcomes 

1 Students shall be able to interpret and analyze various subjects of management domain with special focus in the 

area of International Business. 

2  Students shall be able to describe and analyse knowledge driven capabilities through extensive research work 

with a special focus on identification, defining, investigating and solving latent and manifested problems. 

3 Students shall be able to apply technologies appropriately .Developing and demonstrating capabilities to 

process information with the help of IT driven analytics for effective decision making.  
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4 To develop ability to identify and formulate strategies to discover apparent and latent problems and finding 

research driven solutions to address stated and tacit issues. 

5 To be able to compose and practice communicate skills proficiently, in oral, written, presentation, information 

searching and listening  in the management profession in global /cross cultural environment. 

6 To develop range of Leadership skills and shall demonstrate excellent interpersonal skills, understanding of 

group dynamics and effective Teamwork, including an awareness of personal strengths and limitations. 

7 Students shall summarise, Interpret and explain conversations in selected Foreign language for basic social & 

informal business interactions and to be able to identify and illustrate global issues from different perspectives, 

Learning from and respecting different cultures. 

8  To develop ability to recognize and practice ethical responsibilities and defend justice, honesty and integrity in 

all personal and professional pursuits 

9 To be able to create a sustainable business model through creative and  innovative thinking, Shall develop and 

display basic business acumen & business skills. 

10 To develop competency to define, apply and interpret knowledge on one's own, through Newspapers/ Business 

Magazines/ Library/ Databases/ Internet for knowledge assimilation, creation, dissemination for life-long 

learning. 

11. To develop decision making capabilities and abilities, considering   global dynamism and building multiple 

scenarios 

12. To develop ability to use Social Networking Skills for business professional use 

 

5.10.5 Programme Operational Outcomes 

 

Operational Outcomes 
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1. The Faculty of MBA-IB programme will use appropriate methodology and pedagogical tools for 

teaching, learning and development 

2. The curriculum will be contemporary and relevant to meet industry requirements and benchmarked on 

global standards by incorporating feedback from all the stakeholders. 

3. The student of MBA-IB programme will graduate in timely manner.  

4. The student of MBA-IB programme will be provided with Academic facilities, Technological 

Resources for teaching and learning. 

5.  The student of MBA-IB programme will earn achievements in inter-university Extra Curricular 

activities. 

6. Faculty of MBA-IB programme will be engaged in scholarly and professional activities in order to 

enhance their competencies and to contribute to the existing Body of Knowledge.   

7 MBA-IB programme will integrate ethics and values in teaching, theory and practice, develop and 

retain excellent students, faculty and staff.   

8 MBA-IB programme will facili tate cultivation of cross cultural humanitarian values. 

9 MBA-IB programme will facilitate joint research collaborations; invite international delegates and 

speakers for seminars and conferences and various other opportunities for global exposure. 

10 MBA-IB programme will be continuously engaged in developing/ reviewing processes, policies and 

systems to achieve prestigious accreditations from various national, international bodies and ranking 

bodies. 

 

 

 

 

5.10.6 PEO ï PLOs Mapping: 

 

Mapping of Intended Programme Learning Outcomes to Broad-Based Programme Educational Objectives (PEOs) 

 

The broad-based student learning goals identified in Section I above encompass the intended student learning outcomes as articulated in this 

section, and are general composites or summaries of these outcomes. These relationships are summarized in the outcomes-to-goals mapping 

below (Note: ã in a given cell of the table indicates the intended learning outcome in that row is associated with the learning goal in 

that column.): 

 

Link age of PEO & PLOs: 
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                                  PEOs 

PLOs 
PEO 1 

 
PEO 2 

 
PEO 3 

 

Programme Learning Outcome 1 ã ã  

Programme Learning Outcome 2 ã  ã 

Programme Learning Outcome 3 ã  ã 

Programme Learning Outcome4  ã  

Programme Learning Outcome 5    

Programme Learning Outcome 6  ã  

Programme Learning Outcome 7 ã  ã 

Programme Learning Outcome 8  ã ã 

Programme Learning Outcome 9 ã ã  

Programme Learning Outcome10 ã  ã 

Programme Learning Outcome11 ã ã  

Programme Learning Outcome12 ã  ã 

 
 

 

5.10.7 Programme Educational Annual Outcome Assessment Plan:  

 

# PLO Direct Direct 

Assessment 

Target Indirect  Indirect 

Assessment 

Target 
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1 Students shall be able to 

interpret and analyze 

various subjects of 

management domain with 

special focus in the area of 

International Business. 

 

*Comprehen

sive 

Exam/Viva 

on annual 

basis 

PG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Student Exit 

Survey 

PG/PLO/ID/Exit 

Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit Survey. 

2 Students shall be able to 

describe and analyse 

knowledge driven 

capabilities through 

extensive research work 

with a special focus on 

identification, defining, 

investigating and solving 

latent and manifested 

problems. 

Term Paper, 

Seminar, 

Internship, 

Dissertation 

(Rubrics)  

PG/PLO2/D/Di

ssertation  

100% students 

will undertake 

and complete 

the dissertation 

Feedback of 

Industry 

Internship Guide 

  The Industry 

Internship Guide 

rates the students 

between 4-5 range on 

the Likert Scale in the 

feedback. Comprehensi

ve Exam 

PG/PLO/D/ CE 

Framework 

3 Students shall be able to 

apply technologies 

appropriately, developing 

and demonstrating 

capabilities to process 

information with the help 

of IT driven analytics for 

effective decision making.  

 

*Comprehen

sive Exam 

PG/PLO/D/ CE 

Framework 

100% students 

shall able to 

leverage IT in 

order to 

complete their 

Assignements 

and Projects 

Student Exit 

Survey 

PG/PLO/ID/Exit 

Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit Survey. 

4 Students shall be able to 

develop ability to identify and 

formulate strategies to 

discover apparent and latent 

problems and finding 

research driven solutions to 

*Business 

Simulation 

(Rubrics)  

PG/PLO4/D/Si

mulation 

80% students 

shall able to 

demonstrate 

Problem 

Solving and 

Student Exit 

Survey 

PG/PLO/ID/Exit 

Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit Survey. 
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address stated and tacit 

issues. 

 

*Comprehen

sive Exam 

PG/PLO/D/CE 

Framework 

Decision 

Making Skill  

5 Students shall be able to 

compose and practice 

communication skills 

proficiently, in oral, 

written, presentation, 

information searching and 

listening  in the 

management profession in 

global /cross cultural 

environment. 

*Business 

Communicati

on Course 

Result 

analysis of 

all semesters                                

  80% students 

should secure a 

grade of 6 and 

above on a 10-

point scale in 

the presentation 

component of 

Business 

communication 

course. 

Student Exit 

Survey 

PG/PLO/ID/Exit 

Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit Survey. 

*Rubrics       PG/PLO5/D/ 

BC 

*Comprehen

sive Exam 

PG/PLO/D /CE 

Framework 

6 Students shall be able to 

develop range of Leadership 

skills and shall demonstrate 

excellent interpersonal skills, 

understanding of group 

dynamics and effective 

Teamwork, including an 

awareness of personal 

strengths and limitations. 

 

*  

Behavioural 

Science 

Course  

Result 

analysis of 

all semesters, 

Journal of 

Success                                             

  80% students 

should secure a 

grade of 6 and 

above on a 10-

point scale in 

the Journal for 

Success 

component of 

Behavioural 

Science course. 

Student Exit 

Survey 

PG/PLO/ID/Exit 

Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit Survey. 

 * Rubrics                            PG/PLO6/D/BS 

 * 

Comprehensi

ve Exam 

PG/PLO/D/ CE 

Framework 

7 Students shall be able to 

summarise, Interpret and 

explain conversations in 

selected Foreign language for 

basic social & informal 

business interactions and to 

be able to identify and 

*Foreign 

Business 

Language 

Result 

Analysis of 

all semesters                            

  100% students' 

participation in 

case studies 

pertaining to 

global issues. 

Student Exit 

Survey 

PG/PLO/ID/Exit 

Survey 

80% students shall 

able to demonstrate 

Global Outlook 

Perspective. 

 * Rubrics                            PG/PLO7/D/FB
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illustrate global issues from 

different perspectives, 

Learning from and respecting 

different cultures. 

 

L 

* 

Comprehensi

ve Exam 

PG/PLO/D/ CE 

Framework 

8 Students shall be able to 

develop ability to 

recognize and practice 

ethical responsibilities and 

defend justice, honesty and 

integrity in all personal and 

professional pursuits 

 

*Plagiarism 

Checking of 

Dissertation                

   100% Students 

are checked for 

plagiarism in 

NTCC report 

submissions and 

are allowed to 

appear for viva-

voce upon 

obtaining 

plagiarism % 

below 15%. 

Feedback of 

Industry 

Internship Guide 

  The Industry 

Internship Guide 

rates the students 

between 4-5 range on 

the Likert Scale in the 

feedback. 

* 

Comprehensi

ve Exam 

PG/PLO/D/CE 

Framework 

Indiscipline 

Cases 

  The University will 

adhere to zero 

tolerance towards use 

of unfair means 

9 Students shall be able to 

create a sustainable 

business model through 

creative and  innovative 

thinking, Shall develop and 

display basic business 

acumen & business skills. 

*Scoring 

Rubrics     

PG/PLO9/D/E

MP 

100% students 

submit a 

Business plan 

and 50% 

students should 

secure a grade 

of 6 and above 

on a 10-point 

scale. 

Student Exit 

Survey 

PG/PLO/ID/Exit 

Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit Survey. 

*Comprehen

sive Exam 

PG/PLO/D/CE 

Framework 

Alumni Survey PG/PLO/ID/Alum

ni Survey 

80% alumni response 

range between 4-5 on 

the Likert Scale in the 

Alumni Survey. 

10 Students shall be able to 

develop competency to 

define, apply and interpret 

knowledge on one's own, 

through Newspapers/ 

Business Magazines/ 

Library/ Databases/ 

Internet for knowledge 

assimilation, creation, 

*Quiz 

(Rubrics) 

  Mentors will 

asses the 

Learning curve 

of 100% 

students. 

Student Exit 

Survey 

PG/PLO/ID/Exit 

Survey 

80% students 

response range 

between 4-5 on the 

Likert Scale in the 

Alumni Survey. 
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dissemination for life-long 

learning. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

  

 
 
 

 
 

 

5.11 MBA ï 3 Continent 

Level ï PG  

Duration of the program (in yrs): 2     No. of Semesters:  4 
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5.11.1 Mission Statement 

 

Programme Mission  

To impart education in the area of international business, to develop all round personality of students by making them not 

just excellent professionals but also good individuals with understanding and regard for human values, and a yearning for 

perfection. This programme provides an opportunity for students to gain invaluable exposure, experience and practical 

knowledge by studying across 3 Continents. 

 

5.11.2 Programme Educational Objectives (PEOs) 

Educational Goals 

 1. The objective of the 3 Continent program is to educate and prepare a diverse groups of students with the 

knowledge, analytical ability, and management perspectives and skills needed to provide leadership to 

organizations competing in a world increasingly characterized by diversity in the workforce, rapid technological 

change, and a fiercely competitive global marketplace 

 2. The objective of this programme is to help the students develop their decision making skills, problem 

identification & problem solving skills and integrative and critical thinking.  

 3. The course selection offered to the students over four semesters helps them to create a better understanding of 

the working of business with effective use of simulations and case studies. 

 

 

 

5.11.3 Programme Operational Objectives 

Operational Goals 
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1. The programme will facilitate environment for innovation and research excellence for the intellectual 

growth of students 

  2. The programme provides an academic environment for holistic development of students 

  

3. The programme aims to facilitate opportunities for innovation and environment of research excellence 

providing intellectual growth of MBA-3 C students 

 

4. The programme will encourage cultural diversity and a sense of social, ethical and environmental 

responsibility among students 

 5. The programme will provide ample opportunities for international exposure to students 

 

6. The programme will provide opportunities for students to continuously interact with area expert members 

of faculty, industry and alumni to improve and demonstrate their skills and competencies 

 

7. The programme will facilitate employment opportunities and also support students to start their own 

ventures 

 

8. The programme students will be prepared to be independent learners who take responsibility for their own 

learning; set appropriate goals for ongoing intellectual and professional development 

 

9. The programme aims to help students understand and practice the highest standards of ethical behaviour 

associated with their management profession 

 

10. The programme will aim to attain national and international accreditations and university rankings to 

provide best in class academic environment 
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5.11.4 Programme Learning Outcomes 

1. Student shall be able to recognize analyse and describe  relevant global issues and create a globally accepted 

solution to ensure betterment of all the stakeholders.  

2. Student shall be able to define knowledge driven capabilities through extensive research work with a special 

focus on identification, defining, investigating and solving latent and manifested problems and develop 

ability to solve critical business issues, analyse data/information and interpret results for driving optimum 

solutions. 

3. Student shall be able to use technologies appropriately .Develop capabilities to process information with the 

help of IT driven analytics for effective decision making. 

4. Student shall be able to develop any apply strategies to recognise  problems and finding research driven 

solutions to address stated and tacit issues. 

5. Student shall be able to compose and practice communicate skills proficiently, in oral, written, presentation, 

information searching and listening  in the management profession in cross cultural environment. 

6. Student shall be able to develop Leadership skills and shall demonstrate excellent interpersonal skills, 

understanding of group dynamics and effective Teamwork, including an awareness of personal strengths 

and limitations.  

7. Student shall be able to define, Summarise and interpret  different cultures. Define and appraise the global 

business opportunities offered across the globe. 

8.  Student shall be able to recognize and practice ethical responsibilities and defend justice, honesty and 

integrity in all personal and professional pursuits 

9. Student shall be able to identify, plan and organize International Business Practices that contributes to 

productive outcomes. Demonstrate self-management skills that contribute to employee satisfaction and 

growth. 

10. Student shall be able to develop competency to define, apply and interpret knowledge on one's own through 

Newspapers/ Business Magazines/ Library/ Databases/ Internet for knowledge assimilation, creation, 
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dissemination for life-long learning. 

11. Student shall be able to recognize analyse and describe  relevant global issues and create a globally accepted 

solution to ensure betterment of all the stakeholders.  

12. Student shall be able to define knowledge driven capabilities through extensive research work with a special 

focus on identification, defining, investigating and solving latent and manifested problems and develop 

ability to solve critical business issues, analyse data/information and interpret results for driving optimum 

solutions. 

 

 

5.11.5 Programme Operational Outcomes 

 

Operational Outcomes 

1. The Faculty of 3 Continent programme will use appropriate methodology and pedagogical tools 

for teaching, learning and development. 

2. The curriculum will be contemporary and relevant to meet industry requirements and 

benchmarked on global standards by incorporating feedback from all the stakeholders. 

3. The student of 3 Continent programme will graduate in timely manner. 

4. The student of 3 Continent programme will be provided with Academic facilities, Technological 

Resources for teaching and learning. 

5.  The student of 3 Continent programme will earn achievements in inter-university Extra Curricular 

activities. 

6. Faculty of 3 Continent programme will be engaged in scholarly and professional activities in 

order to enhance their competencies and to contribute to the existing Body of Knowledge. 
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7 The 3 Continent programme will integrate ethics and values in teaching, theory and practice, 

develop and retain excellent students, faculty and staff. 

8 3 Continent programme will facilitate cultivation of cross cultural humanitarian values. 

9 3 Continent programme will be continuously engaged in developing/ reviewing processes, 

policies and systems to achieve prestigious accreditations from various national, international 

bodies and ranking bodies. 

10 3 Continent programme shall develop and maintain strong relationship with corporate. 

11 Shall maintain lifelong alumni network and keep the curriculum responsive to industry needs. 

12 3 Continent programme will support all the students for quality placements or join family business 

or start their own venture. 

 

 

5.11.6 PEO ï PLOs Mapping: 

 

Mapping of Intended Programme Learning Outcomes to Broad-Based Programme Educational Objectives (PEOs) 

 

The broad-based student learning goals identified in Section I above encompass the intended student learning outcomes as articulated in this 

section, and are general composites or summaries of these outcomes. These relationships are summarized in the outcomes-to-goals mapping 

below (Note: ã in a given cell of the table indicates the intended learning outcome in that row is associated with the learning goal in 

that column.): 

 

 

                                  PEOs 

PLOs 
PEO 1 

 
PEO 2 

 
PEO 3 

 

Programme Learning Outcome 1 ã ã ã 

Programme Learning Outcome 2 ã  ã 
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Programme Learning Outcome 3 ã  ã 

Programme Learning Outcome4  ã ã 

Programme Learning Outcome 5 ã ã ã 

Programme Learning Outcome 6  ã ã 

Programme Learning Outcome 7 ã  ã 

Programme Learning Outcome 8  ã ã 

Programme Learning Outcome 9 ã ã ã 

Programme Learning Outcome10 ã  ã 

 
 

5.11.7 Programme Educational Outcome Assessment Plan:  

 

S.No PLO Direct Direct Assessment Target Indirect  Indirect 

Assessment 

Target 

1 
Student shall be able to 

recognize analyse and 

describe  relevant global 

issues and create a globally 

accepted solution to ensure 

betterment of all the 

stakeholders.  

*Comprehe

nsive 

Exam/Viva 

on annual 

basis 

PG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Student Exit 

Survey 

PG/PLO/ID/Exi

t Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 

2 Student shall be able to define 

knowledge driven capabilities 

through extensive research 

work with a special focus on 

identification, defining, 

investigating and solving 

Term 

Paper, 

Seminar, 

Internship, 

Dissertatio

n (Rubrics)  

PG/PLO2/D/Dissertat

ion  

100% 

students will 

undertake 

and complete 

the 

dissertation 

Feedback of 

Industry 

Internship 

Guide 

  The Industry 

Internship Guide 

rates the students 

between 4-5 

range on the 

Likert Scale in 
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latent and manifested 

problems and develop ability 

to solve critical business 

issues, analyse 

data/information and interpret 

results for driving optimum 

solutions. 

 

Comprehen

sive Exam 

PG/PLO/D/ CE 

Framework 

the feedback. 

3 Student shall be able to use 

technologies appropriately 

.Develop capabilities to 

process information with the 

help of IT driven analytics for 

effective decision making. 

 

*Comprehe

nsive Exam 

PG/PLO/D/ CE 

Framework 

100% 

students shall 

able to 

leverage IT 

in order to 

complete 

their 

Assignement

s and 

Projects 

Student Exit 

Survey 

PG/PLO/ID/Exi

t Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 

4 
Student shall be able to 

develop any apply strategies 

to recognise  problems and 

finding research driven 

solutions to address stated and 

tacit issues. 

 

*Business 

Simulation 

(Rubrics)  

PG/PLO4/D/Simulati

on 

80% students 

shall able to 

demonstrate 

Problem 

Solving and 

Decision 

Making Skill 

Student Exit 

Survey 

PG/PLO/ID/Exi

t Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 
*Comprehe

nsive Exam 

PG/PLO/D/CE 

Framework 

5  

Student shall be able to 

compose and practice 

communicate skills 

proficiently, in oral, written, 

presentation, information 

searching and listening  in the 

management profession in 

*Business 

Communic

ation 

Course 

Result 

analysis of 

all 

semesters                                

  80% students 

should secure 

a grade of 6 

and above on 

a 10-point 

scale in the 

presentation 

component 

Student Exit 

Survey 

PG/PLO/ID/Exi

t Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 
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cross cultural environment. 

 

*Rubrics       PG/PLO5/D/ BC of Business 

communicati

on course. 
*Comprehe

nsive Exam 

PG/PLO/D /CE 

Framework 

6 

Student shall be able to 

develop Leadership skills and 

shall demonstrate excellent 

interpersonal skills, 

understanding of group 

dynamics and effective 

Teamwork, including an 

awareness of personal 

strengths and limitations.  

 

*  

Behavioura

l Science 

Course  

Result 

analysis of 

all 

semesters, 

Journal of 

Success                                             

  80% students 

should secure 

a grade of 6 

and above on 

a 10-point 

scale in the 

Journal for 

Success 

component 

of 

Behavioural 

Science 

course. 

Student Exit 

Survey 

PG/PLO/ID/Exi

t Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 

 * Rubrics                            PG/PLO6/D/BS 

 * 

Comprehen

sive Exam 

PG/PLO/D/ CE 

Framework 

7 

Student shall be able to 

define, Summarise and 

interpret different cultures. 

Define and appraise the global 

business opportunities offered 

across the globe. 

 

*Foreign 

Business 

Language 

Result 

Analysis of 

all 

semesters                            

  100% 

students' 

participation 

in case 

studies 

pertaining to 

global issues. 

Student Exit 

Survey 

PG/PLO/ID/Exi

t Survey 

80% students 

shall able to 

demonstrate 

Global Outlook 

Perspective. 

 * Rubrics                            PG/PLO7/D/FBL 

* 

Comprehen

sive Exam 

PG/PLO/D/ CE 

Framework 

8 Student shall be able to 

recognize and practice ethical 

responsibilities and defend 

justice, honesty and integrity 

in all personal and 

*Plagiaris

m 

Checking 

of 

Dissertatio

   100% 

Students are 

checked for 

plagiarism in 

NTCC report 

Feedback of 

Industry 

Internship 

Guide 

  The Industry 

Internship Guide 

rates the students 

between 4-5 

range on the 
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professional pursuits 

 

n                submissions 

and are 

allowed to 

appear for 

viva-voce 

upon 

obtaining 

plagiarism % 

below 15%. 

Likert Scale in 

the feedback. 

* 

Comprehen

sive Exam 

PG/PLO/D/CE 

Framework 

Indiscipline 

Cases 

  The University 

will adhere to 

zero tolerance 

towards use of 

unfair means 

9 

Student shall be able to 

identify, plan and organize 

International Business 

Practices that contributes to 

productive outcomes. 

Demonstrate self-

management skills that 

contribute to employee 

satisfaction and growth. 

 

*Scoring 

Rubrics     

PG/PLO9/D/EMP 100% 

students 

submit a 

Business 

plan and 

50% students 

should secure 

a grade of 6 

and above on 

a 10-point 

scale. 

Student Exit 

Survey 

PG/PLO/ID/Exi

t Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 

*Comprehe

nsive Exam 

PG/PLO/D/CE 

Framework 

Alumni 

Survey 

PG/PLO/ID/Alu

mni Survey 

80% alumni 

response range 

between 4-5 on 

the Likert Scale 

in the Alumni 

Survey. 

10 Student shall be able to 

develop competency to 

define, apply and interpret 

knowledge on one's own 

through Newspapers/ 

Business Magazines/ Library/ 

Databases/ Internet for 

knowledge assimilation, 

creation, dissemination for 

life-long learning. 

 

*Quiz 

(Rubrics) 

  Mentors will 

asses the 

Learning 

curve of 

100% 

students. 

Student Exit 

Survey 

PG/PLO/ID/Exi

t Survey 

80% students 

response range 

between 4-5 on 

the Likert Scale 

in the Alumni 

Survey. 
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5.12 Bachelor of Business Administration 

Level ï UG  

Duration of the program (in yrs): 3     No. of Semesters:  6 

 

5.14.1 Mission Statement 

 

Programme Mission  

The BBA-General program aims at developing business leaders having functional knowledge of all the domains of 

management. The program aims to develop students with an aptitude to meet challenges of the contemporary business world 

and enhance their knowledge to assess and capitalize on opportunities through innovation and resource maximization. 

 

5.14.2 Programme Educational Objectives (PEOs) 

Educational Goals 

1. Students will exhibit practical knowledge of the management concepts and principles in the work scenario. 

2. Students will amalgamate learning from theory and experience, and make use of skills developed across functional areas 

in making effective decisions for business in a dynamic scenario. 

  3. Students will progress and sustain effective individual and organizational performance by leveraging research and IT 

skills in a given context. 

  4. Students will  recognize and understand the use of assertiveness and influential skills. 

  5. Students will exhibit effectual communication skills that augment efficacy of managers. 

  6. Students will develop positive outlook and ability that create industrious managerial leaders and business networks. 

  7. Students will become ethically responsible managers that positively impact businesses and society. 
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  8. Students will critically appraise and reflect learning and development throughout their career. 

 

 

 

 

5.12.3 Programme Operational Objectives 

Operational Goals 

1. The BBA Programme intends to achieve distinction in academic delivery and teaching processes. 

2. The BBA Programme will facilitate an atmosphere that promotes overall development of students. 

3. The BBA Programme will encourage intellectual growth of faculty through innovation and research. 

4. 
The BBA Programme will aid in nurturing of core values of university and ethical conduct amongst its students, faculty and 

staff. 

5. The BBA Programme will foster cultural empathy and a sense of social and environmental responsibility. 

6. The BBA Programme will offer abundant opportunities for international exposure to its faculty and students. 

7. 
The BBA Programme will endeavor towards persistent enhancement of processes and systems and aim to attain national and 

international accreditations and university rankings. 

8. 
The BBA Programme will strengthen its bond with the industry through collaborative interactions with alumni networks and 

industry experts. 

9. 
The BBA Programme will facilitate students in pursuing their further studies in management or obtain employment as per 

their merit or create their own business ventures. 

10. 
The BBA Programme will facilitate good governance in discharge of responsibiliti es and execution of policies and 

programs. 

 

 

5.12.4 Programme Learning Outcomes 
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  Intended  Learning Outcomes  

 

1. 

Demonstrate a strong base of general management and build strong pillars over it in a particular area of specialization 

(Marketing, Finance, I.T., H.R.M, and Entrepreneurship). Develop an ability to integrate knowledge of one area into 

other and understand management as a comprehensive concept. 

2. Develop an eye to look out for changes, opportunities and threats in the business environment. Demonstrate ability to 

use various tools and techniques of research methodology to convert threats into opportunities and weaknesses into 

strengths. 

3. Critically analyze, evaluate and synthesize data into information relevant to taking business decisions through use of 

relevant IT tools. 

4. Develop skill and expertise in problem solving. Gain experience in dealing with diverse business situations and 

decision making. 

5. Learn about business etiquettes. Develop high degree of verbal non ï verbal and written communication. Understand 

cross-cultural difference in communication. 

6. Develop highest order of behavioral and interpersonal skills. Demonstrate initiative and lead by example. Practice 

effectively both as an individual and as a team member. 

7. Recognize and identify diversity in cultures. Show sensitivity to various cultural and environmental issues and 

demonstrate traits of global business practitioner. 

8. Apply ethical business practices to show case highest level of commitment to professional code of conduct in the arena 

of business management. 

9. Acquire all the necessary skill set to be a manager. Practice creativity. Analyse risks and explore opportunities to create 

new business propositions. Develop idea generation skills, risk taking ability and ability to convert ideas into business 

ventures. 

10. Student will develop interest and competency for knowledge acquisition through use of sources like Newspapers / 

Business Magazines / Library databases/ Internet  for life-long learning. 

 

5.12.5 Programme Operational Outcomes 

 

Operational Outcomes 
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1. 

The Faculty at ASB will use appropriate pedagogy and methodology for teaching, learning and development of the 

students. 

2. ASB will continuously engage in developing /upgrading policies and procedures to achieve prestigious accreditations 

and rankings from various national and international bodies. 

3. The course curriculum will be updated on timely basis by incorporating feedback from all the stakeholders and 

pertinent to meet industry requirements. 

4. University shall provide Technological Resources to support appropriate teaching and learning environment. 

5. The student of ASB will earn achievements in inter-university Extra Curricular activities. 

6. The student of ASB will graduate in timely manner.  

7. ASB faculty and staff will integrate ethics and values in teaching, theory and practice. 

8. ASB will assist in instilling ethics and humanitarian values among students in cross cultural environment. 

9. Faculty will be engaged in scholarly and professional activities in order to enhance their competencies and to 

contribute to the existing Body of Knowledge.   

10. ASB will support all the students for quality placements or join family business or start their own venture. 

11. ASB shall develop and maintain strong alumni network. 

12. ASB will facilitate joint research collaborations with corporate world. 

13. ASB will invite international delegates and speakers for seminars and conferences and provide various other 

opportunities for global exposure. 

 

5.12.6 PEO ï PLOs Mapping: 

 

Mapping of Intended Programme Learning Outcomes to Broad-Based Programme Educational Objectives (PEOs) 

 

The broad-based student learning goals identified in Section I above encompass the intended student learning outcomes as articulated in this 

section, and are general composites or summaries of these outcomes. These relationships are summarized in the outcomes-to-goals mapping 

below (Note: ã in a given cell of the table indicates the intended learning outcome in that row is associated with the learning goal in 

that column.): 

 
 

 

  PEO1 PEO2 PEO3 PEO4 PEO5 PEO6 PEO7 PEO8 
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PLO1  ã             ã  

PLO2  ã  ã ã            

PLO3    ã  ã           

PLO4  ã ã    ã     ã     

PLO5        ã  ã       

PLO6        ã   ã    ã 

PLO7    ã      ã ã     

PLO8           ã ã    

PLO9    ã    ã   ã     

PLO10  ã              ã 

 

 

5.12.7 Programme Educational Outcome Assessment Plan  
 

 

# PEOôs PLOôs Direct 
Tool No for Direct 

Assessment 

Target 

Performance 
Indirect  

Tool_No for Indirect 

Assessment 

Target 

Performance 

1 

 Students 

will exhibit 

practical 

knowledge 

of the 

management 

concepts and 

principles in 

the work 

scenario. 

Demonstrate 

a strong base 

of general 

management 

and build 

strong pillars 

over it in a 

particular 

area of 

specializatio

n 

(Marketing, 

Finance, 

I.T., H.R.M, 

and 

Entrepreneur

ship). 

Develop an 

ability to 

*Comprehe

nsive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 
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integrate 

knowledge 

of one area 

into other 

and 

understand 

management 

as a 

comprehensi

ve concept. 

2 

Students will 

progress and 

sustain 

effective 

individual 

and 

organization

al 

performance 

by 

leveraging 

research and 

IT skills in a 

given 

context. 

Develop an 

eye to look 

out for 

changes, 

opportunities 

and threats 

in the 

business 

environment. 

Demonstrate 

ability to use 

various tools 

and 

techniques 

of research 

methodology 

to convert 

threats into 

opportunities 

and 

weaknesses 

into 

strengths. 

Dissertatio

n (Rubrics) 

UG/PLO2/D/Dissertat

ion  

100% students 

will undertake 

and complete 

the dissertation 

Feedback of 

Industry 

Internship 

Guide 

  

80 % Industry 

Internship Guide 

rates the students 

between 4-5 

range on the 

Likert Scale in 

the feedback. 

3 

Students will 

progress and 

sustain 

effective 

Critically 

analyze, 

evaluate and 

synthesize 

*Comprehe

nsive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on 

the Likert Scale 
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individual 

and 

organization

al 

performance 

by 

leveraging 

research and 

IT skills in a 

given 

context. 

data into 

information 

relevant to 

taking 

business 

decisions 

through use 

of relevant 

IT tools. 

in the Student 

Exit Survey. 

4 

Students will 

recognize 

and 

understand 

the use of 

assertiveness 

and 

influential 

skills. 

Develop 

skill and 

expertise in 

problem 

solving. 

Gain 

experience 

in dealing 

with diverse 

business 

situations 

and decision 

making. 

*Comprehe

nsive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 

5 

Students will 

exhibit 

effectual 

communicati

on skills that 

augment 

efficacy of 

managers. 

Learn about 

business 

etiquettes. 

Develop 

high degree 

of verbal non 

ï verbal and 

written 

communicati

on. 

Understand 

cross-

cultural 

*Business 

Communic

ation 

Course 

Result 

analysis of 

all 

semesters                                

  

80% students 

should secure a 

grade of 6 and 

above on a 10-

point scale in the 

Business 

communication 

course. 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 
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difference in 

communicati

on. 

   *Rubrics                              UG/PLO5/D/ BC 

Utilizing a five 

(5)-point scale 

rubric with the 

Intended Student 

Learning 

Outcomes, at 

least 80% of 

randomly 

sampled from 

the BC course 

will achieve 

proficient or 

distinguished 

(score 2 and 

above). 

   

   
*Comprehe

nsive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

   

6 

 Students 

will develop 

positive 

outlook and 

ability that 

create 

industrious 

managerial 

leaders and 

business 

networks. 

Develop 

highest order 

of behavioral 

and 

interpersonal 

skills. 

Demonstrate 

initiative and 

lead by 

example. 

Practice 

effectively 

both as an 

individual 

and as a 

team 

*  

Behavioura

l Science 

Course  

Result 

analysis of 

all 

semesters                                     

  

80% students 

should secure a 

grade of 6 and 

above on a 10-

point scale in the 

BS Result. 

Student Exit 

Survey 
   

80% studentsô 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 
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member. 

   *Rubrics                              UG/PLO6/D/BS 

Utilizing a five 

(5)-point scale 

rubric with the 

Intended Student 

Learning 

Outcomes, at 

least 80% of 

randomly 

sampled from 

the BS course 

will achieve 

proficient or 

distinguished 

(score 2 and 

above). 

   

   
*Comprehe

nsive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

   

7 

Students will 

amalgamate 

learning 

from theory 

and 

experience, 

and make 

use of skills 

developed 

across 

functional 

areas in 

making 

effective 

decisions for 

business in a 

dynamic 

Recognize 

and identify 

diversity in 

cultures. 

Show 

sensitivity to 

various 

cultural and 

environment

al issues and 

demonstrate 

traits of 

global 

business 

practitioner. 

*Foreign 

Business 

Language 

Result 

Analysis of 

all 

semesters                            

  

80% students 

should secure a 

grade of 6 and 

above on a 10-

point scale in the 

FBL Result. 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 
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scenario. 

   *Rubrics                              UG/PLO7/D/FBL 

Utilizing a five 

(5)-point scale 

rubric with the 

Intended Student 

Learning 

Outcomes, at 

least 80% of 

randomly 

sampled from 

the FBLcourse 

will achieve 

proficient or 

distinguished 

(score 2 and 

above). 

   

   
*Comprehe

nsive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

   

8 

Students will 

become 

ethically 

responsible 

managers 

that 

positively 

impact 

businesses 

and society. 

Apply 

ethical 

business 

practices to 

show case 

highest level 

of 

commitment 

to 

professional 

code of 

conduct in 

the arena of 

business 

management

. 

*Dissertati

on 

(Plagiarism 

Checking )                

  

100% students 

will undertake 

and complete 

the dissertation 

with in al least 

85% original 

content 

Feedback of 

Industry 

Internship 

Guide 

  

80 % Industry 

Internship Guide 

rates the students 

between 4-5 

range on the 

Likert Scale in 

the feedback. 
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* 

Comprehen

sive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Indiscipline 

Cases 
  

The University 

will adhere to 

zero tolerance 

towards use of 

unfair means. 

9 

Students will 

recognize 

and 

understand 

the use of 

assertiveness 

and 

influential 

skills. 

Acquire all 

the 

necessary 

skill set to be 

a manager. 

Practice 

creativity. 

Analyse 

risks and 

explore 

opportunities 

to create new 

business 

propositions. 

Develop idea 

generation 

skills, risk 

taking ability 

and ability to 

convert ideas 

into business 

ventures. 

*Employea

ability & 

Entreprene

urship ( 

Rubrics) 

UG/PLO9/D/EMP 

Utilizing a five 

(5)-point scale 

rubric with the 

Intended Student 

Learning 

Outcomes, at 

least 80% of 

randomly 

sampled 

students will 

achieve 

proficient or 

distinguished 

(score 3 and 

above). 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 

   

* 

Comprehen

sive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Alumni 

Survey 

UG/PLO/ID/Alumni 

Survey 

80% alumni 

response range 

between 4-5 on 

the Likert Scale 

in the Alumni 

Survey. 

10 

Students will 

critically 

appraise and 

reflect 

Student will 

develop 

interest and 

competency 

*Quiz 

(Rubrics) 
  

Utilizing a five 

(5)-point scale 

rubric with the 

Intended Student 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on 

the Likert Scale 
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learning and 

development 

throughout 

their career. 

for 

knowledge 

acquisition 

through use 

of sources 

like 

Newsspapers 

/ Business 

Magazines / 

Library 

databases/ 

Internet  for 

life-long 

learning. 

Learning 

Outcomes, at 

least 80% of 

randomly 

sampled 

students  will 

achieve 

proficient or 

distinguished 

(score 3 and 

above). 

in the Student 

Exit Survey. 

   

* 

Comprehen

sive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

   

 

5.13 Bachelor of Business Administration (Finance and Accounting) 

Level ï UG  

Duration of the program (in yrs): 3     No. of Semesters:  6 

 

5.13.1 Mission Statement 

 

Programme Mission  

BBA Finance and Accounting program aims to develop financial business leaders. The focal purpose is developing 

managerial skills in the students that can help them understand and imbibe accounting procedures and taxation laws and 

execute suitable financial planning leading to the most sustainable financial practice. 

 

5.13.2 Programme Educational Objectives (PEOs) 

Educational Goals 
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1. Students will exhibit practical knowledge of the financial and accounting concepts and principles in the work 

scenario. 

2.  Students will amalgamate learning from theory and experience, and make use of skills developed across 

functional areas in making effective decisions for business in a dynamic scenario. 

3. Students will progress and sustain effective individual and organizational performance by leveraging research and 

IT skills in a given context. 

4. Students will recognize and understand the use of assertiveness and influential skills. 

5. Students will exhibit effectual communication skills that augment efficacy of managers. 

6. Students will develop positive outlook and ability that create industrious managerial leaders and business 

networks. 

7. Students will become ethically responsible managers that positively impact businesses and society. 

8. Students will critically appraise and reflect learning and development throughout their career. 

 

 

 

 

5.13.3 Programme Operational Objectives 

Operational Goals 

1. The Programme intends to achieve distinction in academic delivery and teaching processes. 

2. The Programme will facilitate an atmosphere that promotes overall development of students. 

3. The Programme will encourage intellectual growth of faculty through innovation and research. 

4. The Programme will aid in nurturing of core values of university and ethical conduct amongst its students, faculty and staff. 

5. The Programme will foster cultural empathy and a sense of social and environmental responsibility. 

6. The Programme will offer abundant opportunities for international exposure to its faculty and students. 

7. The Programme will endeavor towards persistent enhancement of processes and systems and aim to attain national and 
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international accreditations and university rankings. 

8. 
The Programme will strengthen its bond with the industry through collaborative interactions with alumni networks and 

industry experts. 

9. 
The Programme will facilitate students in pursuing their further studies in management or obtain employment as per their 

merit or create their own business ventures. 

10. The Programme will facilitate good governance in discharge of responsibilities and execution of policies and programs. 

 

5.13.4 Programme Learning Outcomes 

 

  Intended  Learning Outcomes  

1. 

 

Develop a strong base of management and build strong pillars specializing in domain of Finance and 

accounting. Develop an ability to integrate knowledge in the area of management with finance and accounting 

to understand it as a comprehensive concept. 

2. Conduct financial analysis using financial statement analysis. Identify the sources of finance and analyze the 

working capital requirement for a business. Apply appropriate techniques for financial decision making. 

3. Ability to use technology to improve the value delivery process. Critically analyze, evaluate and synthesize 

data into information relevant to taking business decisions. Be technologically, digitally literate. 

4. Identify sources of risk for a business and formulate risk management strategies. 

5. Possess and polish interpersonal skills. Learn about business etiquettes. Develop high degree of verbal non ï 

verbal and written communication. Understand cross cultural difference in communication. 

6. Develop highest order of behavioral and interpersonal skills. Learn to take initiative. Function effectively both 

as an individual and as a team member. 

7. Accept & respect diversity in cultures. Demonstrate sensitiv ity to various cultural and environmental issues to 

be a great global business practitioner. 

8. Apply ethical business practices to show case highest level of commitment to professional code of conduct in 

the arena of business management. 

9. Acquire all the necessary skill set to be a manager. Be creative and updated to remain ahead of times. Learn to 

take calculated risks and explore opportunities to create new business propositions. Develop idea generation 

skills, risk taking ability and ability to convert ideas into business ventures. 
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10. Student will develop interest and competency for knowledge acquisition through use of sources like 

Newspapers / Business Magazines / Library databases/ Internet  for life-long learning. 

 

 

5.13.5 Programme Operational Outcomes 

 

Operational Outcomes 

 

1. 

The Faculty at ASB will use appropriate pedagogy and methodology for teaching, learning and development of the 

students. 

2. ASB will continuously engage in developing /upgrading policies and procedures to achieve prestigious accreditations 

and rankings from various national and international bodies. 

3. The course curriculum will be updated on timely basis by incorporating feedback from all the stakeholders and 

pertinent to meet industry requirements. 

4. University shall provide Technological Resources to support appropriate teaching and learning environment. 

5. The student of ASB will earn achievements in inter-university Extra Curricular activities. 

6. The student of ASB will graduate in timely manner.  

7. ASB faculty and staff will integrate ethics and values in teaching, theory and practice. 

8. ASB will assist in instilling ethics and humanitarian values among students in cross cultural environment. 

9. Faculty will be engaged in scholarly and professional activi ties in order to enhance their competencies and to 

contribute to the existing Body of Knowledge.   

10. ASB will support all the students for quality placements or join family business or start their own venture. 

11. ASB shall develop and maintain strong alumni network. 

12. ASB will facilitate joint research collaborations with corporate world. 

13. ASB will invite international delegates and speakers for seminars and conferences and provide various other 

opportunities for global exposure. 

 

5.13.6 PEO ï PLOs Mapping: 

 

Mapping of Intended Programme Learning Outcomes to Broad-Based Programme Educational Objectives (PEOs) 
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The broad-based student learning goals identified in Section I above encompass the intended student learning outcomes as articulated in this 

section, and are general composites or summaries of these outcomes. These relationships are summarized in the outcomes-to-goals mapping 

below (Note: ã in a given cell of the table indicates the intended learning outcome in that row is associated with the learning goal in 

that column.): 
 

  PEO1 PEO2 PEO3 PEO4 PEO5 PEO6 PEO7 PEO8 

PLO1  ã              ã 

PLO2  ã ã ã           

PLO3   ã ã           

PLO4  ã ã   ã   ã      

PLO5       ã  ã       

PLO6       ã   ã   ã  

PLO7    ã      ã ã     

PLO8           ã ã    

PLO9    ã   ã    ã     

PLO10  ã              ã 

 

 

 

 

 

 

 

5.13.7 Programme Educational Outcome Assessment Plan 
 

# PEOôs PLOôs Direct 
Tool No for Direct 

Assessment 

Target 

Performance 
Indirect  

Tool_No for Indirect 

Assessment 

Target 

Performance 



Outcomes Assessment Plan 
14
9 

 

1 

Students will 

amalgamate 

learning 

from theory 

and 

experience, 

and make 

use of skills 

developed 

across 

functional 

areas in 

making 

effective 

decisions for 

business in a 

dynamic 

scenario. 

Develop a 

strong base 

of 

management 

and build 

strong pillars 

specializing 

in domain of 

Finance and 

accounting. 

Develop an 

ability to 

integrate 

knowledge 

in the area of 

management 

with finance 

and 

accounting 

to 

understand it 

as a 

comprehensi

ve concept. 

*Comprehe

nsive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 

2 

Students will 

exhibit 

practical 

knowledge 

of the 

financial and 

accounting 

concepts and 

principles in 

the work 

scenario. 

Conduct 

financial 

analysis 

using 

financial 

statement 

analysis. 

Identify the 

sources of 

finance and 

analyze the 

working 

capital 

Dissertatio

n (Rubrics) 

UG/PLO2/D/Dissertat

ion  

100% students 

will undertake 

and complete 

the dissertation 

Feedback of 

Industry 

Internship 

Guide 

  

80 % Industry 

Internship Guide 

rates the students 

between 4-5 

range on the 

Likert Scale in 

the feedback. 
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requirement 

for a 

business. 

Apply 

appropriate 

techniques 

for financial 

decision 

making. 

3 

Students will 

progress and 

sustain 

effective 

individual 

and 

organization

al 

performance 

by 

leveraging 

research and 

IT skills in a 

given 

context. 

Ability to 

use 

technology 

to improve 

the value 

delivery 

process. 

Critically 

analyze, 

evaluate and 

synthesize 

data into 

information 

relevant to 

taking 

business 

decisions. Be 

technologica

lly, digitally 

literate. 

*Comprehe

nsive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 

4 

Students will 

recognize 

and 

understand 

the use of 

assertiveness 

and 

influential 

Identify 

sources of 

risk for a 

business and 

formulate 

risk 

management 

strategies. 

*Comprehe

nsive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 
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skills. 

5 

Students will 

exhibit 

effectual 

communicati

on skills that 

augment 

efficacy of 

managers. 

Possess and 

polish 

interpersonal 

skills. Learn 

about 

business 

etiquettes. 

Develop 

high degree 

of verbal non 

ï verbal and 

written 

communicati

on. 

Understand 

cross 

cultural 

difference in 

communicati

on. 

*Business 

Communic

ation 

Course 

Result 

analysis of 

all 

semesters                                

  

80% students 

should secure a 

grade of 6 and 

above on a 10-

point scale in the 

Business 

communication 

course. 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 

   *Rubrics                              UG/PLO5/D/ BC 

Utilizing a five 

(5)-point scale 

rubric with the 

Intended Student 

Learning 

Outcomes, at 

least 80% of 

randomly 

sampled from 

the BC course 

will achieve 

proficient or 

distinguished 

(score 2 and 

above). 
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*Comprehe

nsive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

   

6 

Students will 

develop 

positive 

outlook and 

ability that 

create 

industrious 

managerial 

leaders and 

business 

networks. 

Develop 

highest order 

of behavioral 

and 

interpersonal 

skills. Learn 

to take 

initiative. 

Function 

effectively 

both as an 

individual 

and as a 

team 

member. 

*  

Behavioura

l Science 

Course  

Result 

analysis of 

all 

semesters                                     

  

80% students 

should secure a 

grade of 6 and 

above on a 10-

point scale in the 

BS Result. 

Student Exit 

Survey 
   

80% studentsô 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 

   *Rubrics                              UG/PLO6/D/BS 

Utilizing a five 

(5)-point scale 

rubric with the 

Intended Student 

Learning 

Outcomes, at 

least 80% of 

randomly 

sampled from 

the BS course 

will achieve 

proficient or 

distinguished 

(score 2 and 

above). 

   

   
*Comprehe

nsive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 
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7 

Students will 

amalgamate 

learning 

from theory 

and 

experience, 

and make 

use of skills 

developed 

across 

functional 

areas in 

making 

effective 

decisions for 

business in a 

dynamic 

scenario. 

Accept & 

respect 

diversity in 

cultures. 

Demonstrate 

sensitivity to 

various 

cultural and 

environment

al issues to 

be a great 

global 

business 

practioner. 

*Foreign 

Business 

Language 

Result 

Analysis of 

all 

semesters                            

  

80% students 

should secure a 

grade of 6 and 

above on a 10-

point scale in the 

FBL Result. 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 

   *Rubrics                              UG/PLO7/D/FBL 

Utilizing a five 

(5)-point scale 

rubric with the 

Intended Student 

Learning 

Outcomes, at 

least 80% of 

randomly 

sampled from 

the FBLcourse 

will achieve 

proficient or 

distinguished 

(score 2 and 

above). 

   

   
*Comprehe

nsive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 
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8 

Students will 

become 

ethically 

responsible 

managers 

that 

positively 

impact 

businesses 

and society. 

Apply 

ethical 

business 

practices to 

show case 

highest level 

of 

commitment 

to 

professional 

code of 

conduct in 

the arena of 

business 

management

. 

*Dissertati

on 

(Plagiarism 

Checking )                

  

100% students 

will undertake 

and complete 

the dissertation 

with in al least 

85% original 

content 

Feedback of 

Industry 

Internship 

Guide 

  

80 % Industry 

Internship Guide 

rates the students 

between 4-5 

range on the 

Likert Scale in 

the feedback. 

   

* 

Comprehen

sive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Indiscipline 

Cases 
  

The University 

will adhere to 

zero tolerance 

towards use of 

unfair means. 
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9 

Students will 

recognize 

and 

understand 

the use of 

assertiveness 

and 

influential 

skills. 

Acquire all 

the 

necessary 

skill set to be 

a manager. 

Be creative 

and updated 

to remain 

ahead of 

times. Learn 

to take 

calculated 

risks and 

explore 

opportunities 

to create new 

business 

propositions. 

Develop idea 

generation 

skills, risk 

taking ability 

and ability to 

convert ideas 

into business 

ventures. 

*Employea

ability & 

Entreprene

urship ( 

Rubrics) 

UG/PLO9/D/EMP 

Utilizing a five 

(5)-point scale 

rubric with the 

Intended Student 

Learning 

Outcomes, at 

least 80% of 

randomly 

sampled 

students will 

achieve 

proficient or 

distinguished 

(score 3 and 

above). 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on 

the Likert Scale 

in the Student 

Exit Survey. 

   

* 

Comprehen

sive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Alumni 

Survey 

UG/PLO/ID/Alumni 

Survey 

80% alumni 

response range 

between 4-5 on 

the Likert Scale 

in the Alumni 

Survey. 

10 

Students will 

critically 

appraise and 

reflect 

learning and 

Student will 

develop 

interest and 

competency 

for 

*Quiz 

(Rubrics) 
  

Utilizing a five 

(5)-point scale 

rubric with the 

Intended Student 

Learning 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on 

the Likert Scale 

in the Student 
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development 

throughout 

their career. 

knowledge 

acquisition 

through use 

of sources 

like 

Newspapers 

/ Business 

Magazines / 

Library 

databases/ 

Internet  for 

life-long 

learning. 

Outcomes, at 

least 80% of 

randomly 

sampled 

students  will 

achieve 

proficient or 

distinguished 

(score 3 and 

above). 

Exit Survey. 

   

* 

Comprehen

sive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 
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5.14 Bachelor of Business Administration (Family Business Management) 

Level ï UG  

Duration of the program (in yrs): 3     No. of Semesters:  6 

 
5.14.1 Mission Statement 

 

Programme Mission  

BBA Family business management programme aims to develop in students an economic, strategic and general management 

understanding of their family business in both national and international perspective. The focus is on promoting 

entrepreneurial spirit amongst the students empowering them to take their innovation to the next level. 

 

5.14.2 Programme Educational Objectives (PEOs) 

Educational Goals 

1. Students will exhibit experiential knowledge of the management theories and issues concerning small and medium-

scale enterprises. 

2. Students will display critical analytical skills using conceptual and experiential knowledge to improve the management 

of family business. 

3. Students will further their performance and the performance of their family businesses by leveraging the research and 

technological skills. 

4. Students will demonstrate assertive and influential behavior in decision-making and negotiation. 
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 5. Students will effectively communicate leading to efficiency in management. 

6. Students will engage and create value networks that improve the performance of their family businesses. 

7. Students will recognize the importance of being socially responsible entrepreneur. 

  8. Students will display creative entrepreneurial thinking and learning abilities throughout their career. 

 

 

 

 

5.14.3 Programme Operational Objectives 

Operational Goals 

1. The Programme intends to achieve distinction in academic delivery and teaching processes. 

2. The Programme will facilitate an atmosphere that promotes overall development of students. 

3. The Programme will encourage intellectual growth of faculty through innovation and research. 

4. The Programme will aid in nurturing of core values of university and ethical conduct amongst its students, faculty and staff. 

5. The Programme will foster cultural empathy and a sense of social and environmental responsibility. 

6. The Programme will offer abundant opportunities for international exposure to its faculty and students. 

7. 
The Programme will endeavor towards persistent enhancement of processes and systems and aim to attain national and 

international accreditations and university rankings. 

8. 
The Programme will strengthen its bond with the industry through collaborative interactions with alumni networks and 

industry experts. 

9. 
The Programme will facilitate students in pursuing their further studies in management or obtain employment as per their 

merit or create their own business ventures. 

10. The Programme will facilitate good governance in discharge of responsibilities and execution of policies and programs. 

 

5.14.4 Programme Learning Outcomes 
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  Intended  Learning Outcomes  

 

1. 

Demonstrate a strong base of general management and build strong pillars specializing in the domain of Family 

Business Management over it. Develop an ability to integrate knowledge in the area of management with family 

business management to understand it as a comprehensive concept. 

2. Analyze the barriers to growth in family business and effectively use research methodology skills to identify 

problem, gather relevant data to solve the problem and analyze data to come out with probable solutions to take the 

family business on never ending path of success. 

3. Assess the presence of technology in improving value delivery process. Develop high order skills to use business 

intelligence and various other ERPs for understanding business environment and drivers of growth. 

4. Apply research-based knowledge and research methods including design of experiments, analysis and interpretation 

of data. Synthesize information to provide solutions. 

5. Develop interpersonal skills and high degree of verbal non ï verbal and written communication. Demonstrate 

business etiquettes. Interpret and apply principles of cross-cultural difference in communication. 

6. Understand the dynamics and complexity to the family and its impact on family business management. Identify 

sensitive issues pertaining to family business management and learn skills to deal with them efficiently 

7. Develop skills to deal with global players by understanding changing market requirements, understanding about new 

technologies to improve family business management systems. 

8. Apply high order of ethical practices in managing family business. Show case highest level of commitment to 

professional code of conduct. 

9. Develop skills, knowledge and personal attributes to possess entrepreneurial skills of identifying new business ideas 

and converting them into reality. Develop idea generation skills, risk taking ability and ability to convert ideas into 

business ventures. 

10. Student will develop interest and competency for knowledge acquisition through use of sources like Newspapers / 

Business Magazines / Library databases/ Internet  for life-long learning 

 

5.14.5 Programme Operational Outcomes 

 

Operational Outcomes 
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1. 

The Faculty at ASB will use appropriate pedagogy and methodology for teaching, learning and development of the 

students. 

2. ASB will continuously engage in developing /upgrading policies and procedures to achieve prestigious accreditations 

and rankings from various national and international bodies. 

3. The course curriculum will be updated on timely basis by incorporating feedback from all the stakeholders and 

pertinent to meet industry requirements. 

4. University shall provide Technological Resources to support appropriate teaching and learning environment. 

5. The student of ASB will earn achievements in inter-university Extra Curricular activities. 

6. The student of ASB will graduate in timely manner.  

7. ASB faculty and staff will integrate ethics and values in teaching, theory and practice. 

8. ASB will assist in instilling ethics and humanitarian values among students in cross cultural environment. 

9. Faculty will be engaged in scholarly and professional activities in order to enhance their competencies and to 

contribute to the existing Body of Knowledge.   

10. ASB will support all the students for quality placements or join family business or start their own venture. 

11. ASB shall develop and maintain strong alumni network. 

12. ASB will facilitate joint research collaborations with corporate world. 

13. ASB will invite international delegates and speakers for seminars and conferences and provide various other 

opportunities for global exposure. 

 

5.14.6 PEOs ï PLOs Mapping 

 

Mapping of Intended Programme Learning Outcomes to Broad-Based Programme Educational Objectives (PEOs) 

 

The broad-based student learning goals identified in Section I above encompass the intended student learning outcomes as articulated in this 

section, and are general composites or summaries of these outcomes. These relationships are summarized in the outcomes-to-goals mapping 

below (Note: ã in a given cell of the table indicates the intended learning outcome in that row is associated with the learning goal in 

that column.): 
 

 

 

  PEO1 PEO2 PEO3 PEO4 PEO5 PEO6 PEO7 PEO8 

PLO1  ã              ã 

PLO2  ã ã  ã            
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PLO3   ã  ã            

PLO4  ã ã    ã    ã      

PLO5       ã  ã        

PLO6       ã    ã    ã  

PLO7    ã      ã ã      

PLO8           ã  ã    

PLO9   ã     ã   ã      

PLO10  ã              ã 

 

 

 

 

 

5.14.7 Programme Educational Outcome Assessment Plan 
 

# PEOôs PLOôs Direct 
Tool No for Direct 

Assessment 

Target 

Performance 
Indirect  

Tool_No for Indirect 

Assessment 

Target 

Performance 

1 

Students will 

exhibit 

experiential 

knowledge of 

the 

management 

theories and 

issues 

concerning 

small and 

medium-scale 

enterprises. 

Demonstrate a 

strong base of 

general 

management 

and build 

strong pillars 

specializing in 

the domain of 

Family 

Business 

Management 

over it. 

Develop an 

ability to 

integrate 

knowledge in 

the area of 

management 

with family 

business 

management 

*Comprehen

sive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit 

Survey. 
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to understand 

it as a 

comprehensiv

e concept. 

2 

Students will 

further their 

performance 

and the 

performance 

of their family 

businesses by 

leveraging the 

research and 

technological 

skills. 

Analyze the 

barriers to 

growth in 

family 

business and 

effectively use 

research 

methodology 

skills to 

identify 

problem, 

gather 

relevant data 

to solve the 

problem and 

analyze data 

to come out 

with probable 

solutions to 

take the 

family 

business on 

never ending 

path of 

success. 

Dissertation 

(Rubrics) 

UG/PLO2/D/Dissertatio

n  

100% students 

will undertake and 

complete the 

dissertation 

Feedback of 

Industry 

Internship 

Guide 

  

80 % Industry 

Internship Guide 

rates the students 

between 4-5 range 

on the Likert Scale 

in the feedback. 

3 

Students will 

further their 

performance 

and the 

performance 

of their family 

businesses by 

leveraging the 

research and 

technological 

skills. 

Assess the 

presence of 

technology in 

improving 

value delivery 

process. 

Develop high 

order skills to 

use business 

intelligence 

and various 

other ERPs 

*Comprehen

sive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit 

Survey. 
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for 

understanding 

business 

environment 

and drivers of 

growth. 

4 

Students will 

display 

critical 

analytical 

skills using 

conceptual 

and 

experiential 

knowledge to 

improve the 

management 

of family 

business. 

Apply 

research-

based 

knowledge 

and research 

methods 

including 

design of 

experiments, 

analysis and 

interpretation 

of data. 

Synthesize 

information to 

provide 

solutions. 

*Comprehen

sive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit 

Survey. 

5 

Students will 

effectively 

communicate 

leading to 

efficiency in 

management. 

Develop 

interpersonal 

skills and high 

degree of 

verbal non ï 

verbal and 

written 

communicatio

n. 

Demonstrate 

business 

etiquettes. 

Interpret and 

apply 

principles of 

cross cultural 

difference in 

communicatio

n. 

*Business 

Communicat

ion Course 

Result 

analysis of 

all semesters                                

  

80% students 

should secure a 

grade of 6 and 

above on a 10-

point scale in the 

Business 

communication 

course. 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit 

Survey. 
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   *Rubrics                              UG/PLO5/D/ BC 

Utilizing a five 

(5)-point scale 

rubric with the 

Intended Student 

Learning 

Outcomes, at least 

80% of randomly 

sampled from the 

BC course will 

achieve proficient 

or distinguished 

(score 2 and 

above). 

   

   
*Comprehen

sive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

   

6 

Students will 

engage and 

create value 

networks that 

improve the 

performance 

of their family 

businesses. 

Understand 

the dynamics 

and 

complexity to 

the family and 

its impact on 

family 

business 

management. 

Identify 

sensitive 

issues 

pertaining to 

family 

business 

management 

and learn 

skills to deal 

with them 

efficiently. 

*  

Behavioural 

Science 

Course  

Result 

analysis of 

all semesters                                     

  

80% students 

should secure a 

grade of 6 and 

above on a 10-

point scale in the 

BS Result. 

Student Exit 

Survey 
   

80% studentsô 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit 

Survey. 

   *Rubrics                              UG/PLO6/D/BS 

Utilizi ng a five 

(5)-point scale 

rubric with the 

Intended Student 

Learning 

   



Outcomes Assessment Plan 
16
5 

 

Outcomes, at least 

80% of randomly 

sampled from the 

BS course will 

achieve proficient 

or distinguished 

(score 2 and 

above). 

   
*Comprehen

sive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

   

7 

 Students will 

engage and 

create value 

networks that 

improve the 

performance 

of their family 

businesses. 

Develop skills 

to deal with 

global players 

by 

understanding 

changing 

market 

requirements, 

understanding 

about new 

technologies 

to improve 

family 

business 

management 

systems. 

*Foreign 

Business 

Language 

Result 

Analysis of 

all semesters                            

  

80% students 

should secure a 

grade of 6 and 

above on a 10-

point scale in the 

FBL Result. 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit 

Survey. 

   *Rubrics                              UG/PLO7/D/FBL 

Utilizing a five 

(5)-point scale 

rubric with the 

Intended Student 

Learning 

Outcomes, at least 

80% of randomly 

sampled from the 

FBLcourse will 

achieve proficient 

or distinguished 

(score 2 and 

above). 
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*Comprehen

sive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

   

8 

Students will 

recognize the 

importance of 

being socially 

responsible 

entrepreneur. 

Apply high 

order of 

ethical 

practices in 

managing 

family 

business. 

Show case 

highest level 

of 

commitment 

to 

professional 

code of 

conduct. 

*Dissertatio

n 

(Plagiarism 

Checking )                

  

100% students 

will undertake and 

complete the 

dissertation with 

in al least 85% 

original content 

Feedback of 

Industry 

Internship 

Guide 

  

80 % Industry 

Internship Guide 

rates the students 

between 4-5 range 

on the Likert Scale 

in the feedback. 

   

* 

Comprehens

ive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Indiscipline 

Cases 
  

The University will 

adhere to zero 

tolerance towards 

use of unfair 

means. 

9 

 Students will 

display 

creative 

entrepreneuria

l thinking and 

learning 

abilities 

throughout 

their career. 

Develop 

skills, 

knowledge 

and personal 

attributes to 

possess 

entrepreneuria

l skills of 

identifying 

new business 

ideas and 

converting 

them into 

reality. 

Develop idea 

generation 

skills, risk 

taking ability 

*Employeaa

bility & 

Entrepreneur

ship ( 

Rubrics) 

UG/PLO9/D/EMP 

Utilizing a five 

(5)-point scale 

rubric with the 

Intended Student 

Learning 

Outcomes, at least 

80% of randomly 

sampled students 

will achieve 

proficient or 

distinguished 

(score 3 and 

above). 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit 

Survey. 
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and ability to 

convert ideas 

into business 

ventures. 

   

* 

Comprehens

ive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Alumni 

Survey 
UG/PLO/ID/Alumni Survey 

80% alumni 

response range 

between 4-5 on the 

Likert Scale in the 

Alumni Survey. 

10 

Students will 

display 

creative 

entrepreneuria

l thinking and 

learning 

abilities 

throughout 

their career. 

Student will 

develop 

interest and 

competency 

for knowledge 

acquisition 

through use of 

sources like 

Newspapers / 

Business 

Magazines / 

Library 

databases/ 

Internet  for 

life-long 

learning. 

*Quiz 

(Rubrics) 
  

Utilizing a five 

(5)-point scale 

rubric with the 

Intended Student 

Learning 

Outcomes, at least 

80% of randomly 

sampled students  

will achieve 

proficient or 

distinguished 

(score 3 and 

above). 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on the 

Likert Scale in the 

Student Exit 

Survey. 

   

* 

Comprehens

ive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 
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5.15 Bachelors of Business Administration  (Marketing and Sales) 

Level ï UG  

Duration of the program (in yrs): 3     No. of Semesters:  6 

 

5.15.1 Mission Statement 

 

Programme Mission  

BBA Marketing and Sales programme aims to develop marketing business leaders. The purpose is to  train the students to 

successfully comprehend the market opportunity, plug it with an appealing product idea and create and implement a 

captivating marketing strategy that can enhance the customer and market equity for the business. 

 

5.15.2 Programme Educational Objectives (PEOs) 

Educational Goals 

1. Students will exhibit experiential knowledge of the marketing concepts and theories and contemporary 

developments. 

2.  Students will integrate their conceptual and practical learning for making effective decisions for business in a 

dynamic scenario. 

3. Students will contribute in the various business and job-related contexts by leveraging the marketing, research and 

technological skills. 

4. Students will demonstrate assertive and influential behavior in decision-making and negotiation. 

5. Students will display impressive skills to communicate verbally in and organized and persuasive manner and be a 

receptive listener to handle various marketing situations. 

6. Students will engage and create value networks that improve their individual as well as team performance. 

7. Students will absorb and reciprocate to societal and environmental needs. 

8. Students will display creative entrepreneurial thinking and learning abilities throughout their career. 
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5.15.3 Programme Operational Objectives 

Operational Goals 

1. The Programme intends to achieve distinction in academic delivery and teaching processes. 

2. The Programme will facilitate an atmosphere that promotes overall development of students. 

3. The Programme will encourage intellectual growth of faculty through innovation and research. 

4. The Programme will aid in nurturing of core values of university and ethical conduct amongst its students, faculty and staff. 

5. The Programme will foster cultural empathy and a sense of social and environmental responsibility. 

6. The Programme will offer abundant opportunities for international exposure to its faculty and students. 

7. 
The Programme will endeavor towards persistent enhancement of processes and systems and aim to attain national and 

international accreditations and university rankings. 

8. 

The Programme will strengthen its bond with the industry through collaborative interactions with alumni networks and 

industry experts. 

9. 

The Programme will facilitate students in pursuing their further studies in management or obtain employment as per their 

merit or create their own business ventures. 

10. The Programme will facilitate good governance in discharge of responsibilities and execution of policies and programs. 

 

5.15.4 Programme Learning Outcomes 

 

  Intended  Learning Outcomes  

 

1. 

Demonstrate a strong base of general management and build strong pillars specializing in the domain of 

Marketing and Sales over it. Develop an ability to integrate knowledge in the area of management with 

marketing and sales to understand it as a comprehensive concept. 

2. Analyze the market situation and identify problem pertaining to the marketing, sales, customer satisfaction, 
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customer loyalty etc. and identify solutions using tools and techniques of market research. 

3. Critically analyze, evaluate and synthesize data into information relevant to taking business decisions. Improve 

the value delivery process. 

4. Collect and analyze appropriate data using various market research tools and predict solutions to deal with 

consumer buying behavior and improve customer value delivery. 

5. Develop interpersonal skills and high degree of verbal non ï verbal and written communication. Demonstrate 

business etiquettes. Interpret and apply principles of negotiation and persuasion. 

6. Develop highest order of behavioral and interpersonal skills. Demonstrate initiative and lead by example. 

Practice effectively both as an individual and as a team member. 

7. Recognize and identify diversity in cultures. Show sensitivity to various cultural and environmental issues and 

demonstrate traits of global business practioner.  

8. Apply ethical marketing practices to show case highest level of commitment to professional code of conduct in 

the area of marketing. 

9. Understand the impact of marketing and sales activity on society at large. Assess the impact of marketing 

activities on societal, legal, health and safety aspects. Develop idea generation skills, risk taking ability and 

ability to convert ideas into business ventures. 

10. Student will develop interest and competency for knowledge acquisition through use of sources like 

Newspapers / Business Magazines / Library databases/ Internet  for life-long learning. 

 

 

5.15.5 Programme Operational Outcomes 

 

Operational Outcomes 

 

1. 

The Faculty at ASB will use appropriate pedagogy and methodology for teaching, learning and development of the 

students. 

2. ASB will continuously engage in developing /upgrading policies and procedures to achieve prestigious accreditations 

and rankings from various national and international bodies. 

3. The course curriculum will be updated on timely basis by incorporating feedback from all the stakeholders and 

pertinent to meet industry requirements. 

4. University shall provide Technological Resources to support appropriate teaching and learning environment. 
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5. The student of ASB will earn achievements in inter-university Extra Curricular activities. 

6. The student of ASB will graduate in timely manner.  

7. ASB faculty and staff will integrate ethics and values in teaching, theory and practice. 

8. ASB will assist in instilling ethics and humanitarian values among students in cross cultural environment. 

9. Faculty will be engaged in scholarly and professional activities in order to enhance their competencies and to 

contribute to the existing Body of Knowledge.   

10. ASB will support all the students for quality placements or join family business or start their own venture. 

11. ASB shall develop and maintain strong alumni network. 

12. ASB will facilitate joint research collaborations with corporate world. 

13. ASB will invite international delegates and speakers for seminars and conferences and provide various other 

opportunities for global exposure. 

 

5.15.6 PEOs ï PLOs Mapping 

 

Mapping of Intended Programme Learning Outcomes to Broad-Based Programme Educational Objectives (PEOs) 

 

The broad-based student learning goals identified in Section I above encompass the intended student learning outcomes as articulated 

in this section, and are general composites or summaries of these outcomes. These relationships are summarized in the outcomes-to-

goals mapping below (Note: ã in a given cell of the table indicates the intended learning outcome in that row is associated with 

the learning goal in that column.): 
 

  PEO1 PEO2 PEO3 PEO4 PEO5 PEO6 PEO7 PEO8 

PLO1 ã               ã 

PLO2 ã  ã  ã            

PLO3   ã  ã            

PLO4 ã   ã   ã    ã      

PLO5       ã  ã        

PLO6       ã    ã    ã  

PLO7    ã      ã ã      

PLO8           ã  ã    

PLO9   ã    ã    ã      

PLO10  ã              ã 
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5.15.7 Programme Educational Outcome Assessment Plan 

 

# PEOôs PLOôs Direct 
Tool No for Direct 

Assessment 

Target 

Performance 
Indirect  

Tool_No for Indirect 

Assessment 

Target 

Performance 

1 

Students will 

exhibit 

experiential 

knowledge of 

the marketing 

concepts and 

theories and 

contemporary 

developments

. 

Demonstrate 

a strong 

base of 

general 

management 

and build 

strong 

pillars 

specializing 

in the 

domain of 

Marketing 

and Sales 

over it. 

Develop an 

ability to 

integrate 

knowledge 

in the area 

of 

management 

with 

marketing 

and sales to 

understand it 

as a 

comprehensi

ve concept. 

*Comprehen

sive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on 

the Likert Scale in 

the Student Exit 

Survey. 

2 

Students will 

contribute in 

the various 

business and 

job-related 

contexts by 

leveraging 

the 

Analyze the 

market 

situation and 

identify 

problem 

pertaining to 

the 

marketing, 

Dissertation 

(Rubrics) 

UG/PLO2/D/Dissertati

on  

100% students 

will undertake 

and complete the 

dissertation 

Feedback of 

Industry 

Internship 

Guide 

  

80 % Industry 

Internship Guide 

rates the students 

between 4-5 range 

on the Likert Scale 

in the feedback. 
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marketing, 

research and 

technological 

skills. 

sales, 

customer 

satisfaction, 

customer 

loyalty etc. 

and identify 

solutions 

using tools 

and 

techniques 

of market 

research. 

3 

Students will 

contribute in 

the various 

business and 

job-related 

contexts by 

leveraging 

the 

marketing, 

research and 

technological 

skills. 

Critically 

analyze, 

evaluate and 

synthesize 

data into 

information 

relevant to 

taking 

business 

decisions. 

Improve the 

value 

delivery 

process. 

*Comprehen

sive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on 

the Likert Scale in 

the Student Exit 

Survey. 

4 

Students will 

demonstrate 

assertive and 

influential 

behavior in 

decision-

making and 

negotiation. 

Collect and 

analyze 

appropriate 

data using 

various 

market 

research 

tools and 

predict 

solutions to 

deal with 

consumer 

buying 

behavior and 

improve 

*Comprehen

sive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on 

the Likert Scale in 

the Student Exit 

Survey. 
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customer 

value 

delivery. 

5 

Students will 

display 

impressive 

skills to 

communicate 

verbally in 

and 

organized 

and 

persuasive 

manner and 

be a receptive 

listener to 

handle 

various 

marketing 

situations. 

Develop 

interpersona

l skills and 

high degree 

of verbal 

non ï verbal 

and written 

communicat

ion. 

Demonstrate 

business 

etiquettes. 

Interpret and 

apply 

principles of 

negotiation 

and 

persuasion. 

*Business 

Communicat

ion Course 

Result 

analysis of 

all semesters                                

  

80% students 

should secure a 

grade of 6 and 

above on a 10-

point scale in the 

Business 

communication 

course. 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on 

the Likert Scale in 

the Student Exit 

Survey. 

   *Rubrics                              UG/PLO5/D/ BC 

Utilizing a five 

(5)-point scale 

rubric with the 

Intended Student 

Learning 

Outcomes, at 

least 80% of 

randomly 

sampled from the 

BC course will 

achieve 

proficient or 

distinguished 

(score 2 and 

above). 

   

   
*Comprehen

sive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 
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6 

Students will 

engage and 

create value 

networks that 

improve their 

individual as 

well as team 

performance. 

Develop 

highest 

order of 

behavioral 

and 

interpersona

l skills. 

Demonstrate 

initiative 

and lead by 

example. 

Practice 

effectively 

both as an 

individual 

and as a 

team 

member. 

*  

Behavioural 

Science 

Course  

Result 

analysis of 

all semesters                                     

  

80% students 

should secure a 

grade of 6 and 

above on a 10-

point scale in the 

BS Result. 

Student Exit 

Survey 
   

80% studentsô 

response range 

between 4-5 on 

the Likert Scale in 

the Student Exit 

Survey. 

   *Rubrics                              UG/PLO6/D/BS 

Utili zing a five 

(5)-point scale 

rubric with the 

Intended Student 

Learning 

Outcomes, at 

least 80% of 

randomly 

sampled from the 

BS course will 

achieve 

proficient or 

distinguished 

(score 2 and 

above). 

   

   
*Comprehen

sive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

   

7 

Students will 

integrate their 

conceptual 

and practical 

learning for 

Recognize 

and identify 

diversity in 

cultures. 

Show 

*Foreign 

Business 

Language 

Result 

Analysis of 

  

80% students 

should secure a 

grade of 6 and 

above on a 10-

point scale in the 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on 

the Likert Scale in 

the Student Exit 
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making 

effective 

decisions for 

business in a 

dynamic 

scenario. 

sensitivity to 

various 

cultural and 

environment

al issues and 

demonstrate 

traits of 

global 

business 

practioner. 

all semesters                            FBL Result. Survey. 

   *Rubrics                              UG/PLO7/D/FBL 

Utilizing a five 

(5)-point scale 

rubric with the 

Intended Student 

Learning 

Outcomes, at 

least 80% of 

randomly 

sampled from the 

FBLcourse will 

achieve 

proficient or 

distinguished 

(score 2 and 

above). 

   

   
*Comprehen

sive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

   

8 

Students will 

absorb and 

reciprocate to 

societal and 

environmenta

l needs. 

Apply 

ethical 

marketing 

practices to 

show case 

highest level 

of 

commitment 

to 

professional 

code of 

conduct in 

the area of 

*Dissertation 

(Plagiarism 

Checking )                

  

100% students 

will undertake 

and complete the 

dissertation with 

in al least 85% 

original content 

Feedback of 

Industry 

Internship 

Guide 

  

80 % Industry 

Internship Guide 

rates the students 

between 4-5 range 

on the Likert Scale 

in the feedback. 
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marketing. 

   

* 

Comprehensi

ve Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Indiscipline 

Cases 
  

The University 

will adhere to zero 

tolerance towards 

use of unfair 

means. 

9 

Students will 

display 

creative 

entrepreneuri

al thinking 

and learning 

abilities 

throughout 

their career. 

Understand 

the impact 

of marketing 

and sales 

activity on 

society at 

large. 

Assess the 

impact of 

marketing 

activities on 

societal, 

legal, health 

and safety 

aspects. 

Develop 

idea 

generation 

skills, risk 

taking 

ability and 

ability to 

convert 

ideas into 

business 

ventures. 

*Employeaa

bility & 

Entrepreneur

ship ( 

Rubrics) 

UG/PLO9/D/EMP 

Utilizing a five 

(5)-point scale 

rubric with the 

Intended Student 

Learning 

Outcomes, at 

least 80% of 

randomly 

sampled students 

will achieve 

proficient or 

distinguished 

(score 3 and 

above). 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on 

the Likert Scale in 

the Student Exit 

Survey. 

   

* 

Comprehensi

ve Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 

Alumni 

Survey 

UG/PLO/ID/Alumni 

Survey 

80% alumni 

response range 

between 4-5 on 

the Likert Scale in 

the Alumni 

Survey. 
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10 

Students will 

display 

creative 

entrepreneuri

al thinking 

and learning 

abilities 

throughout 

their career. 

Student will 

develop 

interest and 

competency 

for 

knowledge 

acquisition 

through use 

of sources 

like 

Newspapers 

/ Business 

Magazines / 

Library 

databases/ 

Internet  for 

life-long 

learning. 

*Quiz 

(Rubrics) 
  

Utilizing a five 

(5)-point scale 

rubric with the 

Intended Student 

Learning 

Outcomes, at 

least 80% of 

randomly 

sampled students  

will achieve 

proficient or 

distinguished 

(score 3 and 

above). 

Student Exit 

Survey 
UG/PLO/ID/Exit Survey 

80% studentsô 

response range 

between 4-5 on 

the Likert Scale in 

the Student Exit 

Survey. 

   
*Comprehen

sive Exam 

UG/PLO/D/CE 

Framework 

80% students 

shall pass the 

exam. 
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5.16 Programme Title: B.A (Hons) Insurance and Banking 

Level ï UG                                

Duration of the program (in yrs):  3    Semesters: 6 

5.16.1Programme Mission: 

The BA (Hons) ï Insurance and Banking program aims at developing business leaders having functional knowledge of all the domains of insurance 

and banking management. The program aims to develop students with an aptitude to meet challenges of the contemporary financial business  world 

and enhance their knowledge to assess and capitalize on opportunities through innovation and resource maximization. 

 

5.16.2Programme Educational Goals 

 

Educational Goals 

1. 1. Familiarizing students with principles and practice of insurance ,both life and Non life.   

2. 2. Students will understand practices in vogue and in banks  

3. 3. Students will learn legal basis of insurance banking contracts  

4. 4. Students will understand the processes in vogue to redress grievances of customers in insurance and the banking schemes.  

5. 5. To familiarize the students with knowledge of operational process and practices in banking and insurance sector. the future. 

6. 6. To equip the students with the knowledge of banking and insurance principles and practices - Operations and Business 

Development and make them ready for the industry fit.. 

7. 7. Main focus is is to equip the students with banking law and practices with existing banking and insurance companies in India and 

abroad and to improve personality development to make the young students corporate professional leaders of 

8. 8. Along with the curriculum the students will be trained on case studies from the industry and real examples to handle situations so 

to improve their business decision making skills like Problem solving , communication skills and result oriented positive attitude 
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5.16.3Programme Operational Objectives: 

 

 

 

Operational Goals 

1. The BA( Hons) Insurance and Banking  Programme intends to achieve distinction in academic delivery and teaching processes. 

2. 
The BA( Hons) Insurance and Banking  Programme facilitate an atmosphere that promotes overall development of students in insurance 

and banking knowledge. 

3. 
The  BA( Hons) Insurance and Banking  Programme will encourage intellectual growth of faculty through innovation and research in 

financials sector. 

4. 
The  BA( Hons) Insurance and Banking  Programme will aid in nurturing of core values of university and ethical conduct amongst its 

students, faculty and staff. 

5. The BA( Hons) Insurance and Banking  Programme will foster cultural empathy and a sense of social and environmental responsibility. 

6. 
The BA( Hons) Insurance and Banking  Programme will offer abundant opportunities for international exposure to its faculty and 

students. 

7. 
The BA( Hons) Insurance and Banking  Programme will endeavor towards persistent enhancement of processes and systems and aim to 

attain national and international accreditations and university rankings. 

8. 
The BA( Hons) Insurance and Banking  Programme  will strengthen its bond with the insurance and banking industry through 

collaborative interactions with alumni networks and industry experts. 

9. 
The  BA( Hons) Insurance and Banking  Programme will facilitate students in pursuing their further studies in insurance and banking 

management or obtain employment as per their merit or create their own business ventures. 

10. 
The BA( Hons) Insurance and Banking  Programme  will facilitate good governance in discharge of responsibilities and execution of 

policies and programs. 
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5.16.4Programme Learning Outcomes 

 

  Intended  Learning Outcomes  

 

1. 

Recall and relate in real life situations 

2. Analyze ,examine and fact finding 

3. Evaluate Technologies. 

4. Analyze , appraise and solve problems  

5. Demonstrate and illustrate  

6. Evaluate in real life scenario 

7. Demonstrate global oreintation  

8. Value Support 

9. Apply and demonstrate 

10. Create and demonstrate in real life 

11.       Ethical and value based decisions 

12. Demonstrate 
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5.16.5 Programme Operational Outcomes 

 Intended Operational Outcomes for B.A. (Hons.) Insurance and Banking Programme 

1 
The Faculty of B.A. (Hons.) Insurance and Banking programme will use appropriate methodology and pedagogical tools for 

teaching, learning and development 

2 
The curriculum of B.A. (Hons.) Insurance and Banking programmewill be contemporary and relevant to meet industry 

requirements and benchmarked on global standards by incorporating feedback from all the stakeholders. 

3 The student of B.A. (Hons.) Insurance and Banking programme will graduate in timely manner.  

4 
The student of B.A. (Hons.) Insurance and Banking programme will be provided with Academic facilities, Technological 

Resources for teaching and learning. 

5 
The student of B.A. (Hons.) Insurance and Banking programme will earn achievements in inter-university Extra Curricular 

activities. 

6 
Faculty of B.A. (Hons.) Insurance and Banking programme will be engaged in scholarly and professional activities in order to 

enhance their competencies and to contribute to the existing Body of Knowledge.   

7 
The B.A. (Hons.) Insurance and Banking programme will integrate ethics and values in teaching, theory and practice, develop and 

retain excellent students, faculty and staff.   

8 B.A. (Hons.) Insurance and Banking Programme will facilitate cultivation of cross cultural humanitarian values. 

9 
The Faculty and Students of B.A. (Hons.) Insurance and Banking Programme will facilitate joint research collaborations; invite 

international delegates and speakers for seminars and conferences and various other opportunities for global exposure. 

10 
Faculty of B.A. (Hons.) Insurance and Banking Programme will be continuously engaged in developing/ reviewing processes, 

policies and systems to achieve prestigious accreditations from various national, international bodies and ranking bodies. 

11 Students of B.A. (Hons.) Insurance and Banking Programme shall develop and maintain strong relationship with corporate. 

12 The students of B.A. (Hons.) Insurance and Banking Programme shall maintain lifelong alumni network and keep the curriculum 
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responsive to industry needs. 

13 
The faculty of B.A. (Hons.) Insurance and Banking Programme will support all the students for quality placements or join family 

business or start their own venture. 

5.16.6 PEOs ï PLOs Mapping 

 

 

Mapping of Intended Programme Learning Outcomes to Broad-Based Programme Educational Objectives (PEOs) 

 

The broad-based student learning goals identified in Section I above encompass the intended student learning outcomes as articulated 

in this section, and are general composites or summaries of these outcomes. These relationships are summarized in the outcomes-to-

goals mapping below (Note: ã in a given cell of the table indicates the intended learning outcome in that row is associated with 

the learning goal in that column.): 

 

 

  PEO1 PEO2 PEO3 PEO4 PEO5 PEO6 PEO7 PEO8 

PLO1  ã              ã 

PLO2  ã ã ã           

PLO3   ã ã           

PLO4  ã ã   ã    ã     

PLO5       ã  ã       

PLO6       ã   ã   ã  

PLO7    ã     ã  ã     

PLO8           ã ã    

PLO9    ã   ã    ã     

PLO10  ã              ã 

PLO11 ã   ã     

PLO12 ã        
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5.16.7 Programme Educational Outcome Assessment Plan 

S.No. PLO Direct Indirect  

1 Recall and relate in real life situations *Comprehensive Exam Student Exit Survey 

2 Analyze , examine , and solve problems Major Project (Rubrics) Feedback of Industry Internship Guide 

3 Evaluate Technologies *Comprehensive Exam Student Exit Survey 

4 Analyze , appraise and solve problems  *Comprehensive Exam Student Exit Survey 

5 Demonstrate and illustrate  

*Business Communication Course Result 

analysis of all semesters                                

Student Exit Survey 

*Rubrics                              

*Comprehensive Exam 
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6 Evaluate in real life scenario 

*  Behavioural Science Course  Result 

analysis of all semesters                                     

Student Exit Survey 

*Rubrics                              

*Comprehensive Exam 

7 Demonstrate global orientation  

*Seminars                           

Student Exit Survey *Rubrics                              

*Comprehensive Exam 

8 Value support  

Presentation                Feedback of Industry Internship Guide 

* Comprehensive Exam Indiscipline Cases 

9 Apply and demonstrate 

*Employability & Entrepreneurship ( 

Rubrics) 
Student Exit Survey 

* Comprehensive Exam Alumni Survey 

10 Create and Demonstrate in real life  

*Quiz (Rubrics) 

Student Exit Survey 

* Comprehensive Exam 

11 Ethical and value based decisions Case Studies  

12 Demonstrate Industry Visits Viva Voce 
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5.17 Programme Title: B.Sc Actuarial Sceince 

Level ï UG  

Duration of the program (in yrs): 3     No. of Semesters:  6 

5.17.1 Programme Mission: 

To provide education in actuarial Science and applied area to develop them as an excellent professionals as well as good human beings 

5.17.2 Programme Educational Goals 

Educational Goals 

1

. 

1. Familiarizing students with principles and practice of actuarial science..   

2

. 

2. Students will understand practices in vogue and in banks  

3

. 

3. Students will learn legal basis of insurance banking contracts  

4

. 

4. Students will understand the processes in vogue to redress grievances of customers in actuarial science schemes.  

5

. 

5. To familiarize the students with knowledge of operational process and practices in actuarial science. 

6

. 

6. To equip the students with the knowledge of banking and insurance principles and practices - Operations and 

Business Development and make them ready for the industry fit.. 

7

. 

7. Main focus is is to equip the students with various corporates in India and abroad and to improve personality 

development to make the young students corporate professional leaders of 

88. Along with the curriculum the students will be trained on case studies from the industry and real examples to handle 

situations so to improve their business decision making skills like Problem solving , communication skills and result 
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. oriented positive attitude 

 

 

 

 

 

 

 

5.17.3 Programme Operational Objectives: 

Operational Goals 

1. The BSc Actuarial Science   Programme intends to achieve distinction in academic delivery and teaching processes. 

2. 
The  BSc Actuarial Science   Programme facilitate an atmosphere that promotes overall development of students in 

insurance and banking knowledge. 

3. 
The  BSc Actuarial Science   Programme will encourage intellectual growth of faculty through innovation and 

research in financials sector. 

4. 
The  BSc Actuarial Science   Programme will aid in nurturing of core values of university and ethical conduct 

amongst its students, faculty and staff. 

5. 
The  BSc Actuarial Science   Programme will foster cultural empathy and a sense of social and environmental 

responsibility. 

6. 
The BSc Actuarial Science   Programme will offer abundant opportunities for international exposure to its faculty and 

students. 

7. 
The BSc Actuarial Science will endeavor towards persistent enhancement of processes and systems and aim to attain 

national and international accreditations and university rankings. 

8. 
The BSc Actuarial Science   Programme  will strengthen its bond with the insurance and banking industry through 

collaborative interactions with alumni networks and industry experts. 

9. 
 The BSc Actuarial Science   Programme will facilitate students in pursuing their further studies in insurance and 

banking management or obtain employment as per their merit or create their own business ventures. 

10. 
The  BSc Actuarial Science   Programme  will facilitate good governance in discharge of responsibilities and 

execution of policies and programs. 
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5.17.4 Programme Learning Outcomes 

  Intended  Learning Outcomes  

1. Recall and relate in real life situations 

2. Analyze ,examine and fact finding 

3. Evaluate Technologies. 

4. Analyze , appraise and solve problems  

5. Demonstrate and illustrate  

6. Evaluate in real life scenario 

7. Demonstrate global oreintation  

8. Value Support 

9. Apply and demonstrate 

10. Create and demonstrate in real life 

11.       Ethical and value based decisions 

12. Demonstrate 

 

5.17.5 Programme Operational Outcomes 

 Intended Operational Outcomes for BSc (Actuarial Science) Programme 

1 
The Faculty of BSc (Actuarial Science) programme will use appropriate methodology and pedagogical tools for teaching, learning 

and development 

2 
The curriculum of BSc (Actuarial Science) programme will be contemporary and relevant to meet industry requirements and 

benchmarked on global standards by incorporating feedback from all the stakeholders. 

3 The student of BSc (Actuarial Science) programme will graduate in timely manner.  

4 
The student of BSc (Actuarial Science) programme will be provided with Academic facilities, Technological Resources for 

teaching and learning. 



 

Outcomes Assessment Plan 
18
9 

 

5 The student of BSc (Actuarial Science) programme will earn achievements in inter-university Extra Curricular activities. 

6 
Faculty of BSc (Actuarial Science) programme will be engaged in scholarly and professional activities in order to enhance their 

competencies and to contribute to the existing Body of Knowledge.   

7 
The BSc (Actuarial Science) programme will integrate ethics and values in teaching, theory and practice, develop and retain 

excellent students, faculty and staff.   

8 BSc (Actuarial Science) Programme will facilitate cultivation of cross cultural humanitarian values. 

9 
The Faculty and Students of BSc (Actuarial Science)  Programme will facilitate joint research collaborations; invite international 

delegates and speakers for seminars and conferences and various other opportunities for global exposure. 

10 
Faculty of BSc (Actuarial Science) Programme will be continuously engaged in developing/ reviewing processes, policies and 

systems to achieve prestigious accreditations from various national, international bodies and ranking bodies. 

11 Students of BSc (Actuarial Science) Programme shall develop and maintain strong relationship with corporate. 

12 
The students of BSc (Actuarial Science) Programme shall maintain lifelong alumni network and keep the curriculum responsive to 

industry needs. 

13 
The faculty of BSc (Actuarial Science) Programme will support all the students for quality placements or join family business or 

start their own venture. 

 

5.17.6 PEOs ï PLOs Mapping 

 

Mapping of Intended Programme Learning Outcomes to Broad-Based Programme Educational Objectives (PEOs) 

 

The broad-based student learning goals identified in Section I above encompass the intended student learning outcomes as articulated 

in this section, and are general composites or summaries of these outcomes. These relationships are summarized in the outcomes-to-

goals mapping below (Note: ã in a given cell of the table indicates the intended learning outcome in that row is associated with 

the learning goal in that column.): 
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  PEO1 PEO2 PEO3 PEO4 PEO5 PEO6 PEO7 PEO8 

PLO1 ã              ã 

PLO2 ã ã ã           

PLO3   ã ã           

PLO4 ã  ã   ã   ã      

PLO5       ã  ã       

PLO6       ã   ã   ã  

PLO7    ã      ã ã     

PLO8           ã ã    

PLO9    ã    ã   ã      

PLO10 ã             ã  

PLO11 ã   ã     

PLO12 ã        

 

5.17.7 Programme Educational Outcome Assessment Plan 

S.No. PLO Direct Indirect  

1 Recall and relate in real life situations 
*Comprehensive 

Exam 

Student Exit 

Survey 

2 Analyze , examine , and solve problems 
Major Project 

(Rubrics) 

Feedback of 

Industry 

Internship 

Guide 

3 Evaluate Technologies 
*Comprehensive 

Exam 

Student Exit 

Survey 
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4 Analyze , appraise and solve problems  
*Comprehensive 

Exam 

Student Exit 

Survey 

5 Demonstrate and illustrate  

*Business 

Communication 

Course Result 

analysis of all 

semesters                                
Student Exit 

Survey 

*Rubrics                              

*Comprehensive 

Exam 

6 Evaluate in real life scenario 

*  Behavioural 

Science Course  

Result analysis of 

all semesters                                     Student Exit 

Survey 
*Rubrics                              

*Comprehensive 

Exam 

7 Demonstrate global orientation  

*Seminars                            

Student Exit 

Survey *Rubrics                              

*Comprehensive 

Exam 

8 Value support  Presentation                

Feedback of 

Industry 

Internship 

Guide 
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* Comprehensive 

Exam 

Indiscipline 

Cases 

9 Apply and demonstrate 

*Employability & 

Entrepreneurship ( 

Rubrics) 

Student Exit 

Survey 

* Comprehensive 

Exam 

Alumni 

Survey 

10 Create and Demonstrate in real life  

*Quiz (Rubrics) 
Student Exit 

Survey 

*  Comprehensive 

Exam 

11 Ethical and value based decisions Case Studies  

12 Demonstrate Industry Visits Viva Voce 
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5.18 MBA (Insurance & Banking )                               

Level ï: PG 

Duration of the program (in yrs): 2      No. of Semesters: 4 

 

5.18.1 Programme Mission: 

To develop the overall personality of Masters in Business Administration students by making them not only excellent management 

professionals in the area of Insurance and banking but also good individuals, with understanding and regards for human values, pride in 

their heritage and culture, a sense of right and wrong and yearning for perfection and imbibe attributes of courage of conviction and 

action 

5.18.2 Programme Educational Objectives/Goals:  

1. To acquire knowledge about various products and services. 

2. To understand the market needs  

3. To man officer level positions in the industry. 

4. To understand regulatory requirements and ensure compliance.  

 

5.18.3 Programme Operational Objectives 

1. The MBA (I&B) programme will facilitate environment for innovation and research excellence for the intellectual growth of 

students 

2. The MBA (I&B) programme provides an academic environment for holistic development of students  

3. The Programme aims to facilitate opportunities for innovation and environment of research excellence providing intellectual growth 

of MBA (I&B ) students  
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4. The MBA (I&B) programme will encourage cultural diversity and a sense of social, ethical and environmental responsibility among 

students  

5. The MBA (I&B) programme will provide ample opportunities for international exposure to students  

6. The MBA (I&B) programme will provide opportunities for students to continuously interact with area expert members of faculty, 

industry and alumni to improve and demonstrate their skills and competencies  

7. The MBA (I&B) programme will facilitate employment opportunities and also support stu dents to start their own ventures  

8. The MBA (I&B) students will be prepared to be independent learners who take responsibility for their own learning; set appropriate 

goals for ongoing intellectual and professional development  

9. The MBA (I&B) programme aims to help students understand and practise the highest standards of ethical behaviour associated with 

their management profession  

10. The MBA (I&B) programme will aim to attain national and international accreditations and university rankings to provide best in 

class academic environment 

5.18.4 Programme Learning Outcomes 

 

PLO 1 Recall and relate in real life situations 

PLO 2 Analyze, examine and fact finding 

PLO 3 Evaluate technologies 

PLO 4 Analyse, appraise and solve problems 

PLO 5 Demonstrate and illustrate 

PLO 6 Evaluate in real life scenario 

PLO 7 Demonstrate global orientation 

PLO 8 Value support 

PLO 9 Apply and demonstrate 

PLO 10 Create and demonstrate in real life 
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PLO 11 Ethical and value based decisions 

PLO 12 Demonstrate 

 

 

 

 

 

 

5.18.5 Programme Operational Outcomes 

 Intended Operational Outcomes for MBA (I&B) Programme  

1 
The Faculty of MBA (I&B)  programme will use appropriate methodology and pedagogical tools for teaching, learning and 

development 

2 
The curriculum of MBA (I&B)  programme will be contemporary and relevant to meet industry requirements and benchmarked on 

global standards by incorporating feedback from all the stakeholders. 

3 The student of MBA (I&B) programme will graduate in timely manner.  

4 
The student of MBA (I&B) programme will be provided with Academic facilities, Technological Resources for teaching and 

learning. 

5 The student of MBA (I&B) programme will earn achievements in inter-university Extra Curricular activities. 

6 
Faculty of MBA (I&B) programme will be engaged in scholarly and professional activities in order to enhance their competencies 

and to contribute to the existing Body of Knowledge.   

7 
The MBA (I&B) programme will integrate ethics and values in teaching, theory and practice, develop and retain excellent students, 

faculty and staff.   

8 MBA (I&B)  Programme will facilitate cultivation of cross cultural humanitarian values. 
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9 
The Faculty and Students of MBA (I&B)  Programme will facilitate joint research collaborations; invite international delegates and 

speakers for seminars and conferences and various other opportunities for global exposure. 

10 
Faculty of MBA (I&B) Programme will be continuously engaged in developing/ reviewing processes, policies and systems to 

achieve prestigious accreditations from various national, international bodies and ranking bodies. 

11 Students of MBA (I&B) Programme shall develop and maintain strong relationship with corporate. 

12 
The students of MBA (I&B) Programme shall maintain lifelong alumni network and keep the curriculum responsive to industry 

needs. 

13 
The faculty of MBA (I&B)  Programme will support all the students for quality placements or join family business or start their 

own venture. 

 

5.18.6 PEOs ï PLOs Mapping 

 

Mapping of Intended Programme Learning Outcomes to Broad-Based Programme Educational Objectives (PEOs) 

 

The broad-based student learning goals identified in Section I above encompass the intended student learning outcomes as articulated 

in this section, and are general composites or summaries of these outcomes. These relationships are summarized in the outcomes-to-

goals mapping below (Note: ã in a given cell of the table indicates the intended learning outcome in that row is associated with 

the learning goal in that column.): 

 

PEO/PLO PEO 1 PEO 2 PEO 3 PEO 4 

PLO 1 ã       

PLO 2 ã       

PLO 3 ã ã ã   

PLO 4 ã ã ã ã 

PLO 5   ã   ã 
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PLO 6 ã   ã   

PLO 7 ã     ã 

PLO 8       ã 

PLO 9 ã ã ã ã 

PLO 10 ã   ã   

PLO 11   ã     

PLO 12       ã 

 

 

 

5.18.7 Programme Educational Outcome Assessment Plan 

 

# Attributes  PLO Direct Tool_No for Direct 

Assessment 

Target Indirect  Tool_No for 

Indirect 

Assessment 

Target 

1 Management 

Knowledge 

Management 

and domain 

knowledge 

of Insurance, 

Banking and 

Actuarial 

Science 

sector. 

*Comprehens

ive 

Exam/Viva 

on annual 

basis 

PG/PLO/D/CE 

Framework 

80% 

students 

shall pass 

the exam. 

Student 

Exit 

Survey 

PG/PLO/ID/Exit 

Survey 

80% 

students 

response 

range 

between 

4-5 on the 

Likert 

Scale in 

the 



 

Outcomes Assessment Plan 
19
8 

 

Student 

Exit 

Survey. 

2 Research 

literacy and 

Enquiry 

Research 

orientation 

in insurance, 

banking and 

actuarial 

science 

Term Paper, 

Seminar, 

Summer 

Internship, 

Dissertation 

(Rubrics)  

PG/PLO2/D/Disserta

tion  

100% 

students will 

undertake 

and 

complete the 

dissertation 

Feedback 

of 

Industry 

Internshi

p Guide 

  The 

Industry 

Internship 

Guide 

rates the 

students 

between 

4-5 range 

on the 

Likert 

Scale in 

the 

feedback. 

Comprehensi

ve Exam 

PG/PLO/D/CE 

Framework 

3 Leveraging 

Information 

Technology 

Digital 

literacy in 

accessing 

and 

managing 

information 

*Comprehens

ive Exam 

PG/PLO/D/CE 

Framework 

100% 

students 

shall able to 

leverage IT 

inorder to 

complete 

Student 

Exit 

Survey 

PG/PLO/ID/Exit 

Survey 

80% 

students 

response 

range 

between 

4-5 on the 
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their 

Assignement

s and 

Projects 

Likert 

Scale in 

the 

Student 

Exit 

Survey. 

4 Problem 

Solving 

Understandi

ng and 

solving 

problems for 

optimum 

solutions 

*Business 

Simulation 

(Rubrics)  

PG/PLO4/D/Simulat

ion 

80% 

students 

shall able to 

demonstrate 

Problem 

Solving and 

Decision 

Making Skill 

Student 

Exit 

Survey 

PG/PLO/ID/Exit 

Survey 

80% 

students 

response 

range 

between 

4-5 on the 

Likert 

Scale in 

the 

Student 

Exit 

Survey. 

*Comprehens

ive Exam 

PG/PLO/D/CE 

Framework 

5 Effective 

Business 

Communicati

on 

Proactive 

and effective 

business 

communicati

*Business 

Communicati

on Course 

Result 

  80% 

students 

should 

secure a 

Student 

Exit 

Survey 

PG/PLO/ID/Exit 

Survey 

80% 

students 

response 

range 
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on analysis of all 

semesters                                

grade of 6 

and above 

on a 10-

point scale 

in the 

presentation 

component 

of Business 

communicati

on course. 

between 

4-5 on the 

Likert 

Scale in 

the 

Student 

Exit 

Survey. 

*Rubrics       PG/PLO5/D/ BC 

*Comprehens

ive Exam 

PG/PLO/D/CE 

Framework 

6 Leadership 

and 

Behaviour 

Skills 

Effective 

leadership 

qualities and 

learning 

skills 

*  

Behavioural 

Science 

Course  

Result 

analysis of all 

semesters, 

Journal of 

Success                                             

  80% 

students 

should 

secure a 

grade of 6 

and above 

on a 10-

point scale 

in the 

Journal for 

Success 

component 

of 

Student 

Exit 

Survey 

PG/PLO/ID/Exit 

Survey 

80% 

students 

response 

range 

between 

4-5 on the 

Likert 

Scale in 

the 

Student 

Exit 

Survey. 

 * Rubrics                            PG/PLO6/D/BS 

 * 

Comprehensi

PG/PLO/D/CE 

Framework 
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ve Exam Behavioural 

Science 

course. 

7 Global 

Manager 

Appraise 

effectively 

local, 

national and 

international 

issues in 

global 

context 

*Foreign 

Business 

Language 

Result 

Analysis of 

all semesters                            

  100% 

students' 

participation 

in case 

studies 

pertaining to 

global 

issues. 

Student 

Exit 

Survey 

PG/PLO/ID/Exit 

Survey 

80% 

students 

shall able 

to 

demonstra

te Global 

Outlook 

Prespectiv

e. 

 * Rubrics                            PG/PLO7/D/FBL 

* 

Comprehensi

ve Exam 

PG/PLO/D/CE 

Framework 

8 Ethics and 

Professional 

Conduct 

Honesty, 

integrity, 

fairness in 

professional 

life 

*Plagiarism 

Checking of 

Dissertation                

   100% 

Students are 

checked for 

plagiarism in 

NTCC report 

submissions 

and are 

allowed to 

appear for 

Feedback 

of 

Industry 

Internshi

p Guide 

  The 

Industry 

Internship 

Guide 

rates the 

students 

between 

4-5 range 

on the 
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viva-voce 

upon 

obtaining 

plagiarism % 

below 15%. 

Likert 

Scale in 

the 

feedback. 

* 

Comprehensi

ve Exam 

PG/PLO/D/CE 

Framework 

Indiscipli

ne Cases 

  The 

Universit

y will 

adhere to 

zero 

tolerance 

towards 

use of 

unfair 

means 

9 Employabilit

y  

Domain 

expertise to 

ensure 

employabilit

y 

*Scoring 

Rubrics     

PG/PLO9/D/EMP Preperation 

for Aptitude 

Test/GD/PI 

To ensure 

100 % 

placement of 

students 

Student 

Exit 

Survey 

PG/PLO/ID/Exit 

Survey 

80% 

students 

response 

range 

between 

4-5 on the 

Likert 

Scale in 
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the 

Student 

Exit 

Survey. 

*Comprehens

ive Exam 

PG/PLO/D/CE 

Framework 

Alumni 

Survey 

PG/PLO/ID/Alu

mni Survey 

80% 

alumni 

response 

range 

between 

4-5 on the 

Likert 

Scale in 

the 

Alumni 

Survey. 

10 Lifelong 

Learning 

Life long 

learning 

orientation 

to develop 

new skills 

*Quiz 

(Rubrics) 

  Mentors will 

asses the 

Learning 

curve of 

100% 

students. 

Student 

Exit 

Survey 

PG/PLO/ID/Exit 

Survey 

80% 

students 

response 

range 

between 

4-5 on the 

Likert 

*Comprehens

ive Exam 

PG/PLO/D/CE 

Framework 
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Scale in 

the 

Alumni 

Survey. 

 

 

 

 

 

 

 

 

 

5.19 MBA (Insurance & Financial Planning )                              

Level ï: PG 

Duration of the program (in yrs):  2      No. of Semesters: 4 

5.19.1 Programme Mission: 

To develop the overall personality of Masters in Business Administration students by making them not only excellent management 

professionals in the area of Insurance and banking but also good individuals, with understanding and regards for human values, pride in 

their heritage and culture, a sense of right and wrong and yearning for perfection and imbibe attributes of courage of conviction and 

action. 

 5.19.2 Programme Educational Objectives/Goals:  

1. To acquire knowledge about various products and services. 
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2. To understand the market needs  

3. To man officer level positions in the industry. 

4. To understand regulatory requirements and ensure compliance.  

 

5.19.3 Programme Operational Objectives 

1. The MBA (I&FP) programme will facilitate environment for innovation and research excellence for the intellectual growth of 

students 

2. The MBA (I&FP) programme provides an academic environment for holistic development of students  

3. The Programme aims to facilitate opportunities for innovation and environment of research excellence providing intellectual growth 

of MBA (I&FP) students  

4. The MBA (I&FP) programme will encourage cultural diversity and a sense of social, ethical and environmental responsibility among 

students  

5. The MBA (I&FP) programme will provide ample opportunities for international exposure to students  

6. The MBA ( I&FP) programme will provide opportunities for students to continuously interact with area expert members of faculty, 

industry and alumni to improve and demonstrate their skills and competencies  

7. The MBA (I&FP) programme will facilitate employment opportunities and also support stu dents to start their own ventures  

8. The MBA I&FP ) students will be prepared to be independent learners who take responsibility for their own learning; set appropriate 

goals for ongoing intellectual and professional development  

9. The MBA (I&FP) programme aims to help students understand and practise the highest standards of ethical behaviour associated 

with their management profession  

10. The MBA (I&FP) programme will aim to attain national and international accreditations and university rankings to provide best in 

class academic environment  

5.19.4 Programme Learning Outcomes 
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PLO 1 Recall and relate in real life situations 

PLO 2 Analyze, examine and fact finding 

PLO 3 Evaluate technologies 

PLO 4 Analyse, appraise and solve problems 

PLO 5 Demonstrate and illustrate 

PLO 6 Evaluate in real life scenario 

PLO 7 Demonstrate global orientation 

PLO 8 Value support 

PLO 9 Apply and demonstrate 

PLO 10 Create and demonstrate in real life 

PLO 11 Ethical and value based decisions 

PLO 12 Demonstrate 

      

 

5.19.5 Programme Operational Outcomes 

 

 Intended Operational Outcomes for MBA (I&FP)  Programme 

1 
The Faculty of MBA (I&FP) programme will use appropriate methodology and pedagogical tools for teaching, learning and 

development 
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2 
The curriculum of MBA (I&FP) programme will be contemporary and relevant to meet industry requirements and benchmarked on 

global standards by incorporating feedback from all the stakeholders. 

3 The student of MBA (I&FP) programme will graduate in timely manner.  

4 
The student of MBA (I&FP) programme will be provided with Academic facilities, Technological Resources for teaching and 

learning. 

5 The student of MBA (I&FP) programme will earn achievements in inter-university Extra Curricular activities. 

6 
Faculty of MBA (I&FP) programme will be engaged in scholarly and professional activities in order to enhance their competencies 

and to contribute to the existing Body of Knowledge.   

7 
The MBA (I&FP) programme will integrate ethics and values in teaching, theory and practice, develop and retain excellent 

students, faculty and staff.   

8 MBA (I&FP)  Programme will facilitate cultivation of cross cultural humanitarian values. 

9 
The Faculty and Students of MBA (I&FP) Programme will facilitate joint research collaborations; invite international delegates 

and speakers for seminars and conferences and various other opportunities for global exposure. 

10 
Faculty of MBA (I&FP)  Programme will be continuously engaged in developing/ reviewing processes, policies and systems to 

achieve prestigious accreditations from various national, international bodies and ranking bodies. 

11 Students of MBA (I&FP) Programme shall develop and maintain strong relationship with corporate. 

12 
The students of MBA (I&FP)  Programme shall maintain lifelong alumni network and keep the curriculum responsive to industry 

needs. 

13 
The faculty of MBA (I&FP)  Programme will support all the students for quality placements or join family business or start their 

own venture. 

  

5.19.6 PEOs ï PLOs Mapping 
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Mapping of Intended Programme Learning Outcomes to Broad-Based Programme Educational Objectives (PEOs) 

 

The broad-based student learning goals identified in Section I above encompass the intended student learning outcomes as articulated 

in this section, and are general composites or summaries of these outcomes. These relationships are summarized in the outcomes-to-

goals mapping below (Note: ã in a given cell of the table indicates the intended learning outcome in that row is associated with 

the learning goal in that column.): 

 

PEO/PLO PEO 1 PEO 2 PEO 3 PEO 4 

PLO 1 ã       

PLO 2 ã       

PLO 3 ã ã ã   

PLO 4 ã ã ã ã 

PLO 5   ã   ã 

PLO 6 ã   ã   

PLO 7 ã     ã 

PLO 8       ã 

PLO 9 ã ã ã ã 

PLO 10 ã   ã   

PLO 11   ã     

PLO 12       ã 

 

5.19.7 Programme Educational Outcome Assessment Plan 

                        Components of Assessment 

 

Outcomes 
Direct Ind ir ect 

A Programme Learning Outcome    



 

Outcomes Assessment Plan 
20
9 

 

a.1 Recall and relate in real life situations Comprehensive Exam/Viva on annual 

basis  

 

Student Exit Survey  

 

a.2 Analyze, examine and fact finding Term Paper, Seminar, Internship, 

Dissertation (Rubrics)  

 

 

Feedback of Industry Internship 

Guide  

 

Comprehensive Exam  

 

a.3 

 

Evaluate technologies *Comprehensive Exam  

 

Student Exit Survey  

 

a.4 Analyse, appraise and solve problems 
*Business Simulation (Rubrics)  

 

Student Exit Survey  

 

*Comprehensive Exam  

 

a.5 Demonstrate and illustrate Business Communication Course Result 

analysis of all semesters  

 

Student Exit Survey  

 

*Rubrics  

 

*Comprehensive Exam  

 

a.6 Evaluate in real life scenario * Behavioural Science Course Result 

analysis of all semesters, Journal of 

Success  

 

Student Exit Survey  
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* Rubrics  

 

*Comprehensive Exam  

 

a.7 Demonstrate global orientation *Foreign Business Language Result 

Analysis of all semesters  

 

Student Exit Survey  

 

* Rubrics  

 

* Comprehensive Exam  

 

a.8 Value support 
*Plagiarism Checking of Dissertation  

 

Feedback of Industry Internship 

Guide  

 

* Comprehensive Exam  

 

Indiscipline Cases  

 

a.9 Apply and demonstrate *Scoring Rubrics  

 

Student Exit Survey  

 

*Comprehensive Exam 

Alumni Survey  

 

a.10 Create and demonstrate in real life *Quiz (Rubrics)  

 

Student Exit Survey  

 

* Comprehensive Exam  

 

a.11 Ethical and value based decisions * Comprehensive Exam  Student Exit Survey  
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a.12 Demonstrate * Comprehensive Exam  Student Exit Survey  

 

 

 

 

 

 

 

 

 

 

5.20 MSc (Actuarial Science)                              

Level ï: PG 

Duration of the program (in yrs): 2 Years   No. of Semesters: 4 

5.20.1Programme Mission: 

To develop the overall personality of Masters in Actuarial Science students by making them not only excellent management 

professionals in the area of Life Insurance, General Insurance, Health Insurance, Derivatives, Risk Valuation, Risk Management but 

also good individuals, with understanding and regards for human values, pride in their heritage and culture, a sense of right and wrong 

and yearning for perfection and imbibe attributes of courage of conviction and action. 

5.20.2 Programme Educational Objectives/Goals:  

1. To acquire knowledge about various products and services. 

2. To understand the market needs  

3. To man officer level positions in the industry. 
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4. To understand regulatory requirements and ensure compliance. 

 

5.20.3 Programme Operational Objectives 

1. The MSc (AS) programme will facilitate environment for innovation and research excellence for the intellectual growth of 

students 

2. The MSc (AS) programme provides an academic environment for holistic development of students  

3. The Programme aims to facilitate opportunities for innovation and environment of research excellence providing intellectual 

growth of MSc (AS) students  

4. The MSc (AS) programme will encourage 

cultural diversity and a sense of social, 

ethical and environmental responsibility 

among students  

5. The MSc (AS) programme will provide 

ample opportunities for international 

exposure to students  

6. The MSc (AS) programme will provide opportunities for students to continuously interact with area expert members of faculty, 

industry and alumni to improve and demonstrate their skills and competencies  

7. The MSc (AS) programme will facilitate employment opportunities and also support students to start their own ventures  

8. The MSc (AS) students will be prepared to be independent learners who take responsibility for their own learning; set 

appropriate goals for ongoing intellectual and professional development  

9. The MSc (AS) programme aims to help students understand and practise the highest standards of ethical behaviour associated 

with their management profession  

10. The MSc (AS) programme will aim to attain national and international accreditations and university rankings to provide best in 

class academic environment 

 

5.20.4 Programme Learning Outcomes 

 

 

PLO 1 Recall and relate in real life situations 
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5.20.5 Programme Operational Outcomes 

 Intended Operational Outcomes for MSc (AS) Programme 

1 
The Faculty of MSc (AS) programme will use appropriate methodology and pedagogical tools for teaching, learning and 

development 

2 
The curriculum of MSc (AS) programme will be contemporary and relevant to meet industry requirements and benchmarked on 

global standards by incorporating feedback from all the stakeholders. 

PLO 2 Analyze, examine and fact finding 

PLO 3 Evaluate technologies 

PLO 4 Analyse, appraise and solve problems 

PLO 5 Demonstrate and illustrate 

PLO 6 Evaluate in real life scenario 

PLO 7 Demonstrate global orientation 

PLO 8 Value support 

PLO 9 Apply and demonstrate 

PLO 10 Create and demonstrate in real life 

PLO 11 Ethical and value based decisions 

PLO 12 Demonstrate 
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3 The student of MSc (AS) programme will graduate in timely manner.  

4 
The student of MSc (AS) programme will be provided with Academic facilities, Technological Resources for teaching and 

learning. 

5 The student of MSc (AS) programme will earn achievements in inter-university Extra Curricular activities. 

6 
Faculty of MSc (AS) programme will be engaged in scholarly and professional activities in order to enhance their competencies 

and to contribute to the existing Body of Knowledge.   

7 
The MSc (AS) programme will integrate ethics and values in teaching, theory and practice, develop and retain excellent students, 

faculty and staff.   

8 MSc (AS) Programme will facilitate cultivation of cross cultural humanitarian values. 

9 
The Faculty and Students of MSc (AS) Programme will facilitate joint research collaborations; invite international delegates and 

speakers for seminars and conferences and various other opportunities for global exposure. 

10 
Faculty of MSc (AS) Programme will be continuously engaged in developing/ reviewing processes, policies and systems to achieve 

prestigious accreditations from various national, international bodies and ranking bodies. 

11 Students of MSc (AS) Programme shall develop and maintain strong relationship with corporate. 

12 
The students of MSc (AS) Programme shall maintain lifelong alumni network and keep the curriculum responsive to industry 

needs. 

13 
The faculty of MSc (AS) Programme will support all the students for quality placements or join family business or start their own 

venture. 

 

 

5.20.6 PEOs ï PLOs Mapping 
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Mapping of Intended Programme Learning Outcomes to Broad-Based Programme Educational Objectives (PEOs) 

 

The broad-based student learning goals identified in Section I above encompass the intended student learning outcomes as articulated 

in this section, and are general composites or summaries of these outcomes. These relationships are summarized in the outcomes-to-

goals mapping below (Note: ã in a given cell of the table indicates the intended learning outcome in that row is associated with 

the learning goal in that column.): 

 

PEOôs and PLOôs 

PEO/PLO PEO 1 PEO 2 PEO 3 PEO 4 

PLO 1 ã       

PLO 2 ã       

PLO 3 ã ã ã   

PLO 4 ã ã ã ã 

PLO 5   ã   ã 

PLO 6 ã   ã   

PLO 7 ã     ã 

PLO 8       ã 

PLO 9 ã ã ã ã 

PLO 10 ã   ã   

PLO 11   ã     

PLO 12       ã 

 

5.20.7 Programme Educational Outcome Assessment Plan 
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                        Components of Assessment 

 

Outcomes 
Direct Indirect  

A Programme Learning Outcome    

a.1 Recall and relate in real life situations Comprehensive 

Exam/Viva on 

annual basis  

 

Student Exit Survey  

 

a.2 Analyze, examine and fact finding Term Paper, 

Seminar, 

Internship, 

Dissertation 

(Rubrics)  

 

 

Feedback of Industry 

Internship Guide  

 

Comprehensive 

Exam  

 

a.3 

 

Evaluate technologies *Comprehensive 

Exam  

 

Student Exit Survey  

 

a.4 Analyse, appraise and solve problems *Business 

Simulation 

(Rubrics)  

 

Student Exit Survey  

 

*Comprehensive 

Exam  
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a.5 Demonstrate and illustrate Business 

Communication 

Course Result 

analysis of all 

semesters  

 

Student Exit Survey  

 

*Rubrics  

 

*Comprehensive 

Exam  

 

a.6 Evaluate in real life scenario * Behavioural 

Science Course 

Result analysis of 

all semesters, 

Journal of Success  

 

Student Exit Survey  

 

* Rubrics  

 

*Comprehensive 

Exam  

 

a.7 Demonstrate global orientation *Foreign Business 

Language Result 

Analysis of all 

semesters  

 

Student Exit Survey  

 

* Rubrics  

 

* Comprehensive 

Exam  
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a.8 Value support *Plagiarism 

Checking of 

Dissertation  

 

Feedback of Industry 

Internship Guide  

 

* Comprehensive 

Exam  

 

Indiscipline Cases  

 

a.9 Apply and demonstrate *Scoring Rubrics  

 

Student Exit Survey  

 

*Comprehensive 

Exam 

Alumni Survey  

 

a.10 Create and demonstrate in real life *Quiz (Rubrics)  

 

Student Exit Survey  

 

* Comprehensive 

Exam  

 

a.11 Ethical and value based decisions * Comprehensive 

Exam  

Student Exit Survey  

a.12 Demonstrate * Comprehensive 

Exam  

Student Exit Survey  

 

 

 

 

5.21 Programme Title: BBA (BD) 

Level ï UG  
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Duration of the program (in yrs): 3     No. of Semesters:  6 

 

5.21.1 Programme Mission: 

To develop a cross-functional approach to the use of Competitive Intelligence for Strategic Management by young managers and 

entrepreneurs. To nurture value-based and socially responsible business professionals. 

               

5.21.2 Programme Educational Objectives/Goals: 

  

1. To appreciate the application of Competitive Intelligence in a multi-disciplinary environment 

2. To develop the ability to identify the opportunities and challenges presented by the global business environment 

3. To apply quantitative and qualitative tools and techniques to solve a business problem in a dynamic environment 

4. To examine industrial benchmarks and best practices for competitive advantage 

5. To foster the ability to synthesize internal and external data to conclude on the possible future business changes 

6. To develop persuasive skills to drive new ideas and initiatives 

7. To develop effective communication skills both verbally and in writing, ideas and arguments associated with business issues 

8. To develop positive perspectives and skills that create productive managers and business networks 

9. To foster the ability to run value-based, ethical business in a competitive environment 

10. To foster an approach of critical evaluation and continuous learning and development throughout their career 

          

5.21.3 Programme Operational Objectives 

1. At least 90% of all students in the program should qualify within the defined dates 

2. To engage in academic and industry interaction and research with other national and international institutions engaged in the 

study of competitive intelligence and strategic management 

3. To develop quality Research Papers, Publications and Case Studies in the area of Competitive Intelligence and Strategic 

Management 

4. To attain national and international accreditation as a center of excellence in Business management theory and practice in the 

field of Competitive Intelligence and Strategic Management 
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5. To constantly reinforce and display core values of the university and ethical conduct amongst students, faculty and staff 

6. To encourage cultural diversity and a sense of social and environmental responsibility. 

7. To provide opportunities for international exposure to faculty and students. 

8. To set internal systems and processes for continual improvement and aim to attain national and international accreditations and 

rankings. 

9. To develop industry relevant knowledge and skills for placing desirous students in domestic and global organizations in niche 

portfolios 

10. To encourage and enable technical support to students to start their own ventures. 

11. To ensure total transparency in academic delivery and evaluation for satisfaction of all stakeholders 

12. Encourage participation in all co curricular activities by all students, irrespective of displayed talent 

13. Identify and counsel weak students by the middle of each semester and arrange facilitation to help in qualifying 

       

5.21.4 Programme Learning Outcomes (PLOs):  

1. To define, summarize concepts in Management and apply it in multi-disciplinary context, able to describe and critically analyse 

management problems in volatile business environment 

2. Ability to acquire and evaluate new knowledge through Business research methods, Ability to identify, define, investigate, and solve 

critical business issues, analyze data/information and interpret results for driving optimum solutions. 

3. Able to identify potential sources of Business environment information using technologies, Synthesize and define an idea from 

multiple information sources . 

4. Able to pay attention to details, challenging conventional ways of thinking, Applying a range of strategies to problem solving 

5. Communicate proficiently, in oral, written, presentation, information searching and listening skills in the management profession 

6. To demonstrate excellent interpersonal, mentoring and decision-making skills, including an awareness of personal strengths and 

limitations. Promote self-awareness, empathy, cultural awareness and mutual respect while working in teams. 

7. Able to Understand global issues from different perspectives, Recognize the opportunities that the wider world offers, Learning from 

and respecting different cultures, Apply different forms of communication in different cultural settings. 
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8. Understand and practice the highest standards of ethical behaviour associated with their management profession 

9. Able to find opportunities to improve the business value chain as an intrapreneur. Develop business acumen and display basic 

business skills. 

10. Able to critically evaluate and reflect upon their personal development during the work experience and future learning needs to 

support their career aspirations in future 

11. Ability to apply decision making methodologies to evaluate solutions for efficiency, effectiveness and sustainability 

12. Demonstrate and possess the skills to influence, negotiate and lead business deals. 

 

5.21.5 Programme Operational Outcomes 

 

 Intended Operational Outcomes for BBA(BD) Programme 

1 
The Faculty of BBA(BD) programme will use appropriate methodology and pedagogical tools for teaching, learning and 

development 

2 
The curriculum of BBA(BD) programme will be contemporary and relevant to meet industry requirements and benchmarked on 

global standards by incorporating feedback from all the stakeholders. 

3 The student of BBA(BD) programme will graduate in timely manner.  

4 
The student of BBA(BD) programme will be provided with Academic facilities, Technological Resources for teaching and 

learning. 

5 The student of BBA(BD) programme will earn achievements in inter-university Extra Curricular activities. 

6 
Faculty of BBA(BD) programme will be engaged in scholarly and professional activities in order to enhance their competencies 

and to contribute to the existing Body of Knowledge.   

7 
The BBA(BD) programme will integrate ethics and values in teaching, theory and practice, develop and retain excellent students, 

faculty and staff.   
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8 BBA(BD) Programme will facilitate cultivation of cross cultural humanitarian values. 

9 
The Faculty and Students of BBA(BD) Programme will facilitate joint research collaborations; invite international delegates and 

speakers for seminars and conferences and various other opportunities for global exposure. 

10 
Faculty of BBA(BD) Programme will be continuously engaged in developing/ reviewing processes, policies and systems to 

achieve prestigious accreditations from various national, international bodies and ranking bodies. 

11 Students of BBA(BD) Programme shall develop and maintain strong relationship with corporate. 

12 
The students of BBA(BD) Programme shall maintain lifelong alumni network and keep the curriculum responsive to industry 

needs. 

13 
The faculty of BBA(BD) Programme will support all the students for quality placements or join family business or start their own 

venture. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

5.21.6 PEOs ï PLOs Mapping 
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Mapping of Int ended Programme Learning Outcomes to Broad-Based Programme Educational Objectives (PEOs) 

 

The broad-based student learning goals identified in Section I above encompass the intended student learning outcomes as articulated 

in this section, and are general composites or summaries of these outcomes. These relationships are summarized in the outcomes-to-

goals mapping below (Note: ã in a given cell of the table indicates the intended learning outcome in that row is associated with 

the learning goal in that column.): 

 

 

 

 

PEOs 

PLOs 
PEO 1 

 

PEO 2 

 
PEO 3 

 
PEO4 PEO5 PEO6 PEO7 

 

PEO 8 

 
PEO 9 PEO10 

Programme Learning Outcome 1 ã  ã   ã        

Programme Learning Outcome 2 ã  ã   ã        

Programme Learning Outcome 3 ã  ã   ã   ã  ã   

Programme Learning Outcome4 ã  ã   ã  ã      

Programme Learning Outcome 5     ã  ã   ã  ã  ã  

Programme Learning Outcome 6     ã  ã      

Programme Learning Outcome 7  ã     ã     ã 

Programme Learning Outcome 8  ã  ã   ã   ã  ã   

Programme Learning Outcome 9      ã      

Programme Learning Outcome10 ã    ã   ã    ã  

Programme Learning Outcome 11 ã  ã   ã   ã   ã   

Programme Learning Outcome 12  ã    ã      
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5.21.7 Programme Educational Outcome Assessment Plan:  

 

 

S,No PLO Direct Direct 

Assessment 

Target Indirect  Indi rect 

Assessment 

Target 

1 . 

Application of 

external and 

internal CI to 

Organizational 

Structure and HR 

processes Ability to 

use CI for effective 

bilateral and multi-

lateral negotiations. 

Examine industrial 

benchmarks and 

best practices for 

competitive 

advantage. 

 

Course-

embedded 

assignments 

(e.g. Class 

Tests, Home 

Assignments, 

Quiz, 

Seminar, 

Term Paper , 

Presentations) 

 

PG/PLO/D/CE 
Framework 

90% of the 
student shall 
pass the 
examination 

Alumni 

surveys 

PG/PLO/ID/Exit 

Survey/Alumni 

Survey 

80%  of the 
students 
response 
range 
between 4-5 
on :Likert 
Scale 

2 Explain and apply 

Quantitative and 

Qualitative 

research techniques 

Course-

embedded 

assignments 

(e.g. Class 

Tests, Home 

Assignments, 
PG/PLO/D/CE 

Framework 

100% of the 

students will 

able to clear 

their term 

papers and 

other 

Alumni 

surveys 

PG/PLO/ID/Exit 

Survey/Alumni 

Survey 

80%  of the 

students 

response 

range 

between 4-5 

on :Likert 
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 Quiz, 

Seminar, 

Term Paper , 

Presentations) 

 

assignments 

on time 

Scale 

3 Use management 

information 

systems, Enterprise 

Resource Planning, 

Business 

Information 

Systems etc for 

smooth flow of 

information and 

timely decision 

making. Use of 

specific tools and 

techniques to 

correlate and 

compare company 

performance with 

internal and 

external 

environment" 

Course-

embedded 

assignments 

(e.g. Class 

Tests, Home 

Assignments, 

Quiz, 

Seminar, 

Term Paper , 

Presentations) 

 

PG/PLO/D/CE 

Framework 

100% students 

will able to use 

the 

technological 

tools for 

analysis and 

interpretation 

Alumni 

surveys 

PG/PLO/ID/Exit 

Survey/Alumni 

Survey 

80%  of the 

students 

response 

range 

between 4-5 

on :Likert 

Scale 
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4 . Explain and apply 

analytical 

constructs to 

business problem 

solving . Develop 

the ability to 

convert a problem 

into an opportunity 

and weakness into 

strength 

 

Course-

embedded 

assignments 

(e.g. Class 

Tests, Home 

Assignments, 

Quiz, 

Seminar, 

Term Paper , 

Presentations) 

 

PG/PLO/D/CE 

Framework 

100% students 

will will be 

able to 

critically 

analyze the 

situation to 

give better 

alternative 

solutions 

Alumni 

surveys 

PG/PLO/ID/Exit 

Survey/Alumni 

Survey 

80%  of the 

students 

response 

range 

between 4-5 

on :Likert 

Scale 

5 Effectively 

communicate both 

verbally and in 

writing ideas and 

arguments 

associated with 

business issues 

Develop persuasion 

skills to drive new 

ideas and initiatives 

Develop effective 

Course-

embedded 

assignments 

(e.g. Class 

Tests, Home 

Assignments, 

Quiz, 

Seminar, 

Term Paper , 

Presentations) 

 

PG/PLO/D/CE 

Framework 

100% students 

will be having 

the effective 

communication 

and fluency in 

at least one 

foreign 

language 

Alumni 

surveys 

PG/PLO/ID/Exit 

Survey/Alumni 

Survey 

80%  of the 

students 

response 

range 

between 4-5 

on :Likert 

Scale 
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presentation skills 

to effectively 

communicate the 

right information to 

the right personnel. 

 

6  

Manage 

relationships and 

value team work 

both in leader and 

follower role 

 

Course-

embedded 

assignments 

(e.g. Class 

Tests, Home 

Assignments, 

Quiz, 

Seminar, 

Term Paper , 

Presentations) 

 

PG/PLO/D/CE 

Framework 

100% student 

will have the 

understanding 

of maintaining 

better 

relationships 

and working in 

a team 

Alumni 

surveys 

PG/PLO/ID/Exit 

Survey/Alumni 

Survey 

80%  of the 

students 

response 

range 

between 4-5 

on :Likert 

Scale 

7 Recognize the 

special 

opportunities and 

challenges 

presented by the 

global business 

environment 

Ability to value 

diversity and adapt 

Course-

embedded 

assignments 

(e.g. Class 

Tests, Home 

Assignments, 

Quiz, 

Seminar, 

Term Paper , 

Presentations) 

 

PG/PLO/D/CE 

Framework 

100% students 

will have the 

Ability to 

value diversity 

and adapt 

quickly. 

Recognize the 

special 

opportunities 

and challenges 

presented by 

the global 

business 

environment. 

Alumni 

surveys 

PG/PLO/ID/Exit 

Survey/Alumni 

Survey 

80%  of the 

students 

response 

range 

between 4-5 

on :Likert 

Scale 
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quickly. 

 

8 Foster ability to run 

value based ethical 

business in a 

competitive 

environment 

 

Course-

embedded 

assignments 

(e.g. Class 

Tests, Home 

Assignments, 

Quiz, 

Seminar, 

Term Paper , 

Presentations) 

 

PG/PLO/D/CE 

Framework 

80% of the 
student will gain 
the  ability to run 
value based 
ethical business in 
a competitive 
environment. 
Acknowledge and 
accept common 
responsibility to 
preserve the 
environment and 
its surroundings 

Alumni 

surveys 

PG/PLO/ID/Exit 

Survey/Alumni 

Survey 

80%  of the 

students 

response 

range 

between 4-5 

on :Likert 

Scale 

9 Ability to plan and 

execute tasks 

assigned within the 

dead-line. 

 

Course-

embedded 

assignments 

(e.g. Class 

Tests, Home 

Assignments, 

Quiz, 

Seminar, 

Term Paper , 

Presentations) 

 

PG/PLO/D/CE 

Framework 

80% of the  
students will have 
the ability to plan 
and execute tasks 
assigned within 
the dead-line. 

Alumni 

surveys 

PG/PLO/ID/Exit 

Survey/Alumni 

Survey 

80%  of the 

students 

response 

range 

between 4-5 

on :Likert 

Scale 

10 Application of CI 

for business 

advantage. 

Application of 

appropriate tools 

and techniques for 

Course-

embedded 

assignments 

(e.g. Class 

Tests, Home 

Assignments, 

Quiz, 

Seminar, 

Term Paper , 

PG/PLO/D/CE 

Framework 

80% of the 

students will 

use the 

information for 

competitive 

intelligence to 

gain the 

advantage in 

business 

Alumni 

surveys 

PG/PLO/ID/Exit 

Survey/Alumni 

Survey 

80%  of the 

students 

response 

range 

between 4-5 

on :Likert 

Scale 
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development of 

strategy. 

 

Presentations) 

 

11 Synthesize internal 

and external data to 

conclude on the 

possible future 

business changes. 

 

 

Course-

embedded 

assignments 

(e.g. Class 

Tests, Home 

Assignments, 

Quiz, 

Seminar, 

Term Paper , 

Presentations) 

 

PG/PLO/D/CE 

Framework 

90% of the 

students will 

be able to use 

quantitative 

and qualitative 

tools to assess 

the future 

business 

changes 

Alumni 

surveys 

PG/PLO/ID/Exit 

Survey/Alumni 

Survey 

80%  of the 

students 

response 

range 

between 4-5 

on :Likert 

Scale 

12 Understand and use 

digital and non-

digital social 

network to 

professional 

advantage 

Research and 

identification of 

relevant 

professionals who 

may be future 

collaborators or 

Course-

embedded 

assignments 

(e.g. Class 

Tests, Home 

Assignments, 

Quiz, 

Seminar, 

Term Paper , 

Presentations) 

 

PG/PLO/D/CE 

Framework 

90% of the 

student will be 

able to use 

research as a 

tool to solve 

the problems 

and looking for 

new 

opportunities 

Alumni 

surveys 

PG/PLO/ID/Exit 

Survey/Alumni 

Survey 

80%  of the 

students 

response 

range 

between 4-5 

on :Likert 

Scale 
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employers 

 

 

5.22 Programme Title: MBA  (Competitive Intelligence & Strategic Management)                                

Level ï PG  

Duration of the program (in yrs): 2     No. of Semesters:  4 

                

5.22.1 Programme Mission: 

To develop a cross-functional approach to the use of Competitive Intelligence for Strategic Management by young managers and 

entrepreneurs. To nurture value-based and socially responsible business professionals. 

               

5.22.2 Programme Educational Objectives/Goals: 

  

1. To apply Competitive Intelligence to execute projects in a multi-disciplinary environment 

2. To develop the ability to identify the opportunities and challenges presented by the global business environment 

3. To develop and sustain individual Research skills and competencies in Competitive Intelligence tools and techniques in a 

dynamic environment 

4. To foster the ability to synthesize internal and external data to conclude on the possible future business changes 

5. To examine industrial benchmarks and best practices for competitive advantage 

6. To develop persuasive skills to drive new ideas and initiatives 

7. To develop effective communication skills both verbally and in writing, ideas and arguments associated with business issues 

8. To develop positive perspectives and skills that create productive managerial leaders and business networks 

9. To foster the ability to run value-based, ethical business in a competitive environment 

10. To foster an approach of critical evaluation and continuous learning and development throPGhout their career 

           

5.22.3 Programme Operational Objectives 
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1. At least 90% of all students in the program should qualify within the defined dates 

2. To engage in academic and industry interaction and research with other national and international institutions engaged in 

the study of competitive intelligence and strategic management 

3. To develop quality Research Papers, Publications and Case Studies in the area of Competitive Intelligence and Strategic 

Management 

4. To attain national and international accreditation as a center of excellence in Business management theory and practice in 

the field of Competitive Intelligence and Strategic Management 

5. To constantly reinforce and display core values of the university and ethical conduct amongst students, faculty and staff 

6. To encourage cultural diversity and a sense of social and environmental responsibility. 

7. To provide opportunities for international exposure to faculty and students. 

8. To set internal systems and processes for continual improvement and aim to attain national and international accreditations 

and rankings. 

9. To develop industry relevant knowledge and skills for placing desirous students in domestic and global organizations in 

niche portfolios 

10. To encourage and enable technical support to students to start their own ventures. 

11. To ensure total transparency in academic delivery and evaluation for satisfaction of all stakeholders 

12. Encourage participation in all co-curricular activities by all students, irrespective of displayed talent 

13. Identify and counsel weak students by the middle of each semester and arrange facilitation to help in qualifying 

       

5.22.4 Programme Learning Outcomes (PLOs):  

1. To define, summarize concepts in Management and apply it in multi-disciplinary context, able to describe and critically analyse 

management problems in volatile business environment 

2. Ability to acquire and evaluate new knowledge through Business research methods, Ability to identify, define, investigate, and solve 

critical business issues, analyze data/information and interpret results for driving optimum solutions. 

3. Able to identify potential sources of Business environment information using technologies, Synthesize and define an idea from 

multiple information sources . 

4. Able to pay attention to details, challenging conventional ways of thinking, Applying a range of strategies to problem solving 
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5. Communicate proficiently, in oral, written, presentation, information searching and listening skills in the management profession 

6. To demonstrate excellent interpersonal, mentoring and decision-making skills, including an awareness of personal strengths and 

limitations. Promote self-awareness, empathy, cultural awareness and mutual respect while working in teams. 

7. Able to Understand global issues from different perspectives, Recognize the opportunities that the wider world offers, Learning from 

and respecting different cultures, Apply different forms of communication in different cultural settings. 

8. Understand and practice the highest standards of ethical behaviour associated with their management profession 

9. Able to find opportunities to improve the business value chain as an intrapreneur. Develop business acumen and display basic 

business skills. 

10. Able to critically evaluate and reflect upon their personal development during the work experience and future learning needs to 

support their career aspirations in future 

11. Ability to apply decision making methodologies to evaluate solutions for efficiency, effectiveness and sustainability 

12. Demonstrate and possess the skills to influence, negotiate and lead business deals. 

 

 

 

5.22.5 Programme Operational Outcomes 

 

 Intended Operational Outcomes for MBA (CI&SM) Programme 

1 
The Faculty of MBA (CI&SM) programme will use appropriate methodology and pedagogical tools for teaching, learning and 

development 

2 
The curriculum of MBA (CI&SM) programme will be contemporary and relevant to meet industry requirements and benchmarked 

on global standards by incorporating feedback from all the stakeholders. 

3 The student of MBA (CI&SM) programme will graduate in timely manner.  
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4 
The student of MBA (CI&SM) programme will be provided with Academic facilities, Technological Resources for teaching and 

learning. 

5 The student of MBA (CI&SM) programme will earn achievements in inter-university Extra Curricular activities. 

6 
Faculty of MBA (CI&SM) programme will be engaged in scholarly and professional activities in order to enhance their 

competencies and to contribute to the existing Body of Knowledge.   

7 
The MBA (CI&SM) programme will integrate ethics and values in teaching, theory and practice, develop and retain excellent 

students, faculty and staff.   

8 MBA (CI&SM) Programme will facilitate cultivation of cross cultural humanitarian values. 

9 
The Faculty and Students of MBA (CI&SM) Programme will facilitate joint research collaborations; invite international delegates 

and speakers for seminars and conferences and various other opportunities for global exposure. 

10 
Faculty of MBA (CI&SM) Programme will be continuously engaged in developing/ reviewing processes, policies and systems to 

achieve prestigious accreditations from various national, international bodies and ranking bodies. 

11 Students of MBA (CI&SM) Programme shall develop and maintain strong relationship with corporate. 

12 
The students of MBA (CI&SM) Programme shall maintain lifelong alumni network and keep the curriculum responsive to industry 

needs. 

13 
The faculty of MBA (CI&SM) Programme will support all the students for quality placements or join family business or start their 

own venture. 
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5.22.6 PEOs ï PLOs Mapping 

 

 

Mapping of Intended Programme Learning Outcomes to Broad-Based Programme Educational Objectives (PEOs) 

 

The broad-based student learning goals identified in Section I above encompass the intended student learning outcomes as articulated 

in this section, and are general composites or summaries of these outcomes. These relationships are summarized in the outcomes-to-

goals mapping below (Note: ã in a given cell of the table indicates the intended learning outcome in that row is associated with 

the learning goal in that column.): 
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5.22.7 Programme Educational Outcome Assessment Plan:  

 

 

S,No PLO Direct Direct 

Assessment 

Target Indirect  Indirect 

Assessment 

Target 

1 . 

Application of external 

and internal CI to 

Organizational 

Structure and HR 

processes Ability to use 

CI for effective bilateral 

and multi-lateral 

negotiations. Examine 

industrial benchmarks 

and best practices for 

competitive advantage. 

 

Course-

embedded 

assignments 

(e.g. Class 

Tests, Home 

Assignments, 

Quiz, Seminar, 

Term Paper , 

Presentations) 

 

PG/PLO/D/CE 

Framework 

90% of the 

student shall 

pass the 

examination 

Alumni 

surveys 

PG/PLO/ID/Exit 

Survey/Alumni 

Survey 

80%  of the 

students 

response 

range 

between 4-5 

on :Likert 

Scale 

2 Explain and apply 

Quantitative and 

Qualitative research 

techniques 

 

Course-

embedded 

assignments 

(e.g. Class 

Tests, Home 

Assignments, 

Quiz, Seminar, 

Term Paper , 

Presentations) 

PG/PLO/D/CE 

Framework 

100% of the 

students will 

able to clear 

their term 

papers and 

other 

assignments on 

time 

Alumni 

surveys 

PG/PLO/ID/Exit 

Survey/Alumni 

Survey 
80%  of the 

students 

response 

range 

between 4-5 

on :Likert 

Scale 
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3 Use management 

information systems, 

Enterprise Resource 

Planning, Business 

Information Systems 

etc for smooth flow of 

information and timely 

decision making. Use of 

specific tools and 

techniques to correlate 

and compare company 

performance with 

internal and external 

environment" 

 

Course-

embedded 

assignments 

(e.g. Class 

Tests, Home 

Assignments, 

Quiz, Seminar, 

Term Paper , 

Presentations) 

 

PG/PLO/D/CE 

Framework 

100% students 

will able to use 

the 

technological 

tools for 

analysis and 

interpretation 

Alumni 

surveys 

PG/PLO/ID/Exit 

Survey/Alumni 

Survey 

80%  of the 

students 

response 

range 

between 4-5 

on :Likert 

Scale 

4 . Explain and apply 

analytical constructs to 

business problem 

solving . Develop the 

ability to convert a 

problem into an 

opportunity and 

weakness into strength 

 

Course-

embedded 

assignments 

(e.g. Class 

Tests, Home 

Assignments, 

Quiz, Seminar, 

Term Paper , 

Presentations) 

 

PG/PLO/D/CE 

Framework 

100% students 

will  will be able 

to critically 

analyze the 

situation to give 

better 

alternative 

solutions 

Alumni 

surveys 

PG/PLO/ID/Exit 

Survey/Alumni 

Survey 

80%  of the 

students 

response 

range 

between 4-5 

on :Likert 

Scale 
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5 Effectively 

communicate both 

verbally and in writing 

ideas and arguments 

associated with 

business issues Develop 

persuasion skills to 

drive new ideas and 

initiatives Develop 

effective presentation 

skills to effectively 

communicate the right 

information to the right 

personnel. 

 

Course-

embedded 

assignments 

(e.g. Class 

Tests, Home 

Assignments, 

Quiz, Seminar, 

Term Paper , 

Presentations) 

 

PG/PLO/D/CE 

Framework 

100% students 

will be having 

the effective 

communication 

and fluency in at 

least one foreign 

language 

Alumni 

surveys 

PG/PLO/ID/Exit 

Survey/Alumni 

Survey 

80%  of the 

students 

response 

range 

between 4-5 

on :Likert 

Scale 

6  

Manage relationships 

and value team work 

both in leader and 

follower role 

 

Course-

embedded 

assignments 

(e.g. Class 

Tests, Home 

Assignments, 

Quiz, Seminar, 

Term Paper , 

Presentations) 

 

PG/PLO/D/CE 

Framework 

100% student 

will have the 

understanding 

of maintaining 

better 

relationships 

and working in 

a team 

Alumni 

surveys 

PG/PLO/ID/Exit 

Survey/Alumni 

Survey 80%  of the 

students 

response 

range 

between 4-5 

on :Likert 

Scale 

7 Recognize the special 

opportunities and 

challenges presented by 

Course-

embedded 

assignments 

(e.g. Class 

Tests, Home 

PG/PLO/D/CE 

Framework 

100% students 

will have the 

Ability to value 

diversity and 

adapt quickly. 

Alumni 

surveys 

PG/PLO/ID/Exit 

Survey/Alumni 

Survey 

80%  of the 

students 

response range 

between 4-5 on 

:Likert Scale 
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the global business 

environment Ability to 

value diversity and 

adapt quickly. 

 

Assignments, 

Quiz, Seminar, 

Term Paper , 

Presentations) 

 

Recognize the 

special 

opportunities 

and challenges 

presented by the 

global business 

environment. 

8 Foster ability to run 

value based ethical 

business in a 

competitive 

environment 

 

Course-

embedded 

assignments 

(e.g. Class 

Tests, Home 

Assignments, 

Quiz, Seminar, 

Term Paper , 

Presentations) 

 

PG/PLO/D/CE 

Framework 

80% of the 

student will gain 

the  ability to 

run value based 

ethical business 

in a competitive 

environment. 

Acknowledge 

and accept 

common 

responsibility to 

preserve the 

environment 

and its 

surroundings 

Alumni 

surveys 

PG/PLO/ID/Exit 

Survey/Alumni 

Survey 

80%  of the 

students 

response range 

between 4-5 on 

:Likert Scale 

9 Ability to plan and 

execute tasks assigned 

within the dead-line. 

 

Course-

embedded 

assignments 

(e.g. Class 

Tests, Home 

Assignments, 

Quiz, Seminar, 

Term Paper , 

Presentations) 

 

PG/PLO/D/CE 

Framework 

80% of the  

students will 

have the ability 

to plan and 

execute tasks 

assigned within 

the dead-line. 

Alumni 

surveys 

PG/PLO/ID/Exit 

Survey/Alumni 

Survey 

80%  of the 

students 

response range 

between 4-5 on 

:Likert Scale 

10 Application of CI for 

business advantage. 

Application of 

Course-

embedded 

assignments 

(e.g. Class 

Tests, Home 

PG/PLO/D/CE 

Framework 

80% of the 

students will use 

the information 

for competitive 

intelligence to 

Alumni 

surveys 

PG/PLO/ID/Exit 

Survey/Alumni 

Survey 

80%  of the 

students 

response range 

between 4-5 on 

:Likert Scale 
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appropriate tools and 

techniques for 

development of 

strategy. 

 

Assignments, 

Quiz, Seminar, 

Term Paper , 

Presentations) 

 

gain the 

advantage in 

business 

11 Synthesize internal and 

external data to 

conclude on the 

possible future business 

changes. 

 

 

Course-

embedded 

assignments 

(e.g. Class 

Tests, Home 

Assignments, 

Quiz, Seminar, 

Term Paper , 

Presentations) 

 

PG/PLO/D/CE 

Framework 

90% of the 

students will be 

able to use 

quantitative and 

qualitative tools 

to assess the 

future business 

changes 

Alumni 

surveys 

PG/PLO/ID/Exit 

Survey/Alumni 

Survey 

80%  of the 

students 

response range 

between 4-5 on 

:Likert Scale 

12 Understand and use 

digital and non-digital 

social network to 

professional advantage 

Research and 

identification of 

relevant professionals 

who may be future 

collaborators or 

employers 

 

Course-

embedded 

assignments 

(e.g. Class 

Tests, Home 

Assignments, 

Quiz, Seminar, 

Term Paper , 

Presentations) 

 

PG/PLO/D/CE 

Framework 

90% of the 

student will be 

able to use 

research as a 

tool to solve the 

problems and 

looking for new 

opportunities 

Alumni 

surveys 

PG/PLO/ID/Exit 

Survey/Alumni 

Survey 

80%  of the 

students 

response range 

between 4-5 on 

:Likert Scale 

 

 




