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SECTION I:
Introduction to Faculty / Domain of Management Studies

1. Introduction:

The Management education system in India hasessgd rapid progress in recent years to become onegeafstain the worldConsidering the
wide diversities in the system there is need to enhance its quality, standard and relevance so that the Managemepasggaduatesfrom the
system can meetétglobal challenges of 21st century ahead of them.

Management studiesohonly facilitate improvement of leadership qualities but also enable students to develop skills that help them tagurn o
excellent future managersWith specialization in dferent areas, Management courses prepare students éathfacconstantly dvancing
corporate world and impart effective pecp@anagement skills. Management studies should emphasis not just in creating good managers but
on improving and enhancing etisy skills while passing on managerial competenceuidestts

A well desgned management training course suitably develops a talented workforce that can be expected to be efficient futurd leaders a
successful managers who are able to tackle complegtisits and relationships with clients in any organaati

A Business maagement degree must ensure to imbibe the following skills into future Business /management professionals:

I Management capabilities:This deals with learning managerial methods tdivate other employees for better productivity.
il. Presentaion skills: Pertans to improving public speaking abilities and other interpersonal skills.
iii. Time Management :It deals with an art of planning and controlling your time to effectively accomplishgpais

\Y2 Team Building Capabilities: Learning new techniaes to build a stmog and successful team that works together towards
achieving challenging goals.

V. Problem Solving Skills: This deals with learning how to handle difficult situations by implementnategies to manage
employee performance problems.

Vi. Strategic Planning & Management:activities that are used to set priorities, focus energy and resources, strengthen operation

ensure thaémployees andther stakeholder@re working toward common goaégablish agreemeraroundintended outcomes/results,
and assess and adjubke organization's direction in response to a changing environment.

The industry /profession needs are continuously changing while the global environment of education arownd tisewitnessing huge
changes.

11
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1.1Faculty of Management StudiesEMS) / Domain of Business Administration/Commerce/ Management/ Finance.

The Faculty of Management StudiegFMS) has been established with an objective to educate, equip and entpevespiring business
leaders with relevant manageridils, fostering \alues, creating social responsibility and global competence to meet the requirements of
changing and challenging business world.

The Faculty of Management Studie§FMS) ensureso pr ovi de ampl e o pp or tlunrtheit careessand strives tb s
fulfill its mission

ATo provide education at all |l evel s i n management discigdin
management knavledge, learning and research and to develop the overglersonality of management students by making them not
only excellent management professionals but also good individuals, with understanding and regards for human values, pridéhiair
heritage and alture, a sense of right and wrong and yearning for pedction and imbibe attributes of courage of conviction and
action. o

1.2 Institutions / Programmes

FMS has following institutions/Programme in various campuses of the University:

# Institution

Campus - Noida
1 | Amity Business School (ABS)
Amity Intemational BusinesSchool (AIBS)
Amity School of Business (ASB)
Amity School of Insurance, Banking & Actuarial Science (ASIBAS)

gl b WO N

Amity Institute of Competitive Intelligence & Strategic Managetr{&ICISM)

12
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6 | RICS School of Built Environment (RICSSBE

7 | Amity Collegeof Commerce & Finance (ACCF)
Lucknow

1 | Amity Business School Lucknow (ABSL)

Greater Noida

1 | Amity Business School Greater Noida (ABSJGN)
Dubai
1 Management Department

Pod Graduate Programmes Offered

S.No| Programme Groups/ Pogrammes Noida Gl\ziijteelr Lucknow AUD

1 Two Years Masters Programmes in Management
: . : ABS -

1.1 | Masters of Business Administration (MBA) ABS AUGN ABSL MD
1.2 | MBA-Human Resource ABS ABSL
1.3 | MBA-Marketing & Sales ABS ABSL
1.4 | MBA-Entrepreneurship ABS ABSL MD
1.5 | MBA-Retail Management ABS MD
1.6 | MBA- Transport & Logistics ABS MD
1.7 | MBA i Rural Management ABS
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1.8 | MBA i NGO Management ABS

1.9 | MBA-International Business AIBS ABSL

1.10 | MBA 3 Continent AIBS ABS - ABSL MD

' AUGN

1.11 | MBA - International Bisiness (Evening) AIBS

1.12 | MBA - Insurance & Banking ASIBAS MD
1.13 | MBA T Insurance & Financial Planning ASIBAS

1.14 | MSc.i Actuarial Science ASIBAS

115 MBA (Compettive Intelligence & Strategic AICISM

Management)

2 Two Years MastersrBgrammes in Commerce

2.1 | Masters of Commerce ACCF ABSL

2.2 | Masters of Commerce (FM) ACCF

Under Graduate Programmes Offered
S.No | Programme Groups/ Programmes Noida Gl\rlifldtaer Lucknow | AUD

1 Three Years Bachelors ProgrammeMimnagement

1.1 | BBA ASB ABS-AUGN ABSL MD

1.2 | BBA (F&A) ASB - - -

1.3 | BBA (FBM) ASB i i ]
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ASB

1.4 | BBA (M&S) - - -
1.5 | BBA (IB) AIBS - - -
1.6 | BBA 3 Continent AIBS ABS-AUGN ABSL MD
1.7 | BBA (BD) AICISM - - -
1.8 | B.A. (Honors) Insurance and Banking ASIBAS - - -
1.9 | B.Sc (Actuarial Science) ASIBAS - - -
2 Three Years Bachelors Programmes in Commerce

2.1 | B.Com (Honors) ACCF - ABSL MD
2.2 | B.Com (F& IA) ACCF - - -
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SECTION I1:
Introduction of Outcome Assessment Pla

2. Outcomes Assessment

Outcomes agssment is a systematic, evaluative process that is implemented to secure learning experiences that are congrueat go#iorigin
and objectives; thereby providing a basis fardffectiveness andontinuous quality improvement of the academic unit.

1) The annuabutcome assessmemrocess is morgualitative and focuses on improving teachingdnalyzing student learning
outcomes

2) The programmeeview processs morequantitativ e and focuses on ti@ogramme/discipline as a whole, how effective iaig] that
our students are learning.

3) To achieve the above, some aspect of each programmes goals and objectives needs to be assessed on an annual basis.
4) All programme and generatucation goalshal be evaluatednnually

The outcome assessment pladlides:

1. Mission - The Mission is defined for the domain which flows down to the Institution level  and finally to the programme level. The
mission at the irtgution and progrenme levelis alignedwith the domain mission

2. Broad Based Goals: The br@ad based are defined under the following categories:

2.1Educational Goals: The Educational Goals are defined at Domain, Institution and ProgrammeTlevBlducational Goalat the
institution and progrenme level araligned withthe domain mission.

2.2 Operational Goals: The Operationalsoals are defined at Domain, Institution and Programme [€elOperationalGoalsat the
institution and programme level aetigned withthe domain nsson.

3. Outcomes:The Outcomes are defined under the following categories:

3.1 Operational Outcomes:The operational outcomes are defined for the domain and assessed at the domain level

16
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3.2Educational Goals- The Learning outcomes are defined achprogramne and each learningutcome is assessed to identify that the
establisheddarning objectives are achieved.

4. Mapping of PEOs and PLOsI The relationship of PEOs and PLOs are clearly indicated through the mapping of learning outcomes
with the established Qdx:tive. Each outcomaddresses some objective and achievement of outndioates the attainment of
Objective

5. Assessmenbf Learning and Operational Outcomesi Each learning outcome is assessedtdgasione direct and one indirect
method Similarly Operational outcomeare also assessed using the operational assesswienit talso ésures that outcomes
achieved are consistent with the missibhe results of the annual assessments and otheardatigedo determine the effectiveness of
the progamme during the prag@mme review process.

6. Programme Review: Through the eview of our programmes we seek to demonstr#tat

T
T

Students arearning the knowledge, skills, and habits necessary to achieve the progfdistipline goals and objectives
Theprogramme/discipline goalsare derived from and support the collegesiois

Thecurriculum is coherent, current and consistent

Theinstruction is effective in enabling student

Theresourcesare adequate for the production of student learning.

The a&ademicsupport senicesare adequate to facilitate student learning.

17
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SECTION I1I:

DOMAIN MISSION AND BROAD -BASED GOALS /OBJECTIVES

3. DOMAIN MISSION AND BROAD -BASED GOALS /OBJECTIVES

3.1 Mission Statement

Mission of Faculty ofManagement Studies

To provide education at all levels in management discipline of moaees tnd in the futuristic and emerging frontier

areas of management knowledge, learning and research and to develop the overall personality of management s
making them nobnly excellent management professionals but also good individuals, vd#dratanding and regards for
human values, pride in their heritage and culture, a sense of right and wrong and yearning for perfection and imb
attributes of couragyof conviction ad action.

3.2 Broad-Based Goals / Objectives at Domain / Faculty Level

Educational Goals

9 Students will demonstrate experiential knowledge of the application of management principles in a profession
setting

1 Students will integate theory and jpdice, as well as expertise across functional areas in making effeetiigoths by
understanding the relationship of business to global environment

1 Students will develop and sustain effective individual and organizational perforimareesraging Resarch skills,

Information and Technological competencies in the given genant framework

Students will identify when and how to use assertiveness and influential skills

Students will demonstrate effective communication skills thapeu and enhanageanagerial effectiveness

Students will develop positive perspectived ahills that create productive managerial leaders and business nety

Students will act ethically and responsibly

=A| =A =2 =2 =2

Students will critically evaluate and redit learning andevelopment throughout their career

Outcome Assessment Plan i 2018-19 Faculty of Management Studies AUUP



3.3 Broad-Based Operational Goals (Rsources Required) At Faculty / Domain Level

Operational Goals
1 FMS intends to provide educational excellence in Teaching/Academic Delivery and research
1 FMS will facilitate an aademically conducive environment for holistic development of students
1 FMS will facilitate cultivation of core values of the university and ethical conduct amongst students, faculty and
1 FMS will encourage cultural diversitynd a sense of sociahd environmental responsibility
1 FMS will provide ample opportunitidsr international exposure to faculty and students
1 FMS will be involved in continual improvement of processes and systems and aim to attain national atisiretern
accreditatiosand university rankings
1 FMS will build a strong industry interactidsy way of alumni networks and empanelment of expertise from industr
1 FMS will facilitate employment opportunities and also support students to start theieotunes
1 FMS will facilitate good governance in discharge of responsibilities and exeaififimiicies and programs
1 FMS will facilitate environment for innovation and research excellence for the intellectual growth of faculty

Outcome Assessment Plan i 2018-19 Faculty of Management Studies AUUP
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SECTION IV:

INSTITUTION MISSION AND BROAD-BASED GOALS /OBJECTIVES

4. INSTITUTION MISSION AND BROAD -BASED GOALS /OBJECTIVES

4.1 Name of the Institution: Amity Business School

4.1.1 Mission Statement

Mission of Institution

To provide edcation at all levels in management discipline of enndimes and in the futuristic and emerging
frontier areas of managemeddmtowledge, learning and research and to develop the overall personality of
management students by making them not only excetlanagement professionals but also good individuath, \
understanding and regards for human values, pride in their heritdgeailture, a sense of right and wrong and
yearning for perfection and imbibe attributes of courage of conviction and action.

4.1.2 Broad-Based Goals / Objectives at Institution Levie

Educational Goals

1

Students will demonstrate an ability to apply gaheranagement kneWwow in complex business situations

2

Students will be demonstrate ability to create new knowledge and wamBngf through the process of research g

inquiry

Students will be able to identify, collect , analyse, evaluate and sisghmformation from a wide variety of sourg

in a planned and timely manner to solve management problemsadizéopportunites in the organizational
environment

Students wi learn to appreciate ethical responsibilities towards colleagues, cesednjects, the wider community

and the environment

Students are culturally aware and capable of respecting diversity invtir&ienvironment

Students will be able to pregdnformation precisely and effectively communicate information demdmrsireneir
verbal and non verbal skills

Students will be assertive and articulate, be able to negotiate responsibly and pehsraddfettively.

Outcome Assessment Plan i 2018-19 Faculty of Management Studies AUUP
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8

Students demonstrate Commaént to ontinuous learning and the capacity to maintain intellectuabsityi
throughout life

9

4.1.3 Broad-Based Operational Goals (Resources Required) At Institution level

Operational Goals

1

Amity Busines School intends to provide educational ebecele in Taching/Academic Delivery and researc

Amity Business Schoalill facilitate an academically conducive environment for holistic development of
students

Amity Business School will facilitate ena@nment for innovation and research exceléefor the itellectual
growth of faculty

Amity Business School will flitate cultivation of core values of the university and ethical conduct among
students, faculty and staff

Amity Business School willrcourage cultural diversity and a sengsaxial and evironmental responsibility

Amity Business School will mvide ample opportunities for international exposure to faculty and students

Amity Business School will be involved in continual improven@processes and systems and aim tairat
national andnternational accreditations and university rankings

Amity Business School will build a strong industry interaction by way of alumni networks and empaneln
expertise from industry

Amity Business School will facilitate employmeapportunities andlso support students to start their own
ventures

10

Amity Business School will facilitate good governance in discharge of responsibilities and execution of |
and programs
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4.2Name of the Irstitution: Amity International Busi ness School

4.2.1 Mission Statement

Mission of Institution

To develop allround personality of students by making them not just excellent professionals but also good in
with understanding and regard for humalues, pride in their heritage andltare, a sense of rigland wrong, af
yearning for perfection.

Amity International Business School endeavors to be an institute committed towards innovation, knowledg
openness and entrepreneurial skillsdeweloping global managers. AIBS #tantinue to hold pason for knowledg

teamwork and a caring attitude.

4.2.2 Broad-Based Goals / Objectives at Institution Level

Educational Goals

1. Students will have experiential knowledge of the applicatbimternational management prinagl in a
professional wik setting.

2 Students will know to integrate ébry and practice, as well as expertise across functional areas in 1
effective decisions by understanding the relationship of businessbal glovironment

3. Students will kow how to develop andustain good individual and organizational perfanoea by
leveraging Research skills, Information and Technological competencies in any management framew

4. Students will strategically think vem and how to use assertivenessiafidential skills

Students will be able to demonstrate effective camigation skills that support and enhance manag

effectiveness
6. Students will have the positive perspectives and skills that create pvedmetnagerial leaders and busin
networks

7. Studentwwill be able to review and critique organizatioe#brts to act ethically and responsibly

8. Students will be prepared for continued learning throughout their career
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4.2.3 Broad-Based Operaional Goals (Resources Required) Alinstitution level

Operational Goals

1.

AIBS will facilitate an academidly conducive environment for holistic development of students.

AIBS will facilitate environment for innovation and research excellence forirtetlectual growth of
faculty.

AIBS will facilitate cultivation of core values of the university antliedl conduct amongst students, fact
and staff

AIBS will encourage cultural diversity and a sense of social and environmental responsibility

AIBS will provide ample oppdunities for internatinal exposure to faculty and students

AIBS will build a strong industry interaction by way of alumni networks and empanelment of expertis
industry.

AIBS will facilitate employment opptunities and also support studetdsstart their own veres

AIBS will facilitate good governance inigtharge of responsibilities and execution of policies
programs.

©| ® N o |k w

AIBS intends to provide educational excellence in Teaching/Academic Deéine research.
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4.3Name of the Institution: Amity School of Business

4.3.1Mission Statemert

Mission of Institution

We at Amity School of Business are committed to enhance and develop the potential of our students holisticatiyetorni
into leaders with a blend oftllectual strength angersonal values. We sensitize students traingdeveloping their men

faculties to promote innovative thinking, entrepreneurial spirit and the flair for problem solving.

4.3.2Broad-BasedGoals / Objectives at Institution Level

Educational Goals

1. Students will exhibit practical knowledge oftimanagement concepts and principles in the work scenario.

2. Students will amalgamate learning from theory and experience, and make udks oleskloped across functional arg

in making effective dcisions for business in a dynamic scenario.

3. Students will progress and sustain effective individual and organizational performance by leveraging research an

in a given context.

Students will recognize and understahe use of asserémess and influential skills.

Students will exhilt effectual communication skills that augment efficacy of managers.

Students will develop positive outlook and ability that create industnnanagerial leaders and busine$sords.

Nljo(al|ks

Studentswill become ethically responsible managers that pesjtimpact businesses and society.

Outcome Assessment Plan i 2018-19 Faculty of Management Studies AUUP
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4.3.3 Broad-Based Operational Goals (Resources Required) At Institution level

Operational Goals

1.

Amity School of Business intends to amle distinction in acdemic delivery and teaching processes.

2.

Amity School of Business will facilitate an atmosphere that promotes overall development of students.

Amity School of Business will encourage intetigal growth of faculty through inmation and research.

Amity School of Business will aid in nurturing obre values of university and ethical conduct amongst its students, fa
and staff.

Amity School of Business will foster cultural empatmdaa sense of social and environtamnesponsibility.

Amity School of Business will offer abundant oppmiities for international exposure to its faculty and students.

Amity School of Business will endeavor towards persistent enhancement cdg@semd systems and aim to atteitional
and internatioal accreditations and university rankings.

Amity School of Business will strengthen its bond with the industry through collaborative interactions with alumni n¢
and industry experts.

Amity School of Business will fagthte students in purguy their further studies in management or obtaipleyment as
per their merit or create their own business ventures.

10.

Amity School of Business will facilitate good governance in dischargespionsibilities and execution ofljpies and
programs.

Outcome Assessment Plan 7 2018-19

Faculty of Management Studies AUUP
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4.4Name of the Institution: Amity School of Insurance, Banking and Actuarial Science

4.4.1 Mission Statement

Mission of Institution

To provide education in BFSI Sector & Actuarial Sceevelop atround personality of atlents and endeavo
not only develop them as excellent professionatsalso good human beings.

4.4.2Broad-Based Goals / Objectives at Institution Level

Educational Goals

1. To equip the students with straiteteadership skills qualities likeosmmunication skills , d@sion making ,
positive attitude , problem sohgrand result oriented approach

2. To train the students with in depth knowledge on principles , practices and concepts of BFSI and Act
Saence.

3. To enhance the competerskills of the studentwith real life case studies and examples fromirtdestry to

make them corporate fit ready by industry based curriculum

Outcome Assessment Plan i 2018-19 Faculty of Management Studies AUUP
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4.4.3 Broad-Based Operational Goals (Resources Required) At Ititution level

Operational Goals

1.

Provide the best postapuate and undergraduate educational experied®IBAS in BFSI and Actuarial Science

Provide superior education, scholarship ansderane t i
corporate as well as abiha

Become a premideader institute among universities in studenipsup employee relations, operational effectiven
and service to constituencies To give our students a green light to their own succesg, pveuiiesthem with a
level of suppdrand service that helplsem move forward. And we must run our operatwith the efficiency and
effectiveness of a great company with a fulfilling workplace culture. Strengthen service standards and improv
operatioml processes Continue as a leadamnironmentally sustaite practices

Establish ASIBAS as a nationallgcognized, engaged institute of banking , insurance and finance by building 3
expanding mutually beneficial partnerships and resources Tar betve students and communitieSIBAS will: a.
Expand ou efforts to reach out and help b. Deepen priddénASIBAS because of our efforts to light the way tow
greatness c. Ensure that every AMITY UNIVERSITY , ASIBAS degree continues to gr@iuim v

Outcome Assessment Plan i 2018-19 Faculty of Management Studies AUUP
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4.5Name ofthe Institution: Amity | nstitute of Competitive Intelligence and StrategidManagement

4 5.1 Mission Statement

Mission of Institution

To develop an understanding of the importance of Competitive Intelligence dteditrManagement in a dynan

business environment. Concumtly, nurture valuébased and socially responsiblesiness professionals

4.5.2 Broad-Based Goals / Objectives at Institution Level

Educational Goals

1

Students will demonstrate experientiabkvledge of the application of mareaygent principles in a pfessional
work setting.

2

Students will integra theory and practice, as well as expertise across functional areas in making €
decisions by understanding the relationship of businegi®lbal environment.

Students wildevelop and sustain effiaee individual and organizational performanog leveraging Researd
skills, Information and Technological competencies in the given management framework.

Students will identify when and how tise assertiveness and influahskills.

Students will @monstrate effective communication skillsttkapport and enhance managerial effectivenes

Students will develop positive perspectives and skills that create productive managerial leadheisnmsd
networks.

Studentswill act ethically and respoiidy.

Students will critically evaluatend reflect learning and development throughhout their career.

Outcome Assessment Plan i 2018-19 Faculty of Management Studies AUUP
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4.5.3Broad-Based Operational Goals (Resources Required) At Institution level

Operational Goals

AICISM intends b provide educational excellenceTeaching/Academic Delivery and resdarc

AICISM will facilitate an academically conducive environment for holistic development of students.

AICISM will facilitate environment for innovain and research excellenie the intellectual growth of fadty.

AICISM will facilitate cultivaton of core values of the university and ethical conduct amongst students, facu
staff.

AICISM will encourage cultural diversity and a sense @iacand environmental rpensibility.

AICISM will provide ample opportunities for internationakposure to faculty and students.

N~ (oo M [WOIDN]| P

AICISM will be involved in continual improvement of processes and systems andaim to attain natiol
international acreditations and univsity rankings.

AICISM will build a stong industry interaction by wayf @alumni networks and empanelment of expertise f
industry.

9

AICISM will facilitate employment opportunities and also support students to start theiremtures.

10 AICISM will facilitate good governance in discharmferesponsibilities and execati of policies and programs.

Outcome Assessment Plan i 2018-19 Faculty of Management Studies AUUP
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4.6 Name of the Institution: Amity College of Commerce & Finance

4.6.1 Mission Statement

Mission of Institution

To develop W round personaty of Commerce & Finance students by makihgrh not just excellent pradsionals b
also good individuals with understanding of commerce & finance and inculcating human values and yed
perfection in globalized business world.

4.6.2 Broad-BasedGoals / Objectives at Institution Level

Educational Goals

1.

Studens will demonstrate experiential knowledge of the application of accounting, financial managem
taxation, auditing in their professional work setting.

Studens will integratetheory and practice, as well as expertise ssfanctional areas in makjreffective
decisions by understanding the concepts, theories, techniques, regulations & advancements in the fi
accounting & finance.

Students will compteend the basic omept of mathematical, statistical and rese&ools to solve business
problems using computerized accounting system and data analysis.

Students will identify the industry perspective of accounting and financial managewiest anchow to use
asseliveness and influential skills

Students wi apply networking and effgive communication skills in competitive businesses to negotiate
financial, accounting and management deals.

Students will develop positive perspectives antisstd inculcatecreativity and lifelong learning to strategez
and plan for business ddepment

Students will act ethically in business activities

Student will apply decision making techniques in general business practices involving accanchingncial
maragement

Outcome Assessment Plan i 2018-19 Faculty of Management Studies AUUP
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4.6.3 Broad-Based Operational Goals (Resoces Required) At Institution level

Operational Goals

1.

ACCEF intends to provide educational excellence in Teaching/Academic Delivery and research

2.

ACCF will facilitate an academically cdacive environmetrfor holistic development of students

3.

ACCEF will facilitate environmenhfor innovation and research excellence for the intellectual growth of faculf

ACCF will facilitate cultivation of core values of the university and ethicaloohamongst stuhts, faculty
and staff

ACCF will encourag cultural diversity and asse of social and environmental responsibility

ACCF will provide ample opportunities for international exposure to faculty and students

ACCF will be involed in continualmprovement of processes and systems and aattetim national and
interndional accreditations and university rankings

ACCEF will provide conducive learning environment preparing the student for higher learning in national §
internatianal universitiesWe will also provide employment opportunitisthe Post Graduate studen

ACCF will facilitate good governance in discharge of responsibilities and execution of policies and progr;

Outcome Assessment Plan i 2018-19 Faculty of Management Studies AUUP
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SectionV:

Progr amme Miss,s iPRPLNQO6 ském@nmdlanfar saeh Programme

5.1Programme Title: MBA
Leveli PG

Duration of the program (in yrs): 2 No. of Semesters: 4

5.1.1Programme Mission:

To develop lhe overall personality of Masters in Bousss Administration students by making theod anly excellent managemeptofessionals

with specializations in areas of Finance, Operations, Information Technology, Marketing, International Business, Humag Resailr
Management and Entrepreneursbipt also good individuals, with understandiagd regards for human vahjepride in their heritage and
culture, a sense of right and wrong and yearning for perfection and imbibe attributes of courage of candaion.

5.1.2Programme Educational Objectives/Goals:

1. Student®f the Management Programmwél have theoretical knowledge and demonstrate application of management principles in a
professional work setting

2. Students of the Managemt Programme will think independentinalytically through the process of reseanct emquiry while making
effective decisions in global environment

3. The Programme Cultivates in the students the values and attitudes that make them agents ofhgecial cha

4. Students of the programme wiltagegically think when and how to use asseriess and influential skills

5. Students will be able to demonstrate communication skills that support and enhance managerial effectiveness

6. Students will have the ptiske perspectives and skills that crepteductive managerial leaders and businessar&s

7. Students of the Meagement Programme will be able to review and critique organizational efforts to act ethically and responsibly
8. Students of the Managemembgamme will be prepared for continuledrning throughout their career and reprefiammselves in various
professional bodies

5.1.3 Programme Operational Objective

1. The MBA programme will facilitate environment for innovation and reseaxcéllence for the intellectual growtii students
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2. The MBA programme provides agademic environment for hsiic development of students

3. The Programme aims to facilitate opportunities for innovation and environment of research excellencg pntefidictual growth of MBA
students

4. The programme will encourage cultural dsrgrand a sense of sociathical and environmental responsibility among students

5. The Management programme will provide ample opportunities for international expostudents

6. The Management prognane will provide opportunities for studentsamntinuously interact witarea expert members of faculty, industry and
alumni to improve and demonstrate their skills and competencies

7. The Management programme Vdtilitate employment opportunities aat$o support students to start their own vezd

8. The MBA students wlibe prepared to be independent learners who take responsibility for their own learning; set appropriate goals for ong
intellectual and mfessional development

9. The programmaims to help students understand and prattiedighest standards ohatal behaviour associated with their management
profession

10. The Management programme will aim to attain national and internationalitatcyed and university rankings to prde best in class
academic environment

5.14 Programme Learning Outcomes (PLOSs):

1. To define, summarize concepts in Management and apply it indamsdiplinary context, able to describe and critically analgaeaagement
problems in volatile businesenvironment

2. Ability to acquire and evaltanew knowledge through Buasss research methods, Ability to identify, define, investigate, and solve critical
business issues, analyze data/information and integmelts for driving optimum solutions.

3. Able to identify potential sources of Busisemnvironment information usy technologies, Synthesize and define an idea from multiple
information sources .

4. Able to pay attention to details, challenging convetiovays of thinking, Applying a rangé strategies to problem solving

5. Communicat@roficiently, in oral, writen, presentation, information searching and listening skills in the management profession

6. To demonstrate excellent interpersonal, mengaaimd decisioimaking skills, includingan awareness of personal strengths and limmitst
Promote selawarenessempathy, cultural awareness and mutual respect while working in teams.

7. Able to Understand global issues from different perspectivesgRizeathe opportunities that the wideond offers, Learning from and
respecting diférent cultures, Apply diffent forms of communication in different cultural settings.
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8. Understand and practice the highest standards of ethical behaviour assothetieeirvnanagement profession

9. Able b find opportunities to improve the businesdue chain as an intrapremeDevelop business acumen and display basic business skills.
10. Able to critically evaluate and reflect upon their personal developmengdhe work experience and future leagineeds to support their
career aspirations ifuture

11. Ability to appl decision making methodologies to evaluate solutions for efficiency, effectiveness and sustainability

12. Demonstrate and possess the stalisfluence, negotiate and lead bussdsals.

5.1.5Programme Operational Outcomes

Intended Operational Outcomes for MBA Programme

1 The Faculty of MBA programme will use appropriate methodology and pedagogical tools for teaching, learning epchdetel

> The curriculum of MBA programmwill be contemporary and relevant to meeluistry requirements and bémaarked on global
standards by incorporating feedback from all the stakeholders.

The student of MBA programme will graduate in timely manne

4 The student of MBA programme whle provided with Academic facilities, Techaglcal Resources for teacliand learning.

5 The student of MBA programme will earn achievements in-mtéversity Extra Curricular activities.

Faculty of MBA progamme will be engaged in scholarly andfssional activities in order to enhancertkempetencies and to
contiibute to the existing Body of Knowledge.

The MBA programme will integrate ethics and values in teaching, theory and practice, devaietaiarekcellent students, faculty ang
staff.

8 MBA Programme will facilitate culvation of cross cultural huanitarian values.
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9 The Faculty and Students of MBA Programme will facilitate joint research collaborations; invite international deteyapeEsakers for
seminars and conferergand various other opportunities for globgb@sure.

10 Faculty of MBAProgramme will be continuously engaged in developing/ reviewing processes, policies and systems to achieve
prestigious accreditations from v@us national, international bodies amashking bodies.

11 | Students of MBA Programnshall develop and maintaitreng relationship with corporate.

12 | The students of MBA Programme shall maintain lifelong alumni network and keep the curriculum resjpansivstry needs.

13 | The faculty of MBA Programme will support all the students durality placements or joifamily business or start their own venture.

5.1.6PEOT PLOs Mapping:
Mapping of Intended Programme Learning Outcomes to BroadBasedProgramme Educational Objectives (PEOS)

The roadbased student learning goals identifiediection | above encompakbe intended student learning outcomes as articulated in this
section, and are general composites or summaries of these outcomes. Thesshigai@re summarized in the outcotttegoals mapping
below (Note: & in a given cellof the tableindicatesthe intended learning outcome in that row is associated with the learning goal in that
column.):

PEOs
BLOs PEO 1 PEO2 | PEO3 | PEO4 PEOS5 | PEO6 | PEO7 | PEOS
Programme Learning Octme 1 a
Programme Learning Outcome 2 a a
Programme Learning Outcome 3 a
Programme Learning Outcome 4 a

an

Programme Learning Outcome 5
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Programme Leaing Outcome 6 a

Programme Learning Outcome 7 a

Progamme Learning Ctaome 8 a

Programme.earning Outcome 9 a

Programme Learning Outcome 10 a

Programme Learning Outcome 11 a a

Programme Learning Outcome 12 a

5.1.7Programme EducationalOutcome Assessment Plan:
S.No | PLO Direct Direct Target Indirect Indirect Target
Assessment Assessment
1 | To define, summarize concepts ii *Comprehensive PG/RLO/D/CE | 80% students | Student Exit | PG/PLO/ID/ | 80% students
Management and apply it in mul{ Exam/Viva on Framework shall pass the | Survey Exit Survey | response range
disciplinary context, able to annual basis exam. between 46 on
describe and ditally analyse the Likert Scale in
management problems in volatile the Student Exit
business environment Survey.
2 | Ability to acquire and eunate Term Paper, PG/R.O2/D/Di | 100% stdlents | Feedback of The Industry
new knowlede through Business Seminar, Internship, ssertation will undertake | Industry Internship Guide
researchmethods, Ability to Dissertatio and complete Internship rates the students
identify, define, investigate, and | (Rubrics) the dissertation | Guide between 45 range
solve critical business issues, on the Likert Scalg
gnalyze data/mformat.lon and Comprehensive PG/PLO/D/ & in the feedback.
interpret results for dving
Exam Framework

optimum solutions.
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Able to identify potential sources| *Comprehensive PG/PLO/D/ CE| 100% students | Student Exit | PG/PLO/ID/ | 80% students
of Business environment Exam Framework shall dle to Survey Exit Survey | response range
information using technologies, leverage T between 46 on
Synthesize and define an idea inorder to the Likert Scale in
from multiple information complete their the StudenExit
souces. Assignements Survey.
and Projects
Able to pay attention to details, | *Business PG/PLO4/D/Si | 80% students | Student Exit | PG/PLO/ID/ | 80% sudents
challenging conveiional ways of | Simulation (Rubrics) mulation shall able to Survey Exit Survey | responseange
thinking, Applying a range of demonstrate between 46 on
strategies to problem solving Problem Solving the Likert Scale in
andDecision the Student Exit
Making Skill Survey.
*Comprehensive PG/PLO/D/CE
Exam Framework
Communicate proficiently, in ora| *Busines 80% students | Student Exit | PG/PLO/ID/ | 80% students
written, present#on, information | Communication should secure a| Suwey Exit Survey | resporse range
searching and listening skills in | Course Restil grade of 6 and between 46 on
the management giession analysis of all above ona 10 the Likert Scale in
semesters point scale in the Student Exit
the preentation Survey.
component of
" . Business
Rubrics gg/PLOS/D/ communication
*Comprehensive PG/PLO/D /CE| °!"™%
Exam Framework
To demonstrate excellent * Behavioural 80% students | Student Exit | PG/PLO/ID/ | 80% students
interpersonal, mentoring and Science Course should secure a| Survey Exit Survey | respons range
decisionmakingskills, including | Result analysis of al grade of 6 and between 46 on
an awarenss of personal strengtll semesters, Journal | above ona 10 the Likert Scale in
and limitations. Promote self Success point scale in the Student Exit
awareness, empathy, cultural the Journal for Survey.
awareness and mutual respect Success
while working in teams. * RUbricS PG/PLOG/D/B céompo_nent of
s ehavioural
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* Comprehensive
Exam

PG/PLO/D/ CE
Framework

Science ourse.

Able to Understand global issueg *Foreign Business 100% students' | Student Exit | PG/PLO/ID/ | 80% students sha
from different perspectives, Language Result paricipation in | Survey Exit Survey | able to
Recognize thepportunities tat | Analysis of all case studies demonstrate
the wider world offers, arning | semesters pertaining to Global Outlook
from and respecting different global issues. Prespective.
cultures, Apply different forms of
communication in different * Rubrics PG/PLO7/D/F
cultural settings. BL
* Comprehensie PG/PLO/DI/ICE
Exam Framework
Undersand and practice the *Plagiarism 100% Students | Feedback of The Industry
highest standards of ethical Checking of are checked for | Industry Internship Guide
behaviour associated with their | Dissertation plagiarism in Internship rates the students
management profession NTCC report Guide between 45 range
submissiongind on the Likert Scalg
are allowed to in the feedback.
* Comprehensie PG/PLO/DCE | appear foviva- | Indiscipline The University
Exam Framework voce upon Cases will adhere to zerg
obtaining tolerance towards
plagiarism % use of unfair
below 15%. means
Able to find opportunities to *Scoring Rubrics PG/PLO9/DE | 100% students | Student Exit | PG/PLO/ID/ | 80% students
improve the business valueaih MP submit a Survey Exit Survey | response range
as an intrapreneur. Develop Business plan between 4 on
business acumen and display bg and 50% the Likett Scale in
busness skills. students should the Stident Exit
secure a grade Survey.
*Comprehensive PG/PLO/D/CE | of 6 and above | Alumni PG/PLO/ID/ | 80% alumni
Exam Framework on a 16point Survey Alumni response range
scale. Survey between 46 on

the Likert Scale in
the Alumni
Survey.
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10 | Able to critically evaluate and *Quiz (Rubrics) Mentors will Student Exit | PG/PLO/ID/ | 80% students
reflect upon their ersonal asses the Survey Exit Survey | respons range
developmat during the work Learning curve between 46 on
experiene and future learning of 100% the Likert Scale in
needs to support their career *Comprehensive PG/PLO/DICE students. the Alumni
aspirations in future Exam Eramework Survey.

*Comprehensive PGPLO/D/ICE . PG/PLO/ID/ | 80% students
- - . Mentors will :
Ability to apply decision making | Exam Framewok assess the Exit Survey | response range
methodologies to evaluate : Student Exit between 4 on
11 . - Learning curve - .
solutions forefficiency, Survey the Likert Scale in
) - of 100% :
effectiveness and sustainability the Alumni
students.
Survey.
Demonstrate and possess the sk *Comprehensie PG/PLO/D/CE . PG/PLO/ID/ | 80% students
. ) Mentors will :
to influence, negtiate and lead | Exam Framework Exit Survey | response range
) assess the :
business deals. . Student Exit between 4 on
12 Learning curve : .
Survey the Likert Scale in
of 100% )
the Alumni
students. S
urvey.
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5.2 ProgrammeTitle: MBA (H uman Resource
Leveli: PG
Duration of the program (in yrs): 2 Years No. of Semesters: 4

5.2.1Programme Mission:

To developthe overall personality of Masters in Business Administration stadgninaking thenmot only excellent managemigprofessionals

in the area of Human Resource but also good individuals, with understanding and regards for human values, pride tagh@nteulture, a

sense of right and wrong and yearning for peréecéind imbibe atioutes of courage of contion and action.

5.2.2Programme Educational Objectives/Goals:

1.

6.
7.
8.

Students will have an excellent Human Resource Management knowledge witltlasively business vocabulary, research and
analytical skills

Studens will know to deelop overall leadership artdam building skills to become a more effective change agent and achieve desire
business outcomes

Students will critically understand andadwate the current issues with research skills , ICT trends, andtlons of humamesource
management

Studentswill know to communicate effectively and realise the importance of information packaging in presentation skills to mane
relationships wittvarious stakeholders

Students will learn to analyse the challengeseicruitment, traning employees for skillsexamine the components of pay models,
analyse the variety of employment benefits, the legalities associated with each, and their impaeingiayee recruiting, retention,
and satisfaction

Students will be db to evaluate th challenges of global wordifce to include expatriate employees, culture, training, and development
Students will understand the role of ethical values and practideis &ibusiness organization

Students will be prepared for continueaining throughditheir career

5.2.3Programme Operational Objectives

1. The MBA (HR) programme will facilitate environment for innovation and research excellence for the intellesttialogrstudents

2. The MBA (HR) programme provides an academicr@mment for holisc development of students

3. The Programme aims to facilitate opportunities for innovation and environment of research excellence providing ligpelietict MBA
(HR) students
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4. The MBA (HR) programme will encourage cultural dsrey and a sensef social, ethical and emanmental responsibility among students

5. The MBA (HR) programme will provide ample opportunities for international exposure to students

6. The MBA (HR) programme will provide opportunities for students tatiooiously interat with area expert membeo§faculty, industry and
alumni to improve and demonstrate their skills and competencies

7. The MBA (HR) programme will facilitate employmesgportunities and also support students to start their own ventures

8. The MBA (HR)students will be prepared be independent learners who take responsibility for their own learning; set appropriate goals for
ongoing intellectual and professional deyghent

9. The MBA (HR) programme aims to help students understashgraictise the ghest standards of ethicahmaviour associated with their
management profession

10. The MBA (HR) programme will aim to attain national and international accreditaimohgniversity rankings to provide best in class
academic environment

5.2.4Programme Learning Outcomes (PLOs):

1. To be intellectually curious, open to new ideas in the area of HRM and able to sustain intellectual interest. To uhadistautof
HR Strategy, HR activities, programs and policies.

2. Able to acquire andwaluate knowledgen HR Discipline through idependent research. Able to identify the caeféect variables in
defining work related behaviours. Able to interpret findings and providéi@as to increase employee performance and productivity.

3. Recognizepertinent Human &pital and business infornian needs, use appropriate technologies and methodologies to locate access al
use information.

4. Respond effectively to unfamiliar problemsunfamiliar Business contexts

5. Possess a high standard of oral, visual written commuication skills, demonstratkills in drafting letters/ emails, be polite and
sensible in listening to others.

6. Demonstrate confidence in work, imitativeness , be rajadithusiastic, practive and a team player

7. Able to work effectivey in diverse commnities. Evaluate Culturaliversity to benefit business growth. Formulate multiple HR
strategies for diverse employee groups.
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8. To Strive for justice, equality, honestyicaintegrity in all personal and professional pursuits. Able to staledt how business and
professionals workand conduct in a manner that is socially responsible and respectful.

9. Ability to innovate, plan and organize HR Practices that contribute®thuptive outcomes. Demonstrate sedinagement skills that
contribue to employee siafaction and growth.

10.To beindependent learners who take responsibility for their own learning; set appropriate goals for ongoing intellectualsarahplofe
developmat, and evaluate their own performance effectively

11.Being initiative ad acting resiliat in meeting challenging Biness discussions, able to encourage participatory decision making.

12.Explain and argue clearly and concisely in the business negotiationsnBeate skills to influence employees.

5.2.5Programme OperationalOutcomes

Intended Operational Outcomes forMBA - Human ResourceProgramme

The Faculty of MBA Human Resourpeogramme will use appropriate methodology and pedagogical tools fhirtgaearning and
development

The curriculum of MBA Human Resowprogramme willbe contemporary and relevantmeet industry requirements and
benchmarked on global standards by incorporating feedback from all the stakeholders.

3 | The student of MBAHuman Resource programme will graduate in timely manner.

The stuént of MBA HumanResourcgrogramme will be pvided with Academic facilities, Technological Resources for teachil
and learning.

5 The student of MBA Human Resource programme will @ainievements in intarniversity Extra Curricular activities.

Facuty of MBA HumanResourcgrogramme will be mgaged in scholarly and professional activities in order to enhance their
competencies and to contribute to the existing Body of Knowledge.
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- The MBA Human Resourgarogramme will integrate ethics and valireseaching, thexy and practice, develop amnetain excellent
students, faculty and staff.

8 MBA Human Resourcrogramme will facilitate cultivation of cross cultural humanitaridnes

9 The Faculty and Students of MBA Human Resource Programrhiauiiitate joirt research collaborationsyvite international
delegates and speakers for seminars and conferences and various other opportunities for global exposure.

10 Faculty of MBA Human Resource Programme will be continuously engaged in developungwing procsses, policies and syster
to achieve prestigious accreditations from various national, international bodies and ranking bodies.

11 | Students of MBA Human ResourBeogranme shall develop and maintain strong relationship with corporate.

12 The students d¥IBA Human Resource Progranenshall maintain lifelong alumni network and keep the curriculum responsive t
industry needs.

13 The faculty of MBA Human Resouré&ogrammaewill support all the students for quality placements or join faimilginess or start
their own venture.

5.2.6PEOT PLOs Mapping:

Mapping of Intended Programme Learning Outcomes to BroadBasedProgramme Educational Objectives (PEOS)

The broaebasedstudent learning goals identified in Section | above encompasgéheda student é&ning outcomes as articudakin this
section, and are general composites or summaries of these outcomes. These relationships are summarized in tteegnatsomaping
below (Note: & in a given cell of the tablandicatesthe intended learning outcane in that row is associatedvith the learning goal in that

column.):

PEOs PEO | PEO | PEO | PEO | PEO | PEO | PEO | PEO
PLOs 1 2 3 4 5 6 7 8
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intellectual interest. To
understand thenkage of HR
Strategy, HR activities,
programs and policies.

Programme Learning Outcome ] &
Programme Learning Outcome | & a a
Programme.earning Outcome 3| & a a
Programme Learning Outcome/ a a
Programme Learning Outcome | a
Programme Learning Outcome | a a a
Programme Learnin@utcome 7 a
Programme Learning Outcome | a
Programme_.earning Outcom® | 5 a a
Programme Leaing Outcomel0 a
Programme Learning Outcome | a a
Programme Learning Outcome | a a
5.2.7Programme EducationalOutcome Assessment Plan:
S.No | PLO Direct Annexure for | Target Indirect Annexure Target
Direct for Indirect
Assessment Assessment
1| To be intellectually curious, | *Comprehensive PG/PLO/D/ & | 80% students sha| Student Exit | PG/PLO/ID/ | 80% students
open to new ideas in the are{ Exam/Vivaon Framework pass the exam. Survey Exit Survey | response range
of HRM and able to sustain | annual basis between 4 on the

Likert Scale in the
Student Exit
Survey.
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Able to acquire and evaluate| Term Paper, PG/PLO2/D 100% students Feedback of The Industry
knowledge in HR Disipline | Seminar, Dissertation will undertake and| Industry Internship Guile
through independenesearch.| Internship, complete the Internship rates the students
Able to identify the cause Dissetation dissertation Guide between 4 range
effect variables in defining | (Rubrics) on the Likert Scale
wo_rk related_ be_hawours. Abl Compréensive PG/PLO/DI CE in the feedback.
to interpret findings and E
: . ; Xxam Framework
provide solutions tincrease
employee performance and
productivity.
Recognize pertinent Human | *Comprehensive | PG/PLO/D/ CE| 100% students Student Exit | PG/PLO/ID/ | 80% students
Capital and business Exam Framework shal able to Survey Exit Survey | response range
information needs, use leverage IT between 4 on the
appropriate technologies ano inorde to Likert Scale in the
methodologies to locate complete their Student Exit
access and use information. Assignments and Survey.
Projects
Respond effectively to *Business PG/PLO4/D/Si | 80% students shal Student kit | PG/PLO/ID/ | 80% students
unfamiliarproblems in Simulation mulation able to Survey Exit Survey | response range
unfamiliar Business contexts.| (Rubrics) demonstrate betweend-5 on the
Problem Solving Likert Scale in the
and Decision Student Exit
Making Skill Survey.
*Comprehensive | PG/PLO/D/CE
Exam Framework
Possess a high standard of | *Business 80% students StudentExit | PG/RLO/ID/ | 80% studets
oral, visual and written Communication should secure a | Survey Exit Survey | response range
communication skills, Couse Result grade of 6 and between 4 on the
demonstree skills in drafting | analysis of all above on a 1.0 Likert Scale in the
letters/ emails, be polite and | semesters point scale irthe Student Exit
sensible in listning to others. presentation Survey.
component of
*Rubrics PG/PLOS/D/ | Business
BC communication
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*Comprehensive | PG/PLO/D/ CE | course.
Exam Framework
Demonstrate confidence in | * Behavioural 80% students Student Exit | PG/PLO/ID/ | 80% students
work, imitativenes , be Science Course should secure a | Survey Exit Survey | response range
reliable,enthusiastic, pro Result analysis of grade of 6 and between 4 on the
active anch team player all semesters, above ona 10 Likert Scale in the
Journal of Success point sale in the Student Exit
Jourral for Survey.
Success
* Rubrics PG/PLOG/DIB | ComPponent of
S Be_hawoural
* Compréensive | PG/PLOJDICE | SC'ence course.
Exam Framework
Able to work effectively in *Foreign Business 100% students' | Student Exit | PG/PLO/ID/ | 80% studers shall
diverse communities. Language Rsult participation in Survey Exit Survey | able to demonstrat
Evaluate Cultural diversity to| Analysis ofall case studies Global Outlook
benefit business growth. semesters pertaining to Prespective.
Formulate multiple HR global issues.
strategies for diverse
employee groups. * Rubrics PG/PLO7/D/IF
BL
* Comprehensive | PG/PLO/D/CE
Exam Framework
To Strive for justice, equality, *Plagiarism 100% Students | Feedback of The Industry
honesty, and integrity in all | Checking of are checked for | Industry Internship Guide
personal and professional Dissertation plagiarism in Internshp rates the students
pursuits. Able to understand NTCC report Guide between 4 range
how businesses and submisfons and on the Likert Scale
professionals workand are allowed to in the feedback.
conduct in ananner thatis | * Comprehensive | PG/RLO/D/CE | appear for viva Indiscipline The University will
socially respnsible and Exam Framework voce upon Cases adhere taero
respectful. obtaining tolerance dawards
plagiarisn % use of unfair meang
below 15%.
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9 | Ability to innovate, plan and | *Scoring Rubrics | PG/PLO9D/E | 100% studets Student Exit | PG/PLO/ID/ | 80% students
organize HR Practices that MP submit a Business| Survey Exit Survey | response rargy
contributes to productive plan and 50% between 4 on the
outcomes. Demonstrate self students should Likert Scale in the
management skills that secure a grade of Student Exit
contribute to employee and above on a 1( Survey.
satisfaction and growth. *Comprehensive | PG/PLO/D/ CE | point scale. Alumni PG/PLO/ID/ | 80% alumni

Exam Framework Survey Alumni response range
Survey between 4 on the
Likert Scale in the
Alumni Survey.
10| To be independent learser | *Quiz (Rubrics) Mentors will Studen Exit | PG/PLO/ID/ | 80% students
who take responsibility for asses the Survey Exit Survey | response range
their own learning; set Learning curve of between 45 on the
appropriate gda for ongoing 100% students. Likert Scale in the
:jntelllectual atnd pcrjofesTlort]al *Comprehensive | PG/PLO/DICE Alumni Suney.
e\{e opment, and evaluate Exam Framework
their own performance
effectively
Being initiative and acting *Comprehensive | PGPLO/D/CE : 80% students
resilient in meeting Exam Framewak Mentors will . response range
: : assess the Student Exit | PG/PLO/ID/
11 | challenging business . : between 4 on the
. X Learning curve of | Survey Exit Survey . .
discussions, db to encourage Likert Scale in the
s . : 100% students. .
participatory decision making Alumni Survey.
. *Comprehensive | PG/PLO/D/CE . 80% students
Explain and argue clearly an( Exam Framework Mentors will response rande
concisely in the busess assess the Student Exit | PG/PLQID/ P g
12 . . : between 4 on the
negotiationsDemonstrate Learning curve of | Survey Exit Survey

skills to influence employees|

100% students.

Likert Scale in the
Alumni Survey.
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5.3Programme Title: MBA (Marketing and Sales)
LevelT PG

Duration of the program (in yrs): 2 No. of Semesters: 4

5.3.1Programme Mission:

To develop the overall personality of Masters irsiBass Administrigon students by making thenot only excellent management

professionals in the area of Marketing & sales but also good individuals, with understanding and regamsfeatues, pride in their

heritage and culture, a sense of right amdng and yearmig for perfection and imbibattributes of courage of conviction and action.

5.3.2Programme Educational Objectives/Goals:

1.

7.
8.

Students of MBA (Marketing and Sales) pragrae will gain the ability to influence customer through understangieglicting

ands hapi ng t he renoesandbeleaviadwithptheie Maeketing knowledge and Market research skills

Students will learn to review traditional marketing topicghsas customer behaviour, segmentation, pricing, partnerships,rgandi

and negotiatio, but transposes them teetbompetitive B2B environment

Students will gain a balanced overview of the rapidly changing advertising landscape

Students will learn to somunicate effectively, logically, clearly, and persuasively in spokeitien, and \sual form

Students will reognise the importance of team working skills, relationship management, networking and leadership skills needed by
successful marketing managén a competitive global, multicultural environment

Students shalkarn to researchnd analyse the competitieavironment of an industry, recommend the best combination of basic 4
pb6bs marketing for strategi c phesdustryanddevelgp assbciated strategic tlass sucmas s e 1
logistics & supply chairmanagement

Students will beorepared for continued learning throughout their career

Students will understand the role of ethical values and practices within a busgesgation

5.3.3Programme Operational Objectives

1. The MBA (Markéing and Sales)rpgramme will facilitate envonment for innovation and market research excellence for the intellectual

growth of students

2. The MBA (Marketing and Sales) programme paleg an academic environment for holistic development of students
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3. The Programme ais to facilitate opportuniis for innovation and environment of market research excellence providing intellectual
growth of MBA (Marketing and Sales) students

4. The MBA (Marketing and Sales) programme will encourage cultural diversdyassense of si@t, ethical and environmeailt
responsibility among students

5. The MBA (Marketing and Sales) programme will provide ample opportunities for international exposudentsst

6. The MBA (Marketing and Sales) programme will provide opputies for stuénts to continuously interawith area expert members of
faculty, industry and alumni to improve and demonstrate their skills and competencies

7. The MBA (Marketing an&ales) programme will facilitate employment opportunities and alspast studentststart their own ventures
8. The MBA (Marketing and Sales) students will be prepared to be independent learners who take responsibility for tlaeiriogyrsés
appr@riate goals for ongoing intellectual and professional development

9. The MBA (Markeing and Sales) programme ano help students understand and practise the highest standards of ethical behaviour
associated with their management profession

10. The MBA(Marketing and Sales) programme will aim to attain national anchetienal accredations and university rarmkgys to

provide best in class academic environment

5.3.4Programme Learning Outcomes (PLOS):

1. Able to demonstrate marketing & selling skillso acquire sound knowledge of Marketing strategies and consumeviduah apply
corceptual knowledge in findingractical solutions for competing and increasing market sales

2. Effectively conduct primary research to evaluate a potential market oppognd articulate marketing and branding strategies. Ability
to collect, analyze anishterpret marketing data amaformation for driving optimum solutions related to consumer trends, advertising etc.
3.Ability to retrieve important demographic/psychodrapinformation from web, to use information in critical and creativieking,
Profidency in the appropriate usé contemporary technologies.

4. Ability to apply existing skills and knowledge to identify and formulate new problems; Ability to develamiire and creative solutions
useful for marketing, branding and a&dlitsing, demonsating flexibility and resorcefulness; Ability to identify and take serendipitous
advantage of market opportunities.

5. Communicate proficiently, in oral, written, prasgion, information searching and listening skills to increase thedbvalue in the
market. Be assertive andiaulate, be able to negotiate responsibly and persuade customers effectively.
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6. Ability to maintain assertiveness, Capacity to interacta@idborate with customers and marketing teams effectively, and dénauien
business evelopment skills in cultully diverse contexts.

7. Understand different cultures and sustainability while developing marketing / branding strategies. Embrace ppsimessies offered
across globe and accept different ways of waykin

8. To understad how their actions can eafice the wellbeing of theirs and will be equipped to make a valuable contribution to society by
practicing code of ethics

9. To be motivatedotdraw upon existing knowledge, generating new ideas and createtitiveipess to busess through better markegy
strategies. To identify professional employment opportunities

10. Act with integrity, set themselves high standards and have skills ¢negsantial to their future lives

11. Ability to apply decision mak@ methodologiesDisplay Commitment to profegnal development and a willingness to listen and
respond to constructive feedback for enhancing participatory decision making among maskeets.

12. Ability to build customer relationships, networks angttwith potentiband actual cavorkers andstakeholders.

5.3.5 Programme Operational Outcomes

Intended Operational Outcomes for MBAT Marketing & Sales Programme

The Faculty of MBA- Marketing & Saleprogramme will use appropriate methodology padagogical toolfor teaching, learning and
development

The curriculum of MBA Marketing & Sales programme will be contemporary and relevant to meet industry requirements and kedammar
global standards by incorporating feedback from all the stédters.

3 The stident of MBA- Marketing & Salesprogramme will graduate in timely manner.

The student of MBA Marketing & Saleprogramme will be provided with Academic faciliti@&chnological Resources for teaching and
learning.

5 The student oMBA - Marketing & Sales programme will earcgliievements in inteuniversity Extra Curricular activities.

Faculty of MBA- Marketing & Saleprogramme will be engaged in scholarly gmndfessional activities in order to enhance their competenc]
and tocontribute to tk existing Body of Knowledge
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7 The MBA- Marketing & Sales programme will integrate ethics and values in teaching, theory and practice, develop and retaintegeelignt
faculty and staff.

8 MBA - Marketing & Sales’rogramme wilfacilitate cultvation of cross cultural haanitarian values.

9 The Faculty and Students of MBMarketing & Sales Programme will facilitate joint research collaborations; inviteattenal delegates and
speakers for seminars and conferences andugdther oppornities for global exposure.

10 Faculty of MBA- Marketing & Sales Programme will be continuously engaged in developing/ reviewing processes, policies and systems
achieve prestigious accreditations from various national, internatiortiéd@nd rankingodies.

11 | Students of MBAMarketing & Sales Programme shall develop and maintain strong relationship with corporate.

12 The students of MBAMarketing & Sales Programe shall maintain lifelong alumni network and keep the curriculuporesve to indusy
needs.

13 The faculty ofMBA - Marketing & Sales’rogramme will support all the students for quality placements or join family business or start the
venture.

5.3.6PEOT PLOs Mapping:

Mapping of Intended Programme Learning Outcomes to BroadBasedProgramme Educational Oljectives (PEOS)

The broaebased student learning goals identified in Section | above encompass the intended student learning outcomatedsrattis
section, and are general composites or summariéesé butcomes. €ke relationships are summnzad in the outcomet-goals mapping
below (Note: & in a given cell of the tablandicatesthe intended learning outcome in that row is assaated with the learning goal in
that column.):

PEOs
PLOs PEO 1 PEO 2 PEO 3 PEO4 | PEO5| PEO6| PEO7 PEO 8
Programme Learning Outcome 1 a a a
Programme Learning Outcome 2 a a a
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Programme Learning Outcor3e a
Programme Learning Outcome 4 a a a a
Programme Leaing Outcome 5 a a
Programme Learning @come 6 a a
Programme Learning Outcome 7 a a a
Programme Learning Outcome 8 a
Proéramme Learning Outcome 9 a
Pragramme Learning Outcome 10 a a
Programme Learning Outcome 11 a
Programne Learning Outcome 12 a a
5.3.7Programme EducationalOutcome Assessment Plan
S.No | PLO Direct Annexu | Target Indirect Annexure | Target
re for for
Direct Indirect
Assessm Assessmen
ent t
1| Able to demonstrate marketing & sellif *Comprehensi | PG/PLO | 80% studets | Student PG/PLO/I | 80% students
skills. To acquire sound knowledge 9 ve Exam/Viva | /D/ CE | shall pass the | Exit D/Exit response range
Marketing strategies and consum| on annual basi{ Framew | exam. Survey Survey between 46 on
behaviour, apply conceptual knowledge ork the Likert Scale

finding practical solutions for competir
and increasing market sales

in the Student
Exit Survey.
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Effectively conduct primary search to Term Papr, PG/PLO | 100% students| Feedback The Industry
evaluate a potential market opportunity § Seminar, 2/D/Diss | will undertake | of Industry Internship Guide
articulate markting and brandim Internship, ertaton | and complete | Internship rates the student
strategies. Ability to cdéct, analyze and | Dissertation the dissertation] Guide between 4%
interpret marketing data and information| (Rubrics) range on the
for driving optimum solutions related to | Comprehensiv| PG/PLO Likert Scde in
consumer trends, advertising etc. e Exam /DICE the feedback.
Framew
ork
Ability to retrieve important *Comprehensi | PG/PLO | 100% students| Student PG/PLO/I | 80% students
demographic/pychographic  informatiol ve Exam /DICE shall able to Exit D/Exit response range
from web, to use information in critical ar Framew | leverage IT Survey Survey between 46 on
creative thinking, Proficiency in th ork inorder to the Likert Scale
appropriate use of  contempors completetheir in theStudent
technologies. Assignements Exit Survey.
and Projects
Ability to apply existing skills ang *Business PG/PLO | 80% students | Student PG/PLO/l | 80% students
knowledg to identify andformulate new Simulation 4/D/Sim | shall able to | Exit D/EXxit response range
problems; Ablity to develop inventive an{ (Rubrics) ulation | demonstrate | Survey Survey between 46 on
creative solutions useful for marketin*Comprehensi | PGPLO | Problem the Likert Scale
branding and advertising, demonstrat| ye Exam /D/CE | Solving and in the Sudent
flexibility and resourcefulnessAbility to Framew | Decision Exit Survey.
identify and take serendipitous advantg ork Making Skill
of market oppdunities.
Communicate proficiently, in oral, written *Business 80% students | Student PG/PLO/I | 80% students
presentation, information searching and | Communicatio should secure { Exit D/Exit response range
listening skills to increase ¢hbrand value | n Course grade of 6 and | Survey Survey between 46 on
in the market. Be assertive and articulatg Result analysis above on a 10 the Likert Scale
be able tmegotiate respoitdy and of all semester: point scale in in the Student
persuade customeesfectively. "RUDIICS PG/PLO the - Exit Survey.
5/D/ BC | Presentation
" . componenbf
Comprehensi | PG/PLO Business
ve Exam /DI CE communication
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Framew
ork

course.

Ability to maintainassertiveness, Capacit * Behavioural 80% students | Student PG/PLO/I | 80% studats
to interact and collaborate with customer| Science Cours should secure { Exit D/Exit response rargg
and marketing teams effectively, and Result analysis grade of 6 and| Survey Survey between 46 on
demonstrate business development skill§ of all above on a 10 the LikertScale
culturally diverse cormxts. semesters point scale in in the Student
Journal of the Journal for Exit Survey.
Sucess Success
* Rubrics PG/PLO | component of
6/D/BS | Behaviour&
* PG/PLO | Science course
Comprehensiv| /D/ CE
e Exam Framew
ork
Understand  different  cultures  al *Foreign 100% students| Student PG/PLO/I | 80% students
sustainability while developgnmarketing /| Business participation in| Exit D/Exit shall able to
branding strategies. Embrace diess Language case stuies Survey Survey demonstrate
opportunities offered across globe g Result pertaining to Global Outlook
accept different ways of working. Analysis of all global issues. Prespective.
semesters
* Rubrics PG/R.O
7/D/IFB
L
* PG/PLO
Comprehensiv| /D/ CE
e Exam Framew
ork
To understand howheir actions can *Plagiarism 100% Feedback The Industry
enhance th wellbeing of theirs and will bg Checking of Students are | of Industry Internship Guide
equipped to make a valuable contributior Dissertation checked for Internship rates thetsidents
to society by practicing code of ethics plagiarismin Guide between 4%
NTCC report range on the
submissions Likert Scale in
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and are the feedback.
allowed to
appear for
viva-voce upon
obtaining
* PG/PLO | plagiarism % | Indiscipline The University
Comprehensiv | /D/ CE | below 15%. Cases will adhere to
e Exam Framew zero tolerance
ork towards use of
unfair means
9 | To be motivated to draw upon existing | *Scoring PG/PLO | 100% students| Student PG/PLO/I | 80% gudents
knowledge generating new ideas and Rubrics 9/D/EM | submit a Exit D/EXxit response range
create competitiveness to business throt P Business plan | Survey Survey betwesn 45 on
better marketingtrategies. To identify and 50% the Likert Scale
professional employment opportunities students shoul( in the Student
secure a gide Exit Survey.
*Comprehensi | PG/PLO | of 6 and above| Alumni PG/PLO/I | 80%alumni
ve Exam /DICE on a 16point | Survey D/Alumni | response range
Framew | scale. Survey between 46 on
ork the Likert Scale
in the Alumni
Survey.

10 | Act with integrity, set themselgehigh *Quiz Mentors will Student PG/PLO/I | 80% students
standards and have skills that are essen| (Rubrics) asses the Exit D/Exit resporse range
to their future lives *Comprehensi | PG/PLO Learning curve| Survey Survey betwgem-S on

ve Exam IDICE of 100% f[he Likert chle
Framew | Students. in the Alumni
ork Survey.
Ability to apply decision makin¢ *Comprehensi| PG/PLO Mentors will Student PG/PLO/I | 80% students
methodologies, Display Commitment | ve Exam IDICE assess the Exit D/Exit response rargy
11 professional development  and Framew Learnin Survey Survey between 46 on
. . g curve .
willingness to listen and respond ork of 100% the Likert Scale
constructive feedbek for enhancing in the Alummi
- . . students.
participatey decision making amon Survey.
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marketing teams.

*Comprehensi | PG/PLO Mentors will Student PG/PLAI | 80% students
- : , .| ve Exam /DICE Exit D/EXxit response range
Ability to build customer relationships Eramew | 2SS€SS the Surve Surve between 4 on
12 networks and trust with potential al ork Learning curve y y the Likert Scale
actual ceworkers and stakeholders. of 100% in the Alumni
students Survey
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5.4Programme Title: MB A (Entrepreneurship)

Leveli: PG

Duration of the program (in yrs): 2 Years No. of Semesters: 4

5.4.1Programme Mission:

To develop the overall personality of Masters in Business Administration students by making themynexcellent management
professionals in the area of Entrepreneyrdiut also goodnidividuals, with understanaly and regards for human values, pride in their
heritage and culture, a sense of right and wrong and yearning for perfection and imbibesattiltourage of conviction and action. The
programme also aims tarticulate an emeépreneurial mindset amongudents who can identify entrepreneurial opportunities of untapped

markets and become job creators and establish enterprises for fulfidiagpirations of job seekers.

5.4.2Programme Educational ObjectivegGoals

1. Studerd will know to create, ideify, assess, shape, and act on entrepreneurial opportunities through the invention, development and
exploitation of entirely new ideas, prods@nd services in a variety of contexts and organizations

2. Studets will have theesearch ability to identifgntrepreneurial opportunities present in untapped markets and underserved markets, and
those that can be created by applying existing teclgies to new fields and new markets

3. Students will have function&nowledge and mitiple functional skills andperspectives to analyse the business challenges and
opportunities

4. Students will demonstrate an understanding of the characteristi¢sativefleadership

5. Students will know to communicate logicallyearly, and persasively in spoken, writterand visual form. They will understand the
importance of good communication in the world of business and apply accepted norms and formsss lwging

6. Students will be able to identify and strategicalialyse complexusiness problems both in Elcand global environment

7. Students will be prepared to recognize and respond to ethical questions encountered in creating respoess®s busi

5.4.3Programme Operational Objective

1. The MBA (Entrepreneship) programme i facilitate environmentdr innovation and research excellence for the intellectual growth of

students
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2. The MBA (Entrepreneurship) programme provides an acadewiroement for holistic development of students

3. The Programme ainte facilitate oportunities for innovationrad environment of research excellence providing intellectual growth of
MBA (Entrepreneurship) students

4. The MBA (Entrepreneurship) progrararwill encourage cultural diversity and a sense of social, ethidaé@avironmentalasponsibility
among students

5. The MBA (Entrepreneurship) programme will provide ample opportunities for international exposure to students

6. The MBA (Entrepreneurgh) programme will provide opportunities for students to continuoinsgract with ara expert members of
faculty, industry and alumni to improve and demonstrate their skills and competencies

7. The MBA (Entrepreneurship) programme will facilitate emplegtropportunities and also support students to start their own @entur

8. The MBA (Errepreneurship) students Wibe prepared to be independent learners who take responsibility for their own learning; set
appropriate goals for ongoing intellectual andfgssional development

9. The MBA (Entrepreneurship) programme aitoshelp studentsinderstand and practise theghest standards of ethical behaviour
associated with their management profession

10. The MBA (Entrepreneurship) programme will aim to att@tional and international accreditations and university rankangsotide

best inclass academic environment

5.4.4Programme Learning Outcomes (PLOS):

1. Able to demonstrate enterprising skills identify and discuss the impact of entrepreneuriaddusimext in economy and society.
Analyze and appraise business paal its implemetation.

2. Effectively conductprimary research to evaluate a potential market for an entrepreneurial opportunity and articulate business
propositions

3. Ability to retrieve inmportant information from web, to use information in critical andtoreahinking foravoiding business threats,

Proficiency in the appropriate use of contemporary technologies.
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4. Able to identify opportunities from any business context/ problems, develepideas and create innovative solutions , critically
evaluate situans and generatgopositions

5. Capable to e#ictively communicate orally and written. Ability to present information in a highly coherent manner across different
contexts to attract V@&ngel investors

6. Ability to maintain levelneadedness in behavior in t@st to arrogares despite achievement ofghi performance & Success.
Capacity to interact and collaborate with others effectively, including in teams, in organizations, and inycditarsié contexts.

7. Understand different cultures and sustainabilEgnbrace businesspportunities offered acregglobe and accept different ways of
working.

8. To understand how their actions can enhance the wellbeing of theirs and will be equipped @ovaialble contribution to society
by practicing code of ethics iruliding enterpriss.

9. To be able to identify dsiness opportunities and create employment. Promote change and innovation, Initiate innovative solutions.
Optimize available resources in @anstraint environment.

10.Able to apply the innovative and creative kkib shape theiiuture. Act with integrity set themselves high standards and have skills
that are essential to their future lives

11.Generate and critically analyze a novel idea througbaaoned decisiemaking process, Present a critical analysis ofoireefits
and riks of developing an idea arproject

12.To demonstrate the ability to build relationships, networks and trust with potential and astusikecs and stakeholders.

5.4.5Programme Operational Outcomes

Intended Operational Outcomes forMBA - Entrepreneurship Programme
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1 The Faculy of MBA - Entrepreneurshiprogramme will use appropriate methodology and pedagogical tools for teaching, lea
and development

2 The curiculum of MBA - Entrepreneurshiprogramme will be contemporary arglevant to meandustry requirements and
benchmarked on global standards by incorporating feedback from all the stakeholders.

3 The student of MBAEnNtrepreneurshiprogramme will gradate in timely manner.

4 The student of MBA Entrepreneurshiprogamme will be preided with Academic faciligs, Technological Resources for teach
and learning.

5 The student of MBAEnNtrepreneurshiprogramme will earn achievements in interiversity Extra Curricular activities.

6 Faculty of MBA- Entrepreneursp programme wilbe engaged in scholarly apdbfessional activities in order to enhance their
competencies and to contribute to the existing Body of Knowledge.

- The MBA- Entreprenership programme will integrate ethics and values in teaching, theamfypractice, dealop and retain
excellent stdents, faculty and staff.

8 MBA - Entrepreneurshiprogramme will facilitate cultivation of cross cultural humanitarian values.

9 The Faalty and Students of MBA Entrepreneurshiprogramme will facilitatgoint research @laborations; invite intertional
delegates and speakers for seminars and conferences and various other opportunities for global exposure.

10 Faculty of MBA- Entrepre@eurshipProgramme will be continuously engaged in developing/ remgpprocesses, fioies and
systems to achi@vprestigious accreditations from various national, international bodies and ranking bodies.

11 | Students of MBA Entrepreneurshiprogrammelsall develop and maintain strong relationship with corporate.

12 Thestudents of MBA Entrepreneurshiprogrammeshall maintain lifelong alumni network and keep the curriculum responsive
industry needs.

13 The faculty of MBA- Entrepreneurshiprogranme will support all the students for quality placements or join famikiness or
stat their own venture.
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5.4.6PEOT PLOs Mapping:

Mapping of Intended Programme Learning Outcomes to BroadBasedProgramme Educational Objectives (PEOS)

The broaebased student learning goals identified in Section | above encompasteticed studd# learning outcomes as artictdd in this
section, and are general composites or summaries of these outcomes. These relationships are summarized in t#teegnakamasping
below (Note: & in a given cell of the tablendicatesthe intended learningoutcome in that row is associated with the learning goal in
that column.):

PEOs PEO | PEO | PEO | PEO | PEO | PEO | PEO
PLOs 1 2 3 4 5 6 7

Programme Learning Outcome |

an

an
an

Programme Learning Outcome |

an
an

Programme Leainng Outcome 3
Programme Learning Outcome/

an
an
an

an

Programme Learning Outcome |

an

Programme Learning Outcome | a

an
an

Programme Learning Outcome |

Programme Leaing Outcome 8 a

Programme Learning OutcorBe

an
an
an

Programme Learning Outcomel]

an
an
an
m

an
Q

Programme Learning Outcome |

an
an

Programme Learning Outcome |
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5.4.7Programme EducationalOutcome Assessment Plan:

S.N | PLO Direct Annexure for | Target Indirect Annexure for | Target
o] Direct Indirect
Assessment Assessment

1 | Able to demonstrate *Comprehen| PG/PLO/D/CE| 80% students | Student Exit| PG/PLO/ID/Ex| 80% students
enterprising skills identify | sive Framework shall pass the| Survey it Survey response range
and discuss the impact of | Exam/Viva exam. between 46 on the
entrepreneurial business onannual Likert Scale in the
context in economy and basis Student Exit Stvey.
society. Analyze and apprais
bushess plan and its
implementation.

2 | Effectively conduct primary | Term Paper,| PG/PLO2/D/D | 100% Feedback of The Industry
research toaluate a Seminar, issertation students will | Industry Internship Guide
potential market for an Internship, undetake and| Internsip rates the students
entrepreneurial opportunity | Dissertation complete the | Guide between 46 range on
and articulate business (Rubrics) dissertation the Likert Scale in the
propositions. Comprehens PG/PLO/D/CE feedback.

ive Exam Framework

3| Ability to retrieve imporant | *Comprehen| PG/PLO/D/CE| 100% Student Kit | PG/PLO/ID/Ex| 80% students
information from web, to usq sive Exam | Framework students shall| Survey it Survey response range
information in citical and able to between 4 on the
creative thinking for avoiding leverage T Likert Scale in the
business threats, Proficiency inorder to Student Exit Survey.

in the appropriate use of
contemporary technologies.

complete their
Assignements

and Projets
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Able to identify opportunitieg *Business | PG/PLO4/D/Si| 80% students| Student Exit| PG/PLO/ID/Ex| 80% students
from any business context/ | Simulation | mulation shall able to | Survey it Survey responseange
problems, dvelop new ideas| (Rubrics) demonstrate betwea 4-5 on the
and create innovative Problem Likert Scale in the
solutions critically evaluate Solving and Student Exit Survey.
situations and generate Decision
propositions. ’ *_Comprehen PG/PLO/D/CE Making Skill
sive Exam | Framework
Capable to effectively *Business 80% students | Student Exit | PG/PLO/ID/Ex | 80% students
communicate orally and Communicat should secure| Survey it Survey response range
written. Ability to present ion Course a grade of 6 between 46 on the
information n a highly Result and above on Likert Scale in the
coherent manner across analysis of a 10point Student Exit Survey.
different contess to attract | all semesters scale inhe
VC-Angel investors. *Rubrics PG/PLO5/D/ | presentation
BC component of
*Comprehen| PG/PLOD/CE | Business
sive Exam | Framework communicatio
n course.
Ability to maintain level * 80% students| Student kit | PGPLO/ID/Ex | 80% students
headedness indhavior in Behavioural should secure| Survey it Survey response range
contrast to arrogance, despi| Sciene a grade of 6 between 46 on the
achievement of high Course and above on Likert Scale in the
performance & Success. Result a 10point Student Exit Survey.
Capacity to interact and analysis of scale in the
collaborate with others all Journal for
effectively, including in semesters, Success
teams, in organizations, and Journal of component of
in culturally diverse contexts| Success Behavioural
* Rubrics PG/PLOG6/D/B | Science
S course.
* PGPLO/DICE
Comprehens Framework
ive Exam
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Understand different dwres | *Foreign 100% Student Exit| PG/PLO/ID/Ex | 80% students shall
and stainability. Embrace | Business students' Survey it Survey able to demonstrate
business opportunities Language participation Global Outlook
offered across globe and Result in case studies Prespective.
accept different ways of Analysis of pertining to
working. all semesters global issues.
* Rubrics PG/PLO7/D/IF
BL
* PG/PLO/DICE
Comprehas | Framework
ive Exam
To undersand how their *Plagiarism 100% Feedback of The Industry
actions can enhance the Checking of Students are | Industry Internship Guide
wellbeing of theirs and will | Disseration checkedor Internship rates the stuaes
be equipped to make a plagiarisn in | Guide between 46 range on
valuable contribution to NTCC report the Likert Scale in the
society by practicing code of submissions feedback.
ethics in building enterpriseg * PG/PLO/D/CE| and are Indiscipline The University will
Comprehens Framework allowed to Cases adhere to zero
ive Exam appear for tolerance towards us
viva-voce of unfair means
upon
obtaining
plagiarism %
below 15%.
To be able to identify *Scoring PG/PLO9/D/E | 100% Student Exit| PG/R.O/ID/Ex | 80% students
business opportunities and | Rubrics MP students Survey it Survey response range
create employment. Promotg submit a between 46 on the
change and innovation, Business plan Likert Scale in the
Initiate innovalve solutions. and 50% Student Exit Survey.
Optimize available resource *Comprehen| PG/PLO/D/CE| students Alumni PG/PLO/ID/AI | 80% alumni respase
in a constraint environment | sive Exam | Framework should secure| Survey umni Survey | range between-8 on
a grade of 6 the Likert Scale in thg
and dove on Alumni Survey.
a 10point
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scale.

10| Able to apply the innovative | *Quiz Mentors will | Student Exit| PG/PLO/ID/Ex| 80% students
and creative skills to shape | (Rubrics) assesthe Survey it Survey response range
their future. Act with Learning between 46 on the
integrity, set themselves hig| “Comprenen PG/PLO/DICE | o, e ¢ Likert Scale in the
standards and have skills th{ S'V& Exam Framework 100% Alumni Survey.
are essential to their future studerts.
lives
Generate andritically *Comprehen| PG/PLO/D/CE Mentors will Student Exit| PG/PLO/ID/Ex | 80% students
analyze a novel idea througl sive Exam | Framework assess the Survey it Survey response range
a reasong decisionmaking Learning between 46 on the
11 | process, Present a critical curve of Likert Scale in the
analysis of the benefits and 100% Alumni Survey.
risks of developing an idea ¢
. students.
a project
To demonstrate the ability t *Comprehen| PG/PLO/D/CE Student Exit| PG/PLO/ID/Ex | 80% students
: . : sive Exam | Framework Mentors will | Survey it Survey response range
build relationships, network asiets% fhe between & on the
and trust with potential an Learning Likert Scale in the
e actual  ceworkers  and curve of Alumni Survey.
100%
stakehadlers. students.
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5.5Programme Title: MBA (Retail Management)
Leveli PG

Duration of the program (in yrs): 2 No. of Semesters: 4

5.5.1Programme Mission:

To develop the overall personality of Masters in Business Administration students koygniaem no only excellent management
professiomls in the area of RatdMlanagement but also good individuals, with understanding and regards for human values, pride in their
heritage and culture, a sense of right and wrong and yearning for perfediamizbe atibutes of courage of conviction aagdtion. The
programme ins to create talent to meet the current and future needs of the retail industry with hands on experience in retailing.

5.5.2Programme Educational Objectives/Goals:

1. Students willearn thefundamentals of retail business angdelep management skilte work in managerial positions in the retail
industry

2. Students will learn scientific approach with insight into practical implementations by applying their functional, tecithiCa
cambilities

3. Students will learn torwlerstand and appreasahe inteirelationships between the diverse and complex tasks of retail store operations
4. Students will learn to communicate proficiently, in oral, written, presentation, intfomsgarcmg and listening skills in the
managerant profession

5. Stucknts will be able to work effectively in diverse communities.

6. Students while decision making will evaluate Cultural diversity to benefit Retail business growth

7. Students will gin confideme and trust to practice ethical betoav in their professino

8. Students will seek learning opportunities all through their professional career

5.5.3Programme Operational Objectives
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1. The MBA (Retail Management) programme will facilitatevironmenfor innovation and research excellericethe intellectual gowth
of students

2. The MBA (Retail Management) programme provides an academic environment for holistic development of students

3. The Programme aims to facilitate opportunitigsriaovationand environment of research excellempeoviding intellectulagrowth of
MBA (Retail Management) students

4. The MBA (Retail Management) programme will encourage cultural diversity and a sense of social, ethical and environmental
responsibiliy among stuents

5. The MBA (Retail Managementjyggramme will provide mple opportunities for international exposure to students

6. The MBA (Retail Management) programme will provide opportunities for students to continuously interact with areaeemnpers of
faculty, industry and alumni to improwand demonstrate theikis and competencies

7. The MBA (Retail Management) programme will facilitate employment opportunities and also support students to stant thaiucss
8. The MBA (Retail Mangement) stuents will be prepared to be independearners who take rpensibility for their own learning; set
appropriate goals for ongoing intellectual and professional development

9. The MBA (Retail Management) programme aims to help students warteesid prace the highest standards of ethibehaviour
associated i their management profession

10. The MBA (Retail Management) programme will aim to attain national and international accreditations and universisytoanking

provide best in classcademic evironment

5.5.4Programme Learning Outcomes (PLOSs):

1. To be Competent in applying the knowledge in Retail Management and skills to manage retail stores and operations in the
international environment

2. Ability to engage effectively in the markedgsearch equiry and discourses, to formulate@asch questions and tcally analyse the
date to provide interpretations

3. Recognize pertinent market, customer and business information needs, use appropriate technologies and methodologies to loc:
acces and use iiormation.
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4. Respond effectively to unfailiar problems in unfailiar Business contexts. Ability to develop inventive and creative solutions
useful for marketing, branding and advertising, merchandising, store operations etc.

5. Capacity to communate effectiely with others using ICTs, multimedigisual, musical andtber forms appropriate to persuade the
customers B2C/B2B

6. Able to work in Collaborative teams, Capable of initiating as well as embracing change, To stay calm in crisis situatiotngaf€o
others

7. Able to work effectively in divels communities. Evaluat€ultural diversity to benefit Retail business growth. Appreciate local,
national and global issues and the social and philosophical contexts relating to marketing, retail setitag apeations.

8. A clear understanding and denstration of ethical,égal, social and civic responsibility as a retail manager and member of the
discipline.

9. Ability to innovate, plan and organize retail management activities that contributes to p@dwttomes Demonstrate people
management skillsn coordinating with etail outlet management.

10.To display spirit of curiosity and a desire to learn, and seeking out learning opportunities

11. Utilise real world problems to build marketing knowledge, devstopcturalkknowledge of problems appropriate tadrdisciplinary
inquiry for better retail management & operations

12. Ability to build customer relationships, networks, franchises and trust with potential and aetv@kens and stakeholders.

5.5.5Progmamme Operational Outcomes

Intended Operational Outcomes forMBA 1 Retall ManagementProgramme

The Faculty of MBAI Retail Managemergrogramme will use appropriate methodology and pedagogical tools for teaching
learning and development

The currizlum of MBAI Retail Managemenmirogramme will be eantemporary and relevato meet industry requirements and
benchmarked on global standards by incorporating feedback from all the stakeholders.

3 The student of MBA Retail Managemermirogramme will gradate in timey manner.

The student of MBA Retal Managemenprogrammaewill be provided with Academic facilities, Technological Resources for
teaching and learning.
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5 The student of MBA Retail Managemergrogramme will earn achievements in intemversity ExtraCurricular activities.

6 Faculty ofMBAT Retail Managemergrogramme will be engaged in scholarly and professional activities in order to enhanc
competencies and to contribute to the existing Body of Knowledge.

K The MBAI Retail Maragemenprogamme will integrate ethics and valuageaching, theory ahpractice, develop and retain
excellent students, faculty and staff.

8 MBAT Retail ManagemerRrogramme will facilitate cultivation of cross cultural humanitarian values.

9 The Faculty and 8idents of MBAI Retail ManagemerRrogramme will facilitatgoint research collaborations; invite
international delegates and speakers for seminars and conferences and various other opportunities for global exposure.

10 Faculty of MBA RetailManagemenProgramme will be continuously engagedaleveloping/ reviewig processes, policies and
systems to achieve prestigious accreditations from various national, international bodies and ranking bodies.

11 | Students of MBA Retail ManagemerRrogranme shall deglop and maintain strong relationskijth corporate.

12 Thestudents of MBA Retail ManagemerRrogramme shall maintain lifelong alumni network and keep the curriculum
responsive to industry needs.

13 The faculty of MBAI Retail ManagemerRrogramme wi support all the students for qugliplacements or join faily business
or start their own venture.

5.56 PEOT PLOs Mapping:
Mapping of Intended Programme Learning Outcomes to BroadBasedProgramme Educational Objectives (PEOS)

The broaebased studd learning goals identified in Seatid above encompass thdended student learning outcomes as articulated in this
section, and are general composites or summaries of these outcomes. These relationships are summarized in tteegnaicamegsping
below (Note: & in a given cell of the tablandicatesthe intended learning outcome in that row is associated with the learning goal in
that column.):
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oLOs PEOs PO PEO | PEO| PEO pEO | PEO | PEO | PEO
5 6 7 8
Programme.earning Outome 1 a
Programme Learning Outcome 2 a
Programme Learning Outcome 3 a
Programme Learning Outcome 4 a a
Programme Learning Outcome 5 a
Programme Learning Outcome 6 a a a
Programme Learng Outcome 7 a a a
Programme Learning Outcome 8 a
Programme Learning Outcome 9 a a a &
Programme Learning Outcome 10 a
Programme Learning Outcome 11 a a
Programme Learning Outcome 12 a a a
5.5.7Programme Educatioral Outcome Assessment Pla
S.N | PLO Direct Annexure for | Target Indirect Annexure for | Target
o] Direct Indirect
Assessment Assessment
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To be Competent in *Comprehensive| PG/PLO/D/CE| 80% students Student Exit | PG/PLO/ID/Ex | 80% students
applying the knowledge| Exam/Viva on Framework shall pass thg Survey it Survey response range
in Retail Management | annual basis exam. between 46 on the
and skills to manage Likert Scale in the
retail stores and Student Exit Survey.
operations in the
internatioral
environmenm
Ability to engage Term Paper, PG/PLO2/D/D | 100% Feedback of The Industry
effedively in the market| Seminar, issertation students wi | Industry Internship Guide
research enquiry and | Internship, undertake Internship rates the students
discourses, to formulate Dissertation and complete Guide between 46 range on
research questions and| (Rubrics) the the Likert Scale in the
critically analyse the Comprehensive | PG/PLO/D/CE| dissertation feedback.
date to provide Exam Framework
interpretations
Recogiize pertinen *Comprehensive| PG/PLO/D/CE| 100% Student Exit | PG/PLO/ID/Ex| 80% students
market, cusomer and Exam Framework students shall Survey it Survey response range
business information able to between 46 on the
needs, use appropriate leverage IT Likert Scale in the
technologies and inorder to Student Exit Survey.
methodologies to locate complete
access and use their
information. Assignement

s and

Projecs
Respond effectively to | *Business PG/PLO4/D/Si| 80% students Student Exit | PG/PLO/ID/Ex | 80% students
unfamiliar problems in | Simulation mulation shall able to | Survey it Survey response range
unfamiliar Business (Rubrics) demonstrate between 46 on the
contexts. Ability to Problem Likert Scale irthe
develop nventive and Solving and Student Exit Survey.
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creative saltions useful | *Comprehensive| PG/PLO/D/CE| Decision
for marketing, branding | Exam Framework Making Skill
and advertising,
merchandising, store
operations etc. Utilise
real world problems to
build marketing
knowledge, develop
structural knowledge of
problems appropriate to
interdisciplinary inquiry
for betterretail
managenent &
operations
Capacity to *Business 80% studentg Student Exit | PG/PLOID/Ex | 80% studats
communicate effectively Communication should securg Survey it Suvey response range
with others using ICTs, | Course Result a grade of 6 between 46 on the
multimedia, visual, analysis of all and above on Likert Scale in the
musical and other forms semesters a 10point Student Exit Survey.
appropriate to persuade scale in the
the customers B2C/B2B presentation

*Rubrics PG/PLO5/D/ | component

BC of Business

*Comprehensive| PG/PLO/D/CE| communicati

Exam Framework on course.
Able to work in * Behavioural 80% students Student Exit | PG/PLO/ID/Ex | 80% students
Collaborative teams, Science Course should securg Survey it Survey response range
Capable of initiating as | Result analysis a grade of 6 between 46 on the
well as embramg of all semesters, and abge on Likert Scale in the
change, © stay calm in | Journal of a 10point Student Exit Survey.
crisis situations, To Success scale inthe
motivate others Journal for

* Rubrics PG/PLG/D/B | Success

S
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* PG/PLO/DI/CE| component
Comprehensive | Framework of
Exam Behavioural
Science
course.
Able to work effectively | *Foreign 100% Student Exi | PGPLO/ID/Ex | 80% students shall
in diverse communities.| Business students' Survey it Survey able to demonstrate
Evaluate Cultural Language Result participation Global Outlook
diversity to benefit Analysis of all in case Prespective.
Retail business growth. | semesters studies
Appreciate local, i pertaining to
national and global * Rubrics PG/PLO7/DIF | giobal issues
issues and the social a BL
phi|osophica| ontexts * ComprehenSiVG PG/PLO/D/CE
relaing to marketing, | Exam Framework
retail selling and retalil
operations.
A clear understanding | *Plagiarism 100% Feedback of The Industry
and demonstration of | Checking of Students are | Industry Internship Guide
ethical, legal,social and | Dissertation checked for | Internship rates the students
civic responsibility as a plagiarism in | Guide between 46 range on
retail manager and NTCC report the Likert Scale in the
member of the discipling submissions feedback.
* Comprehensive PG/PLO/D/ and are Indiscipline The Universitywill
Exam CE allowed to Cases adherea zero
Framework appear for tolerance towards us
viva-voce of unfair means
upon
obtairing
plagiarisn %
below 15%.
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9 | Ability to innovate, plan | *Scoring Rubris | PG/PLO9/D/E | 100% Student Exit | PG/PLO/ID/Ex| 80% students
and organize retail MP students Survey it Survey response range
management activities submit a between 46 on the
that contributes to Business Likert Scde in the
productive outcomes. plan and Student Exit Swvey.
Demonstrate people 50% students
management skills in should securg
coordinating with retail a grade of 6
outlet management. and above on
*Comprehensive| PG/PLO/D/ a 10point Alumni PG/PLO/ID/AI | 80% alumni responsg
Exam CE scale. Survey umni Survey | range between-8 on
Framework the Likert Scale in th¢
Alumni Survey.
10| To display spirit of *Quiz (Rubrics) Mentors will | Student Exit | PG/PLO/ID/Ex| 80% students
curiosity and a desire to asses the Survey it Survey response range
learn, adl seeking ou Learning between 46 on the
learning ogportunities. curve of Likert Scale in the
*Comprehensive| PG/PLO/DCE | 100% Alumni Survey.
Exam Framework students.
Utilise real  world| *Comprehensive Student Exit | PG/PLO/ID/Ex | 80% students
problems  to builg Exam Survey it Survey response range
marketing  knowledge PG/PLO/DICE Mentorswill between 4 on the
develop structura Framevork Likert Scale in the
asses th )
knowledge of problem; : Alumni Survey.
: Learning
11 appropriate tC
. T L curve of
interdisciplinary inquiry|
. 100%
for better retail
students.
management g
operations
Ability to build customer *Comprehensive| PG/PLO/D/CE| Mentors will | Student Exit | PG/PLO/ID/Ex | 80% students
12 relationships, networky Exam Framework asses the Survey it Survey response range
franchises and wist with Learning between 46 on the
potential and aiwal co curve of Likert Sale in the
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workers and 100% Alumni Survey.
stakeholders. students.

5.6 Programme Title: MBA ( Finance)

LevelT PG

Duration of the program (in yrs): 2 No. of Semesters: 4

5.6.1 Programme Mission:

To develop the overall personality of Masters insiBess Administration stients by making them not only excellent Financial
professionals with specializations in areas of Taxation, Banking, International Finance, Wealth Management, GeneralRtileancial
Investment Banking, Financial Consulting, Finahé&nalytics, FinanciaMarkets but also good individuals, with understanding and regards
for human values, pride in their heritage and culture, a sense of right and wrong and yearning for perfaatisibaattributes of courage

of conviction and aabin.

5.6.2 Programme Educational Objectives/Goals:

1 Students will have Financial knowledge of the application of management principles in a professional work setting

2 Students will know to integrate theory and practice, as well as expertiss fienational areas in rkiag effective finan@l decisions by
understanding the relationship of business to global environment

3 Students will know how to develop and sustain good individual and organizational performance by leveragoig Rasearch skills,
Information and Technologitaompetencies in any management framework through financial modeling

4 Students will strategically think when and how to use assertiveness and influential skills

5 Students will be able to demstrate effective commuration skills thasupport and enhance managerial effectiveness

6 Students will have the positive perspectives and skills that create productive managerial leaders and business finsncial mode

7 Students will be able to reav and critique organizainal efforts to act ethically and responsibly

8 Students will be prepared for continued learning throughout their career in the field of Finance and Taxation aspects.

5.6.3 Programme Operational Objectives

Outcomes Assessment Plan 75



=

The MBA(Finate) programme will factlite environment for innoation and research excellence for the intellectual growth of students

The MBA (Finance) programme provides an academic environment for holistic development of students

3. The Programme aims to facilitat@portunities for innovatbn and environment of research excellence providing intellectual growth of MBA
students

N

4. The programme will encourage cultural diversity and a sense of social, ethical and environmental rdgp@msimng students

5. The Managemetnprogramme will providemple opportunities for international exposure to students

6. The Management programme will provide opportunities for students to continuously interact with area expert members of fiadutlyy
and alumni to improve and demonste their skills and congiencies

7. The Management programme will facilitate employment opportunities and also support students to start their own ventures

8. The MBA (Finance) students will be prepared to be independemeéesawho take responsibility foheir own learning; set gpopriate goals
for ongoing intellectual and professional development

9. The programme aims to help students understand and practice the highest standards of ethical behaviour associated miehagement
profession

10. The Managemetprogramme will aim to @ain national and international accreditation and university rankings to provide best in class
academieenvironment

5.6.4 Programme Learning Outcomes:

1To apply management concepts in a mdiiciplinary context and criticallgnalyze financial managent problems in volatile business environment.
2.To incorporate value added research in the current investment thesmijce, empirical data, corporate trends andtieed market intelligence to
generate high quality investntdadeas.

3.To apply stragies for financial decision making by challenging conventional ways of thinking and paying attention to details.

4.To poficiently communicate, search information and display extraordinary listening skills in the corporate world.

5.To adopt innovative ides to deal with financing needs and challenges at various stages in the lifecycle of an organization or an individual.
6.To allocate financial resources prudently that contributes to strategic business plan of the organization.

7.To understand and practittiee highest standards of ethical behavior associated with the finance profession.

8.To be able to acquire and evaluagsv knowledge through financial research methods, interpret results for achieving optimum end results.

9.To evduate performance of ingément decisions and effectiveness of asset allocation strategies for portfolios consisting of debt and equigy securitie
derivatives, real estate and other alternative investments.

10.To be able to apply FinTech in big data atiedyfor strategic finarial decision making to achieve long term sustainability.

5.6.5 Programme Operational Outcomes
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Intended Operational Outcomes for MBAFinance Programme

1 The Faculty of MBAFinance programme will use appropriate methodology padagogical tools for &&hing, learning and
devebpment

) The curriculum of MBAFinanceprogramme will be contemporary and relevant to meet industry requirements and benchmarked |
global standards by incorporating feedback from all the stakeholders.
The student of MBAFinarce programme will graduate in timely manne

4 The student of MBAFinanceprogramme will be provided with Academic facilities, Technological Resources for teaching and lear,

5 The student of MBAFinanceprogramme will earnanievements in inteuniversity Extra Curricular activities.

6 Faculty of MBAFinanceprogamme will be engaged in scholarly and professional activities in order to enhance their competenci
to contribute to the existing Body of Knowledge.

v The MBA Financeprogramme willintegrate ethics and values in teaching, theory and practice, develogtaindexcellent students,
faculty and staff.

8 MBA FinanceProgramme will facilitate cultivation of cross cultural humanitarian values.

9 The Faculty ad Students of MBArinan@ Programme will facilitate joint research collaborations; invite international delegyades
speakers for seminars and conferences and various other opportunities for global exposure.

10 Faculty of MBAFinanceProgramme will be antinuously engaged in deloping/ reviewing processes, policies and systems to achie
prestigious accreditations from v@aus national, international bodies and ranking bodies.

11 | Students of MBAFinanceProgramme shall develop and maintain strongicelahip with corporate.

12 | The students of MBAinanceProgramme shall maintain lifelong alumni network and keep the curriculum resptmsidestry needs.
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13 The faculty of MBAFinance Programme will support all the students for quality placemerjtirofamily business ostart their own
venture.

56.6 PEOT PLOs Mapping:
Mapping of Intended Programme Learning Outcomes to BroadBasedProgramme Educational Objectives (PEOS)

The broaebased student learning goals identified in Section | abovergrass the intended studdearning outcomes as articulated in this
section, and are general composites or summaries of these outcomes. Theashigliai@re summarized in the outcofteegoals mapping
below (Note: & in a given cell of the tablandicatesthe intended learning outcome in that row is associated with the learning goal in
that column.):

PEOs
PLOs

PEO 1

PEO 2

PEO 3

PEO 4

PEO 5

PEO 6

PEO 7

PEO 8

Programme Learning Octme 1

Programme Learning Outcome 2

an

Programme Learning Outcome 3

an

Programme Learning Outcome 4

Programme Learning Outcome 5

an

Programme Laaing Outcome 6

Programme Learning Outcome 7

an

Progamme Learning Outcome 8

an

Programme Learning Outcome 9

an

Programme Learning Outcome 10

Programme Learning Outcome 11

Programme Learning Outcome 12

an
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5.6.7 Programme EducationalOutcome Assessment Plan:

S.No | PLO Direct Direct Target Indirect Indirect Target
Assessment Assessment
1| To define, summarize concepts i *Comprehensive PG/PLO/D/CE | 80% students | Student Exit | PG/PLO/ID/ | 80% students
Management and apply it in mulf Exam/Viva on Framework shall pass the | Survey Exit Survey | response range
disciplinary context, able to annual basis exam. between 4 on
describe and ditally analyse the Likert Scale in
management problems in volatile the Student Exit
business environment Survey.
2 | Ability to acquire and eusate Term Paper, PG/PLO2/D/Di | 100% students | Feedback of The Industry
new knowledge through Busines| Seminar, Internship, ssertation will undertake | Industry Internship Guide
research methods, Ability to Dissertatio and complete Internship rates the students
identify, define, investigate, and | (Rubrics) the dissertation | Guide between 45 range
solve critical business issues, on the Likert Scalg
gnalyze datallnformat_lon and Comprehensive PG/PLO/D/ CE in the feedback.
interpret results for dving
. . Exam Framework
optimum solutions.
3 | Able to identify potential sources| *Comprehensive PG/PLO/D/ CE| 100% students | Student Exit | PG/PLO/ID/ | 80% students
of Business environment Exam Framework shall dle to Survey Exit Survey | response range
information using technologies, leverage IT between 46 on
Synthesize and define an idea inorder to the Likert Scale in
from multiple information complete their the StudenExit
sources. Assignements Survey.
and Projects
4 | Able to pay attention to details, | *Business PG/PLOA4/D/Si | 80% students | Student Exit | PG/PLO/ID/ | 80% sudents
challenging conveional ways of | Simulation (Rubrics) mulation shall able to Survey Exit Survey | response range
thinking, Applying a range of demonstrate between 4 on
strategies to problem solving Problem Solving the Likert Scale in
andDecision the Student Exit
Making Skill Survey.

Outcomes Assessment Plan

79



*Comprehensive
Exam

PG/PLO/D/CE
Framework

Communicate proficiently, in oral *Business 80% students | Student Exit | PG/PLO/ID/ | 80% students
written, present#on, information | Communication should secure a| Suwey Exit Survey | response range
searching and listening skills in | Course Result grade of 6 and between 46 on
the management giession analysis of all above ona 10 the Likert Scale in
semesters point scale in the Student Exit
the presntation Survey.
component of
. Business
*
Rubrics Eg/PLOS/D/ communication
*Comprehensive PG/PLO/D /CE course.
Exam Framework
To demonstrate excellent * Behavioural 80% students | Student Exit | PG/PLO/ID/ | 80% students
interpersonal, mentoring and Science Course should secure a| Survey Exit Survey | respons range
decisionmaking skills, including | Result analysis of al grade of 6 and between 46 on
an awareness of personal streng semesters, Journal | above on a 1.0 the Likert Scale in
and limitations. Promote self Success point scale in the Student Exit
awareness, empathy, cultural the Journal for Survey.
awareness and mutual respect Success
while working in teams. " . component of
Rubrics gG/PLOG/D/B Behavioural
* Comprehensive | PG/PLO/D/ CE Science ourse.
Exam Framework
Able to Understand global issueg *Foreign Business 100% students' | Student Exit | PG/PLO/ID/ | 80% students shal
from different perspectives, Language Result participation in | Survey Exit Survey | able to
Recognize thepportunities that | Analysis of all case studies demonstrate
the wider world offers, Learning | semesters pertaining to Global Outlook
from and respecting different global issues. Prespective.
cultures, Apply different forms of
communication in different * Rubrics PG/PLO7/D/E
cultural settings. BL
* Comprehenaie PG/PLO/D/ CE
Exam Framework
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8 | Understand and practice the *Plagiarism 100% Students| Feedback of The Industry
highest standards of ethical Checking of are checked for | Industry Internship Guide
behaviour associated with their | Dissertation plagiarism in Internship rates the students
management profession NTCC report Guide between 45 range

submissions ang on the Likert Scalg
are allowed to in the feedback.
* Comprehensie PG/PLO/D/CE | appear for viva | Indiscipline The University
Exam Framework voce upon Cases will adhere to zerog
obtaining tolerance towards
plagiarism % use of unfair
below 15%. means

9 | Able to find opportunities to *Scoring Rubrics PG/PLO9/D/E | 100% students | Student Exit | PG/PLO/ID/ | 80% students
improve the business valueaih MP submit a Survey Exit Survey | response range
as an intrapreneur. Develop Business plan between 46 on
business acumen and display ba and 50% the Likett Scale in
busness skills. students should the Student Exit

secure a grade Survey.
*Comprehensive PG/PLO/D/CE | of 6 and above | Alumni PG/PLO/ID/ | 80% alumni
Exam Framework on a 16point Survey Alumni response range
scale. Survey between 4 on
the Likert Scale in
the Alumni
Survey.

10 | Able to critically evaluate and *Quiz (Rubrics) Mentors will Student Exit | PG/PLO/ID/ | 80% students
reflect upon their ersonal asses the Survey Exit Survey | respons range
development during the work Learning curve between 4 on
experience and future learning of 100% the Likert Scale in
nee_dstj[o su_ppfortt their career *Comprehensive PG/PLO/DICE students. tShe Alumni
aspirations in future Exam Eramework urvey.

*Comprehensive PGPLO/DICE . PG/PLO/ID/ | 80% students
. - . Mentors will .
Ability to apply decision making | Exam Framework Exit Survey | response range
! assess the ,
methodologies to evaluate . Student Exit between 4 on
11 : " Learning curve : :

solutions forefficiency, Survey the Likert Scale in

) o of 100% .
effectiveness and sustainability the Alumni

students.
Survey.
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Demonstrate and possess the sk *Comprehensive PG/PLO/D/CE , PG/PLO/ID/ | 80% students
: : Mentors will :
to influence, negtiate and lead | Exam Framework Exit Survey | response range
: assess the :
business deals. : Student Exit between 4 on
12 Learning curve ) .
0 Survey the Likert Scale in
of 100% )
the Alumni
students.
Survey.
82
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5.7 Programme Title: MBA (Rural Management)

Leveli UG/PG : PG

Duration of the program (in yrs): 2 Years No. of Semeters: 4

5.8.1 Programme Mission:

To develop the overall personalif Masters in Business Administration students by making them not only excellent management
professionals in the area of Rural Management but also good individuals, with understanding andorelgancizn values, pride in their
heritage and culture, arsse of right and wrong and yearning for perfection and imbibe attributes of courage of conviction and action. The
objective of the programme is to develop among students a strong conceptual lginchbframework on rural management issues. The
programmeaims to create professional rural managers having appropriate skills and competencies for deliveraugisoni@ sustainable
projects for inclusive growth of rural areas.

5.8.2 Programme Educaional Objectives/Goals:

1. Students will learn the conds@nd techniques of modern management and their application in rural management

2. Students will develop skills in diagnosing and solving management problems in rural management

3. Students wilbain research and analytical skills for developing fram&wao rural management issues

4. Students will learn consultancy skills in rural management

5. Students will know to communicate orally and written to the rural community in outreach activities

6. Students will develop appropriate attitudes, leadesdtiils, networking skills, participatory decision making styles and technical/ IT
know how required for a professional rural manager

7. Students will learn to be an interface between the corpsgater and social development

8. Students will gain cordience to present issues related-paactice ethics, injustice, inequality, dishonesty, and lack integrity that thwart
the development of rural community

5.7.3 Programme Operational Objectives
1. The MBA (Rural Management) Programme will facilitate envwmnemt for innovation and research excellence for the intellectual growth

of students
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2. The MBA (Rural Management) Programme provides an academic environment for holistic development of students

3. The Programme aims to facilitate opportunities for innavatind environment of research excellence providing intellectual growth of
MBA (Rural Management) students

4. The MBA (Rural Management) Programme will encourage cultural diversity and a seneeiabf athical and environmental
responsibility among studés

5. The MBA (Rural Management) Programme will provide ample opportunities for international exposure to students

6. The MBA (Rural Management) Programme will provide opportunities for studeotmntinuously interact with area expert members of
faculty, industry and alumni to improve and demonstrate their skills and competencies

7. The MBA (Rural Management) Programme will facilitate employment opportunities and also support studentseo siart ventures

8. The MBA (Rural Management) studentsivisié prepared to be independent learners who take responsibility for their own learning; set
appropriate goals for ongoing intellectual and professional development

9. The MBA (Rural Management) égramme aims to help students understand and practicagtmestistandards of ethical behaviour
associated with their management profession

10. The MBA (Rural Management) Programme will aim to attain national and international accreditations andyursinknsgs to provide

best in class academic environment

5.7.4 Programme Learning Outcomes (PLOS):

1. To demonstrate conceptual knowledge in dealing with issues related to rural development interventions. To develap raveseenies
schemes, programmend government initiatives in improving the quality afatdife. To understand the linkage of welfare strategy and
implementation.

2. Ability to use knowledge and skills to devise solutions to unfamiliar socio economic problems, ability to analyzecaty evaluate
arguments related to poverty, sociatwgty and imbalances in social development. Ability to synthesize and organize information related
rural problems and capacity to interpret findings for rural development and empowerment.

3. Ability to retrieve important information from web related tsistance from various agencies and developmental programmes,

Proficiency in the appropriate use of contemporary technologies.
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4. Able to identify opportunities from rural areas in business cordextlop new ideas and create innovative solutions ,alhtievaluate
situations and generate propositions like better enforcement of land reforms, credit access, marketing of rural products etc.

5. Capable to effectively communicate orally and writiethe rural community in outreach activities. Ability teepent information in a
highly coherent manner across different contexts to attract developmental projects related to sanitation, health, wateateugiped
management.

6. Demonstrate cdidernce in work, initativenessbe reliable, enthusiastic, pestive and a team player to engage in community
development

7. To be aware of ethical, social and cultural issues within a global context and their importance in exercising prciefisi@mal
responsibilities in developing the rural communities.

8. To understand how their ethical actions can enhance the wellbeing of theirs and will be equipped to make a valuable ctmtribution
society. To Strive for justice, equality, honesty, and integrigflipersonal and professional pursuits.

9. To be able to enhtify opportunities to create social enterprise in rural areas financially valuable and create employment opportunities for
self & others

10. To be independent learners who take responsibility&r own learning and have skills that are essentididio future lives

11. Generate and critically analyze a novel idea through a reasoned dew&iog process, Present a critical analysis of the benefits and
risks of developing an idea or a prdje

12. To demonstrate the ability to build relationshipthwirral communities/ networks and trust with field workers and stakeholders.

5.7.5Programme Operational Outcomes

Intended Operational Outcomes forMBA 1 Rural ManagementProgramme

The Faclty of MBAT Rural Managemergrogramme will use appropriateethodology and pedagogical tools for teaching,
learning and development
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2 The curriculum of MBAI Rural Managemergrogramme will be contemporary and relevant to meet industry requiremer
and enchmarked on global standards by incorporating feedbakdH the stakeholders.

3 The student of MBA Rural Managemergrogramme will graduate in timely manner.

4 The student of MBA Rural Managemergrogramme will be provided with Academic fadés, Technological Resources fg
teaching and learning.

5 The student of MBA Rural Managemergrogramme will earn achievements in interversity Extra Curricular activities.

6 Faculty of MBAI Rural Managemergrogramme will be engaged in scholarly gmdfessional activities in order to enhance
their competecies and to contribute to the existing Body of Knowledge.

7 The MBAT Rural Managemergrogramme will integrate ethics and values in teaching, theory and practice, develop an
excellent sudents, faculty and staff.

8 MBA 1 Rural ManagemerRRrogramme will facilitate cultivation of cross cultural humanitarian values.

9 The Faculty and Students of MBARural ManagemerRrogramme will facilitate joint research collaborations; invite
international delegates and speakers for seminars and confeegrtbearious other opportunities for global exposure.

10 Faculty of MBAI Rural ManagemerRrogramme will be continuously engaged in developing/ reviewing processes, poli
and systems to achiepeestigious accreditations from various national, intéonat bodies and ranking bodies.

11 | Students of MBAI Rural ManagemerRrogramme shall develop and maintain strong relationship with corporate.

12 The students of MBA Rural ManagemeriRrogrammeshall maintain lifelong alumni network and keep the culuicu
responsive to industry needs.

13 The faculty of MBAT Rural ManagemerRrogramme will support all the students for quality placements or join family
business or start their own venture.
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5.7.6 PEOT PLOs Mapping:

Mapping of Intended Programme Learning Outcomes to BroadBasedProgramme Educational Objectives (PEOS)

The broaebased student learning goals identified in Section | above encompass the intended student learning outcoulatedsrathis
section, and are general composites or sunesaf these outcomes. These relationships are summarized in the ottic@oals mapping

below (Note: & in a given cell of the tablandicatesthe intended learning outcome in that row is assoated with the learning goal in
that column.):

PEOs PEO | PEO | PEO | PEO | PEO | PEO | PEO | PEO
PLOs 1 2 3 4 5 6 7 8

Programme Learning Outcome | &

an

Programme Learning Outcome |

an

Programme Learning Outcome |
Programme Learning Outcorde

an
an

an
an

Programme LearngmOutcome 5

an
Q

Programme Learning Outcome |{

Programme Learning Outcome |

an

an

Programme Learning Outcome |

an
an
an

Programme Learning Outcome { 5

an

Programme Leaing Outcomel0 a

an
an

Programme Learning Outcome | a

an
Q

Programme Learning Outcome |
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5.7.7 Programme EducationalOutcome Assessment Plan:

S.N | PLO Direct Annexure for | Target Indirect Annexure for | Target
o] Direct Indirect
Assessment Assssment
1 | To demonstrate conceptual *Compretensiv | PG/PLO/D/C | 80% studentg Student Exit| PG/PLO/ID/Ex | 80% students
knowledge in daling with | e Exam/Viva on| E Framework | shall pass thg Survey it Survey response
issues related to rural annual basis exam. range
development interventions. between 46
To develop awareness on the Likert
related to schemes, Scale in the
programmes and Student Exit
government initiatives in Survey.
improving the quality of
rural life. To understand ¢h
linkage of welfare strategy
and implementation.
2 | Ability to use knowledgg Term Paper, PG/PLO2/D/ | 100% Feedback of] The Industry
. . .| Seminar, Dissertation | students will | Industry Internship

and skilk to devise solution . . i

Internship, undertake Internship Guide rates
to unfamiliar socig Dissertation and complee | Guide the students
economic problems, abilit] (Rubrics) . the . between %

’ | Comprehensive| PG/PLO/D/C | dissertation range on the
to analyze and criticalll Exam E Framework Likert Scale
evaluate arguments relat in the

feedback.

to poverty, social securit
imbalances in socij

Ability @

and
development.

synthesize and organiz

information related rura
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problens and capacity t

interpret findings for rura

development an(
empowerment.
Ability to retrieve important *Comprehensiv| PG/PLO/D/C | 100% Student Exit| PG/PLO/ID/E | 80% students
information  from  web| € Exam E Framework | students shall Survey it Survey response
able to range
related to assistance fro leverage IT between 46
. . inorder to on the Likert
various agencies an .
complete Scale in the
developmental programme their Student Exit
. . Assignement Survey.
Proficiency in the s and
appropriate use C Projects
contemporary technologies
Able to identify | *Business PG/PLOA4/D/S| 80% students StudentExit | PG/PLO/ID/Ex| 80% students
opportunities  from  rura) Simulation imulation shall able to | Survey it Survey response
(Rubrics) denonstrate range
areas in business conte] Problem between 46
develop new ideas ar Sol\{ir!g and on the_Likert
: : : *Comprehensiv| PG/PLO/D/C Decision Scale in the
crede innovative solutions P Making Skill Student Exit
e Exam E Framework Survey.

critically evaluate situation
amd generate propositior
like better enforcement (
land reforms, credit acces

marketing of rural product
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etc.

Capable to effectively
communicate orally and
written to the rural
community in otreach
activities. Ability to present
information in a highly
coherent manner across
different contexts to attract
developmental projects
related to sanitation, health
water supply, watershed
manaement.

*Business

Communication

Course Result

analysis ofall

semesters

*Rubrics PG/PLO5/D/
BC

*Comprehensiv| PG/PLO/D/C

e Exam E Framework

80% students
should securg
a grade of 6
and above on
a 10point
scale in the
presentation
component
of Business
communicati
on course.

Student Exit
Suwey

PG/PLO/ID/EX
it Survey

80% studentg
response
range
between 45
on the Likert
Scale in the
Student Exit
Survey.

Demonstrate confidence in
work, initativeness , be
reliable, enthusiastic, pro
active and a team player to
engagen community
development.

* Behavioural

Science Course
Result analysis
of all semesters

Journal of

Success

* Rubrics PG/PLO6/D/
BS

* PGPLO/D/C

Comprehensive| E Framework

Exam

80% studentg
should securg
a grade of 6
and above on
a 10point
scale in the
Journal for
Success
component
of
Behavioural
Science
course.

Student Exit
Survey

PG/PLO/ID/EX
it Survey

80% studentg
response
range
between &%
on the Likert
Scale in the
Student Exit
Survey.
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To be aware of ethical, *Foreign 100% Student Exit| PG/PLO/ID/Ex | 80% students
social and cultural issues | Business students' Survey it Survey shall able to
within a global context and | Language participation demongrate
their importance in Result Analyss in case Global
exercising professional skill| of all semesters studies Outlook
and responsibilities in i pertaining to Prespective.
developing the nal * Rubrics PG/PLO7/D/F| global issues
communities. BL
* PG/PLO/D/C
Comprehensive| E Framework
Exam
To understand how their | *Plagiarism 100% Feedback off The Industry
ethical actions can enhanceg Checking of Students are | Industry Internship
the wellbeing of theirs and | Dissertation checked for | Internship Guide rates
will be equipped to make a plagiarism in | Guide the students
valuable contribution to NTCC report between 46
society. To Strive for justice submissions range on the
equaity, honesty, and ard are Likert Scale
integrity in all personal and allowed to in the
professional pursuits. appear for feedback.
* PG/PLO/DIC | viva-voce Indiscipline The
Comprehensive| E Framework | upon Cases University
Exam obtaining will adhere
plagiaism % to zero
below 15%. tolerance
towards use
of unfair
means
To be able to identify *Scoring PG/PLO9/D/E| 100% Student Exit| PG/PLO/ID/Ex | 80% students
opportunities to create socii Rubrics MP students Survey it Survey response
enterprise in rural areas submit a range
financially valuable and Business between 4%
create employment plan and on the Likert
opportunities for self & 50% studentg Scak in the

others

should securg

Student Exit
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a grade of 6 Survey.
and above or
a 10point
scale.
*Comprehensiv| PG/PLAOD/C Alumni PG/PLO/ID/AI | 80% alumni
e Exam E Framework Survey umni Survey | response
range
between 4%
on the Likert
Scale in the
Alumni
Survey.

10 | To be independent learners *Quiz (Rubrics) Mentors will | Student Exit| PG/PLO/ID/Ex | 80% students
who take responsibility for asses the Survey it Survey response
thar own learning and have Learning range
skills that are essential to curve of between 46
their future lives *Comprehensiv| PG/PLO/D/C | 100% on the Likert

e Exam E Framewok | students. Scale in the
Alumni
Survey.
" *Comprehasiv | PG/PLO/D/C | Mentors will | Student Exit| PG/PLO/ID/Ex | 80% students
Generate and critically )
: e Exam E Framework | asses the Survey it Survey response
analyze a novel idea throug Leanin ranae
a reasoned decisiemaking 9 g
- curve of between 46
11 | process, Present a critical :
: . 100% on the Likert
analysis of the benefits and .
: : . students. Scale in the
risks of developing an idea :
. Alumni
or a project
Survey.
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12

To demonstrate the ability
build relationships with rura
communities/ networks an
trust with field workers and

stakeholders.

*Comprehensiv
e Exam

PG/PLO/D/C
E Framework

Mentors will
asses the
Learning
curve of
100%
students.

Student Exit
Survey

PG/PLO/ID/Ex
it Survey

80% studentg
response
range
between %6
on the Likert
Scale in the
Alumni
Survey.
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5.8 BBA-(International Business)
Leveli UG

Duration of the program (in yrs): 3 No. of Semesters: 6

5.8.1 Mission Statement

Programme Mission

To impart education in the area of international Business and #bogeeadl round Pesonality of students by malkgrthem
not just excellent professionals but also good individuals with understanding and regard for Human values, pride

heritage and culture, a sense of right and wrong, and a yearning for perfection.

5.8.2 Programme Educational Objectives (PEQ)

Educational Goals

1. To impart education in the area of International Business

2. To develop all round personality of students by making them not just excellent professionals but also good individt
understanding andegard for human values, prigetheir heritage and culture, a sense of right and wrong, and a yearr|
for perfection.

3. To make students exhibit effectual communication skills that augment efficacy of managers.

4. To positive outlook amayst students anability that create industri@umanagerial leaders and business networks

5.8.3 Programme Operational Objectives

Operational Goals

1. This program will facilitate an academically conducive environment for holistic development of stuf
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This programntends to provide educationalaellence in academic delivery

3. ThisProgramme will encourage intellectual growth of faculty through innovation and research.

4. ThisProgramme will aid in nurturing of core values of university and etharadct amongsts
students, faculty and staff.

5. This Programme will foster cultural empathy and a sense of social and environmental responsibilit

6. This Programme will offer abundant opportunities for international exposure to its faculty and stude

7. This Progranme will endeavor towards persst enhancement of processes and systems and aim to
national and international accreditations and university rankings.

8. ThisProgramme will strengthen its bond with the industry through collaboratiseactions wit alumni
networks and industryxeerts.

9. ThisProgramme will facilitate students in pursuing their further studies in management or obtain
employment as per their merit or create their own business ventures.

10. This Programme will facilitatggood governarein discharge of responsibiét and execution of policies
and programs.

5.8.4 Programme Learning Outcomes

1.

Student shall be able to classify International Business in its interdisciplinary context.

2.

Student shall be able to created practis¢hinking independently, analytitpa and creatively

3.

Student shall be able to use appropriate tools and methodologies to classify and process
information

Student shall be able to select and apply strategies to solve problems

Studen shall be al# to demonstrate and develop coumicate skills, in oral, written, presentatio

Student shall be able to define and practice Leadership skills and demonstrate excellent
interpersonal skills,.

7.

Student shall be able to Identify anldisitrate globbbusiness opportunities offeragross the
globe.

8.

Student shall be able to define and practice the highest standards of ethical behaviour as g
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manager.

9. Student shall be able to outline ,plan and evaluate InternationaleBadtnacticethat contributes
to productive otcomes.
10. Student shall be able to comply the spirit of curiosity and a desire to learn, and seeking out

opportunities in the global environment

5.8.5 Programme Operational Outcomes

Operational Outcomes

1.

The Faculty of BBAIB programme Wl use appropriate methodology and pedagogical tools for teaching, learning &
development.

The BBAIB programme Programme will facilitate an atmosphere that promotes overall development of students

The BBAIB programme Programme will encourageellectual growth of faculty through innovation and research.

The BBAIB programme Programme will aid in nurturing of core values of university and ethical conduct amongst
students, faculty and sfaf

The BBA-IB programme will integrate eits and values in teaching, theory and practice, develop and retain excellg
students, faculty and staff

BBA-IB programme will facilitate cultivation of cross cultural humanitarian values.

BBA-IB programme will becontinuously engaged in developingviewing processes, policies and systems to achieV
prestigious accreditations from various national, international bodies and ranking bodies.

BBA-IB programme will be continuously engaged in developiagiewing pocesses, policies and systemadbieve
prestigious accreditations from various national, international bodies and ranking bodies.

BBA-IB programme will support all the students for quality placements or join family business or startvih@enture

10

BBA-IB programme will faciliate good governance in discharge of responsibilities and execution of policies and
programs.

Outcomes Assessment Plan

96



5.8.6 PEO-PLO Mapping
Mapping of Intended Programme Learning Outcomes to BroadBasedProgramme EducationalObjectives (PEOS)
The broaebased student leaing goals identified in Section | above encompass the intended student learning outcomes as articulated in this

section, and are general composites or summaries of these outcomes. These relationshipsmaredumte outcomes$o-goals mapping
below(Note: & in a given cell of the tablandicatesthe intended learning outcome in that row is associated with the learning goal in

that column.):

Linkage of PEO & PLOs:

PEOs
PLOs

PEO 1

PEO 2

PEO 3

PEO 4

PEO 5

Progamme Larning Outcome 1

Programme Learning Outcome 2

Programme Learning Outcome 3

Programme Learning Outcome4

Programme Learning Outcome 5

an

Programme Learning Outcan®

an

Programme Learning @come?7

Programme Learning Outcome 8

an

Programme Learning Outcome 9

an

Programme Learning Outcomel0
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5.8.7 Programme EducationalOutcome Assessment Plan

PEOG s PLOGS Direct Tool No for Direct Target Indirect Tool_No for Indirect Target
Assessment Performance Assessment Performance
Demonstrate
a strong base
of general
management
and build
strong pillars
over itin a
particular
area of
Students speciglizatio
will  exhibit .
practical (Mgrketlng, 80% stu
knowledge | 'Il': msnlge'\,/l 80% student response range
of the| ”an.d " | *Comprehe UG/PLO/D/CE sha?l Z:sse?hz Student Exit UG/PLO/ID/Exit Surve between 46 on
management nsive Exam Framework Survey Y| the Likert Scale
Entrepreneur exam. .
concepts an( ship) in the Student
principles in | : Exit Survey.
the work Deye_ op an
scenario. gb|||ty 0
integrate
knowledge
of one area
into other
and
understand
managemen
asa
comprehensi
ve concept
Students will] Develop an 100% students| Feedback of 80 % Industry
progress an¢ eye to look | Dissertatio| UG/PLO2/D/Dissertat will undertake Industry Internship Guide
sustain out for n (Rubrics) ion and complete Internship rates the student
effective changes, the dissertation Guide betweend-5
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individual opportunities range on the
and and threats Likert Scale in
organization in the the feedback.
al business
perfamance | environment.
by Demonstrate
leveraging ability to use
research an( various tools
IT skills in a and
given techniques
context. of research
methodology
to convert
threas into
opportunities
and
weaknesses
into
strengths.
Students will
progress an¢ Critically
sustain analyze,
effective evalude and
individual synthesize 0
and data into r8esopo/r?sesra;eu
L : : 0
organization | informaion *Comprehe UG/PLO/DICE 80% students Student Exit : between 4 on
al relevant to . shall pass the UG/PLO/ID/Exit Survey )
. nsive Exam Framework Survey the Likert Scale
performance taking exam. .
) in the $udent
by business .
. . Exit Survey.
leveraging decisions
research an{ through use
IT skills in a| of relevant
given IT tools.
context.
Students will]  Develop 80% students 80% stu
recognize skilland | *Comprehe UG/PLO/DICE Student Exit , response range
- : shall pass the UG/PLO/ID/Exit Survey
and expertise in | nsive Exam Framework Survey between 4 on
exam. ¢
understand problem the Likert Scale
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the use of solving. in the Student
assertivenesy Gain Exit Survey.
and experience
influential in dealing
skills. with diverse
business
situaions
and decision
making.
Learn about
business
etiquettes.
Develop
Students will| high degree| *Business 80% students
exhilit of verbal non| Communic should secure g 80% stu
effectual | i verbal and ation grade of 6 and response range
communicati written Coure above on a 10 | Student Exit : between 46 on
on skills that | communicati| Result point scale in the Survey UG/PLO/ID/Exit Survey the Likert Scale
augrent on. analysis of Business in the Studen
efficacy of | Understand all communication Exit Survey.
managers. Cross semesters course.
cultural
difference in
communicati
on.
Utilizing a five
(5)-point scale
rubric with the
Intended Studen
Learning
. . Outcomes, at
Rubrics UG/PLO5/D/ BC least 80% of
randomly
sampled from
the BC course
will achieve
proficient or
10
Outcomes Assessment Plan 0




distinguished
(score2 and
above).

0
*Comprehe| ~ UG/PLO/D/CE | B0% students
. shall pass the
nsive Exam Framework
exam.
Develop
highest order
of behavioral
Students and
will develop | interpersonal .
onﬂ?osc;tllvaen d Dersnkcllrlfs-trate Behavioura 80% students 80% stu
- o | Science shout secue a response range
ability that | initiative and ¢ .
create lead by Course grade of 6 and | Student Exit betw_een 4% on
. ) Result above on a 10 Survey the Likert Scale
industrious example. : . . .
: . analysis of point scale in the in the Student
managerial Practice :
. all BS Result. Exit Survey.
leaders and| effectively
. semesters
business both as an
networks. individual
and as a
team
member.
Utilizing a five
(5)-pointscale
rubric with the
Intended Studen
Learning
Outcomes, at
0,
*Rubrics | UG/PLO6/D/BS | '€ast80%of
randomly
sampled from
the BS course
will achieve
proficient or
distinguished
(score 2 and
10
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above).

0
*Comprehe| ~ UG/PLO/DICE | B0% students
. shall pass the
nsive Exam Framework
exam.
Students will
amalgamate Recoanize
learning ogniz
from theory ar_ld |d(_ant_|fy
diversity in
and
experience cultures.
’ * 1
and make S_h_o_w For_elgn 80% students 80% stu
. sensitvity to | Business
use of skills . should secw a response range
developed various Language grade of 6 and | Student Exit , between 46 on
7 cultural and Result UG/PLO/ID/Exit Survey )
across . : above on a 10 Survey the Likert Scale
. environment| Analysis of . : .
functional , point scagé in the in the Student
. al issues ang all :
areas in FBL Result. Exit Survey.
: demonstrate| semesters
making ,
. traits of
effective

L lobal

decisions for b%siness

business in & Iy
dynamic practitioner.

scenario.

Utili zing a five
(5)-point scale
rubric with the
Intended Studen
Learning
Outcomes, at
*Rubrics | UG/PLO7/D/FBL 'erfr’]t d%?:]/l"y"f
sampled from
the FBLcourse
will achieve
proficient or
distinguished
(score 2 and
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Outcomes Assessment Plan

above).
0
*Comprehe|  UG/PLO/D/CE | S0% students
. shall pass the
nsive Exam Framework
exam.
Apply
ethical
business
Studentswill | practices to
become | show case 100% students 80 % Industry
ethically highest level : , :
: o , will undertake Internship Guide
responsible of Dissertati Feedback of
. and complete rates the student
managers | commitment on . . Industry
o the dissertation . between 45
that to (Plagiarsm ithin al | Internship h
ositively | professional| Cheding ) with in al least Guide range on the
pim act code of 85% original Likert Scalein
P : content thefeedback.
businesses| conductin
and society.| the arena of
business
managemen
The University
* 0, .
UG/PLO/D/CE 80% students Indiscipline will adhere to
Comprehen Framework shall pass the Cases zero tolerance
sive Exam exam. towards use of
unfair means.
Acquire all Utilizing a five
Students will the (5)-point scale
recognize necessary rubric with the 80% st u
and skill set to be| *Employea Intended Studen
> : response range
understand | a manager.| ability & Learning Student Exit between 4 on
the use of Practice Entreprene| UG/PLO9/D/EMP | Outcomes, at UG/PLO/ID/Exit Survey )
. T . Survey the Likert Scale
assertivenss| creativity. urship ( least 80% of .
. in the Student
and Analyse Rubrics) randomly :
. . . Exit Survey.
influential risks and sampled
skills. explore students will
opportunities achieve
10



to create new
business
propositions.
Develop idea
generation
skills, risk
taking ability
and ability to
convert ickas
into businesy

proficient or
distinguished
(score3 and
above).

ventures.
80% alumni
. response range
Compreher|  UG/PLOIDICE St?e(;/?l g‘giﬂf Alumni UG/PLO/D/Alumni | between 4 on
. Framework Survey Survey the Likert Scale
sive Exam exam. . X
in the Alumni
Survey.
Student will
in?;\éiltoapn d Utilizir_lg a five
competency (5)-point scale
for rubric with the
. Intended Studen
Students will| knowledge Learning
critically acquisifon Outcomes. at 80% stu
appraise and through use least 80% ’of response range
10 reflect of sources *Quiz randomly Student Exit UG/PLO/ID/Exit Survey between 4 on
learning and like (Rubrics) sampled Survey the Likert Scale
development] Newsspapers stud%nts will in the Student
throughout | / Business achieve Exit Survey.
their career. Magazines/ proficient or
d'-'brary distinguished
atabases/ (score 3 and
Internet for above)
life-long '
learning.
* UG/PLO/D/CE 80% stidents
Compehen Framework shall pass the
10
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sive Exam exam.

59BBA T 3 Continent
LevelT UG

Duration of the program (in yrs): 3 No. of Semesters: 6

5.9.1 Mission Statement

Programme Mission

To impart education in the areainfernational Business with tlexposure tstudents in three different coméints and to
develop all round @rsonality of students by making them not just excellent professionals but also good individuals
understanithg and regard fordman values, fide in their heritage and cutey a sensefeight and wrong, and a yearning
for perfection.

5.9.2 Programme Educational Objectives (PEOS)

Educational Goals

1. 3 Continent BBA programme is designed to give students a clear understanding of manageosgns$ and an understandi
of doing busines internationally.

2. The programme provides a multimensional focus of study and the student, at a young age, is able to comprehend nu
business.

3. This programme also lays a knowledgeable foundatiostiidents who may want to pueshigher eduation in India or
internationally.

4. The programme will help students to develop all round personality of students by making them not just excellent profg

but also good individuals with understandingl aagard for human values, prittetheir hertage and culture, a sense of righ

Outcomes Assessment Plan




and wrong, and a yearning for perfection.

5. The programme will help students recognize and understand the use of assertiveness and influential skills.

5.9.3Programme Operational Objectives

1.

This 3 ContinentProgrammaentends to achieve distinction in academic delivery and teaching processeg

. This Programme will facilitate an atmosphere that promotes overall development of students.

This Programme will encourage intelleal growth of faculty through innovah and esearch.

2
3.
4

. This Programme will aid in nurturing of core values of university and ethical conduct amongst its stude

faculty and staff.

e

This Programme will foster cultural empathy and a sense of sociahaindreanental responsibility.

This Prgramme wi offer abundant opportunities for international exposure to its faculty and students.

This Programme will endeavor towards persistent enhancement of processes and systems and aim to
national and inteational accreditations and univeysiankings.

This Programme will strengthen its bond with the industry through collaborative interactions with alumn
networks and industry experts.

This Programme will facilitate students in pursuing their furthediss in management or obtain employing
as peitheir merit or create their own business ventures.

10. This Programme will facilitate good governance in discharge of responsibilities and execution of policié

programs.

5.9.4 Programme Learning Outcanes

1.

Student shall be able to deseilnternatioal Business in its interdisciplinary context .

2.

Student shall be able to develop and practise thinking independently, analytically and creatively.
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Student shall be able to use appropriate toolsnagttiodologies to locate, assess amat@ss inforration

Student shall be able to apply skills to effectively recognize and resolve issues

Student shall be able to demonstrate and develop communicate skills, in oral, written, presentatio

2 A R

Student shall be able to define and praeticeadershigkills and demonstrate excellent interpersonal
skills,.

N

Student shall be able to identify and illustrate global business opportunities offered across the glo

Student shall be able to develaplgoractice the highest standardsthiaal behavbur as a global
manager or an entrepreneur.

Student shall be able to identify and interpret International Business Practices that contributes to
productive outcomes.

10.

Student shall be able to apsé the global environment and takeid®mns accatingly.

5.9.5 Programme Operational Outcomes

Operational Outcomes

1.

The Faculty of 3 Continent programme will use appropriate methodology and pedagogical tools for teaching, lean
developmaet.

The curriculum will be contengrary and relevarto meet industry requirements and benchmarked on global standa
incorporating feedback from all the stakeholders.

The student of 3 Continent programme will earn achievements iaunieersty Extra Curricular activities.

The 3 Continent mrgramme will integrate ethics and values in teaching, theory and practice, develop and retain e
students, faculty and staff.

3 Continent programme will facilitate cultivation of cross ardt humanitarian values.

3 Contirent programme shiadevelop and maintain strong relationship with corporate.

Shall maintain lifelong alumni network and keep the curriculum responsive to industry needs.

®(~N|o|o

Shall give exposure to students to underdtglobal business nuances while gind in India, UKand US under 3
Continent programme

3 Continent programme will support all the students for quality placements or join family business or start their oy
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venture.

10 3 Continent programme will fditate good governance in discharga@sponsibilitis and execution of policies and
programs.

11 The Faculty of 3 Continent programme will use appropriate methodology and pedagogical tools for teaching, lear
development.

12 The curriculum willbe contemporary and relevant to mieeiustry requirerants and benchmarked on global standards
incorporating feedback from all the stakeholders.

59.6 PEOT PLOs Mapping:

Mapping of Intended Programme Learning Outcomes to BroadBasedProgramme Educational Objectives (PEOS)

The broaebased student leang goals identified in Section | above encompass the intended student learning outcomes as articulated in this
section, and are general composites or summaries of these outcomes. These retatienshipmarized in the outcortegyoals mapping

below (Note: & in a given cell of the tablandicatesthe intended learning outcome in that row is associated with the learning goal in

that column.):

Linkage of PEO & PLOs:

PEOs PEO 4 PEOS
N PEOLl | PEO2 | PEO3

Progranme Learning Outcome 1] & x

Programme Learning Outcome | & a a x

Programme Learning Outcome | a a
Programme Learning Outcomeq 4 3 3

Programme Learning Outcome ! 5

an

Progamme Learning Outcome § i

Programme Learning Oabme 7 3

an
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Programme Learning Outcome |

Q
Q:
an

Programme Learning Outcome ! 3

an

Programme Learning Outcome]

5.9.7 Programme EducationalOutcome Assessment Plan:

Tool No for Target Tool_No for Target
PLOOS Direct Direct 9 Indirect Indirect 9
Performance Performance
Assessment Assessment

80% st ud
response range
Student Exit UG/PLO/ID/Exit between 4% on the

Student shall be able t
describe International
Business in its

80% students

*Comprehensi UG/PLO/D/CE shall pass the

: o ve Exam Framework Survey Survey Likert Scale in the
interdisciplinary exam .

Student Exit
context .

Survey.

Student shall be able t 80 % Industry
develop and practise 100% students| Feedback of Internship Guide
thinking Dissertation | UG/PLO2/D/Di | will undertake Industry rates the students
independently, (Rubricy ssertdon and complete th¢  Internship between 4 range
analyticallyand dissertation Guide on the Likert Scale
creatively. in the feedback.

80% st ucd
response range
Student Exit UG/PLO/ID/Exit between 4% on the

Student shall be able t
use appropriate tds
and methodologies to

80% students

*Comprehensi UG/PLO/D/CE shall pass the

ve Exam Framework Survey Survey Likert Scale in the
locate, assess and exam. Studett Exit
process information Survey
0, [
Stucert shall be able T «comprehensi UG/PLODICE | 5070 SRS | giygent xit | uaiPLODIEXIE | 82 % ST U
PPy . ve Exam Framework P Survey Survey o d
effectively recognize exam. between 46 on the

10
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and resolve issues Likert Scale in the
Student Exit
Survey.
80% gudents
*Business should secure a 80% st uc
Communicati grade of 6 and response range
on Course above ona 10 | Student Exit | UG/PLO/ID/Exit | between 4% on the
Result point scale in the Survey Survey Likert Scale in the
analyss of all Business Student Exit
semesters communication Survey.
course.
Utilizing a five
Student shall be able t (5)-point scale
demonstrate and rubric with the
develop communicate Intended Studen
skills, in oral, written, Learning
presentation Outcomes, at
R UG/PLOS/D/ | 8astB0%of
ubrics randomly
BC
sampled from
the BC course
will achieve
proficient or
distinguished
(score 2 and
above).
“Comprehensi UG/PLO/D/CE | 5070 StUaents
ve Exan Framework shall pass the
exam.
Student shall be able t * 80% students 80% st ucd
define and practice Behavioural should secure a Student Exit response range
Leadership skills and Sciene grade of 6 and Survey between 46 on the
demonstrate excellent Course above on a 10 Likert Scale inthe
interpersonal skills,. Result point scale in the Student Exit
11
0
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analysis of all

semeters

BS Result.

Survey.

*Rubrics

UG/PLO6/D/B
S

Utilizing a five
(5)-point scale
rubric with the
Intended Studen
Learning
Outcomes, at
least 80% of
randomly
sampled from
the BS course
will achieve
proficient or
distinguished
(score 2 and
above).

*Comprehesi
ve Exam

UG/PLO/D/CE
Framework

80% students
shall pass the
exam.

Student shall be able t

*Foreign
Business
Language

Result
Analysis of all
semesters

80% studets
should secure a
grade of 6 and
above ona 10
point scale in the
FBL Result.

Student Exit
Survey

UG/PLO/ID/Exit
Survey

80% st ud
response range
between 46 on the
Likert Scale in the
Student Kit
Survey.

identify and illustrate
global business
opportunities offered
across the globe.

*Rubrics

UG/PLO7/DIF
BL

Utilizing a five
(5)-point scale
rubric with the
Intended Studen
Learning
Outcomes, at
least 80% of
randomly
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sampled from
the FBLcourse
will achieve
proficient or
distinguished
(score 2 ad
above).

*Comprehens
ve Exam

UG/PLO/D/CE
Framework

80% students
shall pass the
exam.

Student shall be able t

100% students

80 % Industry

Outcomes Assessment Plan

develop and practice *Dissertation will undertake | Feedback of Internship Guide
the highest standards L andcomplete thg  Industry rates the students
: . (Plagiarism . . . 4
of ethical behaviour as Checking ) dissertation with|  Internship between 46 range
a global manager or al 9 in al least 85% Guide on the Likert Scale
entrepreneur. original content in thefeedback.
The University will
* 0,
| uc/pLoD/CE | B0%students |y inline adhere to zero
Comprehensiy shall pass the tolerance towards
Framework Cases )
e Exam exam. use of unfair
means.
Utilizing a five
(5)-point scale
rubric with the
Student shall be able t Intended Studen 80% st uc
. ) . N , Learning
identify and interpret | *Employeaabi Outcomes. at response range
International Busiass lity & UG/PLO9/D/E ’ Student it UG/PLO/ID/Exit | between 4 on the
: least 80% of : :
Practices that Entrepreneurs MP Survey Survey Likert Scale in the
) . ) randomly .
contributes to hip ( Rubrics) Student Exit
: sampled student
productive outcomes. : ) Survey.
will achieve
proficient or
distinguished
(score 3 ad
11



above).

*

80% students

80% alumni
respmse range

.| UG/PLO/DICE Alumni UG/PLO/ID/Alumni
Comprehensiy shall pass the between 4 on the
Framework Survey Suwvey ; :
e Exam exam. Likert Scale in the
Alumni Survey.
Utilizing a five
(5)-point scale
rubric with the
Intended Stuent
Learning 80% st ud
Outcoms, at response range
10 | Student shall be able 1 *Quiz least 80% of Student Exit | UG/PLO/ID/Exit between 4% on the
analvse the alobal (Rubrics) randomly Survey Survey Likert Scale in the
Y 9 sampled student Student Exit
environment and take : .
decisions according| will achieve Survey.
gy proficient or
distinguished
(score 3 and
above).
* o)
| ucpLompice | 80% students
Comprehensiy F shall pass the
ramework
e Exam exam.
11
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5.10 MBA-IB / MBA 711B Evening
Leveli PG

Duration of the program (in yrs): 2 No. of Semesters: 4
5.10.1 Mission Statement

Programme Mission

To impart eduation in the area of international business, to develop all round personality of stug
making them not just excellent professionals but also good individuals with understanding and r

human valus, and a yearning for perfection. Thigogramne provides an opportunity for students to
invaluable exposure, experience and practical knowledge.
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5.10.2 Programme Educational Objectives (PEOS)

Educational Goals

1. The objective of the MBAIB progranme is to educate and prepare a degagupsof students with
the knowledge, analytical ability, and management perspectives and skills needed to provide g
to organizations competing in a world increasingly characterized by diversity in th@owerkrapid
technological change, ardfiercdy competitive global marketplace

2. The programme is designed to help the students develop their decision making skills, |
identification & problem solving skills and integrative and critical thinkinge Tcourse selectig
offered to the stents ove four semesters helps them to create a better understanding of the v
of business with effective use of simulations and case studies.

3. The programme is designed to help students identify, define aedtigate information and ide;
relatedto issue and opportunities in International Business Environment

4. MBA- IB is designed to prepare students for careers in management and leadership . Students
comprehensive foundation in the fundamentalbusfiness, the global environment ihiah theywill
function, and the analytical tools for intelligent decisioaking.

5.10.3 Programme Operational Objectives

Operational Goals

1.Thisprogramme will facilitate environment for innovation and reseaxdellence for the intellectual growai

students
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2. Thisprogramme provides an academic environment for holistic development of students

3. ThisProgramme aims to facilitate opportunities for innovation and environment of research excellence

providing intellectual growth of MBAB students

4. This programme will encourage cultural diversity and a sense of social, ethical and environmental

responsibility among students

5. This programme will provide ample opportunities for international expasustudents

6. This programme will povide opportunities for students to continuously interact with area expert membery

faculty, industry and alumni to improve and demonstrate their skills and competencies

7. This programme will facilitate employmeénpportunities and also support stateto sart their own ventures

8. The MBAIB students will be prepared to be independent learners who take responsibility for their own

learning; set appropriate goals for ongoing intellectual and professionabplesssit

9. This programme aims to helstuderd understand and practice the highest standards of ethical behaviour
associated with their management profession

10. This programme will aim to attain national and international accreditations and univarsitggs to provide

best in class ad@mic enwronment

5.10.4 Programme Learning Outcomes

1

Students shall be able to interpret and analyze various subjects of management domain with special fq
area of International Business.

Students shll be able to describe and analysewledge diven capabilities through extensive research W
with a special focus on identification, defining, investigating and solving latent and manifested problem;

Students shall be able to apply technologipprapriately .Developing and demonsing capabities to
process information with the help of IT driven analytics for effective decision making.
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To develop ability to identify and formulate strategies to discover apparent and latent problemsliagg
research driven solutions to adds stated ahtacit issues.

To be able to compose and practice communicate skills proficiently, in oral, written, presentation, infg
searching and listening in the management profession in global /closalanvironment.

To develop rage of Leaderslpi skills and shall demonstrate excellent interpersonal skills, understand
group dynamics and effective Teamwork, including an awareness of personal strengths and limitations

Students shall sumarise, Interpret and explain convdisas in selecté Foreign language for basic sociall
informal business interactions and to be able to identify and illustrate global issues from different pers
Learning from and respecting different cultures.

To develop ability to recognizand practice etbal responsibilities and defend justice, honesty and integr
all personal and professional pursuits

To be able to create a sustainable business model through creative and innovative 8hiakinigvelop and
display basic busiress acumen & busiass skills.

10

To develop competency to define, apply and interpret knowledge on one's own, through Newspapers
Magazines/ Library/ Databases/ Internet for knowledge assimilation, credigsgmination for lifdong
learning.

11.

To develop deision making capabilities and abilities, considering global dynamism and building m
scenarios

12.

To develop ability to use Social Networking Skills for business professional use

5.10.5 Programme Operational Outcomes

Operational Outcomes
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1. The Faculty ofMBA-IB programmewill use appropriate methodology and pedagogical tools
teaching, learning and development

2. The curriculum will be contemporary and relevant to meet industyresgents and benchmarked
global sandards by incorpating feedback from all the stakeholders.
The student oMBA-IB programmaewill graduate in timely manner.
The student of MBAB programme will be provided wittAcademic facilities, Technolacgpl
Resources for teaching and leagi

5. The studet of MBA-IB programmewill earn achievements in intemiversity Extra Curricula]

activities.

6. Faculty of MBA-IB programmewill be engaged in scholarly and professional activities in ords
enhance their competencies and to conttébto the existingdody of Knowledge.

7 MBA-IB programmewill integrate ethics and values in teaching, theory and practice, develg

retain excellent students, faculty and staff.
MBA-IB programmewill facili tate cultivation of cross cultural hamitarian values.

MBA-IB programmewill facilitate joint research collaborations; invite international delegateg
speakers for seminars and conferences and various other opportunities for global exposure.

10 MBA-IB programmewill be continuously enaged in developingfeviewing processes, policies &
systems to achieve prestigious accreditations from various national, international bodies and
bodies.

5.10.6 PEO T PLOs Mapping:

Mapping of Intended Programme Learning Outcomes to BroadBasedProgramme Educaional Objectives (PEOS)

The broaebased student learning goals identified in Section | above encompass the intended student learning outcomes as dhiigulated in
section, and are general composdesummaries of these outcomes. Thetationships s simmarized in the outcomés-goals mapping

below (Note: & in a given cell of the tablandicatesthe intended learning outcome in that row is associated with the learning goal in

that column.):

Link age of PEO & PLOs:
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PEOs PEO 1 PEO 2 PEO 3
PLOs
Programme Learning Outcome | & a
Programme Learning Outcome | & a
Programme Learning Outcome | a a
Programme Learning Outcome/ a
Programme Learning Outcome |
Programme Learning Outcome | a
Programme Learnig Oucome 7 | 5 a
Programme Learning Outcome i a a
Programme Learning Outcome { 5 a
Programme Learning Outcomell 5 a
Programme Learning Outcomel 5 a
Programme Learning Outcomell 5 a
5.10.7 Programme Educational Annual Outcome Assessment Plan:
PLO Direct Direct Target Indirect Indirect Target
Assessment Assessment
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Students shall be able to | *Comprehen | PG/PLO/D/CE | 80% students | Student Exit PG/PLO/ID/Exit | 80% students
interpret and analyze sive Framework shall pass the | Survey Survey response range
various subjects of Exam/Viva exam. between 46 on the
management domain with| on anmal Likert Scale in the
special focus in the area g basis Student Exit Survey.
International Business.

Stucknts shall be able to | Term Paper, | PG/PLO2/D/Di | 100% students | Feedback of The Industry
describe and ahgse Seminar, ssertation will undertake | Industry Internship Guide
knowledgedriven Internship, and complete | Internship Guide rates the students
capabilities through Dissertaton the dissertation between 46 range on
extensive research work | (Rubrics) the Likert Scale in the
with a special focus on Comprehensi PG/PLO/D/ CE feedback.
identification, defining, ve Exam Framework

investigating and solving

latent and manifested

problems.

Students shall & alle to *Comprehen | PG/R.O/D/ CE | 100% students | Student EXxit PG/PLO/ID/Exit | 80% students

apply technologies sive Exam | Framework shallable to Survey Survey response range
appropriately, developing leverage IT in between 46 on the
and demonstrating order to Likert Scale in the
capabilities to process complete their Student Exit Survey.
information with the help Assignements

of IT driven analytics for and Projects

effective decision making.

Students sdll be able to *Business PG/PLO4/D/Si | 80% students | Student Exit PG/PLO/ID/Exit | 80% students
develop ability to idetify and | Simulation | mulation shallable to Survey Survey response range
formulatestrategies to (Rubrics) demonstrate between 4 on the
discover apparent and latent Problem Likert Scale in the
problems and finding Solving arml Student Exit Survey.

research driven solutions to
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address stated and tacit *Comprehen | PG/PLO/D/CE | Decision

issues. sive Exam Framework Making ill

Students shHibe able to *Business 80% gudents Student Exit PG/PLO/ID/Exit | 80% students
compose and practice Communicati should secure a Survey Survey response range
communication skils on Course grade of 6 and between 45 on the
proficiently, in oral, Result above on a 10 Likert Scale in the
written, presentation, analysis of point scale in Student Exit Survg.

information searching and
listening in the

all semesters

the presentation
component of

management profession ir| *Rubrics PG/PLO5/D/ | Business
global /cross cultural BC communication
environment. *Comprehen | PG/PLO/D /CE | course.

sive Exam Framework
Students shall be able to * 80%students | Student Exit PG/PLO/ID/Exit | 80% students
develop range of Leadershig Behavioural should secure a Survey Survey response range
skills and shall demonstrate | Scjence grade of 6 ad between 4 on the
excellent interpersonal slél | coyrse above on a@- Likert Scale in the
ﬁngs,ﬂfffgiﬁgf?écgﬂr\?é‘p Result point scale in Student ExitSurvey.
T)éamwork including an analysis of the Journal for
awareness of personal all semesters Success
strengths and limitations, | Journal of component of

Success Behavioural

* Rubrics PGPLOGD/BS | Science course,

* PG/PLO/D/ CE

Comprehensi Framework

ve Exam
Students shall be able to *Foreign 100% students'| Student Exit PG/PLO/ID/Exit | 80% students shall
summarise, Interpret and Business participation in | Survey Survey able to demonstrate
explain conversations in Language case studies Global Outlook
selected Foreign language f( Ragy|t pertainng to Perspective.
basic social & informal Analysis of global ssus.
bushess interactions and to all semesters
be able to idntify and " -

Rubrics PG/PLO7/D/FB
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illustrae global issues from L
differe_nt perspectives, BE PG/ALO/D/ CE
L_earnlng from and respectini Comprehensi Framework
different cultures.
ve Exam
8 | Students sHibbe able to *Plagiarism 100% Students| Feedback of The Industry
devebp ability to Checking of are checked for| Industry Internship Guide
recognize and practice Dissertation plagiarism in Internship Guide rates the students
ethical responsibilities ang NTCC repot between 46 rangeon
defend justice, honesty an submissions an the Likert Scale in the
integrity in all personal ant are allowed to feedback.
professional pursuits * PG/PLO/D/CE | appear for viva | Indiscipline The University will
Comprehens| Framework voce upon Cases adhere to zero
ve Exam obtaining tolerance towards us
plagiarism % of unfair means
below 15%.
9 | Students shall be able to | *Scoring PG/PLO9/D/E | 100% students | Student ExXi PG/PLO/ID/Exit | 80% stwlents
create a sustainable Rubrics MP submit a Survey Survey responseance
business model through Business plan between 46 on the
credive and innovative and 50% Likert Scale in the
thinking, Shall @velop and students should Student Exit Survey.
dispay basic business *Comprehen | PG/PLO/D/CE | secure a grade | Alumni Survey | PG/PLO/ID/Alum | 80% alumni responsg
acumen & business skills.| sive Exam | Framework of 6 and above ni Survey range between-8 on
on a 16point the Likert Sale in the
scale. Alumni Survey.

10 | Studens shall be abléo *Quiz Mentors will Student Exit PG/PLO/ID/Exit | 80% students
develop competency to | (Rubrics) asseghe Survey Survey response range
define, apply and interpret Learning curve between 46 on the
knowledge on one's own, of 100% Likert Scale in the
through Newspapers/ students. Alumni Survey.

Business Magazines/
Library/ Databases/

Internet for knowledge
assimilation, creation,
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dissemination folife-long
learning.

511 MBA i 3 Continent
Leveli PG

Duration of the program (in yrs): 2

No. of Semesters: 4
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5.11.1 Mission Statement

Programme Mission

To impart education in the area of international business, to develop all round personality of students by making t
just excellent professionals but alsmod individualswith understanding and regard for human values, and a yearning
perfection. This programme provides an opportunity for students to gain invaluable exposure, experience and pra

knowledge by stugng across 3 Continents.

5.11.2 Programme Educatianal Objectives (PEOS)

Educational Goals

1. The objective of the 3 Continent program is to educate and prepare a diverse groups of students with th
knowledge, analytical ability, and management perspestind skills needed to provide leadhip to
organiations competing in a world increasingly characterized by diversity in the workforce, rapid technol|
change, and a fiercely competitive global marketplace

2. The objective of this programme is to pn¢he students develop their decisinaking skills,prodem
identification & problem solving skills and integrative and critical thinking.

3. The course selection offered to the students over four semesters helps them to create a better understg
the working of business with effectivse of simulatinsand case studies.

5.11.3 Programme Operational Objectives

Operational Goals
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1. The programme will facilitate environment for innovation and research excellence for the intellectu

growth of studats

2. The programme provides an acade environmentor holistic development of students

3. The programme aims to facilitate opportunities for innovation and environment of research excelle

providing intellectual growth of MBA3 C students

4. The progamme will encourage cultural diversépd a sense abaal, ethical and environmental
responsibility among students

5. The programme will provide ample opportunities for international exposure to students

6. The programme will provide opportunities for dg#umts to continuously interact withearexpert memiog
of faculty, industry and alumni to improve and demonstrate their skills and competencies

7. The programme will facilitate employment opportunities and also support students to start their ow

ventures

8. The programme students will be pregéto be indepndant learners who take responsibility for their ov

learning; set appropriate goals for ongoing intellectual and professional development

9. The programme aims to help students understand and praetibghest standards of ethical bebavi
associateavith their management profession

10.The programme will aim to attain national and international accreditations and university rankings

provide best in class academic environment
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5.11.4 Programme Learning Outcomes

1.

Student shall & able to recagzeanalyse and describe relevant global issues and create a globally a(
solution to ensure betterment of all the stakeholders.

Student shall be able to define knowledge driven capabilitresigh extensive research work witbecial
focuson identification, defining, investigating and solving latent and manifested problems and devel
ability to solve critical business issues, analyse data/information and interpret results for drimugropt
solutions.

Student shall belde to use teafologies appropriately .Develop capabilities to process information wit
help of IT driven analytics for effective decision making.

Student shall be able to develop any apply strategies to lieeogroblems and finding researchveri
solutions b adiress stated and tacit issues.

Student shall be able to compose and practice communicate skills proficiently, in oral, written, prese
information searching and listening in the managemesfession in cross cultural enviment.

Student shall be able to develop Leadership skills and shall demonstrate excellent interpersonal skill
understanding of group dynamics and effective Teamwork, including an awareness of personal stre
ard limitations.

Student shall belde to define Sumnarise and interpret different cultures. Define and appraise the glg
business opportunities offered across the globe.

Student shall be able to recognize and practice ethical responsiaititietefend justice, honesty and
integity in all peronaland professional pursuits

Student shall be able to identify, plan and organize International Business Practices that contributes
productive outcomes. Demonstrate salnagement skills thabntribute to employee satisfaction and
growth.

10.

Student shall be able to develop competency to define, apply and interpret knowledge on one's own
Newspapers/ Business Magazines/ Library/ Databases/ Internet for knowledge assimilation, creatiol
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dissemination for lifdong learning.

11. Student ball be able to recognize analyse and describe relevant global issues and create a globally
solution to ensure betterment of all the stakeholders.
12. Student shall be able to define knowledifsiven capabilities through extensitesearch workith a special

focus on identification, defining, investigating and solving latent and manifested problems and devel
ability to solve critical business issues, analyse data/information and intequrks for driving optimum

solutions.

5.11.5 Programme Operational Outcomes

Operational Outcomes

1.

The Faculty of 3 Continent programme will use appropriate methodology and pedagogical
for teaching, learning and development.

The curriculumwill be contemporary and relevant teet industry rguirements and
benchmarked on global standards by incorporating feedback from all the stakeholders.

The student of 3 Continent programme will graduate in timely manner.

The student of 3 Contineptogramme will be provided with Acantéc facilities, Technological
Resources for teaching and learning.

The student of 3 Continent programme will earn achievements irunitegrsity Extra Curricular
activities.

Faculty of 3 Continent programmell be engaged in scholarly and prefgonal activiesin
order to enhance their competencies and to contribute to the existing Body of Knowledge.

Outcomes Assessment Plan



7 The 3 Continent programme will integrate ethics and values in teaching, theory and practig
develop andetain excellent students, facultydastaff.

8 3 Continent programme will facilitate cultivation of cross cultural humanitarian values.

9 3 Continent programme will be continuously engaged in developing/ reviewing processes,
policies and systems to aefie prestigious accreditations frorarious nationalinternational
bodies and ranking bodies.

10 3 Continent programme shall develop and maintain strong relationship with corporate.
11 Shall maintain lifelong alumni network and keep the curriculumaesipe to industry needs.
12 3 Contirent programme W support all the students for quality placements or join family bus

or start their own venture.

5.11.6 PEOi PLOs Mapping:
Mapping of Intended Programme Learning Outcomes to BroadBasedProgramme Educational Objectives (PEOS)

The broadbased wident learning goals identified in Section | above encompass the intended student learning outcomes as articulated in this
section, and are general composites or summaries of these outcomes. Thesshipsare summarized in the outcgriegoals mapmg

below (Note: & in a given cell of the tablandicatesthe intended learning outcome in that row is associated with the learning goal in

that column.):

PEOs PEO 1 PEO 2 PEO 3
PLOs
Programme LearngnOutcome 1 | & a a
Programme Learning Outcome | & a
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Programme Learning Outcome | a a
Programme Learning Outcome/ a a
Programme Learning Outcome | 5 a a
Programme Learning Outcome |{ a a
Programme Learning Outowe 7 | 5 a
Programme Learning Outcor8e a a
Progranme Learning Outcome 9| 5 a a
Programme Learning Outcomell 5 a
5.11.7 Programme EducationalOutcome Assessment Plan:
S.No | PLO Direct Direct Assessment | Target Indirect Indirect Target
Assessment

1 Student shall be able to *Comprehe| PG/PLO/D/CE 80% studentg Student Exit | PG/PLO/ID/Ei | 80% students
recoanize anake and nsive Framework shall pass thg Survey t Survey response range
desc?ike rele\?ant lobal Exam/Viva exam. between 46 on
issues and createga lobally | ©" annual the Likert Scale

) J Y basis in the Student
accepted solution to ensure Exit Surve
betterment of all the y:
stakeholders.

2 | Student shall be able to defin Term PG/PLO2/D/Disserta| 100% Feedback of The Industry
knowledge driven capabilitiey Paper, ion stucentswill | Industry Internship Guide
through extensive research | Seminar, undertake Internship rates the students
work with a special focusro | Internship, and completg Guide between 4%
identification, defining, Dissertatio the range on the
investigaing and solving n (Rubrics) dissertation Likert Scale in
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latent and manifested
problems and develop ability]
to solve critical business
issues, analyse
data/information and interpre
results for driving optimum
solutions.

Comprédien
sive Exam

PG/PLO/D/ CE
Framework

the feedback.

Student shll be able to use | *Comprehe| PG/PLO/D/ CE 100% Student Exit | PG/PLO/ID/Exi | 80% students
technologies appropriately | nsive Exam Framework students shall Survey t Survey response range
.Develop capabilities to able to between 46 on
process information with the leverage T the Likert Scale
help of IT driven analytics fol in order to in the Student
effective decision making. complete Exit Survey.

their

Assignement

s and

Projects
Student shall be able to *E}usine.ss PG/PLO4/D/Simulati| 80% studenty Student Exit | PG/PLO/ID/Exi | 80% studers
devebp any apply strategies Slmul_atlon on shall able to | Survey t Suvey response range
to recogniseproblems and (Rubrics) demonstrate betwc_aen 4% on
finding research driven Prob_lem _the Likert Scale
solutions to address stated & [S)ol\{lr!g and :2 t?es Student
tacit issues. *Comprehe| PG/PLO/D/CE Mzclili?:SnSkill Xitsunvey.

nsive Exam Framework
*Business 80% students Student Exit | PG/PLO/ID/Exi | 80% students

Student shall be able to Communic should seare | Survey t Survey response range
compose and practice ation a grade of 6 between 46 on
communicate skills Course and above on the Likert Scale
proficiently, in oral, written, | Result a 10point in the Student
presentationinformation analysis of scale in the Exit Survey.
seaching and listening in the all presentation
management profession in | semesters component
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cross cultural environment. | *Rubrics PG/PLO5/D/ BC of Business

*Comprehe| PG/PLO/D/CE communicati

nsiveExam| Framework on course.

* 80% students Student Exit | PG/PLO/ID/Exi | 80% students

Behaviara should securg Survey t Survey response range
Student shall be able to | Science a grade of 6 between 46 on
develop Leadership skills an{ Course and above or the Likert Scale
shall demonstrate excellent | Result a 10point in the Student
interpersonal skills, analysis of scale in the Exit Survey.
understanding of group all Journafor
dynamics and effective semesters, Success
Teamwork, including an Journal of component
awarenes of personal Success of
strengths and limitatian * Rubrics | PG/PLO6/D/BS Behavioural

* PG/PLO/D/ CE Science

Comprelen | Framework course

sive Exam

*Foreign 100% Student Exit | PG/PLO/ID/Exi | 80% students

Business students' Survey t Survey shall able to
Student shihbe able to Language participaion demonstrate
define, Summarise and Result in case Global Outlook
interpret different cultures. Analysis of studies Perspective.
Define and appraise the gloh all pertaining to
business opportunities offerg semestrs global issues
across the globe. * Rubrics | PG/PLO7/D/FBL

* PG/PLO/DICE

Comprehen Framework

sive Exam
Student shall be able to *Plagiaris 100% Feedback of The Industry
recognize and practice ethici m Students are | Industry Internship Guide
responsibilities and defend | Checking checled for | Internship rates thestudents
justice, honesty and integrity| of plagiarism in | Guide between 46
in all personal and Dissertatio NTCC report range on the
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professional pursuits n submissions Likert Scale in
and are the feedback.
allowed to
appear for
viva-voce
* PG/PLO/DICE upon Indiscipline The University
Comprehen Framework obtaining Cases will adhere to
sive Exam plagiarism % zero tolerance
below 15%. towards use of
unfair means
9 *Scoring PG/PLO9/D/EMP 100% Student Exit | PG/PLO/ID/Exi | 80% students
Student shall be able to Rubrics students Survey t Survey response range
identify, plan and orgnize submit a between 46 on
International Business Business the Likert Scale
Practiceghat contribugs b plan and in the Student
productive outcomes. 50% studergt Exit Survey.
Demonstrate self *Comprehe| PG/PLO/D/CE should securg Alumni PG/PLQID/Alu | 80% alumni
management skills that nsive Exam| Framework a grade of 6 | Survey mni Survey responseange
contribute to employee and aboven between 4% on
satisfaction and growth. a 10point the Likert Scale
scak. in the Alumni
Survey.
10| Student shall be able to *Quiz Mentors will | Student Exit | PG/PLO/ID/Exi | 80% students
develop competency to (Rubrics) asses the Survey t Survey response range
define, apply and interpret Learning between 46 on
knowledge on one's own curve of the Likert Scale
through Newspapers/ 100% in the Alumni
Business Magazines/ Library students. Survey.

Databass/ Internet for
knowledge assimilatig,
creation, désenmnation for
life-long learning.
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5.12 Bachelor of Business Administration

Leveli UG

Duration of the program (in yrs): 3 No. of Semesters: 6

5.14.1 Mission Statement

Programme Mission

The BBA-General program aims at developing businesslsduaving functional knowledge of dilt domains of
maragement. The program aims to develop students with an aptitude to meet challenges of the contemporary bus
and enhance their knowledge to assess and capitalize on opportunities througtianrand resource maximization.

5.14.2 ProgrammeEducational Objectives (PEOS)

Educational Goals

1.

Students will exhibit practical knowledge of the management concepts and principles in the work scenario.

2.

Students will amalgamate learning fronediny and experience, and make use dfssélievelopedicioss functional area
in making effective decisions for business in a dynamic scenario.

Students will progress and sustain effective individual and organizational performance by leveragicly aaseld
skills in a given context.

Studentswill recognize and understand the use of assertiveness and influential skills.

Students will exhibit effectual communication skills that augment efficacy of managers.

Students will develop ®itive outlook and ability that createdustrious maageial leaders and business networks.

N|jo|oa| ks

Students will become ethically responsible managers that positively impact businesses and society.
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8.

Students will critically appraise and reflect leagand development throughout their eare

5.12.3 Programme Operational Objectives

Operational Goals

1.

The BBA Programme intends to achieve distinction in academic delivery and teaching processes.

2.

The BBA Programme will facilitate an atmosph#rat promotes overall development afdgnts.

3.

The BBA Programme will encourage intellectual growth of faculty through innovation and research.

The BBA Programme will aid in nurturing of core values of university and ethical conduct amongstdtgstfaculty and
staff.

The BBA Rogramme willfoster cultural empathy and a sense of social and environmental responsibility.

The BBA Programme will offer abundant opportunities for international exposure to its faculty and students.

The BBA Programme will endeavor towards petaig enhanceantof processes and systems and aim to attain nationg
international accreditations and university rankings.

The BBA Programme will strengthen its bond with the industry through collaboratiradtions with alumni networks ar
industry experts.

9.

The BBA Programme will facilitate students in pursuing their further studies in management or obtain employment
their merit or create their own business ventures.

10.

The BBA Programme willacilitate good governance in dischaafeesponsilities and execution of policies and
programs.

5.12.4 Programme Learning Outcomes

Outcomes Assessment Plan



Intended Learning Outcomes

Demonstrate a strong base of general management and build strong pillarénoagraitticular area of specialization
(Marketing, Fhane, I.T., H.R.M, and Entrepreneurship). Develop an ability to integrate knowledge of one area|
other and understand management as a comprehensive concept.

2. Develop an eye to look out for chasgepportunities and threats in the Imesis environent. Demonstrate ability to
use various tools and techniques of research methodology to convert threats into opportunities and weaknesg
strengths.

3.  Critically analyze, evaluate and synthesiatadnto information relevant to takimgisiness desiors through use of
relevant IT tools.

4, Develop skill and expertise in problem solving. Gain experience in dealing with diverse business situations an
decision making.

5. Learn about business etigftes. Develop high degree of verbal iiorerbal andwvritten communication. Understand
crosscultural difference in communication.

6. Develop highest order of behavioral and interpersonal skills. Demonstrate initiative and lead by example. Prag
effedively both as an individual and as ate member.

7. Recognize and identify diversity in cultures. Show sensitivity to various cultural and environmental issues and
demonstrate traits of global business practitioner.

8.  Apply ethical business practicasshow case highest level of commitmenprofessioal code of conduct in the arer
of business management.

9.  Acquire all the necessary skill set to be a manager. Practice creativity. Analyse risks and explore opportunitie
new business progiions. Develop idea generation skilisk takingability and ability to convert ideas into busineg
ventures.

10. Student will develop interest and competency for knowledge acquisition through use of sources like Newspap

Business Magazines / Lilary databases/ Internet for lieng learning.

5.12.5 Programme Operational Outcomes

Operational Outcomes
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The Faculty at ASB will use appropriate pedagogy and methodology for teaching, learning and development ¢
1.  students.

2. ASB will continuously engage in developing /upgradirgigies and pocedures to achieve prestigious accreditatior
and rankings from various national and international bodies.

The course curriculum will be updated on timely basis by incorporating feedback frowa stiékeholders and
pertinent to meet blustry requiemens.

University shall provide Technological Resources to support appropriate teaching and learning environment.

w

The student of ASB will earn achievements in inteiversity Extra Curriculardivities.

The student of ASB will @duate in tnely manner.

ASB faculty and staff will integrate ethics and values in teaching, theory and practice.

ASB will assist in instilling ethics and humanitarian values among students in crossl emtiranment.

Faculty will be engaed in scholdy and professional activities in order to enhance their competencies and to
contribute to the existing Body of Knowledge.

10. ASB will support all the students for quality placements or join famikifess or start their own venture.

©loIN|lo|alH

11. ASB shall deelop and maintain strong alumni network.

12. ASB will facilitate joint research collaborations with corporate world.

13. ASB will invite international delegates and speakers for seminars and coefesttprovide various other
opportunites for globakxposure.

5.12.6 PEOT PLOs Mapping:
Mapping of Intended Programme Learning Outcomes to BroadBasedProgramme Educational Objectives (PEOS)

The broaebased student learning goals identified in Sectiabove encompass the intended stubamning otcomes as articulated in this
section, and are general composites or summaries of these outcomes. These relationships are summarized in tteegnatsomagping
below (Note: & in a given cell of thetable indicatesthe intended learning aitcome in tha row is associated with the learning goal in
that column.):

|PEO1 | PEO2 |PEO3 |[PEO4 |PEOS |PEO6 |PEO7 |PEOS
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PLO1 a a
PLO2 a a a
PLO3 a a
PLO4 a a a a
PLO5 a a
PLO6 a a a
PLO7 a a a
PLOS a a
PLO9 a a a
PLO10 a a
5.12.7 Programme Educational Outcome Assessment Plan
. N . Tool No for Direct Target . Tool_No for Indirect Target
PEOOSs PLOOSs Direct Assessment Perforr%ance Indirect Assessmant Perforrgance
Demonstrate
a strong base
of general
managemen
Students st?gr?gb;;:;laﬂs
will  exhibit L
. overitina
practical ticular 80% stu
knowledge par f 80% student response range
of the area ot *Comprehe UG/PLODI/CE o SHAENIS | SrucentExit , between 4 on
specializatio . shall passhe UG/PLO/ID/Exit Survey .
management N nsive Exam Framework exam Survey the Likert Scale
concepts an( . ' in the Student
. . | (Marketing, )
principles in Finance. Exit Survey.
the  work| | + " R.M,
scenario.
and
Entrepreneur
ship).
Develop an
ability to
13
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integrate

knowledge
of one area
into other
and
understand
managemen
asa
comprehensi
ve concept.
Develop an
eye to look
out for
changes,
Students will| opportunities
progress an¢ and threats
sustain in the
effective business
individual environment. 80 % Industry
and Demonstrate Internship Guide
o - 100% students| Feedback of
;rganlzatlon 32”%;0,[308'2 Dissertz_:ltio UG/PLO_2/D/Dissertat will undertake Industry ratsjtweeeﬁtljgent
n (Rubrics) ion and complete Internship
performance and . . . range on the
b techniques the dissertation Guide Likert Scale in
y q
leveraging of research the feedback.
research an(¢ methodology|
IT skills ina| to convert
given threats into
context. opportunities
and
weaknesss
into
strergths
Students will|  Critically 80% students 80% stu
progress an¢ analyze, | *Comprehe UG/PLO/D/CE shall pass the Student Exit UG/PLO/ID/Exit Survey response range
sustain evaluate and nsive Exam Framework exam Survey between 4 on
effective synthesize ' the LikertScale

Outcomes Assessment Plan
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individual data into in the Student
and information Exit Survey.
organization | relevant to
al taking
performance| business
by decisions
leveraging throughuse
research an(¢ of relevant
IT skills in a IT tools.
given
context.
Develop
skill and
Students will | expertise in
recognze prob_lem 80% st u
and solving. response range
i 0
understand Ga_m *Comprehe UG/PLO/DI/CE 80% students Student Exit : between 4 on
the use of experience : shal pass the UG/PLO/ID/Exit Survey .
. ; . nsive Exam Framework Survey the Likert Scale
assertivenesy in dealing exam. .
L in the Student
and with diverse :
. . . Exit Survey.
influential business
skills. situations
and decision
making.
Learn about
business
Students will elgg\ljglt(t)es. *Business 80% students
exhibit : P Communic should secure a 80% stu
high degree :
effectual of verbal non ation grade of 6 and response range
communicati| - Course above on a 10 | Student Exit , between 4 on
) i verbal and . i UG/PLO/ID/Exit Survey )
on sklls that : Result point scale in the Survey the Likert Scale
written : . .
augment . __..| analysis of Business in the Student
: communicati o :
efficacy of on all communication Exit Survey.
managers. |\ Jorctand semeaters course.
Cross
cultural
13
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difference in
communicati
on.

Utilizing a five
(5)-point scale
rubric with the
Intended Studen
Learning
Outcomes, at
least 80% of
*Rubrics UG/PLO5/D/ BC randomly
sampled from
the BC course
will achieve
proficient or
distinguished
(score 2 and
above).

80% students

*Comprehe UG/PLO/D/CE shall pass the

nsive Exam Framework
exam.
Develop
highest order
Students of behavioral
. and
will develop | . N
ositive interpersonal
P skills. | Behavioura 80% studerst 80% st u
outlook and | Sci hould
ability that _D_e_mc_ma;rate Science should secure g _ response range
create initiative and | Course grade of 6 and | Student Exit between 4 on
: . lead by Result above m a 10 Survey the Likert Scale
industrious : . ! )
: example. | analysis of pointscak in the in the Student
managerial . .
Practice all BS Result. Exit Survey.
leaders and .
. effectively | semesters
business
both as an
networks. s
individual
and as a
team
14
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member.

Utilizing afive
(5)-point scale
rubric with the

Learning
Outcomes, at
least 80% of

Intended Studen

*Rubrics UG/PLO6/D/BS randomly
sampled from
the BS course
will achieve
proficient or
distinguished
(score 2 and
above).
*Comprehe|  UG/PLO/DICE St?e(;/?l g‘giﬂf
nsive Exam Framework exam
Students will
amalganate | Recognize
learning and identify
from theory | diversity in
and cultures.
experience, Show *Foreign 80% students 80% st u
and make sensit_ivity to| Business should secure a response range
use of skills various Language grade of 6 and | Student Exit . between 46 on
developed | cultural and Result UG/PLO/ID/EXxit Survey )
. : above on 40 Survey the Likert Scale
across environment| Analysis of oint scale in the in the Student
functional | al issuesand all P EBL Result Exit S
areas in demonstrate] semesters esult. Xit SUTVEy.
making traits of
effective global
decisions for|  business
business in g practitioner.
dynamic
14
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scenario.

Utilizing a five
(5)-point scale
rubric with the
Intended Studen
Learning
Outcomes, at
least 80% of

Outcomes Assessment Plan

*Rubrics UG/PLO7/D/FBL randomly
sampled from
the FBLcourse
will achieve
proficient or
distinguished
(score 2 and
above).
0
*Comprehe|  UG/PLO/DICE Sg ;ﬁ St:gse?rfz
nsive Exam Framework exl?alm
Apply
ethical
business
Students will| practices to
;i?:;ﬂe hiSht?eV;tCIZ?/ee}zl 100% students 80 % Industry
Y 9 . . will undertake Internship Guide
responsible of *Dissertati Feedback of
: and complete rates the student
managers | commitment on , , Industry
. the dissertation . between &
tha to (Plagiarism o Internship
. . . with in al least . range on the
pqsmvely professional| Checking) 85% original Guide Likert Scale in
Impact code Of. content the feedback.
businesses| conduct in
and society.| the arena of
business
managemen
14



*

80% students

The University
will adhere to

UG/PLO/D/CE Indiscipline
Comprehen shall pass the zero tolerance
. Framework Cases
sive Exam exam. towards use of
unfair means.
Acquire all
the
necessiry
skill set to be . ,
2 manager Utilizing a five
Ager. (5)-point scale
Practice L
creativit rubric with the
Students will y: Intended Studen
recognize Analyse Learnin
ar?d risks and *Employea Outcom%s at 8O% stu
explore \ploy ’ response range
understand opportunities ability & least 80% of Student EXi between 4 on
9 the use of | 2PP Enteprene| UG/PLO9/D/EMP | randomly UG/PLO/ID/Exit Survey .
) to create new . Survey the Likert Scale
as®rtiveness . urship ( sampled .
business : , in the Student
and o Rubrics) students will :
. . propositions. . Exit Survey.
influential : achieve
. Develop idea -
skills. . proficient or
generation T
. . distinguished
skills, risk
) o (score 3 and
taking ability above)
and ability to '
corvert ideas
into business
ventures.
80% alumni
N 0 resporse range
UGIPLO/D/CE | Bo%students | i UGIPLO/ID/Alumni | betweend-5 on
Comprehen shall pass the ;
) Framework Survey Survey the Likert Scale
sive Exam exam. . X
in the Alumni
Survey.
Students will| Student will Utilizing a five 80% stu
critically develop *Quiz (5)-point scale Student Exit , response range
10 appraise and interestand| (Rubrics) rubric with the Survey UG/PLO/ID/Exit Survey between 4 on
reflect competency Intended Studen the Likert Scale

Outcomes Assessment Plan

14
3




learning and for Learning in the Student
development knowledge Outcomes, at Exit Survey.
throughout | acquisition least 80% of
their career.| through use randomly
of sources sampled
like students will
Newsspaers achieve
/ Business proficient or
Magazines / distinguished
Library (score 3 and
databases/ above).
Internet for
life-long
learning.
* 0
Comprehen UG/PLO/DICE St?a/:)l |Sotziljsdse ?ri
) Framework
sive Exam exam
5.13 Bachdor of Business Administration (Finance and Accounting)
Leveli UG
Duration of the program (in yrs): 3 No. of Semesters: 6
5.13.1 Mission Statement
Programme Mission
BBA Finance and Accouintg program aims to develop fingial business leaderThe focal purpose is developing
managerial skills in the students that can help them understand and imbibe accounting procedures and taxation
execute suitable financial planning leading t® thost sustainable financial ptiae.
5.13.2 Programme Educational Objectives (PEOS)
Educational Goals
14
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1. Students will exhibit practical knowledge of the financial and accounting concepts and principles in the we
scenario.

2. Students will amalgaate learning from theory and exjmce, and make usé skills developed across
functional areas in making effective decisions for business in a dynamic scenario.

3. Students will progress and sustain effective individual and organizational perfornydegeraging research an
IT skills in a given contex

4, Students will recognize and understand the use of assertiveness and influential skills.

Students will exhibit effectual communication skills that augment efficacy of managers.

6. Students wildevelop positive outlook and iity that create idustious managerial leaders and business
networks.

7. Students will become ethically responsible managers that positively impact businesses and society.

8. Students will critically appraise and reftéearning and development thrdwayt their career.

5.13.3 Programme Operational Objectives

Operational Goals

The Programme intends to achieve distinction in academic delivery and teaching processes.

The Programme will facilitate an atmosph#rat promotes overall developniesf students.

The Rogramme will encourage intellectual growth of faculty through innovation and research.

The Programme will aid in nurturing of core values of university and ethical conduct amongst its stacidiysand staff.

The Progrenme will foster culiral empathy and a sense of social and environmental responsibility.

The Programme will offer abundant opportunities for international exposure to its faculty and students.

Njo|a|k~lw|NMd]E

The Programme will erevor towards persistent enhaneatnof processes asggems and aim to attain national and
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international accreditations and university rankings.

The Programme will strengthen its bond with the industry through collaborative interactions with atwarks and
industry experts.

The Programme willacilitate students in pursuing their further studies in management or obtain employment as per

9. . . .
merit or create their own business ventures.

10. The Programme will facilitate good governance sctarge of responsibilities angegution of policieandprograms.

5.13.4 Programme Learning Outcomes

Intended Learning Outcomes

1. Develop a strong base of management and build strong pillars specializing in domain of Finance and
accounting. Deslop an ability to integrate kndedge in the area sharagement with finance and accountin
to understand it as a comprehensive concept.

2. Conduct financial analysis using financial statement analysis. Identify the sources of finance and analy
working capital requirement for a bmess. Apply apprajate techniques for financial decision making.

3. Ability to use technology to improve the value delivery process. Critically analyze, evaluate and synthe|
data into information relevant to takingdiness decisions. Be technoladig, digitally literate

4, Identify sources of risk for a business and formulate risk management strategies.

5. Possess and polish interpersonal skills. Learn about business etiquettes. Develop high degree of verb

verbal and written communicati. Understand crossiltural difference in communication.

6. Develop highest order of behavioral and interpersonal skills. Learn to take initiative. Function effectivel
as an individual and as a team member.

7. Accept & respect diversity in cultes. Demonstrate setigity to various cultural and environmental issues
be a great global business practitioner.

8. Apply ethical business practices to show case highest level of commitment to professional codeobirton
the arena of business mgeaent.

9. Acquireall the necessary skill set to be a manager. Be creative and updated to remain ahead of times.
take calculated risks and explore opportunities to create new business propositions. Devekriddiam
skills, risk taking abiity and ability toconwert ideas into business ventures.
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10. Student will develop interest and competency for knowledge acquisition through use of sources like

Newspapers / Business Magazines / Library databases/ Inferrlde-long learning.

5.13.5 Programme Operatonal Outcomes

Operational Outcomes

The Faculty at ASB will use appropriate pedagogy and methodology for teaching, learning and development ¢
students.

N

ASB will continuously engage in dewgling /upgrading policies and mredures to achievagsigious accreditations
and rankings from various national and international bodies.

3.  The course curriculum will be updated on timely basis by incorporating feedback from all the stakeholders ang
pertinent to meet industry requiremts.

Universityshdl provide Technological Resources to support appropriate teaching and learning environment.

The student of ASB will earn achievements in iniriversity Extra Curricular activities.

The stulent of ASB will graduate in tinlg manner.

ASB facuty and staff will integrate ethics and values in teaching, theory and practice.

ASB will assist in instilling ethics and humanitarian values among students in cross cultural environment.

©f o N o g &

Faailty will be engaged in scholarbnd professional &wities in order to enhance their competencies and to
contribute to the existing Body of Knowledge.

10. ASB will support all the students for quality placements or join family business or stadwimeirenture.

11. ASB shall devidp and maintain stbngalumni network.

12.  ASB will facilitate joint research collaborations with corporate world.

13. ASB will invite international delegates and speakers for seminars and conferences and providetharious

opportunities for globaheosure.

5.13.6 PEO 1 PLOs Mapping:

Mapping of Intended Programme Learning Outcomes to BroadBasedProgramme Educational Objectives (PEOS)
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The broaebased student learning goals identified in Section | above encormpadatended student learning cutees as articulated this
section, and are general composites or summaries of these outcomes. These relationships are summarized in tteegnatsomagping

below (Note: & in a given cell of the tablandicatesthe intended learning outcome in that row is associated with the learning goal in
that column.):

PEO1 PEO2 PEO3 PEO4 PEOS5 PEO6 PEO7 PEOS8

PLO1 a a

PLO2 a a a

PLO3 a a

PLO4 a a a a

PLO5 a a

PLO6 a a a

PLO7 a a a

PLOS a a

PLO9 a 3 a

PLO10 a a

5.13.7 Programme Educational Outcome Assessment Plan
PEOS6s PLOGSS Direct Tool No for Direct Target Indirect Tool_No for Indirect Target
Assessment Performance Assessment Performance
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Develop a
strong base

of
Students willl management
amalgamate | and build
learning strong pillars
from theory| specializing
and in domain of
experience, | Finance and
and make accounting. 80% stu
use of skillsy Develop an 80% students response range
developed ability to | *Comprehe UG/PLO/DI/CE shall pass the Student Exit UG/PLO/ID/Exit Survey between 4 on
across integrate | nsive Exam Framework exam Survey the Likert Scale
functional knowledge ' in the Student
areas in in the area of Exit Survey.
making management
effective with finance
decisions for| and
busness in g accounting
dynamic to
scenario. understand it
asa
comprehensi
ve concept.
Conduct
Students willl  financial
exhibit analysis
practical using 80 % Industry
rowedie | el | 200msugens| Feedbacko o e
. . . Dissertatio | UG/PLO2/D/Dissertat  will undertake Industry
financial and|  analysis. n (Rubrics) ion and complete | Internship beween 45
accounting Identify the the dissertation Guide range on the
concepts an¢ sources of Likert Scale in
principles in| finance and the feedback.
the work| analyze the
scenario. working
capital
14
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requirement
for a
business.
Apply
appropriate
techniques
for financial
decision
making.
Ability to
use
Students will tec_hnology
to improve
progress an¢ . one
sustain .
effective Sg‘;’gg
gr?ollwdual Critically 80% stu
N~ analyze, 0 response range
organization evaluate and *Comprehe UG/PLO/DI/CE 80% students Student Exit : between 4 on
al , . shall pass the UG/PLOAD/EXit Survey .
synthesize | nsive Exam Framework Survey the Likert Scale
performance . exam. .
b data into in the Student
y . . .
. information Exit Survey.
leveraging relevant to
research an .
IT skills ina| ,2KiNg
given business
context. deC|S|ons..Be
technologica
lly, digitally
literate.
Students will|  Identify
recognize sources of 80% stu
and ”S.k for a . 80% students . response range
understand | business ang *Comprehe UG/PLO/DI/CE Student Exit , between 4 on
. shall pass the UG/PLO/ID/Exit Survey .
the use of formulate | nsive Exam Framework exam Survey the Likert Scale
assertivenes: risk ' in the Student
and management Exit Survey.
influential strategies.
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skills.

Possess ang

polish
interpersonal
skills. Learn
about
business
Students will| etiquettes. | *Business 80% students
exhibit Develop Communic should secure ¢ 80%st ude
effectual high degree ation grade of 6 and response range
communicati| of verbal non| Course above on a 10 | Student Exit : between 4 on
on skills that| T verbal and Result point scale in the Survey UG/PLO/ID/Exit Survey the Likert Scale
augment written analysis of Business in the Student
efficacy of | communicati all communication Exit Survey.
managers. on. semesters course.
Understand
Cross
cultural
difference in
communicé
on.
Utilizing a five
(5)-point scale
rubric with the
Intended Studen
Learning
Outcomes, at
least 80% of
*Rubrics UG/PLO5/D/ BC randomly
samped from
the BC course
will achieve
proficient or
distinguished
(score 2 and
above).
15
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0
*Comprehe UG/PLO/DICE 80% students
. shall pass the
nsive Exam Framework
exam.
Develop
highest order
Students will| of behavioral
develop and .
positive mtc_arpersonal Behavioura 80% students 80% stu
outlook and | skills. Learn .
ability that to take | Science should secure ¢ ' response range
o Course grade of 6 and | Student Exit between 4 on
create initiative. .
. ) . Result above ona 10 Survey the Likert Scale
industrious Function . . . .
: . analysis of point scale in the in the Student
manageial effectively :
all BS Result. Exit Survey.
leaders and| both as an semesters
business individual
networks. and as a
team
member.
Utilizing a five
(5)-point scale
rubric with the
Intended Studen
Learning
Outcomes, at
least 80% of
*Rubrics UG/PLOG6/D/BS randomly
sampled from
the BS course
will achieve
proficient or
distinguished
(score 2 and
above).
0
*Comprehe UG/PLO/DI/CE 80% students
. shall pass the
nsive Exam Framework
exam.
15
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Students will
amalgamate
learning Accept&
from theory respect
and diversity in

experience, cultures. *Eoreian
and make | Demonstrate| 9

BUSIness 80% students 80% stu
use of skills | sensitivity to Language should seure a response range
7 developed various Result grade of 6 and | Student Exit UG/PLO/ID/Exit Survey betwg—:en 4% on
across cultural and Analvsis of above ona 10 Survey the Likert Scale
functional | environment Y point scale in the in the Student
) . all i
areas in al issues to FBL Result. Exit Survey.
: semesters
making be a great
effective global

decisions for| business
business in g practioner.
dynamic
scenario.

Utilizing a five
(5)-point scale
rubric with the
Intended Studen

Learning
Outcomes, at
least 80% of

randomly
sampled from
the FBLcourse
will achieve
proficient or
distinguished
(score 2 and
above).
*Comprehe UG/PLO/DI/CE 80% studets

. shall pass the
nsive Exam Framework exam

*Rubrics UG/PLO7/D/FBL
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Apply
ethical
business
Students will| practices to
;iicggﬂe h?hr?gystcliiil 100% students 80 % Industry
Y 9 e . will undertake Internship Guide
responsible of Dissertati and complete Feedback of rates the student
managers | commitment on compiet Industry
o the dissertation . between &
that to (Plagiarism with in al least Internship range on the
positively | professional| Checking) % oriqinal Guide Lik 9 lei
impact code of 85% origina ikert Scale in
. : content the feedback.
businesses| conductin
and society.| the arena of
busiress
managemen
The University
* UG/PLO/DICE 80% students Indiscioline will adhere to
Comprehen Eramework shall pass the CasF()es zero tolerance
sive Exam exam. towards use of
unfair means.
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Acquire all

the
necessary
skill set to be
a manager.
De creatve. Utilizing a five
to re?nain (5)-point scale
ahead of rubric with the
Students will| .. Intended Studen
. times. Learn .
recognze to take Learning 80% st u
and lculated *Employea Outcomes, at
L L
9 the use of Entreprene| UG/PLO9/D/EMP | randomly UG/PLO/ID/Exit Survey )
. | explore . Survey the Likert Scale
assertivenes! o urship ( sampled .
opportunities . . in the Student
and t0 create new Rubrics) students will Exit Surve
influential buSINess achieve y
skills. ropostions proficient or
Propostions. distinguished
Develop _|dea (score 3 and
generation above)
skills, risk '
taking ability
and ability to
convert ideas
into business
ventures.
80% alumni
. 0 response range
Comeroner]  UGIPLOMDICE | B0% SIS | p gy UG/PLO/ID/Alumni | between 4 on
sive FI)Exam Framework exF;m Survey Survey the Likert Scale
' in the Alumni
Survey.
Students will| Student will Utilizing a five 80% stu
critically develop e (5)-pointscale . response range
10 | appraise ang interest and (RSt;Jrlif:s) rubric with the St%%iC;EX't UG/PLO/ID/EXxit Survey | between 46 on
reflect competency Intended Studen y the Likert Scale
learning and for Learning in the Student

Outcomes Assessment Plan
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development knowledge Outcomes, at Exit Survey.
throughout | acquisition least 80% of
their career.| through use randomly
of sources sampled
like students will
Newspapers achieve
/ Business proficient or
Magazines / distinguished
Library (score 3 and
databases/ above).
Internet for
life-long
learning.
* 80% students
Comprehen UE/PLO/D/CE shall pass the
) ramework
sive Exam exam.
15
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5.14 Bachelor of Business Administration (Family Business Management)
LevelT UG

Duration of the program (in yrs): 3 No. of Semesters: 6

5.14.1 Mission Statement

Programme Mission

BBA Family business management programme aims to develop in students an economic, strategic and general n
understanding of their family business in both nati@mal international perspective. The focus is on promoting

entrepreneurial spirit amongst the students empowering them to take their innovation to the next level.

5.14.2 Programme Educational Objectives (PEOS)

Educational Goals

1. Students will exhibit eperiential knowledge of the management theories and issues concerning small and med
scale enterprises.

2. Students will display critical analytical skills using conceptual and experiential knowledge to improve the mang
of family business.

3. Students will further their performance and the performance of their family businesses by leveraging the resea|
technological skills.

4. Students will demonstrate assertive and influential behavior in decrea®img and negotiation.
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Students wileffectively communicate leading to efficiency in management.

. Students will engage and create value networks that improve the performance of their family businesses.

. Students will recognize the importance of being socially responsible entrepreneur

Students will display creative entrepreneurial thinking and learning abilities throughout their career.

5.14.3 Programme Operational Objectives

Operational Goals

The Programme intends to achieve distinction in academic delivery and tepobiesses.

The Programme will facilitate an atmosphere that promotes overall development of students.

The Programme will encourage intellectual growth of faculty through innovation and research.

The Programme will aid in nurturing of core wat of university and ethical conduct amongst its students, faculty and

The Programme will foster cultural empathy and a sense of social and environmental responsibility.

2 IS e I A B

The Programme will offer abundant opportunities for internationalsxpao its faculty and students.

The Programme will endeavor towards persistent enhancement of processes and systems and aim to attain natior
international accreditations and university rankings.

The Programme will strengthen its bond witle industry through collaborative interactions with alumni networks and
industry experts.

9.

The Programme will facilitate students in pursuing their further studies in management or obtain employment as p4
merit or create their own business veatur

10. The Programme will facilitate good governance in discharge of responsibilities and execution of policies and progr

5.14.4 Programme Learning Outcomes

Outcomes Assessment Plan



Intended Learning Outcomes

Demonstrate a strong base of general management dehdtoong pillars specializing in the domain of Family
Business Management over it. Develop an ability to integrate knowledge in the area of management with far
business management to understand it as a comprehensive concept.

2. Analyze the barriersotgrowth in family business and effectively use research methodology skills to identify
problem, gather relevant data to solve the problem and analyze data to come out with probable solutions to
family business on never ending path of success.

3. Assess the presence of technology in improving value delivery process. Develop high order skills to use bus
intelligence and various other ERPs for understanding business environment and drivers of growth.

4, Apply researctbased knowledge and resgtamethods including design of experiments, analysis and interpretd
of data. Synthesize information to provide solutions.

5. Develop interpersonal skills and high degree of verbalingerbal and written communication. Demonstrate
business etiquette Interpret and apply principles of cragdtural difference in communication.

6. Understand the dynamics and complexity to the family and its impact on family business management. Iden
sensitive issues pertaining to family business managemeneamdskills to deal with them efficiently

7. Develop skills to deal with global players by understanding changing market requirements, understanding al
technologies to improve family business management systems.

8. Apply high order of ethical praéices in managing family business. Show case highest level of commitment to
professional code of conduct.

9. Develop skills, knowledge and personal attributes to possess entrepreneurial skills of identifying new busine
and converting them into ritg. Develop idea generation skills, risk taking ability and ability to convert ideas in
business ventures.

10. Student will develop interest and competency for knowledge acquisition through use of sources like Newspa|

Business Magazines / Libradatabases/ Internet for lifeng learning

5.14.5 Programme Operational Outcomes

Operational Outcomes
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The Faculty at ASB will use appropriate pedagogy and methodology for teaching, learning and development ¢
students.

N

ASB will continuou$y engage in developing /upgrading policies and procedures to achieve prestigious accredi
and rankings from various national and international bodies.

The course curriculum will be updated on timely basis by incorporating feedback from &dikisleodders and
pertinent to meet industry requirements.

University shall provide Technological Resources to support appropriate teaching and learning environment.

The student of ASB will earn achievements in intriversity Extra Curricular actities.

The student of ASB will graduate in timely manner.

ASB faculty and staff will integrate ethics and values in teaching, theory and practice.

ASB will assist in instilling ethics and humanitarian values among students in cross cultir@airaant.

©f X N o g &

Faculty will be engaged in scholarly and professional activities in order to enhance their competencies and to
contribute to the existing Body of Knowledge.

10.

ASB will support all the students for quality placements or join family lessifor start their own venture.

11.

ASB shall develop and maintain strong alumni network.

12.

ASB will facilitate joint research collaborations with corporate world.

13.

ASB will invite international delegates and speakers for seminars and confenedges\ade various other

opportunities for global exposure.

5.14.6 PEOsi PLOs Mapping

Mapping of Intended Programme Learning Outcomes to BroadBasedProgramme Educational Objectives (PEOS)

The broaebased student learning goals identified in Secti@molve encompass the intended student learning outcomes as articulated in this
section, and are general composites or summaries of these outcomes. These relationships are summarized in t#teegnatsomapping
below (Note: & in a given cell of the talke indicatesthe intended learning outcome in that row is associated with the learning goal in
that column.):

PEO1

PEO2 PEO3 PEO4 PEOS5 PEO6 PEO7 PEO8

PLO1

PLO2

an|an

an
an
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Outcomes Assessment Plan

PLO3 a a
PLO4 a a a a
PLO5 a a
PLO6 a a a
PLO7 a a a
PLOS8 a a
PLO9 a a a
PLO10 a a
5.14.7 Programme Educational Outcome Assessment Plan
PEOS6s PLOGSS Direct Tool No for Direct Target Indirect Tool_No for Indirect Target
Assessment Performance Assessment Performance
Demonstrate ¢
strong base of
general
managenent
. and build
Students  will :
exhibit strong pillars
s specializing in
experiential the domain of
knowledge of Eamil 80% stugd
the Busineyss 80% students response range
management *Comprehen UG/PLO/D/CE 0 Student Exit . between 46 on the
. Management : shall pass the UG/PLO/ID/Exit Survey ; .
theories and . sive Exam Framework Survey Likert Scale in the
. over it. exam. .
issues Student Exit
. Develop an
concerning - Survey.
ability to
small and ;
. integrate
mediumscale .
) knowledge in
enterprises.
the area of
management
with family
business
management
16



to understand
itasa

comprehensiv

e concept.

Analyze the
barriers to
growth in

family
business and
effectively use

research
Students will| methodology
further  their skills to
performance identify 80 % Industy
Sgﬂ‘ormancge pgr]c;lz:]irp, _ ' _ . .100% students | Feedback of Internship Guide
of their family | relevant data Dissertation UG/PLO2/D/Dissertatio| will undertake and Industry rates the students
businesses bl  to solve the (Rubrics) n complete the Internship between 4 range
| . ] dissertation Guide on the Likert Scale
everaging thel problem and in the feedback
research an¢ analyze data '
technological | to come out
skills. with probable
solutions to
take the
family
business on
never ending
path of
Success.
Students will| A9%€ss e
further  their| P'eSence®l
technology in
performance im : 0
and the proving 80% stugd
performance value delivery 80% students _ response range
. ) process. *Comprehen UG/PLO/D/CE Student Exit . between 4 on the
of their family ; : shall passhe UG/PLO/ID/EXxit Survey ; .
businesses b Develop high| sive Exam Framework exam. Survey Likert Scale in the

leveraging the

order skills to

Student Exit

use business Survey.
research an¢ . .
. intelligence
technological .
Skills and various
' other ERPs
16
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for
understanding
business
environment
and drivers of

Outcomes Assessment Plan

growth.
Apply
Students will|  "€S8arCh
display based
o knowledge
critical
analytical and research
) . methods 80% stugd
skills  using includi
conceptual inc gdlng 80% students . response range
design of | *Comprehen UG/PLO/D/CE Student Exit ; between 4 on the
and ; : shallpass the UG/PLO/ID/EXxit Survey ; ;
I experiments, | sive Exam Framework Survey Likert Scale in the
experiential : exam. .
analysis and Student Exit
knowledge to| . .
. interpretation Survey.
improve the
maragement of data.
9 . Synthesize
of family | . i
. information to
business. )
provide
solutions.
Develop
interpersonal
skills andhigh
degree of
verbal nori
var/?ialeﬁnd 80% students
Students will C *Business should secure a 80% st ugd
. communicatio .
effectively Communicat grade of 6 and response range
communicate n. ion Course above ona 10 Student Exit . between 4 on the
) Demonstrate ; ! UG/PLO/ID/Exit Survey ; .
leading to . Result point scale in the Survey Likert Scale in the
- ; business . : .
efficiency in etiquettes analysis of Business Student Exit
management. q ", | all semesterg communication Survey.
Interpret and
course.
apply
principles of
cross cultural
difference in
communicatio
n.
16



Utilizing a five
(5)-point scale
rubric with the
Intended Student
Learning
Outcomes, at leas

*Rubrics UG/PLO5/D/ BC 80% of randomly
sampled from the
BC course will
achieve proficient
or distinguished
(score 2 and
above).
*Comprehen UG/PLO/D/CE gg;ol Zgjsdse?ri
sive Exam Framework exam
Understand
the dynamics
and
complexity to
the family and
its impad on
Students will family .
engage and business . 80% students 80% stugd
Behavioural
create value | management. Science should secure a response range
networks that Identify Course grade of 6 and Student Exit between 4 on the
improve the sensitive Result above on a 10 Survey Likert Scale in the
performance issues vsis of point scale in the Student Exit
of their family | pertaining to analysis o BS Result. Survey.
i : all semesters
businesses. family
business
management
and learn
skills to deal
with them
efficiently.
Utilizing a five
(5)-point scale
*Rubrics UG/PLO6/D/BS rubric with the
Intended Student
Learning
16
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Outcomes, at leag
80% of randomly
sampled from the
BS course will
achieve proficient
or distinguished
(score 2 and
above).
*Comprehen|  UG/PLO/D/CE e St“de?‘ts
sive Exam Framework srall pass the
exam.
Develop skills
to deal with
global players
by
Students will | understanding
engage and changing *Foreign 80% students 80% st ugd
create value market Business should secure a response range
networks that| requirements,| Language grade of 6 and Student Exit . between 4 on the
improve the | understanding Result above on a 10 Survey UG/PLO/IDEXit Survey Likert Scale in the
performance about new | Analysis of point scale in the Student Exit
of their family | technologies | all semesterg FBL Result. Survey.
businesses. to improve
family
business
management
systems.
Utilizing a five
(5)-point scale
rubric with the
Intended Student
Learning
Outcomes, at leas
*Rubrics UG/PLO7/D/FBL 80% d randomly
sampled from the
FBLcourse will
achieve proficient
or distinguished
(score 2 and
above).
16
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0,
*Comprehen|  UG/PLO/D/CE S0% students
sive Exam Framework exF;m
Apply high
order of
ethical
practices in
Students will m%ﬁ?mg 100% students 80 % Industry
recognize the busingss *Dissertatio will undertake and Feedback of Internship Guide
importance of Show casé n complete the Industry rates the students
being socially highest level (Plagiarism dissertation with Internship between 4 range
responsikg 9 of Checking ) in al least 85% Guide on the Likert Scale
entrepreneur. . original content in the feedback.
commitment
to
professional
code of
conduct.
The University will
* 80% students o adhere to zero
Comprehens UG/PLO/DICE shall pass the Indiscipline tolerance towards
. Framework Cases .
ive Exam exam. use of unfair
means.
Develop
skills,
knowledge Utilizing a five
and persnal .
attributes to (5)-point scale
Students will pOSsEss rubric with the
dlsplgy entrepreneurig Intended Student 80% stugd
creative . *Employeaa Learning
entrepreneuris | skills of bility & Outcomes, at leas response range
thinking and | '9€NUYING | e renreneul  UG/PLOY/DIEMP | 80% of randomly | SMIENtEXIL I 0p) o/iD/Exit Suney | P€Ween 4 on the
; new business ; Survey Likert Scale in the
learning ; ship ( sampled students .
o ideas and : . ; Student Exit
abilities . Rubrics) will achieve
converting . Survey.
throughout them into proficient or
their career. realit distinguished
Y. (score 3 and
Develop idea above)
generation '
skills, risk
taking ability
16
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and ability to
convert ideas
into business
ventures.
80% alumni
* 80% students . response range
Comprehens UG/PLO/D/CE shall pass the Alumni UG/PLO/ID/Alumni Survey| between 4 on the
. Framework Survey ; :
ive Exam exam. Likert Scale in the
Alumni Survey.
Student will
_ develop Utilizing a five
interest and .
competenc (5)-point scale
Students will pefency rubric with the
. for knowledge
display - Intended Student
; acquisition . 80% stugd
creative Learning
.| through use of response range
entrepreneurig sources like *Quiz Outcomes, at leas Student Exit between 46 on the
| thinking and ; 80% of randomly UG/PLO/ID/EXxit Survey ; .

] Newspapers /| (Rubrics) Survey Likert Scale in the
learning BUSi sampled students Student Exi
abilities usIness will achieve tudent Exit

Magazines / o Survey.
throughout : proficient or
. Library LT
their career. distinguided
databases/
(score 3 and
Internet for
. above).
life-long
learning.
* 0,
UG/PLO/DICE 80% students
Comprehens shall pass the
; Framework
ive Exam exam.
16
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5.15 Bachelas of BusinessAdministration (Marketing and Sales)
LevelT UG

Duration of the program (in yrs): 3 No. of Semesters: 6

5.15.1 Mission Statement

Programme Mission

BBA Marketing and Sales programme aims to develop marketing business leadergpbke [@to train the students t
successfully comprehend the market opportunity, plug it with an appealing product idea and create and implemer

captivating marketing strategy that can enhance the customer and market equity for the business.

5.15.2 Programme Educational Objectives (PEOS)

Educational Goals

1. Students will exhibit experiential knowledge of the marketing concepts and theories and contemporary
developments.

2. Students will integrate their conceptual and practical learning for mafaxdive decisions for business in a
dynamic scenario.

3. Students will contribute in the various business aneéddited contexts by leveraging the marketing, research
technological skills.

4, Students will demonstrate assertive and influentibhbi®r in decisiormaking and negotiation.

Students will display impressive skills to communicate verbally in and organized and persuasive manner
receptive listener to handle various marketing situations.

6. Students will engage and creatéueanetworks that improve their individual as well as team performance.
Students will absorb and reciprocate to societal and environmental needs.

8. Students will display creative entrepreneurial thinking and learning abilities throughout their career
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5.15.3 Programme Operational Objectives

Operational Goals

1. The Programme intends to achieve distinction in academic delivery and teaching processes.

2. The Programme will facilitate an atmosphere that promotes overall development of students.

3. The Programme will encourage intellectual growth of faculty through innovation and research.

4. The Programme will aid in nurturing of core values of university and ethical conduct amongst its students, faculty 3

The Programme will foster tural empathy and a sense of social and environmental responsibility.

6. The Programme will offer abundant opportunities for international exposure to its faculty and students.

The Programme will endeavor towards persistent enhancement of processgstams and aim to attain national and

/- international accreditations and university rankings.

The Programme will strengthen its bond with the industry through collaborative interactions with alumni netwd
8. industry experts.

The Programme wlilfacilitate students in pursuing their further studies in management or obtain employment as
0.

merit or create their own business ventures.

10. The Programme will facilitate good governance in discharge of responsibilities and execution ef aotigprograms.

5.15.4 Programme Learning Outcomes

Intended Learning Outcomes

Demonstrate a strong base of general management and build strong pillars specializing in the domain
Marketing and Sales over it. Develop an ability to integratevkedge in the area of management with
marketing and sales to understand it as a comprehensive concept.

2. Analyze the market situation and identify problem pertaining to the marketing, sales, customer satisfag
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customer loyalty etc. and identify sibns using tools and techniques of market research.

3. Critically analyze, evaluate and synthesize data into information relevant to taking business decisions.
the value delivery process.

4, Collect and analyze appropriate data using varioukehaesearch tools and predict solutions to deal with
consumer buying behavior and improve customer value delivery.

5. Develop interpersonal skills and high degree of verbalingarbal and written communication. Demonstrat
business etiquettes. Inteepand apply principles of negotiation and persuasion.

6. Develop highest order of behavioral and interpersonal skills. Demonstrate initiative and lead by examp
Practice effectively both as an individual and as a team member.

7. Recognize and identifgiversity in cultures. Show sensitivity to various cultural and environmental issue
demonstrate traits of global business practioner.

8. Apply ethical marketing practices to show case highest level of commitment to professional code of co
the area of marketing.

9. Understand the impact of marketing and sales activity on society at large. Assess the impact of market
activities on societal, legal, health and safety aspects. Develop idea generation skills, risk taking ability
ability to convert ideas into business ventures.

10. Student will develop interest and competency for knowledge acquisition through use of sources like
Newspapers / Business Magazines / Library databases/ Internet -fongifeearning.

5.15.5 Programme Operatonal Outcomes

Operational Outcomes

=

The Faculty at ASB will use appropriate pedagogy and methodology for teaching, learning and development ¢
students.

2.  ASB will continuously engage in developing /upgrading policies and procedures to guieistigious accreditations
and rankings from various national and international bodies.

3.  The course curriculum will be updated on timely basis by incorporating feedback from all the stakeholders ang
pertinent to meet industry requirements.

4. University shall provide Technological Resources to support appropriate teaching and learning environment.
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The student of ASB will earn achievements in inteiversity Extra Curricular activities.

The student of ASB will graduate in timely manner.

ASB faculty and staff will integrate ethics and values in teaching, theory and practice.

ASB will assist in instilling ethics and humanitarian values among students in cross cultural environment.

Faculty will be engaged in scholarly and professiontiviéies in order to enhance their competencies and to
contribute to the existing Body of Knowledge.

10. ASB will support all the students for quality placements or join family business or start their own venture.
11. ASB shall develop and maintairr@g alumni network.

©o| o N| of on

12.  ASB will facilitate joint research collaborations with corporate world.

13. ASB will invite international delegates and speakers for seminars and conferences and provide various other
opportunities for global exposure.

5.15.6 PEOs1 PLOs Mapping
Mapping of Intended Programme Learning Outcomes to BroadBasedProgramme Educational Objectives (PEOSs)

The broaebased student learning goals identified in Section | above encompass the intended student learning outcomesas articulate
in this section, and are general composites or summaries of these outcomes. These relationships are summarized irstioe outcome

goals mapping belowNpte: & in a given cell of the tablandicatesthe intended learning outcome in that row is associatedith
the learning goal in that column):

PEO1 PEO2 PEO3 PEO4 PEO5 PEOG6 PEO7 PEOS8

PLO1 a

PLO2
PLO3
PLO4
PLO5S
PLOG6
PLO7
PLOS8
PLO9 a
PLO10 a a

2| Q.

Q| Qn

an
an Qr | An

an

Q| Q| Qr
Q

an

an
an
an| | an|an

an
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5.15.7 Programme Educational Outcome Assessment Plan

PEO6Y PLOG{ Direct Tool No for Direct Target Indirect Tool_No for Indirect Target
Assessment Performance Assessment Performance
Demonstrate
a strong
base of
general
managemen
and build
strong
pillars
specializing
Students will in the
exhibit domain of
experiential Marketing 80%st ude
knowledge of| and Sales % stud response range
the marketingl  overit. *Comprehen UG/PLO/D/CE 80% students Student Exit . between 4 on
: shall pass the UG/PLO/ID/Exit Suvey . .
concepts ang Dewelop an | sive Exam Framework exam Survey the Likert Scale in
theories and ability to ' the Student Exit
contemporary| integrate Survey.
developmenty knowledge
in the area
of
managemeni
with
marketing
and sales to
understand if
asa
comprehensi
ve concept.
Students will| Analyze the
contribute in market 80 % Industry
the various| situationand 100% students | Feedback of Internship Guide
business an¢ identify Dissertation | UG/PLO2/D/Dissertati| will undertake Industry rates the students
job-related problem (Rubrics) on and comgete the Internship between 4 range
contexts by| pertaining to dissertation Guide on the Likert Scale
leveraging the in the feedback.
the marketing,

Outcomes Assessment Plan
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marketing, sales,
research an¢ customer
technological | satisfaction,
skills. customer
loyalty etc.
and identify
solutions
using tools
and
techniques
of market
research.
Critically
Students will| analyze,
contribute in| evaluate and
the various| synthesize
business an¢ data into 80% stu
job-related information o response range
. 80% students .
contexts by| relevantto | *Comprehen UG/PLO/D/CE Student Exit : between 46 on
| ; ; : shall pas the UG/PLO/ID/Exit Survey : .
everagim taking sive Exam Framework exam Survey the Likert Scale in
the business ' the Student Exit
marketing, decisions. Survey.
research ang Improve the
technological value
skills. delivery
process.
Collect and
analyze
appropriate
Students will ds;?igﬁlsng
demonstrate market 80% stu
assertive andg research 80% students response range
influential *Comprehen UG/PLO/D/CE Student Exit , between 45 on
: : tools and : shall pass the UG/PLO/ID/EXit Survey . .
behavior in ; sive Exam Framework Survey the Likert Scale in
o, predict exam. .
decision : the Student Exit
; solutions to
making and . Survey.
g deal with
negotiation.
consumer
buying
behavior and
improve

Outcomes Assessment Plan
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customer

value
delivery.
Students will | . Develop
display interpersona
impressive | skills and
skilsto | Nigh degree
communicate of verbal
verballv in noni verbal 80% students
andy and written | *Business should secure a 80% stu
; communicat| Communicat grade of 6 and response range
organized . ; .
ion. ion Course above ona 10 | Student Exit : between 4 on
and . ; UG/PLO/ID/EXxit Survey ; .
. Demonstrate Result point scale in the Survey the Likert Scale in
persuasive . : : |
business analysis of Business the Student Exit
manner and : o
. etiquettes. | all semesters communication Survey.
be a receptive
: Interpret and course.
listener to 200!
handle _apply
, principles of
varous L
; negotiation
marketing
o and
situations. .
persuasion.

*Rubrics

UG/PLOS5/D/ BC

Utilizing a five
(5)-point scale
rubric with the
Intended Studen
Learning
Outcomes, at
least 80% of
randomly
sampled from the
BC course will
achieve
proficient or
distinguished
(score 2 and
above).

*Comprehen
sive Exam

UG/PLO/D/CE
Framework

80% students
shall pass the
exam.
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Develop
highest
orderof
behavioral
and
Students will | interpersona .
engage and | skills. Behavioural 80%students 80% stu
create value | Demonstrate Science should secure a response range
networks that| initiative Course grade of 6 and | Student Exit between 4 on
improve their| and lead by Result above on a 1.0 Survey the Likert Scale in
individual as example. analysis of point scale in the the Student Exit
well as team Practice all semesters BS Result. Survey.
performance.| effectively
both as an
individual
and as a
team
member.
Utili zing a five
(5)-point scale
rubric with the
Intended Studenti
Learning
Outcomes, at
least 80% of
*Rubrics UG/PLO6/DBS randomly
sampled from the
BS course will
achieve
proficient or
distinguished
(score 2 and
above).
*Comprehen UG/PLO/D/CE gg;/ﬂ ?)uaiinttr?e
sive Exam Framework
exam.
Students will | Recognize *Foreign 80% students 80% stu
integrate their| and identify Business should secure a Studer Exit response range
conceptual | diversity in Language grade of 6 and Survey UG/PLO/ID/Exit Survey between 4 on
and practical| cultures. Result above on a 1.0 the Likert Scale in
learning for Show Analysis of point scale in the the Student Exit
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making sensitivity to | all semesters FBL Result. Survey.
effective various
decisions for | cultural and
business in a| environment
dynamic al issues anc
scenario. demonstrate
traits of
global
business
practioner.
Utilizing a five
(5)-point scale
rubric with the
Intended Studeni
Learning
Outcomesat
least 80% of
*Rubrics UG/PLO7/D/FBL randomly
sampled from the
FBLcourse will
achieve
proficient or
distinguished
(score 2 and
above).
*Comprehen|  UG/PLO/DICE 80% students
sive Exam Framework shall pass the
exam.
Apply
ethical
marketing
Students will prﬁ ctices to 100% students 80 % Industry
absorb and h.s ow case o . will undertake Feedback of Internship Guide
: ighest level| *Dissertation h Industr rates the students
8 reciprocate to of (Plagiarism and compdate the ndustry ates the students
sodetal ard commitment| Checking ) dissertation with| Internship between 4 range
environmenta| in al least 85% Guide on the Likert Scale
to - .
| needs. : original content in the feedback.
professional
code of
conduct in
the area of
17
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marketing.

*

80% dudents

The University
will adhere to zero

Outcomes Assessment Plan

] UG/PLO/D/CE Indiscipline
Comprehensi shall pass the tolerance towards
Framework Cases :
ve Exam exam. use of unfair
means.
Understand
the impact
of marketirg
and sales
activity on
society at
large. Utilizing a five
Assess the (5)-point scale
Students will impact of rubric with the
displa marketing Intended Student
play activitieson| Learning 80% stu
creative . Employeaa
entrepreneuri societal, bility & Outcomes, at response range
0 .
9 | althinking | €98k healthl o Sreneur]  UG/PLO9IDIEMP | €8St 80% of Student Exit | 51 yip/Eit Survey | |, Peween % on.
. and safety X randomly Survey the Likert Scale in
and learning ship ( :
L aspects. . sampled studentg the Student Exit
abilities Rubrics) . )
Develop will achieve Survey.
throughout ; -
) idea proficient or
their career. . T
generation distinguished
skills, risk (score 3 and
taking above).
ability and
ability to
convert
ideas into
business
ventures.
80% alumni
. o response rargg
| uc/PLODICE 80% students | i UG/PLO/ID/AlumNI betwea 45 on
Comprehensi shall pass the . .
Framework Survey Survey the Likert Scale in
ve Exam exam. .
the Alumni
Survey.
17



Student will

develop
interest and Utilizing a five
competency (5)-point scale
Students will for rubric with the
. knowledge Intended Student
display o .
; acquisition Learning 80% stu
creative
entrepreneduri through use Outcomes, at response range
- 0 .
10 al thinking of source Quiz least 80% of Student Exit UG/PLO/ID/Exit Survey between 4 on_
; like (Rubrics) randomly Survey the Likert Scale in
and learning _
abilities Newspapers sgmpleq studentg the Student Exit
/ Business will achieve Survey.
throughout . iy
their career Magazmes/ p_rof_|C|en_tor
' Library distinguished
databases/ (score 3 and
Internet for above).
life-long
learning.
0,
*Comprehen UG/PLO/D/CE 80% students
: shall pass the
sive Exam Framework

exam

Outcomes Assessment Plan
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5.16 Programme Title: B.A (Hons) Insurance and Banking

Leveli UG

Duration of the program (in yrs): 3 Semesters6

5.16.1Programme Mission:

The BA (Hons)i Insurance and Bankirgrogram aims at develom busines leaders having functional knowledge of all the domains of insurance
and banking management. The program aims to develop students with an aptitude to meet challenges of the contempdangifiessciaorld

and enhance their knowledge &s#ss and &pitalize on opportunities through innovation and resource maximization.

5.16.2Programme Educational Goals

Educational Goals

1. 1. Familiarizing students with principles and practice of insurance ,both life and Non life.

2. 2. Students wilunderstad practices in vogue and in banks

3. Students will learn legal basis of insurance banking contracts

4. Students will understand the processes in vogue to redress grievances of customers in insurance and the banking schd

5. Tofamiliarize the students with knowledge of operational process and practices in banking and insurance sector. the fuf

SRR

6. To equip the students with the knowledge of banking and insurance principles and pr@gpieegions and Business
Developmehand makehem ready for the industry fit..

7. 7. Main focus is is to equip the students with banking law and practices with existing banking and insurance compaaiesi

abroad and to improve personality development to make the young studpotaimpréessional leaders of

8. 8. Along with the curriculum the students will be trained on case studies from the industry and real examples to haodtessit
to improve their business decision making skills like Problem solving , communiséilisrandresult oriented positive attitude

17
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5.16.3Programme Operational Objectives:

Operational Goals
1. The BA( Hons) Insurance and Banking Programme intends to achieve distinction in academic delivery and teaching processe
The BA( Hons) Insuance aml Banking Programme facilitate an atmosphere that promotes overall development of students in in
& and banking knowledge.
The BA( Hons) Insurance and Banking Programme will encourage intellectual growth of faculty through innovateeamhdn
> financials sector.
The BA( Hons) Insurance and Banking Programme will aid in nurturing of core values of university and ethical condutitamon
* students, faculty and staff.
5. The BA( Hons) Insurance and Banking Programme will fasiéural empathy and a sense of social and environmental responsibi
The BA( Hons) Insurance and Banking Programme will offer abundant opportunities for international exposure to itsdaculty an
> students.
The BA( Hons) Insurance and Bankifyjogramme will endeavor towards persistent enhancement of processes and systems and
" attain national and international accreditations and university rankings.
The BA( Hons) Insurance and Banking Programme will strengthen its bond with tremaesend banking industry through
5 collaborative interactions with alumni networks and industry experts.
The BA( Hons) Insurance and Banking Programme will facilitate students in pursuing their further studies in insurarderand b
> management orbdain enployment as per their merit or create their own business ventures.
The BA( Hons) Insurance and Banking Programme will facilitate good governance in discharge of responsibilities arm @xecut
10 policies and programs.

Outcomes Assessment Plan



5.16.4Programme Learnng Outcomes

Intended Learning Outcomes
Recall and relate in real life situations

1.
2. Analyze ,examine and fact finding
3. Evaluate Technologies.
4. Analyze , appraise and solve problems
5. Demonstrate and illustrate
6. Evaluate in real l# senario
7. Demonstrate global oreintation
8. Value Support
9. Apply and demonstrate
10.  Create and demonstrate in real life
11.  Ethical and value based decisions
12. Demonstrate

Outcomes Assessment Plan



5.16.5 Programme Operational Outcomes

Intended Operational Outcomes forB.A. (Hons.) Insurance and BankingProgramme

1 The Faculty oB.A. (Hons.) Insurance and Bankipgogramme will use appropriate methodology and pedagogical tools for
teaching, learning and development

5 The curriculum 6B.A. (Hons.) Insirance and Bankingrogrammauvill be contemporary and relevant to meet industry
requirements and benchmarked on global standards by incorporating feedback from all the stakeholders.

3 The student oB.A. (Hons.) Insurance and Bankipgogamme will gradua in timely manner.

4 The student oB.A. (Hons.) Insurance and Bankipgogramme will be provided with Academic facilities, Technological
Resources for teaching and learning.

5 The student oB.A. (Hons.) Insurance and Bankipgogramme will earn achieements in intefuniversity Extra Curricular
activities.

6 Faculty ofB.A. (Hons.) Insurance and Bankipgogramme will be engaged in scholarly and professional activities in order tg
enhance their competencies and to contribute toxisérey Body of Krowledge.

7 TheB.A. (Hons.) Insurance and Bankipgogramme will integrate ethics and values in teaching, theory and practice, develg
retain excellent students, faculty and staff.

8 B.A. (Hons.) Insurance and BankiRgogrammaewill facilitate cutivation of cross cultural humanitarian values.

9 The Faculty and Students BfA. (Hons.) Insurance and Bankifgogramme will facilitate joint research collaborations; invite
international delegates and speakers for seminars and@&ocds and variousther opportunities for global exposure.
Faculty ofB.A. (Hons.) Insurance and Bankiffgogramme will be continuously engaged in developing/ reviewing processes
policies and systems to achieve prestigious accreditations from vaatosal, interneonal bodies and ranking bodies.

11 | Students 0B.A. (Hons.) Insurance and BankiRgogramme shall develop and maintain strong relationship with corporate.

12 | The students dB.A. (Hons.) Insurance and BankiRgogramme shall maintalifielong alumni néwork and keep the curriculum

18
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responsive to industry needs.

The faculty ofB.A. (Hons.) Insurance and BankiRgogramme will support all the students for quality placements or join fam
business or start their own venture.

5.16.6 PEOsi PLOs Mapping

13

Mapping of Intended Programme Learning Outcomes to BroadBasedProgramme Educational Objectives (PEOSs)

The broaebased student learning goals identified in Section | above encompass the intended student learning outcomateds arti

in this sectionand are general composites or summaries of these outcomes. These relationships are summarized in thHe-outcomes
goals mapping belowNpte: & in a given cell of the tablaendicatesthe intended learning outcome in that row is associated with

the learning goal in that column):

PEO1 PEO2 PEOS3 PEO4 PEOS PEOG6 PEO7 PEOS8
PLO1 a
PLO2
PLO3
PLO4
PLOS
PLOG6
PLO7 a a
PLOS8
PLO9

PLO10
PLO11

PLO12

an | an

an| an

an|an|an

an
an

Qe | Q|
QD

3
3

an| o |an|an

an
an

an

Q| An an
Q
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5.16.7 Programme Educational Outcome Assessment Plan

S.No.| PLO Direct Indirect
1 Recall and relate in real life situations *Comprehensive Exam Student Exit Survey
2 | Analyze , examine , and solve problems Major Project (Rubrics) Feedback of Industry Internship Guide
3 Evaluate Technologies *Comprehensive Eam Student Exit Survey
4 | Analyze , appraise and solve problems *Comprehensive Exam Student Exit Survey
*Business Communication Course Res

analysis of all semesters

5 Demonstrate and illustrate Student Exit Survey
*Rubrics
*Comprehensive Exam

Outcomes Assessment Plan




* Behavioural Science Course Resu
analysis of all semesters

6 Evaluate in real life scenario Student Exit Survey
*Rubrics

*Comprehensive Exam

*Seminars

7 Demonstrate global orientation *Rubrics Student Exit Survey

*Comprehensive Exam

Presentation Feedback of Industry Inteship Guide

8 | Value support

* Comprehensive Exam Indiscipline Cases

*Employability & Entrepreneurship (

Rubrics) Student Exit Survey

9 | Apply and demonstrate

* Comprehensive Exam Alumni Survey

*Quiz (Rubrics)
10 | Create and Demonstrate in real life Student Exit Swey
* Comprehensive Exam

11 Ethical and value based decisions Case Studies

12 Demonstrate Industry Visits Viva Voce
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5.17 Programme Title: B.Sc Actuarial Sceince
LevelT UG
Duration of the program (in yrs): 3 No. of Semesters: 6

5.17.1 Programme Mission:

To provide education in actuarial Science and applied area to develop them as an excellent professionals as well as heowyjsuma

5.17.2 Programme Educational Goals

Educational Goals

1. Familiarizing students with principles and giiee of actuarial science..

2. Students will understand practices in vogue and in banks

. 3. Students will learn legal basis of insurance banking contracts

. 4. Students will understand the processes in vogue to redress grievances of custachessial science schemes.

' 5. To familiarize the students with knowledge of operational process and practices in actuarial science.

| 6. To equip the students with the knowledge of banking and insurance principles and pr&yieegions and
Budness Development and make them ready for the industry fit..

- 7. Main focus is is to equip the students with various corporates in India and abroad and to improve pHg

development to make the young students corporate professional leaders of

. 8. Along with the curriculum the students will be trained on case studies from the industry and real examples t
situations so to improve their business decision making skills like Problem solving , communication skills and 1

Outcomes Assessment Plan



oriented positie atitude

5.17.3 Programme Operational Objectives:

Operational Goals

1.

The BScActuarial Science Programme intends to achieve distinction in academic delivery and teaching prog

The BScActuarial Science Programme facilitate an@dphere that promotes overall development of students i
insurance and banking knowledge.

The BScActuarial Science Programme will encourage intellectual growth of faculty through innovation and
research in financials sector.

The BScActuarialScience Programme will aid in nurturing of core values of university and ethical conduct
amongst its students, faculty and staff.

The BScActuarial Science Programme will foster cultural empathy and a sense of social and environmental
responsibiliy.

The BScActuarial Science Programme will offer abundant opportunities for international exposure to its facu
students.

The BScActuarial Science will endeavor towards persistent enhancement of processes and systems and aim
ndional and international accreditations and university rankings.

The BScActuarial Science Programme will strengthen its bond with the insurance and banking industry thro
collaborative interactions with alumni networks and industry experts.

TheBScActuarial Science Programme will facilitate students in pursuing their further studies in insurance a
banking management or obtain employment as per their merit or create their own business ventures.

10.

The BScActuarial Science Programmaill facilitate good governance in discharge of responsibilities and
execution of policies and programs.

Outcomes Assessment Plan
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5.17.4 Programme Learning Outcomes

Intended Learning Outcomes

Recall and relate in real life situations

Analyze ,examine and fact findjn

Evaluate Technologies.

Analyze , appraise and solve problems

Demonstrate and illustrate

Evaluate in real life scenario

Demonstrate global oreintation

Value Support

Ol | Nl |~ w|NF

Apply and demonstrate

=
©

Create and demonstrate in ratd |

=
=

Ethical and value based decisions

12. Demonstrate

5.17.5 Programme Operational Outcomes

Intended Operational Outcomes forBSc (Actuarial Science) Programme

and development

The Faculty oBSc (Actuarial Sciencgrogramme will use appropriate methantpf and pedagogical tools for teaching, learnir

benchmarked on global standards by incorporating feedback frone atekeholders.

The curriculum oBSc (Actuarial Sciencgrogrammenill be contemporary and relevant to meet industry requirements and

3 The student oBSc (Actuarial Sciencgrogramme will graduate in timely manner.

teaching and learning.

The student oBSc (Actuarial Sciencgyrogramme will be provided with Academic facilities, Technological Resources for

Outcomes Assessment Plan



5 The gudent ofBSc (Actuarial Sciencgrogramme will earn achievements in intenversity Extra Curricular activities.

6 Faculty ofBSc (Actuarial Sciencgrogramme will be engaged in scholarly and professional activities in order to enhance t
competenesand to contribute to the existing Body of Knowledge.

- TheBSc (Actuarial Sciencg)rogramme will integrate ethics and values in teaching, theory and practice, develop and retai
excellent students, faculty and staff.

8 BSc (Actuarial Sciencefrogramme will facilitate cultivation of cross cultural humanitarian values.

9 The Faculty and Students BEc (Actuarial ScienceProgramme will facilitate joint research collaborations; invite internation
delegates and speakers for seminars and cowisrand various other opportunities for global exposure.

10 Faculty ofBSc (Actuarial Sciencdjrogramme will be continuously engaged in developing/ reviewing processes, policies a
systems to achieve prestigious accreditations from various natidealational bodies and ranking bodies.

11 | Students oBSc (Actuarial Sciencéfrogramme shall develop and maintain strong relationship with corporate.

12 The students dBSc (Actuarial Sciencerogramme shall maintain lifelong alumni network and keepaifriculum responsive to
industry needs.

13 The faculty ofBSc (Actuarial Sciencéfrogramme will support all the students for quality placements or join family business
start their own venture.

5.17.6 PEOsi PLOs Mapping

Mapping of Intended Programme Learning Outcomes to BroadBasedProgramme Educational Objectives (PEOS)

The broaebased student learning goals identified in Section | above encompass the intended student learning outcomes as articulated

in this section, and are general compositesummaries of these outcomes. These relationships are summarized in the etdeomes
goals mapping belowNote: & in a given cell of the tablandicatesthe intended learning outcome in that row is associated with
the learning goal in that column):
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PEO1 PEO2 PEO3 PEO4 PEO5 PEO6 PEO7 PEOS
PLO1 a a
PLO2 a a a
PLO3 a a
PLO4 a a a a
PLO5 a a
PLO6 a a a
PLO7 a a a
PLO8 a a
PLO9 a a a
PLO10 | & a
PLO11 a a
PLO12 a
5.17.7 Programme Educational Outcome Assessment Plan
S.No.| PLO Direct Indirect
. . :
1 Recall and relate in real life situations Comprehensive | Student Exit
Exam Survey
Feedback of
: Major Project Industry
2 Analyze , examine , and solve problems (Rubrics) Internship
Guide
. . .
3 Evaluate Technologies Comprehensive | Student Exit
Exam Survey
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4 | Analyze , appraise and solve problems

*Comprehensive
Exam

Student Exit
Survey

5 Demonstrate and illustrate

*Business
Communication
Course Result
analysis of all
semesters

*Rubrics

*Comprehensive
Exam

Student Exit
Survey

6 Evaluate in real life scenario

* Behavioural
Science Course
Result analysis of
all semesters

Student Exit

- Survey
*Rubrics
*Comprehensive
Exam
*Seminars
7 | Demonstrate global orientation *Rubrics Stusduei\r:te)lli -
*Comprehensive
Exam
Feedback of
8 Value support Presentation |rI1rt12runssf:1)i/p
Guide
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* Comprehensive | |
Exam

ndiscipline
Cases

9 | Apply and demonstrate

"Employability & Student Exit

Entrepreneurship (

Rubrics) Survey
* Comprehensive Alumni
Exam Survey

*Quiz (Rubrics)

Student Exit

12 Demonstrate

10 | Create and Demonstrate in real life
Survey
* Comprehensive
Exam
11 Ethical and value based decisions Case Studies
Industry Visits | Viva Voce

Outcomes Assessment Plan



5.18 MBA (Insurance & Banking )
Leveli: PG
Duration of the program (in yrs): 2 No. of Semesers: 4

5.18.1 Programme Mission:

To develop the overall personality of Masters in Business Administration students by making them not only excellent ntanagemen
professionals in the area of Insurance and banking but also good individuals, wittanmdigy and regards for human values, pride in
their heritage and culture, a sense of right and wrong and yearning for perfection and imbibe attributes of couraggoof aodvic
action

5.18.2 Programme Educational Objectives/Goals:
1. To acquire knowlege abouwvarious products and services.

2. To understand the market needs

3. To man officer level positions in the industry.
4. To understand regulatory requirements and ensure compliance.

5.18.3 Programme Operational Objectives

1. The MBA (1&B) programme will &cilitate environment for innovation and research excellence fantékectual growth of
students

2. The MBA (1&B) programme provides an academic environment for holistic development of students

3. The Programme aims to facilitate opportunities foowationand environment of research excellence progantellectual growth
of MBA (I&B ) students

Outcomes Assessment Plan 3



4. The MBA (I&B) programme will encourage cultural diversity and a sense of social, ethical and environmental respansibigty
students

5. The MBA (I&B) progranme will provide ample opportunities for international exposure to students

6. The MBA (&B) programme will provide opportunities for students to continuously interact with area expert members of faculty,
industry and alumni to improve and demaoatt# thé skills and competencies

7. The MBA (1&B) programme will facilitate employment opportunities and also support stu dents to start their own ventures

8. The MBA (I&B) students will be prepared to be independent learners who take responsitifigirfown learning; set appropriate
goals for ongoing intellectual and professional development

9. The MBA (1&B) programme aims to help students understand and practise the highest standards of ethical behaviodmagsociate
their management professi

10.The MBA (1&B) programme will aim to attain national and international accreditations and university rankings to provide best
class academic environment

5.18.4 Programme Learning Outcomes

PLO 1 Recall and relate in real life situations

PLO 2 Analyze, &amine and fact finding

PLO 3 Evaluate technologies

PLO 4 Analyse, appraise and solve problems

PLO 5 Demonstrate and illustrate

PLO 6 Evaluate in real life scenario

PLO 7 Demonstrate global orientation

PLO 8 Value support

PLO 9 Apply and dermnstrate

PLO 10 | Create and demonstrate in real life
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PLO 11

Ethical and value based decisions

PLO 12

Demonstrate

5.18.5 Programme Operational Outcomes

Intended Operational Outcomes forMBA (I&B) Programme

1 The Faculty oMBA (I&B) programme will us agropriate methodology and pedagogical tools for teaching, learning and
development

5 The curriculum oMBA (I&B) programme will be contemporary and relevant to meet industry requirements and benchmar
global standards by incorporating feedbadkrfrdl the stakeholders.

3 The student oMBA (1&B) programme will graduate in timely manner.

4 The student oMBA (1&B) programme will be provided with Academic facilities, Technological Resources for teaching and
learning.

5 The student oMBA (1&B) progamme will earn achievements in int@miversity Extra Curricular activities.

6 Faculty ofMBA (I1&B) programme will be engaged in scholarly and professional activities in order to enhance their compe
and to contribute to the existing Body of ¢tdmledge.

- TheMBA (1&B) programme will integrate ethics and values in teaching, theory and practice, develop and retain excellent
faculty and staff.

8 MBA (I&B) Programme will facilitate cultivation of cross cultural humanitarian values.
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9 The Faculty and Students MBA (1&B) Programme will facilitate joint research collaborations; invite international delegate
speakers for seminars and conferences and various other opportunities for global exposure.

10 Faculty ofMBA (1&B) Programne will be continuously engaged in developing/ reviewing processes, policies and systems
achieve prestigious accreditations from various national, international bodies and ranking bodies.

11 | Students oMBA (I&B) Programme shall develop and maintailosgrelationship with corporate.

12 The students dIBA (I&B) Programme shall maintain lifelong alumni network and keep the curriculum responsive to indu
needs.

13 The faculty ofMBA (1&B) Programme will support all the students for quality placegmarjoin family business or start their
own venture.

5.18.6 PEOsi PLOs Mapping
Mapping of Intended Programme Learning Outcomes to BroadBasedProgramme Educational Objectives (PEOSs)

The broaebased student learning goals identified in Sedt@bove enompass the intended student learning outcomes as articulated
in this section, and are general composites or summaries of these outcomes. These relationships are summarized irstioe outcome
goals mapping belowNpte: & in a given cell of the tablandicatesthe intended learning outcome in that row is associated with

the learning goal in that column):

PEO/PLO |PEO 1| PEO2 | PEO3 | PEO 4
PLO 1 a

PLO 2 a

PLO 3 a a a

PLO 4 a a a a

PLO 5 a a
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PLO 6 a a

PLO 7 a a
PLO 8 a
PLO 9 a a a a
PLO 10 a a

PLO 11 a

PLO 12 a

5.18.7 Programme Educational Outcome Assessment Plan

# | Attributes PLO Direct Tool_No for Direct | Target Indirect | Tool_No for Target
Assessment Indirect
Assesmert

Management| Management *Comprehens| PG/PLO/D/CE 80% Student | PG/PLO/ID/Exit | 80%

Knowledge | and domain | ive Framework students Exit Suwvey students
knowledge | Exam/Viva shall pass Survey response
of Insurance, on annual the exam. range
Banking and| basis between
Actuarial 4-5 on the
Science Likert
sector. Scale in

the
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Student
Exit

Survey.
Research Research Term Paper, | PGPLO2/D/Dissertal 100% Feedback The
literacy and | orientation | Seminar, tion students will | of Industry
Enquiry in insurance,| Summer undertake | Industry Internship
banking and | Internship, and Internshi Guide
actuarial Dissertation complete the| p Guide rates the
science (Rubrics) dissertation students
Comprehensi | PG/PLO/DCE between
ve Exam Framework 4-5 range
on the
Likert
Scale in
the
feedback.
Leveraging | Digital *Comprehens| PG/PLO/D/CE 100% Student | PG/PLO/ID/Exit | 80%
Information | literacy in ive Exam Framework students Exit Survey students
Technology | accessing shall able to | Suwvey response
and leverage IT range
managing inorder to between
information complete 4-5 on the

Outcomes Assessment Plan



their Likert
Assignement Scale in
s and the
Projects Student
Exit
Survey.
Problem Understandi | *Business PG/PLO4/D/Simulat| 80% Student | PG/PLO/ID/EXxit | 80%
Solving ng and Simulation ion students Exit Survey students
solving (Rubrics) shall able to | Survey response
problems for demonstrate range
optimum *Comprehens| PG/PLO/D/CE Problem between
solutions ive Exam Framework Solving and 4-5 on the
Decision Likert
Making Skill Scale in
the
Student
Exit
Survey.
Effective Proactive *Business 80% Student | PG/PLO/ID/EXxit | 80%
Business and effective| Communicati students Exit Survey students
Communicati| business on Course should Survey response
on communicati| Result secure a range

Outcomes Assessment Plan



on analysis of all grade of 6 between
semesters and above 4-5 on the
ona 10 Likert
point scale Scale in
in the the
*Rubrics PG/PLO5/D/ BC oresenttion Student
*Comprehens| PG/PLO/D/CE component Exit
ve Exam Framework of Business Survey.
communicati
on course.
Leadership | Effective * 80% Student | PG/PLO/ID/EXxit | 80%
and leadership | Behavioural students Exit Survey students
Behaviour gualities and| Science should Survey response
Skills learning Course Secue a range
skills Result grade of 6 between
analysis of all and above 4-5 on the
semesters, onal0 Likert
Journal of point scale Scale in
Success in the the
* Rubrics PG/PLO6/D/BS Journal for Student
* PG/PLO/DI/CE Success Exit
Comprehensi | Framework component Survey.
of
20
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ve Exam Behavioural
Science
course.
Global Appraise *Foreign 100% Student | PG/PLO/ID/EXxit | 80%
Manager effectively | Business students' Exit Survey students
local, Language participation | Survey shall able
national and | Result in case to
international | Analysis of studies demonstrg
issues in all semesters pertaining to te Global
global * Rubrics PGPLO7/D/FBL global Outlook
context * PG/PLO/DI/CE issues. Prespectiv
Comprehensi | Framework e.
ve Exam
Ethics and | Honesty, *Plagiarism 100% Feedback The
Professional | integrity, Checking of Students are| of Industry
Conduct fairness in | Dissertation checked for | Industry Internship
professional plagiarism in| Internshi Guide
life NTCCrepat | p Guide rates the
submissions students
and are between
allowed to 4-5 range
appear for on the

Outcomes Assessment Plan



viva-voce Likert
upon Scale in
obtaining the
plagiarism % feedback.
* PG/PLO/D/CE below 15%. | Indiscipli The
Comprehasi | Framework ne Cases Universit
ve Exam y will
adhere to
zero
tolerance
towards
use of
unfair
means
9 Employabilit | Domain *Scoring PG/PLO9/D/EMP Preperation | Student | PG/PLO/ID/Exit | 80%

y expertise to | Rubrics for Aptitude | Exit Survey students
ensure Test/GD/R | Survey response
employabilit To ensure range
y 100 % between

placement of 4-5 on the
students Likert
Scale in

Outcomes Assessment Plan



*Comprehens

ive Exam

PG/PLO/D/CE

Framework

the
Student
Exit

Survey.

Alumni

Survey

PG/PLO/ID/Alu

mni Survey

80%
aumni
response
range
between
4-5 on the
Likert
Scale in
the
Alumni

Survey.

10

Lifelong

Learning

Life long
learning
orientation
to develop

new skills

*Quiz

(Rubrics)

*Comprehens

ive Exam

PG/PLO/D/CE

Framework

Mentors will
asses the
Learning
curve of
100%

students.

Student
Exit
Survey

PG/PLO/D/Exit

Survey

80%
students
response
range
between
4-5 on the
Likert

Outcomes Assessment Plan



Scale in
the
Alumni

Survey.

5.19 MBA (Insurance & Financial Planning )

Leveli: PG

Duration of the program (in yrs): 2 No. of Semesters: 4

5.19.1 Programme Mission:

To develop the overall personality of Masters in Business Administration students by making them not only excellent ntanagemen
professionals in the area of Insurance and bankihglba g@d individuals, with understanding and regards for human values, pride in
their heritage and culture, a sense of right and wrong and yearning for perfection and imbibe attributes of couragéarf andvic
action.

5.19.2 Programme Educational (bjectivedGoals:
1. To acquire knowledge about various products and services.
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2. To understand the market needs

3. To man officer level positions in the industry.
4. To understand regulatory requirements and ensure compliance.

5.19.3 Programme Operational Objectives

1. TheMBA (I&FP) programme will facilitate environment for innovation and research excellence fioteHectual growth of
students

2. The MBA (I&FP) programme provides an academic environment for holistic development of students

3. The Programme mais to faditate opportunities for innovation and environment of research excellence pgintiiectual growth

of MBA (I&FP) students

4. The MBA (I&FP) programme will encourage cultural diversity and a sense of social, ethical and environmentibiigpamong
students

5. The MBA (I&FP) programme will provide ample opportunities for international exposure to students

6. The MBA ( 1&FP) programme will provide opportunities for students to continuously interact with area expert membatty of fac
industryand alumni to improve and demonstrate their skills and competencies

7. The MBA (I&FP) programme will facilitate employment opportunities and also support stu dents to start their own ventures
8. The MBA 1&FP ) students will be prepared to bddpendenkearners who take responsibility for their own learning; set appropriate
goals for ongoing intellectual and professional development

9. The MBA (I&FP) programme aims to help students understand and practise the highest standards of etihcaldsswated

with their management profession

10. The MBA (I&FP) programme will aim to attain national and international accreditations and university rankings tojesiviide

class academic environment

5.19.4 Programme Learning Outcomes
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PLO 1 Recdl and rdate in real life situations

PLO 2 Analyze, examine and fact finding

PLO 3 Evaluate technologies

PLO 4 Analyse, appraise and solve problems

PLO 5 Demonstrate and illustrate

PLO 6 Evaluate in real life scenario

PLO 7 Demonstrate global oriestion

PLO 8 Value support

PLO 9 Apply and demonstrate

PLO 10 | Create and demonstrate in real life

PLO 11 | Ethical and value based decisions

PLO 12 | Demonstrate

5.19.5 Programme Operational Outcomes

Intended Operational Outcomes forMBA (I&FP) Programme

The Faculty oMBA (I&FP) programme will use appropriate methodology and pedagogical tools for teaching, learning ang
development
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The curriculum oMBA (I&FP) programme will be contemporary and relevant to meet industry requirements ahchhaggedn

2 : :
global standards by incorporating feedback from all the stakeholders.

3 The student oMBA (I&FP) programme will graduate in timely manner.

4 The student oMBA (I&FP) programme will be provided with Academic facilities, Technological Ressuior €aching and
learning.

5 The student oMBA (I&FP) programme will earn achievements in interiversity Extra Curricular activities.

6 Faculty ofMBA (I&FP) programme will be engaged in scholarly and professional activities in order to enrencenipéencies
and to contribute to the existing Body of Knowledge.

" TheMBA (I&FP) programme will integrate ethics and values in teaching, theory and practice, develop and retain excellen
students, faculty and staff.

8 MBA (I&FP) Programme wilfacilitate cultivation of cross cultural humanitarian values.

9 The Faculty and Students MBA (1&FP) Programme will facilitate joint research collaborations; invite international delegat
and speakers for seminars and conferences and various otbewuajties for global exposure.

10 Faculty ofMBA (I&FP) Programme will be continuously engaged in developing/ reviewing processes, policies and systen
achieve prestigious accreditations from various national, international bodies and ranking bodies.

11 | Stucents ofMBA (I&FP) Programme shall develop and maintain strong relationship with corporate.

12 The students dfIBA (I&FP) Programme shall maintain lifelong alumni network and keep the curriculum responsive to ind
needs.

13 The faculty ofMBA (I&FP) Programme will support all the students for quality placements or join family business or start
own venture.

5.19.6 PEOsi PLOs Mapping
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Mapping of Intended Programme Learning Outcomes to BroadBasedProgramme Educational Objectives (FEOs)

Thebroadbased student learning goals identified in Section | above encompass the intended student learning outcomes as articulated
in this section, and are general composites or summaries of these outcomes. These relationships are summatizamiedioe

goals mapping belowNpte: & in a given cell of the tablandicatesthe intended learning outcome in that row is associated with

the learning goal in that column):

PEO/PLO |PEO1|PEO2 [ PEO3 | PEO 4
PLO 1 a

PLO 2 a

PLO 3 a a a

PLO 4 a a a a
PLO 5 a a
PLO 6 a a

PLO 7 a a
PLO 8 a
PLO 9 a a a a
PLO 10 a a

PLO 11 a

PLO 12 a

5.19.7 Programme Educational Outcome Assessment Plan

Components of Assessmen

Direct Indir ect
Outcomes

Programme Learning Outcome
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a.l | Recall and relate in real life situations Comprehensive Exam/Viva on annual | Student Exit Survey
basis

a.2 | Analyze, examine and fact finding Term Paper, Seminar, Internship, Feedbaclof Industry Internship
Dissertation (Rubrics) Guide
Comprehensive Exam

a.3 | Evaluate technologies *Comprehensive Exam Student Exit Survey

a.4 | Analyse, appraise and solve problems _ _ . . Student Exit Survey
*Business Simulation (Rubrics)
*Comprehensive Exa

a.5 | Demonstrate and illustrate Business Communication Course Result| Student Exit Survey
analysis of all semesters
*Rubrics
*Comprehensive Exam

a.6 | Evaluate in real life scenario * Behavioural Science Course Result Student Exit Survey
analysis of all sessters, durnal of
Success
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* Rubrics
*Comprehensive Exam
a.7 | Demonstrate global orientation *Foreign Business Language Result Student Exit Survey
Analysis of all semesters
* Rubrics
* Comprehensive Exam
a.8 | Valuesupport o : . . Feedback of Industry Internshi
PP *Plagiarism Checking of Dissertation Guide y i
Indiscipline Cases
* Comprehensive Exam
a.9 | Apply and demonstrate *Scoring Rubrics Student Exit Survey
Alumni Survey
*Comprehensive Exam
a.10 | Createard demonstrate in real life *Quiz (Rubrics) Student Exit Survey
* Comprehensive Exam
a.11 | Ethical and value based decisions * Comprehensive Exam Student Exit Survey

Outcomes Assessment Plan



a.12 | Demonstrate * Comprehensive Exam Student Exit Survey

5.20 MSc (Actuarial Sciencé

Leveli: PG

Duration of the program (in yrs): 2 Years No. of Semesters: 4

5.20.1Programme Mission:

To develop the overall personality of Masters in Actuarial Science students by making themlyn@xcdlent management
professionals in the area bife Insurance, General Insurance, Health Insurance, Derivatives, Risk Valuation, Risk Manage&ment
also good individuals, with understanding and regards for human values, pride in their hadtagkuee, a sense of right and wrong
and yearning for perfection and imbibe attributes of courage of conviction and action.

5.20.2 Programme Educational Objectives/Goals:
1. To acquire knowledge about various products and services.

2. To understand the marke¢eds
3. Toman officer level positions in the industry.
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4. To understand regulatory requirements and ensure compliance.

5.20.3 Programme Operational Objectives
1. The MSc (A% programme will facilitate environment for innovation and research excellencesfontéthectual growth of

students

2. The MSQAS) programme provides an academic environment for holistic development of students
3. The Programme aims to facilitate opportunities for innovation and environment of research excellence providing lintellectua

growthof MSc(AS) students

4. The

ethical
among
5. The
ample

PLO 1

Recall and relate in real life situations

MSc (AS) programme will encourage
cultural diversity and a sense of social,
and environmental responsibility
students

MSc (AS) programme will provide
opportunities for international
exposureo studets

6. The MSc (A$ programme will provide opportunities for students to continuously interact with area expert members of faculty,

industry and alumni to improve and demonstrate their skills and competencies

7. The MSQAS) programme will facitate empoyment opprtunities and also support geents to start their own ventures

8. The MSc (A% students will be prepared to be independent learners who take responsibility for their own learning; set
appropriate goals for ongoing intellectual andfgssionaddevelopment
9. The MS(AS) programme aims to help students understand and practise the highest standards of ethical behaviour associated

with their management profession

10. The MSAAS) programme will aim to attain national and internati@warediétions and university rankings to provide best in

class academic environment

5.20.4 Programme Learning Outcomes
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PLO 2 Analyze, examine and fact finding
PLO 3 Evaluate technologies

PLO 4 Analyse appraig and solve problems
PLO 5 Demonstrate and illustrate

PLO 6 Evaluate in real life scenario

PLO 7 Demonstrate global orientation
PLO 8 Value support

PLO 9 Apply and demonstrate

PLO 10 Create and demonstrate in real life
PLO 11 Ethical and vlue basediecisions
PLO 12 Demonstrate

5.20.5 Programme Operational Outcomes

Intended Operational Outcomes forMSc (AS) Programme

1 The Faculty oMSc (AS)programme will use appropriate methodology and pedagogical tools for teachinggead
developmen

2 The curriculum oMSc (AS)programme will be contemporary and relevant to meet industry requirements and benchmarke
global standards by incorporating feedback from all the stakeholders.
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3 The student oMSc (AS) programme willgraduag in timelymanner.

4 The student oMSc (AS)programme will be provided with Academic facilities, Technological Resources for teaching and
learning.

5 The student oMSc (AS)programme will earn achievements in intenversity Extra Curriculaactivities.

6 Facuty of MSc (AS)programme will be engaged in scholarly and professional activities in order to enhance their compete
and to contribute to the existing Body of Knowledge.

" TheMSc (AS)programme will integrate ethics and valuesdaclng, theoryand practice, develop and retain excellent studen
faculty and staff.

8 MSc (AS)Programme will facilitate cultivation of cross cultural humanitarian values.

9 The Faculty and Students ifSc (AS)Programme will facilitate joint searchcollaboratians; invite international delegates and
speakers for seminars and conferences and various other opportunities for global exposure.

10 Faculty ofMSc (AS)Programme will be continuously engaged in developing/ reviewing processes, @oittiggtems to adeve
prestigious accreditations from various national, international bodies and ranking bodies.

11 | Students oMSc (AS)Programme shall develop and maintain strong relationship with corporate.

12 The students dASc (AS)Programme shbmaintain lifelongalumni network and keep the curriculum responsive to industry
needs.

13 The faculty ofMSc (AS)Programme will support all the students for quality placements or join family business or start thei
venture.

5.20.6 PEOsi PLOs Mapping
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Mapping of Intended Programme Learning Outcomes to BroadBasedProgramme Educational Objectives (PEOS)

The broaebased student learning goals identified in Section | above encompass the intended student learning outcomes as articulated
in this section, ad are genel composites or summaries of these outcomes. These relationships are summarized in thetoutcomes

goals mapping belowNpte: & in a given cell of the tablandicatesthe intended learning outcome in that row is associated with

the learning gaal in that column.):

PEOb6s and PLOOGS
PEO/PLO |PEO1|PEO 2 |PEO3 |PEO 4
PLO 1 a

PLO 2 a

PLO 3 a a a

PLO 4 a a a a
PLO 5 a a
PLO 6 a a

PLO 7 a a
PLO 8 a
PLO 9 a a a a
PLO 10 a a

PLO 11 a

PLO 12 a

5.20.7 Programme Educational Outcome Assessment Plan

Outcomes Assessment Plan 5



Components of Assessment

Direct Indirect
Outcomes

Programme Learning Outcome

a.l | Recall and relate in real life situations Comprehensive | Stucent Exit Suvey
Exam/Viva on
amual basis

a.2 | Analyze, examine and fact finding Term Paper, Feedback of Industry
Seminar, Internship Guide
Internship,
Dissertation
(Rubrics)

Comprehensive
Exam

a.3 | Evaluate technologies *Comprehensive | StudentExit Survey
Exam

a4 | Analyse, ppraise and solve problems *Business Student Exit Survey
Simulation
(Rubrics)

*Comprehensive
Exam
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a.b

Demonstrate and illustrate

Business
Communication
Course Result
analysis of all
semesters

*Rubrics

*Comprehense
Exam

Student Exit Survey

a.b

Evaluate in real life scenario

* Behavioural
Science Course
Result analysis of
all semesters,
Journal of Succesg

* Rubrics

*Comprehensive
Exam

Student Exit Survey

a.7

Demonstrate global orierttan

*Foreign Busness
Languaye Result
Analysis of all
semesters

* Rubrics

* Comprehensive
Exam

Student Exit Survey
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a.8 | Value support *Plagiarism Feedback of Industry
Checking of Internship Guide
Dissertation

. Indiscipline Casg

* Comprehensive
Exam

a.9 | Apply and demonstrate *Scoring Rubrics | Student Exit Survey
*Comprehensive Alumni Survey
Exam

a.10 | Create and demonstrate in real life *Quiz (Rubrics) Student Exit Survey
* Comprehensive
Exam

a.11 | Ethical and alue based decins * Comprehensive | Student Exit Survey
Exam

a.12 | Demonstrate * Comprehensive | Student Exit Survey
Exam

5.21 Programme Title: BBA (BD)
Leveli UG

Outcomes Assessment Plan



Duration of the program (in yrs): 3 No. of Semesters: 6

5.21.1 Programme Mission:

To develop acrossfunctiomal approach to the use of Competitive Intelligence for Strategic Management by young managers and

entrepreneurs. To nurture valbased and socially responsible business professionals

5.21.2 Programme Educational Objectives/Goals:

©oXNoOA~®ODE

To appeciate the application of Competitive Intelligence in a radikciplinary environment

To develop the ability to identify the opportunities and challenges presented by the global business environment

To apply quantitatig and qualitative tde and techniges to solve a business problem in a dynamic environment

To examine industrial benchmarks and best practices for competitive advantage

To foster the ability to synthesize internal and external data to conclude on tidepfossre businesshanges

To devédop persuasive skills to drive new ideas and initiatives

To develop effective communication skills both verbally and in writing, ideas and arguments associated with business issues
To develop positive perspectives andlskhat create pragctive managerand business networks

To foster the ability to run valdeased, ethical business in a competitive environment

10 To foster an approach of critical evaluation and continuous learning and development throughout their career

5.21.3 Progamme Operational Objectives

1.
2.

At least 90% of all students in the program should qualify within the defined dates

To engage in academic and industry interaction and research with other national and international institutions ethgaged in
study of competive intelligen@ and strategic management

To develop quality Research Papers, Publications and Case Studies in the area of Competitive Intelligence and Strategic
Management

To attain national and international accreditation as a ceh&xcellence in Busess managemetheory and practice in the

field of Competitive Intelligence and Strategic Management

Outcomes Assessment Plan 9



To constantly reinforce and display core values of the university and ethical conduct amongst students, faculty and staff

To encourge cultural diversityand a sense scial and environmental responsibility.

To provide opportunities for international exposure to faculty and students.

To set internal systems and processes for continual improvement and aim to attain national atidnatexncreditatiosand

rankings.

9. To develop industry relevant knowledge and skills for placing desirous students in domestic and global organizations in niche
portfolios

10.To encourage and enable technical support to students to start their own ventures.

11.To ensure total traparency in ackemic delivery and evaluation for satisfaction of all stakeholders

12.Encourage participation in all co curricular activities by all students, irrespective of displayed talent

13.Identify and counsel weak students by the medoll each semesterdiarrange faatation to help in qualifying

©NOo O

5.21.4 Programme Learning Outcomes (PLOs):

1. To define, summarize concepts in Management and apply it inramdiplinary context, able to describe and critically analyse
managemet problems in volaké business enronment

2. Ability to acquireand evaluate new knowledge througiisiness research methods, Ability to identify, define, investigate, and solve
critical business issues, analyze data/information and interpret resudts/ing optimum saltions.

3. Ableto identify potential sources of Business environment information using technologies, Synthesize and define an idea from
multiple information sources .

4. Able to pay attention to details, challenging conventional whifsinking, Applyinga range of sategies to problem solving

5. Communicate proficiently, in oral, written, presentation, information searching and listening skills in the managéessidrpro

6. To demonstrate excellent interpersonal, mentoring ansialemaking skills,including an awreness of personal strengths and
limitations. Promote seliwareness, empathy, cultural awareness and mutual respect while working in teams.

7. Able to Understand global issues from different perspectives, Recogngpthreunities thatte wider worldoffers, Learning from

and respecting different cultures, Apply different forms of communication in different cultural settings.

Outcomes Assessment Plan 0



8. Understand and practice the highest standards of ethical behaviour associated witmtg@ment profession

9. Able to fird opportunities to improve the business value chain as an intrapreneur. Develop business acumen and display basic
business skills.

10. Able to critically evaluate and reflect upon their personal development duringrthexperience and fute learning neds to

support their career aspirations in future

11. Ability to apply decision making methodologies to evaluate solutions for efficiency, effectiveness and sustainability

12. Demonstrate and possess the skills to inflaenegotiate anddd business déea

5.21.5 Programme Operational Outcomes

Intended Operational Outcomes forBBA(BD) Programme

The Faculty oBBA(BD) programme will use appropriate methodology and pedagogical tools for teaching, learning and
development

The curriclum of BBA(BD) programme will be contemporary and relevant to meet industry requirements and benchmarke
global standards by incorporating feedback from all the stakeholders.

3 The student oBBA(BD) programme will graduate imntely manner.

The sudent ofBBA(BD) programme will be provided with Academic facilities, Technological Resources for teaching and
learning.

5 The student oBBA(BD) programme will earn achievements in inteviversity Extra Curricular activities.

Faculty ofBBA(BD) programme will beengaged in scholarly and professional activities in order to enhance their competen
and to contribute to the existing Body of Knowledge.

TheBBA(BD) programme will integrate ethics and values in teaching, yrewat practice, develoggnd retain cellent students,
faculty and staff.
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8 BBA(BD) Programme will facilitate cultivation of cross cultural humanitarian values.

The Faculty and Students BBA(BD) Programme will facilitate joint research collaboraspinvite internationadlelegatesrad
speakers for seminars and conferences and various other opportunities for global exposure.

Faculty ofBBA(BD) Programme will be continuously engaged in developing/ reviewing processes, policies and systems t

10 achieve prestigious accredtions fromvarious national, international bodies and ranking bodies.

11 | Students oBBA(BD) Programme shall develop and maintain strong relationship with corporate.

The students dBBA(BD) Programme shall maintain lifelonguahni network and keep ¢hcurriculumresponsive to industry

12
needs.

13 The faculty ofBBA(BD) Programme will support all the students for quality placements or join family business or start thei
venture.

5.21.6 PEOsi PLOs Mapping
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Mapping of IntendedProgramme Learning Outcomes toBroad-BasedProgramme Educational Objectives (PEOSs)

The broaebased student learning goals identified in Section | above encompass the intended student learning outcomes as articulated
in this section, and are genecaimposites osummaries of these mames. These relationships are summarized in the outdomes

goals mapping belowNpte: & in a given cell of the tablendicatesthe intended learning outcome in that row is associated with

the learning goal in that column.):

PEOS
\pte\ PEO 1] PEO21PEO3| pEos | PEOS | PEOG | PEO7 | PEO S| PEO 9 | PEO10

Programme Learning Outcome 1

an
an
an

an
an
an

Programme Learning Outcome 2

an
an
an
an
o)

Programme Learning Outcome 3

Programme Learning Outcome4 | & a 3 a

Programme Learning Outcome 5 a a a a a
Programme Learning Outcome 6 a a

Programme Leaiing Outcome 7 a a a
Programme Learning Outcome 8 a 3 a a a
Programme Learning Outcome 9 a

Programme._earning Outcomel0 | & a a a
Programme Learning Outcome 1 & a a a a

Programme Learning Outcome 1

an
an
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5.21.7 Programme EducationalOutcome Assessment Plan:

S,No PLO Direct Direct Target Indirect Indirect Target
Assessment Assessment
1 Course Alumni PG/PLO/ID/EXxit
Application of embedded surveys Survey/Alumni
assignments Survey
external and (e.g. Class
internal Cl to Tests, Home
Assignments,
Organizational Quiz,
Structure and HR | Seminar,
Term Paper ,
processes Ability t¢ presentations)
use Clfor effedive
bilateral and multi
lateral negotiations
Examine industrial
benchmarks and 80% of the
best practices for students
response
competitive 90% of the range
student shall between 4%
advantage. PG/PLO/DICE| pass the on :Likert
Framework examination Scale
2 Explain and apply | Course 100% of he | Alumni PG/PLO/ID/Exit| 80% of the
o embedded students will | surveys Survey/Alumni | students
Quantitative and assignmats able to clear Survey response
Qualitative (e.g. Class their term range
- Tests, Home | PG/PLO/D/CE| papers and between 46
r rch techn . )
esearch technique assignments, | Framework other on :Likert
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Quiz,
Seminar,
Term Paper ,
Presentations)

assignments
on time

Scale

Use management
information
systems, Enterprisg
Resource Rinning,
Business
Information
Systems etc for
smooth flow of
information and
timely decision
making. Use of
specific tools and
technques to
correlate and
compare company
performance with
internal and
external

environment”

Course
embedded
assignments
(e.g.Class
Tests, Home
Assignments,
Quiz,
Seminar,
Term Paper ,
Presentations)

PG/PLO/D/CE
Framework

100% students
will able to use
the
technobgical
tools for
analysis and
interpretation

Alumni
surveys

PG/PLO/ID/EXit
Survey/Alumni
Survey

80% of the
students
response
range
between &%
on :Likert
Scale
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. Explain and apply| Course PG/PLO/D/CE | 100% students| Alumni PG/PLO/ID/EXxit
analytical embedded Framework will will be surveys Survey/Alumni
assignments able to Survey
constructs to (e.g. Class critically
business problem Tesf[s,Home a_naly;e tte
Assignments, situation to
solving . Develop | Quiz, give better
the ability to Seminar, alternative
Term Paper , solutions
convert a problem | Presentations) 80% of the
into an opportunity stucents
, response
and weakness into range
strength between 4%
on :Likert
Scale
Effectively Course PG/PLO/D/CE | 100% students| Alumni PG/PLO/ID/EXxit
communicate both emt_)edded Framework will be haying surveys Survey/Alumni
assignments the effective Survey
verbally and in (e.g. Class communi@tion
writing ideas and Tes_ts, Home and fluency in
Assighments, at least one
arguments Quiz, foreign
assocated with 'Sl'grrmns;’per language

business issues
Develop persuasio
skills to drive new

ideas and initiatives

Develop effective

Presentations)

80% of the
students
response
range
beween 45
on :Likert
Scale
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presentation skills
to effectively
communicate the
right information to

the right personnel

Course PG/PLO/D/CE | 100% studet | Alumni PG/PLO/ID/EXxit

M emlkedded Framework will have the | surveys SurveyAlumni
anage ) .

assignments understanding Survey
relationships and | (e.g. Class of maintaining

Tests, Home better 80% of the
value team work Assignments, relationships students
both in leader and | Quiz, and working in response
follower role Seminar, a team range

Term Paper , between 4%

Presentations) on :Likert

Scale
Recognize the Course PG/PLO/D/CE | 100% students| Alumni PG/PLO/ID/EXxit| 80% of the
, embedded Framework will have the | surveys Survey/Alumni | students

special ) .

assignments Ability to Survey response
opportunities and | (e.g. Class value diversity range
challengs Tesf[s, Home angl adapt betW(_een 56

Assignments, quickly. on :Likert
preseted by the Quiz, Recognize the Scale
global business ?emlnar, special "

erm Paper , opportunities

environment
Ability to value

diversity and adapt

Presentations)

and challenges
presented by
the global
busines

environment.
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quickly.
8 Foste ability to run| Course PG/PLO/DICE | 80% of the Alumni PG/PLO/ID/EXxit| 80% of the
.| embedded Framework student will gain | syrveys Survey/Alumni | students
value based ethica assignments the ability to run Survey response
business in a (e.g. Class value based range
" Tests, Home ethical business If betweend-5
competitive . a competitive 1
Assignments, environment. on Likert
environment Quiz, Acknowledge and Scale
Seminar, accept common
Term Paper , responsibility to
Presentations) preservethe
environment and
its surroundings
9 Ability to plan and | Course PG/PLO/DICE | 80% of the Alumni PG/PLO/ID/Exit| 80% ofthe
execute tasks embedded Framework students will have| surveys Survey/Alumni | students
assignments the ability to plan Survey response
assigned within the (e.g.Class and execute tasks range
Tests, Home assigned within between 46
deadline. . the deadline. ;
Assignments, on :Likert
Quiz, Scale
Seminar,
Term Paper ,
Presentations)
10 Application of CI | Course PG/PLO/DICE | 80% of the Alumni PG/PLO/ID/EXxit| 80% of the
for business emt_)edded Framework students will | surveys Survey/Alumni | students
assignments use the Survey response
advantage. (e.g. Class information for range
Application of Tesf[s, Home pompetitive betwe_en 45
Assignments, intelligence o on :Likert
appropriatedols Quiz, gain the Scale
andtechniques for Semnar, advgntage in
Term Paper , business
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development of

Presentations)

identification of
relevant
professionals who
may be future

callaboratas or

strategy.
11 Synthesize internal Course PG/PLO/DI/CE | 90%o0f the Alumni PG/PLOID/EXxit | 80% of the
and external data t em_badded Framework students will | surveys Survey/Alumni | students
assgnments be able to use Survey response
conclude on the (e.g. Class guantitative range
: Tests, Home and qualitative between 4%
possible future Assi o
ssignments, tools to assess on :Likert
business changes.| Quiz, the future Scale
Seminar, business
Term Paper , changes
Presentations)
12 Understand and us Course PG/PLO/DICE | 90% of the Alumni PG/PLO/ID/EXxit| 80% of the
diai embedded Framework student will be | surveys Survey/Alumni | students
igital and norn )
assignments able to use Survey response
digital social (e.g. Class research as a range
network to Tesf[s, Home tool to solve betW(_een 4H
Assignments, the problems on :Likert
professional Quiz, and looking for Scale
advantage Seminar, new
Term Paper , opportunties
Research and Presetations)

Outcomes Assessment Plan
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5.22 Programme Title: MBA (Competitive Intelligence & Strategic Management)
Leveli PG

Duration of the program (in yrs): 2 No. of Semesters: 4

5.22.1 Programme Mission:
To develop a crossunctional approach to the use of Competitive Intelligence for Strategic Management by young managers and

entrepreneurs. To nurture valbased andocially responsible business professionals

5.22.2 Programme Educational Objecives/Goals:

1. To apply Competitive Intelligence to execute projects in a rdigtiplinary environment

2. To develop the ability to identify the opportties andchallenges presented by the global business environment

To develop and sustain individual Rasgh skills and competencies in Competitive Intelligence tools and techniques in a
dynamic environment

To foster the ability to synthesize internal axdernaldata to conclude on the possible future business changes

To examine industrial benchmarks arestpractices for competitive advantage

To develop persuasive skills to drive new ideas and initiatives

To develop effective communication skills bot#rbally and in writing, ideas and arguments associated with business issues
To develop positive perspaats and skills that create productive managerial leaders and business networks

To foster the ability to run valdieased, ethical business in a compegienvionment

10 To foster an approach of critical evaluation and continuous learning and developmie@htut their career

w
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5.22.3 Programme Operational Objectives
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1. Atleast 90% of all students in the program should qualify within the defined dates

2. To engage ilmcademic and industry interaction and research with other national and internationalonstgatjaged in
the study of competitive intelligence and strategic management

3. To develop quality Research Papers, Publications and Case Studies neattté Emnpetitive Intelligence and Strategic
Management

4. To attain national and international accrediatas a center of excellence in Business management theory and practice in

the field of Competitive Intelligence and Strategic Management

To constantlyreinforae and display core values of the university and ethical conduct amongst students, facudff and s

To encourage cultural diversity and a sense of social and environmental responsibility.

To provide opportunities for international exposure to lfgand sudents.

To set internal systems and processes for continual improvement and aim to attaisl aatl international accreditations

and rankings.

9. To develop industry relevant knowledge and skills for placing desirous students in domestic ahdrgkteations in
niche portfolios

10.To encourage and enable technical support to students to staowherentures.

11.To ensure total transparency in academic delivery and evaluation for satisfaction of all stakeholders

12.Encourage patrticipation in all exurricula activities by all students, irrespective of displayed talent

13.1dentify and counsel weak studerby the middle of each semester and arrange facilitation to help in qualifying

©No o

5.22.4 Programme Learning Outcomes (PLOSs):

1. To define, summare concets in Management and apply it in medisciplinary context, able to describe and criticalalgse
management problems in volatile business environment

2. Ability to acquireand evaluate new knowledge througirsiness research methods, Abitibyidentfy, define, investigate, and solve
critical business issues, analyze data/information angneteresults for driving optimum solutions.

3. Able to identify potential sources of Business environment information using technologies, Synthesd&fmearaal idea from
multiple information sources .

4. Able to pay attention to details, challengingwamional ways of thinking, Applying a range of strategies to problem solving

23
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5. Communicate proficiently, in oral, written, presentation, informatsanchingand listening skills in the management profession
6. To demonstrate excellent interpersonalntoeng and decisiomaking skills, including an awareness of personal strengths and
limitations. Promote seliwareness, empathy, cultural awarenesisnamtualrespect while working in teams.

7. Able to Understand global issues from different perspectResognize the opportunities that the wider world offers, Learning from
and respecting different cultures, Apply different forms of communicatiorffereint altural settings.

8. Understand and practice the highest standards of ethical behaviourtadseitfatheir management profession

9. Able to find opportunities to improve the business value chain as an intrapreneur. Develop business acuspéay dsic
business skills.

10. Able to critically evaluate and reflect upon their personal develdpmineing the work experience and future learning needs to
support their career aspirations in future

11. Ability to apply decision making methodologtesevaluge solutions for efficiency, effectiveness and sustainability

12. Demonstrate and possess tilissto influence, negotiate and lead business deals.

5.22.5 Programme Operational Outcomes

Intended Operational Outcomes forMBA (CI&SM) Programme

1 TheFaculty of MBA(CI&SM) programme will use appropriate methodology and pedagogical tools ¢birtgalearning and
development

2 The curriculum of MBA(CI&SM) programme will be contemporary and relevant to meet industry requirements and beedhi
on gldbal standards by incorporating feedback from all the stakeholders.

3 The student of MBACI&SM) programme will graduate in timely manner.
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4 The student of MBACI&SM) programme will be provided with Academic facilities, Technological Resofwcésacling and
learning.

5 The student of MBACI&SM) programme will earn achievements in interiversity Extra Curricular activities.

6 Faculty of MBA (CI&SM) programme will be engaged in scholarly and professional activities in order to enhance thei
compet@acies and to contribute to the existing Body of Knowledge.

- The MBA (CI&SM) programme willintegrate ethics and values in teaching, theory and practice, develop and retain excellg
students, faculty and staff.

8 MBA (CI&SM) Programme wilfacilitate cultivation of cross cultural humanitarian values.

9 The Faculty and Students of MBE1&SM) Programme will facilitate joint research collaborations; invite international deleg
and speakers for seminars and conferences and various otbeuojties for global exposure.

10 Faculty of MBA (CI&SM) Programme will be continuously engaged in@eping/ reviewing processes, policies and systems
achieve prestigious accreditations from various national, international bodies and ranking bodies.

11 | Stucents of MBA(CI&SM) Programme shall develop and maintain strong relationship with corporate.

12 The students of MBACI&SM) Programme shall maintain lifelong alumni network and keep the curriculum responsive to ir
needs.

13 The faculty ofMBA (CI&SM) Programme will support all the students for quality placements or join family busineas tinest
own venture.
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5.22.6 PEOsi PLOs Mapping

Mapping of Intended Programme Learning Outcomes to BroadBasedProgramme Educational Objectives (FEOS)

The broaebased student learning goals identified in Section | above encompass the intedeetisarning outcomes as articulated
in this section, and are general composites or summaries of these outcomes. These relationships aredsumntineaticomeso-
goals mapping belowNpte: & in a given cell of the tablandicatesthe intended learning outcome in that row is associated with
the learning goal in that column):

PEOs PEO | PEO | PEO | PEO | PEO | PEO | PEO | PEO | PEO | PEO
PLOs 1 2 3 4 5 6 7 8 9 10

Programme.earning Outcome 1 a a a

Programme Learning Outcome 2 a a a

Programme Learning Outcome 3 a a a a a
Programme Learning Outcome4 3 3 3 3

Programme Learning Outcome 5 5

Programme learning Outcome 6 5 5 5

Programne Learning Outcome 7

an
Q

Programme Learning Outcome 8

an
an
an
an

Programme Learning Outcome 9 =

Programme Learning Outcomel10

an
an
Q

Programme Learning Outcome 11

an
Q
an
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Programme_earning Outcome 12 a
5.22.7 Programme EducationalOutcome Assessment Plan:
S,No | PLO Direct Direct Target Indirect Indirect Target
Assessment Assessment
1 Course Alumni PG/PLO/ID/EXxit
Application of external emt_)edded surveys Survey/Alumni
assignments Survey
and internal Cl to (e.g. Class
Organizational Tesys, Home
Assignments,
Structure and HR Quiz, Seminar,
- Term Paper ,
processs Ability to use Presentzons)
Cl for effective bilateal
and multHateral
negotiations. Examine 80% of the
students
industrial benchmarks response
and best practices for 90% of the range
" q student shall between &
competitive advantage, PG/PLO/D/CE | pass the on :Likert
Framework examination Scale
2 Explain and apply Course 100% of the | Alumni PG/PLO/D/Exit
Quantitative and empedded students will surveys gurvey/AIumnl 80% of the
o assignments able to clear urvey students
Qualitative resealt (e.g. Qass their t
e Tests, Home eir term response
qu Assignments, papers and range
Quiz, Seminar, other between &6
Term Paper , PG/PLO/D/CE assignments ot on :Likert
Presentations) | Framework time Scale
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Use management Course PG/PLO/D/CE Alumni PG/PLO/ID/EXxit
, , embedded Framework surveys Survey/Alumni
information systems, )
assignments Survey
Enterprise Resource | (e.g. Class
. . Tests, Home
Planning, Business .
Assignments,
Information Systems | Quiz, Seminar,
Term Paper ,
etc for smooth flow of Presentations)
information and timely
decision making. Usof
speific tools and
techniques to correlate
and compare company 100%studens 80% of the
performance with will able to use students
internal and external the . response
technological range
environment" tools for between 4%
analysis and on :Likert
interpretation Scale
. Explain and apply Course PG/PLO/D/CE | 100% students | Alumni PG/PLO/ID/EXxit
, embedded Framework will will be able | surveys Survey/Alumni
analytical constructs to . "
assignments to critically Survey
businesgproblem (e.g. Class analyze the
Tests, Home situationto give

solving . Develop the
ability to converta
problem into an
opportunity and

weakness into strength

Assignments,
Quiz, Seminar,
Term Paper ,
Presentations)

better
alternative
solutions

80% of the
students
response
range
between &
on :Likert
Scale
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Effectively Course PG/PLO/D/CE | 100% students | Alumni PG/PLO/ID/EXxit
communicate both embedded Framework will be having | surveys Survey/Alumni
assignments the effective Survey
verbally and in writhg | (e.g. Chss communication
, Tests, Home and fluency in at
ideasand arguments . .
Assignments, least one foreign
associated with Quiz, Seming language
. . Term Paper ,
businessdsues Develoy .
Presentations)
persuasion skills to
drive new ideas and
initiatives Develop
effective presentation
skills to effectively 80% ofthe
communicate the right students
response
information to the right range
personnel. between 4
on :Likert
Scale
Course PGPLO/D/ICE 100% student | Alumni PG/PLO/ID/EXxit
M . . embedded Framework will have the surveys Survey/Alumni
anage relationships . .
assignments understanding Survey 80% of the
and value team work | (e.g. Class of maintaining students
both in leader and Test, Home bette_r . response
Assignments, relationships
follower role Quiz, Seminar, and working in range
Term Paper , ateam between 46
Presentations) on :Likert
Scale
Recognize the spadi | Course PG/PLO/D/CE | 100% stuénts | Alumni PG/PLO/ID/Exit | 80% of the
oppotunities and embedded Framework will have the surveys Survey/Alumni students
assignments Ability to value Survey response range
challenges presented [ (e.g. Class diversity and betweend-5 on
Tests, Home adapt quickly. :Likert Scale

Outcomes Assessment Plan
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theglobal business Assignments, Recognize the
. . Quiz, Seminar, special
environment Ability to Term Paper , opportunities
value diversity and Presentations) and challenges
. presented by the
adapt quickly. global business
environment.
8 Foster ability ® run Course PG/PLO/D/CE | 80% of the Alumni PG/PLO/ID/Exit | 80% of the
value based ethical emt_)edded Framework studem_vyill gain | surveys Survey/Alumni students
assignments the ability to Survey response range
business in a (e.g. Class run value based between 4 on
" Tests, Home ethical business :Likert Scak
competitive . . n
Assignments, in a competitive
environment Quiz, Seminar, environment.
Term Paper , Acknowledge
Presentations) and accept
common
responsibility to
preserve the
environment
and its
surroundings
9 Ability to plan and Course PG/PLO/D/CE | 80% d the Alumni PG/PLO/ID/Exit | 80% of the
execute tasks assigned embedded Framework students will surveys Survey/Alumni students
assignments have the ability Survey response range
within the deadine. (e.g. Class to plan and between 4 on
Tests, Home execute tasks :Likert Scale
Assighments, assigned within
Quiz, Seminar, the deadine.
Term Paper ,
Presentations)
10 Application of CI for Course PG/PLO/D/CE | 80% of the Alumni PG/PLO/ID/Exit | 80% of the
. embedded Framework students will usg surveys Survey/Alumni students
business advantage. . : .
assignments the information Survey response range
Application of (e.g. Class for compditive between 46 on
Tests, Home intelligence to :Likert Scale
23
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professional advantage
Research and
identification of
relevant profesionals
who may be future
collaborators or

employers

Assignments,
Quiz, Seminar,
Term Paper ,
Presentations)

problens and
looking for new
opportunities

appropriate tools and | Assignments, gain the
techniquegor Quiz, Seminar, advgntagén
Term Paper , business
development of Presentations)
strategy.
11 Synthesize internal and Course PG/PLO/D/CE | 90% of the Alumni PG/PLO/ID/Exit | 80% of the
external data to emt_)edded Framework students will be | surveys Survey/Alumn students
assignments able to use Survey response range
conclude on the (e.g. Class guantitative and between 4 on
. : Tests, Home qualitative tools :Likert Scale
possible future bsiness Assi
ssignments, to assess the
changes. Quiz, Seminar, future business
Term Paper , changes
Presentations)
12 Understand and use | Course PG/PLO/D/ICE | 90% of the Alumni PG/PLO/ID/Exit | 80% of the
diai - embedded Framework student will be | surveys Survey/Alumni students
igital and nordigital .
assignments able to use Survey response range
social network to (e.g. Class research as a between 46 on
Tests, Home tool to solve the :Likert Scale
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